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When  you  think  of 
San  Francisco 
think  of  the  Examiner 
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Now  in  its  103rd  year 
the  Examiner— 

Hearst's  first  newspaper 
is  younger  and  brighter 
and  more  helpful  than  ever. 
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THE  BALTIMORE  SUNPAPERS 
. . .  read  by  the  people  who  buy 

Because  they’re  bought  by  the  people  who  read.  Read  exclusive 
news  reports  from  our  seven  Foreign  Sun  Bureaus  around  the 
world.  Read  prize-winning  news  reporting  and  analysis,  commu¬ 
nity-shaping  disclosures  and  opinions,  heai‘t-and-home-warming 
features  and  fascinating  trivia.  Our  credibility  explains  why  we 
are  read  by  more  Baltimoreans  and  Marylanders  than  all  other 
Maryland  metropolitan  daily  and  Sunday  newspapers  combined ! 

And  the  buy-ability  of  our  readers  explains  why  advertisers  place 
719?-  of  their  Baltimore  newspaper  advertising  in  our  pages  . . . 
for  eight  consecutive  years.  They  find  sales  prospects  are  brightest 
in  The  Sun. 

Let  i/our  product  follow  The  Sun  . . .  right  into  the  buyer’s  hands. 

Last  year  Baltimoreans  spent  $3^,000,000  on  furniture,  $35,000,000  on 
travel  and  resorts,  $92,000,000  on  stocks  and  bonds,  $137,000,000  on  auto~ 
mobile  purchases,  $538,000,000  on  food. 


REPRESENTATIVES:  CRESMER,  WOODWARD,  O'MARA  &  ORMSBEE  -  NEW  YORK.  SAN  FRANCISCO,  LOS  ANGELES,  CHICAGO,  DETROIT,  ATLANTA,  PHILADELPHIA,  MINNEAPOLIS 


ampersand . . . 


It’s  the  middle  initial  of  A&P,  L&M, 
B&O,  S&H  .  .  .  and — of  course — Editor 
&  Publisher.® 

The  ampersand  in  the  middle  is  part  of 
E&P’s  name,  and  trademark.  Last  year 
E&P  was  quoted  in  the  nation’s  press 
1,476  times,  and  we’re  quite  proud  of  it. 
We’re  pleased  every  time  you  pick  some¬ 
thing  up  from  our  pages  and  reprint  it 
in  your  newspaper.  But,  be  sure  to  use 
our  ampersand.  It’s  part  of  our  name. 

Incidentally,  we’re  also  proud  to  remind  you 
that  Chesebrough-Pond’s,  Inc.;  Amana  Refrig¬ 
eration.  Inc.;  Wallace  Laboratories;  Dow  Chemical 
Co.;  Idaho  Potato  &  Onion  Commission;  Johnson 
&  Johnson;  Coca-Cola;  Formica  Corporation; 
Teletype  Corporation;  Caterpillar;  Calgon  Corpo¬ 
ration  ...  all  use  the  advertising  pages  of 
EDITOR  &  PUBLISHER  to  promote  and  protect 
their  trademarks. 

Be  sure  to  quote . . . 

Editor  &  Publisher  ® 


EDITOR  &  PUBLISHER  CALENDAR 

OCTOBER 

8-9 — Northern  States  Circulation  Managers  Association.  Fargo,  N.D. 

8-11 — International  Newspaper  Promotion  Association,  Southern  Region, 
Stouffer's  Inn,  Louisville. 

8-11 — Western  Classified  Advertising  Association.  Mission  Inn,  Riverside. 
Calif. 

8-14— National  Newspaper  Week. 

8-20 — API  seminar  for  classified  advertising  managers.  Columbia  Univer¬ 
sity,  New  York. 

12 — New  Jersey  Press  Association  science  news  seminar.  Rutgers  University, 
New  Brunswick,  NJ. 

12-14 — Illinois  Press  Association.  Holiday  Inn-East,  Springfield. 

12-14— Oregon-Washington  AP  Association,  Eugene,  Ore. 

12- 14 — Northwest  Daily  Press  Association.  Hilton  Hotel,  St.  Paul,  Minn. 

13- 14— Community  Newspaper  Conference.  U.  of  Wisconsin,  Madison. 

13- 20 — Inter-American  Press  Association.  Dorado  Beach  Hotel.  San  Juan. 

14- 15 — Associated  Press  Society  of  Ohio.  Sheraton  Hotel.  Cleveland. 

15- 17 — Southern  Newspaper  Publishers  Association.  The  Broadmoor,  Colo 
rado  Springs,  Colorado. 

15-17 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

15-17— California  Circulation  Managers  Association.  Flamingo  Hotel,  Las 
Vegas,  Nevada. 

15- 18 — International  Newspaper  Promotion  Association,  Western  regional. 
Executive  House,  Scottsdale,  Arizona. 

16- 17 — Illinois  AP  Editors  Association.  Sheraton-Blackstone  Hotel,  Chicago. 

1 7- 20— Associated  Press  Managing  Editors  Association.  Palmer  House, 
Chicago. 

18- 19— Audit  Bureau  of  Circulations.  Royal  York  Hotel,  Toronto. 

19- 21 — Pennsylvania  Newspaper  Publishers  Association.  Marriott  Motor  Inn, 
Philadelphia. 

19- 21 — New  York  State  Advertising  Managers  Bureau.  Holiday  Inn, 
Schnectady,  N.Y. 

20- 21 — Louisiana  Press  Association,  Advertising  Clinic.  Capitol  House, 
Baton  Rouge. 

20-22 — Ohio  Newspaper  Women's  Association.  Sheraton  Gibson,  Cincinnati. 

22-24 — Mid-Atlantic  Circulation  Managers  Association.  Blockade  Runner, 
Wrightsville  Beach,  N.C. 

22-24— Ohio  Circulation  Managers  Association.  Sheraton  Columbus  Motor 
Inn,  Columbus,  O. 

22-25 — International  Newspaper  Promotion  Association.  Eastern  region. 
Pocono  Manor  Inn,  Pocono  Manor,  Fa, 

22-25 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Chase- 
Park  Plaza  Hotel,  St.  Louis. 

24-28 — National  Newspaper  Association,  Meeting  and  trade  show. 

Schroeder  Hotel,  Milwaukee. 

26- 27 — New  Jersey  Press  Association.  Newspaper  Institute.  Molly  Pitcher 
Hotel.  Red  Bank,  N.J. 

27 -  Symposium  on  Business  Journalism.  University  of  Missouri,  Columbia, 
Mo. 

28- 29 — UPl  Newspapers  of  Louisiana.  Downtowner  Motor  Hotel,  New  Or¬ 
leans. 

29- 31 — New  York  State  AP  Association.  Hotel  Warwick,  New  York  City. 

NOVEMBER 

3-4 — AP  Association  of  Florida.  Key  Wester,  Key  West,  Florida. 

5-7 — Texas  Circulation  Managers'  Association.  Sheraton  Hotel,  Dallas. 

5-17 — API  Seminar  for  Women's  Page  Editors.  Columbia  University,  New 
York. 

10-12 — Rocky  Mountain  Mechanical  Conference.  Brown  Palace  Hote 
Denver. 

13- 15 — Public  Relations  Society  of  America.  Bellevue-Stratford  Hotel, 
Philadelphia. 

14- 15 — Advertising  Research  Foundation.  New  York  Hilton  Hotel,  New 
York  City. 

15- 16 — International  Federation  of  Publishers  and  Editors  (FIEJ)  Technical 
Conference.  Paris  and  Miami,  Fla. 

15- 18 — Sigma  Delta  Chi  national  convention.  Minneapolls-St.  Paul. 

16- 18 — Florida  Press  Association.  St.  Lucie  Country  Club,  St.  Lucie,  Florida. 

18 —  Texas  Press  Association.  News  clinic.  Texas  Technological  College,  Lub¬ 
bock. 

19- 20 — Kansas  and  Missouri  AP  Members.  Hotel  Muehlebach,  Kansas  City, 
Mo. 
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This  Cook’s  tour  covers 
France,  NATO, 
the  Common  Market... 


and  of  course  Je  grand  Charles  himself 


"The  wind  of  change  is  sweeping  through  Europe”  re- 
ix)rts  Don  Cook,  chief  of  the  Los  Angeles  Times  bureau 
in  Paris.  “De  Gaulle  continues  to  baffle  the  world  with 
unpredictable  twists  and  turns,  rebuffs  to  old  allies,  a 
.search  for  new  alliances.  The  Common  Market,  NATO, 
nuclear  non-proliferation,  disarmament  —  all  provide  a 
daily  challenge  to  the  energy  and  skills  of  the  reporter.” 

Cook  brings  to  his  Paris  assignment  a  wealth  of  ex¬ 
perience  and  insight  gained  during  the  22  years  he  has 
spent  covering  the  news  of  Europe,  the  Middle  East, 
Russia  and  Africa.  His  book,  “Floodtide  in  Europe” 


earned  an  Overseas  Press  Club  citation  in  1966.  Few 
reporters  can  match  his  background  and  knowledge  of 
news  sources— or  his  ability  to  fit  isolated  events  into  the 
pattern  of  long-term  political  developments. 

Don  Cook’s  seasoned  and  authoritative  rep)orting  is 
typical  of  all  22  Los  Angeles  Times  news  bureau  heads 
around  the  world.  Alert  to  changing  news  values  and 
skilled  in  interpretation,  they  provide  the  kind  of  inter¬ 
national  news  coverage  and  analysis  which  earns  the 
respect  and  confidence  of  Western  America’s  largest  and 
most  influential  audience  every  morning  of  the  year. 


The  Los  Angeles  Times 

LARGEST  CIRC'Jt-ATtON  N  THE  WEST  —  §61.350  EVERY  WEEKDAY;  1.212.983  EVERY  SUNDAY  f' 
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Transistor  Mat  Detector 
by  Shaffstall 
Stops  Mechanical  Errors 
on  Automatic  Typesetters 


rwin  6 


umn 


JOY  GALLAGHER,  associate  women’s  editor,  Newport  News 
(Va.)  Times-Herald,  carefully  scans  classified  advertising 
pages  in  her  area  for  story  ideas.  Many  full-page  feature  and 
picture  stories  have  resulted  from  tips  she  obtained  from  want- 

ad  watching . Editor  Richard  Mayer  Jr.,  North  Vernon 

(Ind.)  Sun,  complains:  “I’m  at  the  difficult  stage  in  life  where 
I’m  old  enough  to  have  an  interest  in  the  Social  Security  column, 
but  young  enough  to  still  have  an  interest  in  some  of  the  prob¬ 
lems  raised  in  the  advice-to-the-lovelorn  column.”  ....  Willa 
Zanger  Armstrong,  director  of  public  relations,  Chalek  and 
Dreyer,  New  York  advertising  agency,  who  was  a  copy  girl  on 
the  old  Neu>  York  Sun  when  I  was  reporter  there,  sends  along 
this  answer  to  A.B.C.  Dibble’s  byline  woes  (see  Sept.  23  col¬ 
umn) :  “The  world  of  books/  Has  bigger  kooks;/  The  world 
of  mags/  Has  hipper  wags;/  The  byline  never  caused  a  ripple/ 
When  it  appeared  as  A.B.C.  Whipple.”  Whipple  is  author  of 
a  number  of  books  and  is  a  former  editor  on  the  Life  staff. 
And  Fred  Austin  Parker,  UPI,  Atlanta,  answers:  “Arnold 
Dibble’s  terrible  verse  moved  me  to  emote:  A  guy  with  signer 
F.A.P./  In  a  position  such  as  me/  Was  want  to  change,  but 
who  should  sup  .  .  .  FUP?  And  worse  than  guppy  .  .  .  FUPI?” 

Just  Desserts 

The  printer’s  devil  is  a  kna\'e 

Who’s  nothing  hut  a  galley  slave. 

And  woe  be  unto  this  poor  guy 
'^’ho  turns  our  fruits  to  humble  pi. 

— Al  Goodman,  Harrisburg,  Pa. 

To  the  Error  Naught 

There  probably  is  no  better  chaser— 

To  follow  errors,  than  an  eraser! 

—Frank  Del-Witt 

— When  Joe  Aaron,  Evansville  Courier  “Morning  Assign¬ 
ment”  columnist,  went  on  vacation,  one  of  his  guest  columnists 
was  Bill  Alexander,  a  printer.  The  column  was  prefaced  by 
this  sub-lede:  “Today’s  column  was  written  by  a  Courier  printer 
who’s  been  telling  Joe  for  years  what  an  easy  job  a  columnist 
has.  It  took  him  only  a  month  to  write  this  one.’’  ....  The 
Denver  Post  desk  has  fun  with  overlines.  One  over  the  head 
to  a  story  on  Britain’s  hippies  read  “Movement  Flowering”  and 
one  on  barbershop  phobias  was  “Positively  Hair-Raising.”  .... 
New  York  Times'.  “The  Astor,  A  Lady  To  The  End,  Resists  the 
Wrecker’s  Advances.”  ....  The  Reading  (Pa.)  Eagle  headed  a 
story  that  the  state  refused  to  postpone  a  case  involving  a  music 
student:  “State  Wouldn’t  Fiddle  With  Musician’s  Case.” 

Air-Tight  Case 

When  the  publinher  gave  his  son  the  job 
I  thought  was  justly  mine 
I  couldn’t  resist,  so  rose  and  asked 
“Is  this  any  way  to  run  an  heir  line?” 

The  answer  came,  fast  and  sharp 
From  the  man  who  gave  me  the  biz 
He  stared,  glared  and  finally  snapped: 

“You  bet  it  is,  Diz!”— Main  Rich 

^Recommended  reading:  The  Washingtonian  magazine  for 
.September  features  Judith  Viorst’s  profile  of  Katharine  Graham, 
with  the  subtitle,  “She’s  a  better  publisher  than  her  fabled  hus¬ 
band  Phil  was,  because  she  puts  out  a  better  newspaper.”  .  .  . 
Emery  Winn,  writes  from  the  copy  desk  of  the  Oklahoma  City- 
Times:  “I  think  someone  should  tell  AP/  They’re  doing  swell  with 
cic.”  ...  A  Heady  Head  about  a  staffer,  Ken  Oakes,  who  sold 
pictures  to  Life  magazine  appeared  in  the  Vancouver  (B.  C.) 
.Sun:  “Life’s  Really  Just  a  Snap  For  Sun's  Lively  Lensman.”  .  .  . 
Charles  B.  Coates,  a  former  Associated  Press  and  metropolitan 
newspaper  writer  and  once  executive  vice  chairman  of  the  Citizens 
Committee  for  the  Hoover  Report,  is  editor  and  publisher  of  a 
new  newsletter.  Public  Affairs  Review  (54  W.  40th  St.,  New  York). 
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Transistor  Mat  Detector  cuts  proofreading  and 
resetting  time,  and  offers  you  maximum  perform¬ 
ance  from  your  automatic  typesetter.  If  every 
mat  does  not  drop  into  place  during  tape  compo¬ 
sition,  Mat  Detector  stops  the  machine  for  on-the- 
spot  correction.  Ends  needless  delays  for  resetting 
and  extra  proofreading.  Pays  for  itself  in  no  time. 

Transistor  circuitry  never  needs  adjusting.  No 
tubes  to  burn  out ...  no  relays  to  wear  out.  Auto¬ 
matically  adapts  itself  to  any  machine  speed. 

For  over  16  years  .  .  .  the  best  in  mat  detecting. 
Insist  on  the  original  by  Shaffstall.  Write  today 
for  complete  information  on  Transistor  Mat  De¬ 
tector.  Please  specify  automatic  typesetter  model. 


Available  for  Linotype  or  Intertype 


EQUIPMENT,  INC. 


5149  E.  65th  Street 
Indianapolis,  Indiana  46220 
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A  Fitting  Tribute 

On  August  30  the  American  Legion  honored  the  St.  Louis 
Globe-Democrat  and  its  publisher,  Richard  H.  Amberg, 
by  presenting  him  its  1967  Fourth  Estate  Award  for 
distinguished  public  service  in  communications. 

We  thank  the  American  Legion  for  its  recognition  of 
Mr.  Amberg’s  leadership.  We,  his  legatees,  learned  our 
lessons  well  and  his  ideals  of  personal  courage  and 
strength  will  continue  to  shape  this  newspaper’s  policy. 


(Blobe-IBtTnocrat 


editorial 


ABC  Crisis 


^  I  ’’HE  schism  among  the  members  ol  the  Audit  Bureau  of  Circulations. 

and  between  the  newspajjer  members  and  the  board  of  directors, 
over  tlie  newspaper  proposal  to  dissolve  the  subsidiary  Audit  Bureau 
of  Marketing  Services  is  explosively  dangerous  for  the  future  of  ABC. 

The  arguments  will  be  aired  at  length  at  the  forthcoming  Toronto 
meeting  and  a  vote  will  be  taken.  The  Newspaper  Review  Committee 
is  soliciting  proxies  in  favor  of  its  resolution.  The  ABC  chairman  has 
asked  for  a  vote  against  it.  He  is  supported  by  one  newspaper  director. 
•Some  tveekly  publishers  are  asking  that  it  be  defeated.  A  business  paper 
group  is  asking  for  proxies  against  it. 

Regardless  of  the  numerical  outcome  of  this  vote  it  promises  to 
shake  the  ABC  rafters  tliat  have  stood  for  50  years. 

The  opposition  of  the  newspajjer  group  to  ABMS  is  not  difficult  to 
comprehend.  “Its  purposes  are  inimical  to  those  of  newspaper  publish¬ 
ers  and  the  objectives  of  ABC,”  the  newspaper  committee  states.  It 
points  out  that  ABMS  will  audit  direct  mail  lists,  billboards,  trade 
shows,  etc.,  all  of  which  have  other  measuring  services  available  to 
them,  and  “is  actually  offering  auditing  services  to  unpaid  print  media” 
giving  “full  benefit  of  .ABC’s  exj)erience,  integrity,  accuracy,  reputation 
and  prestige  to  all  the  aforementioned  media  competitors  in  the  adver¬ 
tising  market  by  auditing  standards  based  on  standards  and  measure¬ 
ments  incompatible  with  .ABC.” 

The  worst  fears  of  the  newspajier  grouj) — that  these  other  media 
would  trade  on  the  ABC  name  which  up  to  now  has  stood  for  “net 
paid  circulation”  and  not  on  .ABMS — was  substantiated  by  a  memo  to 
members  of  the  Direct  Mail  .Advertising  .Association  Sept.  8  stating 
“the  Audit  Bureau  of  Circulations  (.ABC)  began  to  explore  the  feasibil¬ 
ity  of  direct  mail  list  audits  more  than  a  year  ago.  .  .  .  ABC  is  in  the 
process  of  auditing  two  other  direct  mail  lists,”  etc.  Nowhere  in  the 
memo  was  it  mentioned  that  .\BMS  was  doing  this.  It  w'as  the  integrity 
of  ABC  which  gave  it  substance. 

.ABC  Chairman  William  Ewen  has  said  “the  disposition  of  this 
question  will  be  in  the  hands  of  the  board  of  directors.  They  are 
charged  in  the  by-laws  with  the  establishment  and  maintenance  ol 
policy  for  .ABC.  This  responsibility  for  decision-making  cannot  be 
delegated  to  the  membership  at  large.”  That’s  the  way  ABC  was  set 
up  as  a  tripartite  organization  with  the  advertiser  and  agency  members 
of  the  board  having  the  capability  to  outvote  the  publisher  members. 

But  every  board  of  directors  must  be  responsive  to  its  members  or 
stockholders.  In  this  case,  ABMS  was  established  without  the  ratifica¬ 
tion  of  the  membership.  Now  the  largest  block  of  ABC  members  which 
accounts  for  44%  of  ABC’s  total  revenue  is  exhibiting  a  distaste  for 
that  decision  and  asking  for  a  reversal. 

.A  membership  revolt  of  this  nature,  which  has  already  evoked 
threats  of  resignations,  could  destroy  an  organization  and  calls  for  an 
attentive  and  responsive  ear  on  the  part  of  the  Imard. 


“Fear  thou  not:  'for  I  am  with  thee." 
Isaiah  41:10 
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HAVE  NEWSPAPERS  CHANGED? 


By  Ralph  J.  Shoemaker 

Someone  recently  said  “newspapers 
hadn’t  changed  much  over  the  years.”  This 
is  hard  to  believe.  Therefore,  because 
authors  wrote  about  the  truth  of  their 
times,  you  be  the  judge,  after  reading  the 
^  following  printed  words. 

1.  Mark  Twain  wrote  in  “A  Connecti¬ 
cut  Yankee”  (1889)  ,  What  is  this  curious 
thing?  It  is  a  public  journal;  I  will  ex¬ 
plain  what  that  is,  another  time.  It  is  not 
cloth,  it  is  made  of  paper;  some  time  I 
will  explain  what  paper  is.  The  lines  on 
it  are  reading-matter;  and  not  written  by 
hand,  but  printed;  by  and  by  I  will  ex¬ 
plain  what  printing  is.  A  thousand  of  these 
sheets  have  been  made,  all  exactly  like 
this,  in  every  minute  detail — they  can’t  be 
told  apart. 

2.  (same  source  as  above)  Outside  there 
rang  clear  as  a  clarion  “Camelot  Weekly 

I  Hosannah  and  Literary  Volcano! — latest 
1  irruption — only  two  cents — all  about  the 
'  big  miracle  in  the  Valley  of  Holiness! 

I  One  greater  than  kings  had  arrived — the 
:  newsboy. 

3.  (same  source  as  above)  Take  the 
paper  by  and  large.  I  was  vastly  pleased 
with  it.  Little  crudities  of  a  mechanical 
sort  were  observable  here  and  there,  but 
there  were  not  enough  of  them  to  amount 
to  anything,  and  it  was  good-enough  Ar¬ 
kansas  proof-reading  anyhow,  and  better 
than  was  needed  in  Arthur’s  day  and  time. 

4.  Oliver  Wendell  Holmes  wrote  in  “The 
Autocrat  of  the  Breakfast-Table”  (1858), 

i  A  misprint  kills  a  sensitive  author.  An  in¬ 
tentional  change  of  his  text  murders  him. 

5.  Charles  M.  Sheldon  wrote  in  “In  His 
Steps”  (1896),  The  managing  editor  had 

I  just  come  in  and  was  at  his  desk  in  the 
j  adjoining  room.  One  of  the  reporters  there 
i  was  pounding  out  something  on  a  type- 
1  writer.  Edward  Norman  began  to  write  an 
j  editorial.  The  Daily  News  was  an  evening 
I  paper,  and  Norman  usually  completed 
his  leading  editorial  before  nine  o’clock. 

iimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 
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{Mr.  Shoemaker,  a  retired  newspaper 
librarian  who  lives  in  St.  Petersburg, 
Florida,  wrote  this  article  especially  for 
E&P  in  observance  of  Newspaper  Week. 
October  8-14.) 

6.  Nathaniel  Hawthorne  wrote  in  “The 
House  of  the  Seven  Gables”  (1851),  a 
carrierboy,  who,  as  he  passed  the  front 
doorstep,  threw  down  one  of  his  news¬ 
papers. 

7.  Bret  Harte  wrote  in  “An  Episode  of 
Fiddletown”  (1875),  Mrs.  Tretherick  was 
wont  to  scan  the  advertisements,  in  the 
faint  hope  of  finding  some  avenue  of  em¬ 
ployment — she  knew  not  what — open  to 
her  needs. 

8.  Charlotte  Bronte  wrote  in  “Jane 
Eyre”  (1847),  Those  who  want  situations 

advertise;  you  must  advertise  in  the - 

shire  Herald. 

9.  Charles  Dickens  wrote  in  “David 
Copperfield”  (1850),  She  produced  from 
her  pocket  an  advertisement  carefully  cut 
out  of  a  newspaper,  setting  forth  there  was 
to  be  let  furnished,  a  singularly  desirable 
and  compact  set  of  chambers.  With  im¬ 
mediate  possession.  Terms  moderate. 

10.  John  Godfrey  Saxe  wrote  in  “The 
Editor’s  Sanctum”  (1874)  Heaps  of  ex¬ 
changes,  much  adorned  with  cuts;  pens, 
paste  and  paper  on  the  table  strewed; 
books,  to  be  read  when  they  have  been 
reviewed;  pamphlets  and  tracts  so  very 
dull  indeed  that  only  they  who  wrote  them 
e’er  will  read. 

11.  John  Greenleaf  Whittier  wrote  in 
“The  Demon  of  the  Study”  (1835)  And 
then  he  reads  from  the  paper,  the  price 
of  stocks,  the  auction  sales,  the  poet’s 
song  and  the  lover’s  glee,  the  horrible 
murders,  the  seaboard  gales,  the  marriage 
list,  and  the  jeu  d’esprit. 

12.  O.  Henry  wrote  in  “Man  About 
Town”  (1906),  To  see  a  family  reading 
the  Sunday  paper  gratifies.  The  sections 
have  been  separated.  Papa  is  earnestly 
scanning  the  page  that  pictures  the  young 
lady  exercising  before  an  open  window. 
.Mamma  is  interested  in  trying  to  guess 
the  missing  letters  in  the  word  N-W  Yo-k. 
The  oldest  girls  are  eagerly  perusing  the 
financial  reports.  Willie,  the  18-year-old 
son  is  absorbed  in  the  weekly  article 
describing  how  to  make  over  an  old  shirt. 
Grandma  is  holding  to  the  comic  supple¬ 
ment,  and  Little  Tottie,  the  bahy,  is  rock¬ 
ing  along  the  best  she  can  with  the  real 
estate  transfers. 

13.  James  Russell  Lowell  wrote  in  “The 
Biglow  Papers”  (1867),  Our  papers  don’t 
purtend  to  print  on’y  wut  Guv’ment  choose, 
an’  thet  insures  us  all  to  git  the  very 
best  o’  nooze. 

14.  William  Makepeace  Thackeray  wrote 
in  “Fraser’s  Magazine”  (1843),  The  news¬ 
paper  is  a  family  affair.  The  father  and 
mother  read  the  story  first,  from  their 
hands  it  passes  to  the  children,  from  the 
children  to  the  servants,  from  the  servants 
to  the  house  porter,  and  becomes  at  once 
a  part  of  the  family. 

15.  (same  source  as  above)  Suppose, 


out  of  economy,  the  father  stops  the  jour¬ 
nal;  mamma  is  sulky,  the  children  angry, 
the  whole  house  is  in  a  rage;  in  order  to 
restore  peace  to  his  family,  the  father  must 
take  in  the  newspaper  again.  It  becomes 
as  necessary  as  their  coffee  in  a  morning 
or  as  their  soup  for  dinner. 

16.  Oliver  Goldsmith  wrote  in  “The 
Vicar  of  Wakefield”  (1766),  He  a^ed 
me  if  I  had  seen  the  last  Monitor,  to 
which  replying  in  the  negative,  “what, 
nor  the  Auditor.”  “Neither.”  “That’s 
strange,  very  strange.  I  read  all  the  poli¬ 
tics  that  come  out.  The  Daily,  the  Public, 
The  Ledger,  the  Chronicle,  the  London 
Evening,  The  Whitehall  Evening,  and 
though  they  hate  each  other,  I  love  them 
all.” 

17.  O.  Henry  wrote  in  “Cabbages  and 
Kings”  (1904)  They  dreaded  publicity, 
and  now  that  they  were  going  to  return, 
they  had  a  hope  that  the  thing  might  yet 
be  kept  out  of  the  papers. 

18.  Washington  Irving  wrote  in  “The 
Sketch-Book”  (1819),  The  invention  of 
paper  and  the  press  have  made  every  one 
a  writer,  and  enabled  every  mind  to  pour 
itself  into  print. 

19.  William  Makepeace  Thackeray  wrote 
in  “Vanity  Fair”  (1848),  Anybody  who 
will  take  the  trouble  of  looking  back  to 
a  file  of  newspapers  of  the  time  must  even 
now,  feel  at  second-hand  this  breathless 
pause  of  expectation.  The  lists  of  casual¬ 
ties  are  carried  on  from  day  to  day.  Think 
what  the  feelings  must  have  been  as  these 
papers  followed  each  other  fresh  from 
the  press. 

20.  Nathaniel  Hawthorne  wrote  in  “Old 
News”  (1851),  Here  is  a  volume  of  what 

{Continued  on  page  53) 
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Short  Takes 

The  deputy  chief  said  that  because  the 
President’s  broth  was  involved  the  matter 
was  referred  to  the  Secret  Service  to 
see  if  any  breach  of  national  security 
was  involved. — Washington  (D.C.)  Eve¬ 
ning  Star. 

• 

President  Lyndon  B.  Johnson’s  side  of 
the  family  has  a  predominant  family 
trait:  They  let  him  do  the  talking,  $11 
of  it. — Orlando  (Fla.)  Sentinel. 

• 

Mills  has  informed  the  Administration 
that  there  will  be  no  tax  bill  until  the 
President  specifies  where  he  will  make 
cus,  a  demand  which  Johnson  so  far  has 
rejected. — New  York  Daily  News. 

• 

Romney  accussed  Cuza  of  tricking  him 
by  allowing  him  to  believe  he  would  be 
welcome. — Lancaster  (Pa.)  Intelligencer 
Journal. 

• 

McNamara  has  opposed  deployment  of 
the  anti-ICBM,  primarily  because  of  the 
cast  involved.  —  Albuquerque  (N.M.) 
Journal. 
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‘For  in-depth  reporting  and  exclusive 
stories.  The  New  York  Times  cannot  be  equaled 
The  Times  always  puts  an  issue  into  its 
proper  perspective.  After  you  read  The  Times, 
you  come  away  with  the  feeling  that  you  *are 
in  the  know.*  It  is  a  bright  spot  in  my  day.** 


Don  Digilio,  Managing  Editor 
Las  Vegas  Review- Journal 
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Publishers  Rallied  to  Halt 
Diversion  of  ABC  Auditing 

Showdown  on  Marketing  Services 
Venture  Due  at  Toronto  Meeting 

By  Tony  Brenna 


Newspaper  industry  oppo¬ 
nents  of  the  Audit  Bureau  of 
Marketing  Services  laid  all  their 
cards  on  the  table  this  week  in  a 
document  designed  to  garner  all 
available  publisher  votes  against 
the  continued  existence  of  the 
Audit  Bureau  of  Circulations’ 
beleaguered  affiliate. 

With  the  Toronto  ABC  gen¬ 
eral  membership  meeting  im¬ 
minent  (Oct.  18),  Charles  W. 
Staab,  chairman  of  the  ABC 
Newspaper  Review  Committee 
and  executive  vice  president  of 
the  Cincinnati  Enquirer,  has 
moved  to  answer  those  voices 
raised  recently  in  support  of 
ABMS.  In  marshalling  the  facts, 
Staab’s  committee  charges  that 
ABMS  w’as  1)  organized  by  the 
ABC  board  without  request  for 
a  membership  vote,  and  2)  that 
ABMS  auditing  activities  are 
tantamount  to  auditing  shoppers 
and  free  distribution  print  me¬ 
dia. 

In  a  letter  covering  a  special 
report  to  all  ABC  members, 
Staab  set  the  scene  by  recalling : 
“In  the  beginning,  you  received 
a  letter  covering  a  request  from 
the  ABC  Newspaper  Review 
Committee  that  either  you  or 
your  proxy  should  vote  for  the 
resolution  to  dissolve  ABMS. 

“Then  you  received  a  letter 
from  ABC  headquarters,  sigpied 
by  William  Ewen,  chairman  of 
ABC,  asking  you  for  your  vote 
against  the  resolution.  Then 
along  came  a  letter  from  Donald 
Abert  (executive  vicepresident 
of  the  Journal  Company,  Mil¬ 
waukee  and  member  of  the  ABC 
board  and  Projects  Evaluation 
Committee)  setting  forth  his 
personal  reasons  why  he  felt 
ABMS  should  be  continued.  And, 
finally,  the  weekly  newspapers 
received  a  letter  from  seven 
weekly  publishers  urging  that 
ABMS  be  continued.” 

Explaining  that  the  pull  and 
counter-pull  of  these  letters 
made  it  difficult  to  “intelligently 
decide”  what  the  issues  were. 


Staab  presented  his  committee’s 
report  claiming  that  it  contained 
“the  facts  and  supporting  evi¬ 
dence  offered  by  both  proponents 
and  opponents  of  ABMS.” 

False  Accreditation 

Presenting  the  background  to 
the  dissolution  resolution,  the  re¬ 
port  states:  “Many  long  and 
searching  hours  of  committee 
discussion  took  place  in  the  hope 
that  a  more  moderate  course 
might  be  found  to  reconcile 
ABMS  purposes  and  the  activi¬ 
ties  with  the  high  standards  and 
fundamental  purposes,  objectives 
and  goals  of  ABC.  Time  and 
again  various  proposals  ended  in 
the  conclusion  that  any  auditing 
of  other  media,  with  entirely  dif¬ 
ferent  standards  than  those  of 
ABC  for  net  paid  circulation 
(even  though  indirectly  through 
an  affiliate  or  through  imagery) 
gave  a  stature  comparable  to 
ABC  Net  Paid  Circulation  that 
amounts  to  false  accreditation.” 

Daily  newspapers — the  prime 
supporters  and  customers  of 
ABC — “whose  support  had  built 
the  prestige  of  ABC  over  the 
past  half  century”  found  it  “as 
repugnant  to  evade  the  stan- 


“1  am  hopeful  there  will  be 
a  minimum  of  friction  at  the  an¬ 
nual  meeting  in  Toronto,”  said 
Alan  T.  Wolcott,  managing  di¬ 
rector  of  the  Audit  Bureau  of 
Circulations,  when  asked  to  com¬ 
ment  on  newspaper  industry  ef¬ 
forts  to  end  the  activities  of  the 
Audit  Bureau  of  Marketing  Ser¬ 
vices. 

Wolcott  acknowledged  that  the 
Newspaper  Review  Committee’s 
resolution  calling  for  dissolution 
of  ABMS,  fledgling  audit  sub¬ 
sidiary  of  ABC,  had  produced 
discord  among  members,  but 
said  that  “the  entire  issue  de¬ 
serves  the  highest  degree  of 
statesmanship,  after  all  we’ve  all 


dards  of  ABC  as  to  audit  free 
circulations,”  it  was  stated. 

Recalling  the  original  reso¬ 
lution,  it  was  noted :  “The  strat¬ 
agem  of  setting  up  an  affiliate 
using  the  good  will,  prestige  and 
acceptance  of  ABC  for  the  pur¬ 
poses  of  substantiating  figures 
for  other  media  (trade  shows, 
billboards,  direct  mail  —  and 
what  next?)  with  sharply  con¬ 
trasting  standards,  and  who  also 
compete  in  the  advertising  mar¬ 
ket  place,  is  simply  unacceptable 
.  .  .  the  damage  is  scarely  miti- 
grated  by  delegating  this  ac¬ 
creditation  to  an  affiliate.” 

Moving  on  to  the  points  raised 
by  ABMS  supporters,  the  report 
makes  it  clear  that  Review  Com¬ 
mittee  members  consider  audit¬ 
ing  of  direct  mail  and  billboards 
tantamount  to  auditing  the  un¬ 
paid  circulation  of  shoppers  and 
free  distribution  publications. 

Dealing  first  with  the  com¬ 
ments  of  the  seven  weekly  news¬ 
paper  publishers  in  their  letter 
to  members,  the  report  quoted 
them  as  follows:  “ABMS  was 
prohibited  from  offering  any 
auditing  service  dealing  with 
print  media  circulation,  paid  or 
unpaid.  Its  by-laws  prevent  any 
auditing  of  print  media  circula¬ 
tion,  paid  or  unpaid.” 

Refuting  this  point,  the  report 
stated:  “The  words  tell  us  ‘yes,’ 
but  there’s  ‘no,  no’  in  the  action. 
ABMS  audits  direct  mail  lists. 
Direct  mail  is  print  media,  100% 
advertising.  Direct  mail  is  print- 


got  to  live  together,  I  hope,  for 
the  next  50  years  of  AB(^.” 

Asked  what  he  thought  of  the 
material  circulated  to  ABC 
members  this  week  by  the  Re¬ 
view  Committee  presenting  view¬ 
points  for  and  against  the  reso¬ 
lution,  Wolcott  said  that  like 
most  other  documents  circulated 
in  relationship  to  the  contro¬ 
versy,  “it  contained  points  which 
lacked  clarity.”  He  did  not  think 
the  document — circulated  under 
the  name  of  Charles  Staab, 
chairman  of  the  Review  Com¬ 
mittee,  “would  change  many 
opinions.”  He  thought  the  an¬ 
nual  meeting  would  see  “sub¬ 
stantial  voting  on  both  sides  of 


ad,  unpaid  circulation.  ABMS 
audits  billboards.  Billboards  are 
print  media.  Billboards  claim 
millions  of  readers  and  buyers. 
Billboard  advertising  is  printed, 
unpaid  circulation.  ABMS  audits 
trade  shows.  Trade  shows  dis¬ 
tribute  millions  of  pieces  of 
print  media — free.” 

Future  Possibilities 

Developing  the  theme  still 
further,  it  was  noted:  “ABMS 
could  eventually  extend  its  ser¬ 
vices  to  audit  tv  and  radio. 
There  is  nothing  in  its  by-laws 
to  prevent  such  auditing  .  .  . 
eventually  ABMS  could  audit 
aerial  signs,  telephone  bulletin 
news  services,  CATV,  shopper 
publications  delivered  by  direct 
mail,  printed  professional  sports 
programs  for  baseball,  football, 
etc.  Ridiculous?  Unreal?  Think 
it  over  carefully.” 

The  report  charged  that 
ABMS  could  become  a  “danger¬ 
ous  menace  to  all  ABC  publi¬ 
cations”  because  ABC  standards 
for  print  media,  “can  hardly  be 
applied  to  such  nebulous  enter¬ 
prises  as  trade  shows,  direct 
mail,  billboards  etc  .  .  .” 

The  weekly  newspaper  pub¬ 
lishers  had  also  been  told  that 
ABMS  was  preparing  to  offer  a 
program  of  validating  and  re¬ 
porting  demographic  informa¬ 
tion  on  ABC  newspaper  audi- 

GnC6S» 

The  report  noted:  “If  ABMS 
is  preparing  such  a  program  it 
must  be  doing  so  in  direct  com¬ 
petition  with  ABC.  The  facts  are 
that  the  ABC  Board  (not  the 
ABMS  board)  is  studying  a  pro¬ 
posal  ‘to  give  newspaper  publish¬ 
ers  —  dailies  and  weeklies  —  an 
option  of  issuing  an  ABC  report 
on  the  demographic  characteri- 
{Continued  on  page  57) 


the  issue.” 

Wolcott,  who  this  week  at¬ 
tended  a  meeting  of  the  ABC 
Newspaper  Advisory  Committee 
in  Chicago,  said  that  no  voting 
for  or  against  the  ABMS  took 
place.  Nine  of  the  fourteen  mem¬ 
bers  of  the  committee  were  pre¬ 
sent,  each  representing  a  separ¬ 
ate  newspaper  trade  association. 
“There  was  discussion  on  both 
sides  of  the  issue,”  said  Wol¬ 
cott,  but  individual  committee 
members  were  not  enpowered  by 
their  associations  to  vote  on  the 
ABMS  issue.  It  was  decided  that 
they  would  check  back  with  their 
associations,  then  vote  at  a 
breakfast  meeting  in  Toronto.” 


Wolcott  Urges  Statesmanship  On  ABMS  Issue 
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Overseas  Weekly  Ban 


Sent  Back 

Washington 

The  United  States  Court  of 
Appeals  for  the  District  of 
Columbia  ruled  (Oct.  3)  that 
the  Department  of  Defense  must 
prove  in  Federal  Court  that  its 
ban  on  the  sale  of  Overseas 
Weekly  in  military  post  ex¬ 
changes  is  not  an  infringement 
of  freedom  of  the  press. 

The  Department  must  also 
defend  its  claim  that  the  Sec¬ 
retary  of  Defense  has  full  dis¬ 
cretion  to  decide  what  items  of 
merchandise  may  be  sold  on  post 
exchange  stands. 

Overseas  Weekly  is  a  news¬ 
paper  that  calls  itself  the  Cham¬ 
pion  of  the  American  G.I.  It 
has  been  called  the  “Oversexed 
Weekly”  because  of  its  liberal 
use  of  pinup  pictures.  It  has 
been  published  since  1950  and 
is  sold  at  15  cents  a  copy,  main¬ 
ly  to  U.S.  troops  in  Europe. 

In  1966,  Overseas  Weekly 
sought  “PX”  privileges  in  the 
Far  East,  particularly  Vietnam. 
The  Pentagon  refused  to  grant 
the  privileges  and  Overseas 
Weekly  went  to  court. 

Judge  Alexander  Holtzoff 
ruled  that  he  had  no  authority 
to  challenge  a  military  decision 
and  that  “military  authorities 
have  full  discretion  to  determine 
what  items  of  merchandise  to 
handle.” 

The  Court  of  Appeals  has  re¬ 
versed  that  ruling  and  remand¬ 
ed  the  case  to  the  lower  court 
for  a  trial  of  the  issues. 


Junta  in  Greece 
Gags  Mrs.  Vlachos 

Athens 

The  junta  silenced  Mrs.  Helen 
Vlachos,  the  56-year-old  fire¬ 
brand  publisher,  by  putting  her 
under  house  arrest  this  week. 
This  action  cut  off  the  interviews 
she  had  been  giving  to  foreign 
newsmen. 

Mrs.  Vlachos  has  refused  to 
publish  her  newspapers  and 
magazines  under  censorship. 
Just  before  she  was  arrested 
and  charged  with  making  insult¬ 
ing  remarks  about  the  present 
government  of  Greece,  she  had 
a  long  talk  with  George  J.  Bar- 
mann,  roving  reporter  for  the 
Cleveland  Plain  Dealer. 

Explaining  her  stand  on 
censorship,  she  said,  “every  day 
you  are  obliged  to  run  a  com¬ 
plimentary  story  about  the 
government — and  make  it  ap¬ 
pear  as  your  own.  That,  for  me, 
is  a  journalistic  crime.” 

She  will  be  brought  before  a 


for  Trial 

One  of  the  reasons  given  by 
the  Pentagon  for  banning  Over¬ 
seas  Weekly  was  that  there  was 
no  room  for  it  on  newsstands  in 
the  Pacific  area.  The  Appeals 
Court  took  cognizance  of  state¬ 
ments  by  the  publishers  that 
“over  30  additional  publications 
were  granted  access  to  militarj’ 
stands  in  the  Far  East  after 
Overseas  Weekly  was  denied 
access.” 

The  Army  claimed  that  trans¬ 
port  facilities  to  the  Far  East 
were  overtaxed  and  that  it  sup¬ 
plied  GIs  with  a  “balanced  se¬ 
lection  of  printed  material.” 
The  Appeals  Court  noted  that 
if  the  transport  facilities  were 
“needed  for  other  things  than 
newspapers”  the  military  could 
conceivably  ban  all  newspapers 
from  distribution  by  these 
facilities. 

That  the  GIs  want  to  read  a 
publication  of  the  Overseas 
Weekly’s  somewhat  racy  type 
was  noted  by  the  court  when  it 
mentioned  that  a  special  edition 
of  the  paper,  airlifted  to  Saigon, 
was  sold  out  quickly. 

The  court  observed  that  the 
constitutional  overtones  tend  to 
permeate  any  situation  where 
interference  with  publication  is 
alleged.  It  added  that  “the 
perils  involved  in  trifling  with 
either  the  right  of  the  publisher 
to  disseminate  or  the  right  of 
the  soldier  to  read  may  not  have 
been  lost  upon  the  Secretary  of 
Defense.” 


military  tribunal  in  a  few  weeks 
to  answer  for  statements  she 
made  in  an  Italian  magazine. 
She  was  quoted,  among  other 
things,  as  calling  the  Minister  of 
the  Interior  “a  mediocre  man 
who  plays  the  clown.” 

• 

Phelps  Succeeds 
Tims  As  Publisher 

New  Orleans 

John  F.  Tims,  who  has  been 
affiliated  with  the  Times-Pi- 
cayune  and  its  predecessors  since 
1910,  has  been  elected  chairman 
of  the  board  of  directors  of 
Times-Picayune  Publishing  Co. 

At  his  request,  the  directors 
elected  Ashton  Phelps,  an  At¬ 
torney  who  is  a  native  of  New 
Orleans,  as  president  and  pub¬ 
lisher.  Phelps  has  been  a  direc¬ 
tor  since  1950.  His  late  grand¬ 
father,  Ashton  Phelps,  was  the 
first  president  of  the  Times- 
Picayune  Publishing  Co.  In 
1914.  The  company,  which  also 
publishes  the  States-Item,  is  an 
S.  I.  Newhouse  Enterprise. 


Kenneth 
C.  Crowe 


Alan  Eysen 


Ray  Larsen 


Newsday  Team  Bares 
Secret  Land  Deals 


Garden  City,  N.  Y. 

Newsday,  the  Long  Island  eve¬ 
ning  newspaper,  is  running  a 
series  of  articles  disclosing  how 
a  small  group  of  people  in  Suf¬ 
folk  County  realized  millions  of 
dollars  in  profits  through  their 
use  of  inside  information  and 
the  influence  of  public  office. 

The  first  story  reported  that 
Walter  M.  Conlon,  whom  Gov¬ 
ernor  Rockefeller  appointed  to 
the  New  York  State  Tax  Com¬ 
mission  which  supervises  the 
state  lottery,  was  a  business 
associate  of  a  wellknown  hood¬ 
lum  during  the  period  in  which 
Conlon  served  as  attorney  of 
the  Town  of  Islip.  Conlon  has 
said  that  he  “does  not  see  any¬ 
thing  wrong”  in  his  actions. 

Newsday  reported  that  Con¬ 
lon,  appointed  by  Rockefeller 
last  December  to  a  six-year, 
$26,890-a-year  term  on  the 
three-member  tax  commission, 
profited  in  1963-64  in  a  home- 
building  firm  owned  by  Julius 
F.  Klein,  an  ex-convict  and  a 
suspect  in  three  murders,  and 
that  Conlon  also  profited  in 
secret  land  deals  in  which  Islip 
town  actions  were  involved. 

Publication  of  the  series  has 
resulted  in: 

1 —  Questioning  of  Conlon  at 
Rockefeller’s  request  by  the 
Governor’s  special  counsel,  Rob¬ 
ert  R.  Douglass. 

2 —  An  investigation  of  the  re¬ 
ports  was  ordered  by  State  Tax 
Commissioner  Joseph  H.  Mur- 
phy. 

3 —  A  request  by  Suffolk 
County  Executive  H.  Lee  Denni¬ 
son  to  Rockefeller  to  “appoint  a 
special  prosecutor  to  undertake 
a  full  investigation  of  the  oper¬ 
ations  and  activities  of  local 
town  government  in  the  Town  of 
Islip.” 

One  of  the  names  uncovered 
in  the  probe  of  political  fortune¬ 
building  in  Islip  Town  was  that 
of  Kirk  Price,  who  was  News- 
day’s  Suffolk  editor  until  his 
death  last  March  14. 

EDITOR  ac  PU 


Bob  Greene 


Price  and  his  wife,  Margo,  a 
real  estate  broker,  made  a  profit 
of  $33,000  on  a  cash  investment 
of  $50  in  the  sale  of  a  15-acre 
parcel  of  land  at  the  entrance  to 
MacArthur  Airport.  The  bulk 
of  the  land  was  purchased  from 
Price  and  his  partners  by  a  land 
syndicate  in  which  Donald  Kuss, 
then  Islip  Town  councilman  and 
head  of  the  town  airport  com¬ 
mittee,  was  a  secret  partner. 

Its  investigation,  Newsday 
said,  has  shown  that  Price  knew 
that  Kuss  was  a  partner  in  the 
syndicate  buying  his  land.  News- 
day  said  its  executives  were  not 
aware  of  Price’s  dealings  with 
Kuss. 

Kuss  was  quoted  as  saying: 
“I  concede  that  this  may  be  a 
gray  area.  But  I  would  do  the 
same  thing  again.” 

The  series  is  based  on  the 
w’ork  of  a  team  headed  by  Bob 
Greene  and  including  Kenneth 
C.  Crowe,  Alan  Eysen  and  Ray 
Larsen.  Their  investigation, 
under  way  for  more  than  three 
months,  included  more  than  250 
interviews  and  the  examination 
of  more  than  1,000  land  and 
zoning  transactions. 

Greene  was  a  co-winner  of  the 
Deadline  Club’s  James  Wright 
Brown  Award  in  1966  for  a 
Newsday  series  on  the  sale  to 
and  use  of  drugs  by  young 
people  in  suburban  communities. 
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Gannett  Operations 
Told  in  Prospectus 


Washington 

The  Gannett  Company  Inc., 
publisher  of  30  newspapers  in 
25  cities  in  New  York,  New 
Jersey,  Florida,  and  Illinois  and 
owner  of  eight  radio  and  tele¬ 
vision  stations,  revealed  details 
of  its  financial  operations  and 
commitments  in  a  registration 
statement  filed  with  the  Securi¬ 
ties  and  Exchange  Commission. 

The  registration  is  an  offering 
of  500,000  shares  of  Gannett 
common  stock.  The  underwriter 
is  the  First  Boston  Company. 
On  Sept.  5,  1967,  by  an  amend¬ 
ment  to  its  certificate  of  incor¬ 
poration,  the  company  set  its 
authorized  capital  stock  at  10,- 
000,000  shares,  all  common. 

Net  proceeds  from  the  sale  of 
500,000  shares  is  to  be  applied 
toward  pre-payment  of  a  long¬ 
term  bank  loan  of  $14,200,000 
incurred  to  buy  Rockford  News¬ 
papers,  of  Rockford,  Ill.  Gan¬ 
nett  purchased  the  entire  capital 
stock  of  Rockford  Newspapers 
on  April  11,  1967,  for  $13,000,- 
000,  according  to  the  registra¬ 
tion  statement  which  gave  Gan- 
nett’s  total  capitalization  as 
$100,294,371.  Total  operating 
revenue  in  1966  from  news¬ 
papers,  television,  and  radio  was 
$100,699,734.  For  the  first  six 
months  of  1967,  total  revenue 
was  $52,908,298. 

The  company  reported  net  in¬ 
come  (after  taxes)  of  $7,020,- 
105  for  1966.  With  an  average 
of  4,244,360  shares  outstanding, 
this  was  equivalent  to  $1.65  a 
share. 

Total  assets  as  of  June  30 
were  listed  as  $111,023,391.  The 
long-term  debt  amounted  to 
$33,650,335. 

Sale  of  stock  to  the  public  at 
$33  a  share  was  expected  to 
realize  $16.5  million. 

Titday's  Losses  Declining 

In  1966,  Gannett  launched  a 
new  newspaper.  Today,  at 
Cocoa,  Florida.  The  registration 
statement  said  that  operating 
income  for  1966  and  the  first  six 
months  of  1967  had  been  “ad¬ 
versely  affected”  by  Today’s  net 
loss  of  $2,062,646,  caused  mostly 
by  start-up  costs,  promotion  and 
advertising.  Losses  are  contin¬ 
uing,  the  statement  said,  “but 
at  a  declining  rate.” 

Recently,  Gannett  became  a 
partner  in  a  newsprint  venture 
that  will  cost  an  estimated  $14,- 
626,000.  It  joined  with  the 
Philadelphia  Bulletin  and  Dono¬ 
hue  Brothers,  of  Quebec,  in  in¬ 
corporating  Charlevoix  Paper 
Company,  with  an  authorized 


capital  of  $2,506,000.  Gannett’s 
investment  will  approximate 
$472,940. 

The  mill  is  to  be  built  in 
Quebec  on  lands  controlled  by 
Donohue.  With  completion  in 
1969,  it  will  produce  92,500  tons 
of  newsprint  per  year,  of  which 
Gannett  will  get  35,000  tons,  the 
Bulletin  47,500  tons  and  Dono¬ 
hue  will  offer  the  remainder  on 
the  market. 

Working  capital  of  $930,000  is 
to  be  provided  by  Gannett,  the 
Bulletin  and  Donohue.  The  re¬ 
maining  cost  of  the  plant  will  be 
financed  by  the  sale  of  $7,500,- 
000  first  mortgage  bonds  in  the 
United  States,  the  sale  to  Dono¬ 
hue  of  $2,606,000  7%  20-year 
del)entures  and  a  $2,950,000 
grant  under  the  Area  Develop¬ 
ment  Incentives  Act  of  Canada. 

The  registration  statement 
noted  that  Gannett  newspapers 
have  been  installing  labor- 
saving  equipment  and  have 
adopted  new  production  tech¬ 
niques. 

7,170  on  Payrolls 

The  Gannett  radio  and  tele¬ 
vision  group  includes  two  VHF 
and  one  UHF  stations,  four  AM 
radio  stations  and  one  CATV. 
The  statement  said  that  these 
properties  contributed  about  7% 
of  the  consolidated  net  income. 

The  company  and  its  subsidi¬ 
aries  employ  about  7,170  per¬ 
sons.  Of  this  total,  about  5,000 
were  not  represented  by  unions. 

The  principal  holders  of  Gan¬ 
nett  securities  are  the  Frank  E. 
Gannett  Newspaper  Foundation, 
with  1,639,000  shares  (39%) 
and  the  Lincoln  Rochester  Trust 
Company  and  Caroline  Werner 
Gannett,  widow  of  Frank  E. 
Gannett,  with  460,000  shares. 

Gannett  Company  has  paid 
dividends  every  year  since  1929. 
The  dividend  for  September, 
1967,  was  5.4  cents  per  share. 
However,  the  directors  have  ap¬ 
proved  a  new  plan  of  disburse¬ 
ments  by  which  dividends  will 
be  declared  quarterly. 

Paul  Miller,  president  of  the 
company,  receives  an  annual 
salary  of  $138,307,  according  to 
the  statement,  and  the  total  an¬ 
nual  remuneration  for  all  officers 
and  directors  amounts  to  $642,- 
053.  Under  the  company  retire¬ 
ment  plan.  Miller  receives  bene¬ 
fits  of  $43,928.  He  has  con¬ 
tracted  to  remain  with  the  com¬ 
pany  until  he  is  65  years  old. 
Upon  retirement  he  will  receive 
$1,500  per  month  for  life. 

Other  salaries  for  1966  shown 
in  the  statement  include:  Lynn 


N.  Bitner,  senior  vicepresident 
who  retired  last  year,  $104,126 
and  $29,767  deferred;  and  Allen 
H.  Neuharth,  executive  vice- 
president,  $71,113  and  $29,978 
deferred. 

Gregory  Makes  Bid 
For  Kokomo  Times 

Kokomo,  Ind. 

The  Kokomo  Morning  Times’ 
publisher,  Frank  L.  Gregory, 
last  week  vowed  his  newspaper 
will  continue  to  publish  long 
past  the  30-day  extension  in 
“life”  granted  Sept.  27  by  Judge 
Paul  Pfister,  U.S.  referee  in 
bankruptcy. 

The  Times  has  been  operating 
under  the  guidance  of  a  trustee, 
Lee  M.  Lacey  Jr.,  since  petition¬ 
ing  for  such  an  arrangement. 

Gregory,  who  is  also  president 
of  Community  Publications,  has 
bid  for  the  assets  of  the  Times 
and  termed  the  extension  of 
trusteeship  “disappointing.” 
However,  he  said,  “this  has  not 
changed  any  of  my  g^roup’s  orig¬ 
inal  plans”  to  continue  publica¬ 
tion  of  the  17,000-plus  circula¬ 
tion,  morning  offset  daily. 

“We  have  submitted  our  pro¬ 
posal  to  the  trustee  to  purchase 
the  entire  package  so  that  the 
Times  can  continue,”  Gregory 
said,  “and  we  are  optimistic  that 
we  will  be  the  successful  bidder.” 

Lacey  said  sealed  bids  will  be 
received  by  Oct.  20  and  will  be 
opened  Oct.  23,  in  U.S.  district 
court. 

The  Times  has  been  in  opera¬ 
tion  since  July  22,  1964  and  has 
an  afternoon  competitor. 

• 

Inskeep  Receives 
Press  Club’s  Award 

Tucson 

Lester  N.  Inskeep,  political 
and  legislative  reporter  for  the 
Arizona  Daily  Star,  has  been 
awarded  the  Tucson  Press 
Club’s  Distinguished  Service  to 
Journalism  award  for  1967. 

Inskeep  received  a  plaque  for 
the  honor  at  the  TPC’s  second 
annual  Orchids  and  Onions  Ball 
Sept.  30. 

Other  winners  w’ere: 

Newspaper  reporter:  Steve 
Emerine,  formerly  of  the  Tucson 
Daily  Citizen,  who  now  is  co¬ 
publisher  of  the  Green  Valley 
(Arizona)  News;  Barbara 
Sears,  of  the  Star,  and  John 
Riddick,  of  the  Citizen  (a  three- 
way  tie  for  first  place). 

Television  reporter :  Gene 
Adelstein,  KOLD-tv,  first,  and 
Mac  Marshall,  KGUN-tv,  sec¬ 
ond. 

News  photographer:  Jack 
Sheaffer,  Star,  first,  and  Bruce 
Hopkins,  Citizen,  second. 

Radio  reporter:  George  Boro- 
zan  KOLD,  first,  and  George 
Scott,  KCUB  second. 


Reporter  on  Trial 
For  Row  in  Riot 

Plainfield,  N.J. 

Gabe  Pressman,  a  WNBC-tv 
reporter,  went  on  trial  in  mu¬ 
nicipal  court  here  Oct.  4  on 
charges  growing  out  of  a  quar¬ 
rel  with  police  officers  during 
riots  here  July  19.  The  case  was 
continued  to  Oct.  20  after  day¬ 
long  testimony  by  arresting  offi¬ 
cers. 

Originally,  Pressman  was 
charged  with  offering  to  engage 
in  a  quarrel  with  a  police  officer; 
obstructing  him  in  his  duty. 
Both  charges  arose  under  a  city 
ordinance  pertaining  to  disor¬ 
derly  conduct  and  are  punish¬ 
able  by  maximum  sentence  of 
1  year  and  $500  fine.  The 
charges  were  reworded  be¬ 
fore  the  trial  began.  Prosecutor 
John  Tozzi  specifically  alleged 
that  Pressman  did  offer  to  en¬ 
gage  in  quarrel  with  Officer 
Waldron  by  use  of  loud,  abusive, 
profane  language  (who  the  hell 
do  you  think  you  are  sonny) ; 
and  that  he  obstructed  the  officer 
in  his  duty  by  ordering  the  op¬ 
erators  of  two  cars  (Pressman’s 
camera  crewmen)  not  to  move 
the  cars  after  being  ordered  to 
move  by  the  officer. 

Defending  Pressman  was  a 
Plainfield  attorney,  Norman  Ab¬ 
rams,  who  was  retained  by  NBC. 
Also  in  court  as  amicus  curiae 
for  the  New  Jersey  and  New 
York  Chapters  of  Sigma  Delta 
Chi  and  the  New  York  Report¬ 
ers  Association  was  Stanley 
Reiben,  who  presented  a  state¬ 
ment  supporting  Pressman  and 
a  reporter’s  duty  to  the  public. 

Pressman  was  arrested  de¬ 
livering  newsfilm  to  a  courier 
in  front  of  police  headquarters. 

• 

Mankato  Free  Press 
Buys  Owatonna  Paper 

Mankato,  Minn. 

The  Free  Press  Co.,  publisher 
of  the  Mankato  Free  Press,  has 
purchased  all  of  the  stock  in 
D.  E.  Darby  &  Sons  Inc.,  pub¬ 
lisher  of  the  Owatonna  (Minn.) 
People’s  Press,  it  was  announced 
this  week. 

Benjamin  E.  Darby  II  will 
continue  as  publisher  of  the 
Owatonna  daily,  which  has  a 
morning  and  Sunday  circulation 
of  6,000.  Jared  How,  president 
of  Free  Press  Co.,  said  no  per¬ 
sonnel  changes  are  contemplated. 

The  Mankato  Free  Press  is  an 
evening  daily  with  23,000  cir¬ 
culation.  The  company  also  owns 
the  Twin  Falls  (Idaho)  Times- 
News  and  operates  a  commercial 
printing  division. 

Allen  Kander  and  George  J. 
Cooper,  media  brokers,  were 
consultants  to  the  Free  Press 
Co.  in  the  transaction. 
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Don  Steffey 

Doctors  Give  Award 
To  Former  Printer 

Oregon  City,  Ore. 

Don  Steffey,  who  joined  the 
Oregon  City  Enterprise-Courier 
16  months  ago  after  working  as 
a  Portland  Oregonian  printer, 
was  co-winner  of  the  Oregon 
Medical  Association’s  annual 
press  award. 

Steffey  received  a  plaque  and 
$50  for  his  six-part  series  on 
dialsis,  a  kidney  disease.  His 
stories  included  a  description  of 
the  kidney  machines  developed 
locally  to  treat  the  disease.  The 
Oregon  Legislature  has  voted 
$150,000  to  subsidize  machine 
purchases  for  the  needy. 

Pat  Wilkins,  KATU-TV,  Port¬ 
land,  Ore.,  was  co-winner  of  the 
OMA  award. 


Chapel  Chairman 
Sued  for  Stoppage 

Cleveland 

Walter  D.  Caswell,  chairman 
of  the  Plain  Dealer  chapel  of 
Cleveland  Typographical  Union 
Local  53,  is  teing  sued  in  U.S. 
District  Court  for  nearly  $196,- 
000  by  Forest  City  Publishing 
Co.,  publisher  of  the  Plain 
Dealer. 

The  amount  is  damages  the 
company  contends  it  suffered 
because  of  a  chapel  meeting 
that  lasted  from  9  p.m.  July  21 
to  7  p.m.  July  22.  TTie  Plain 
Dealer  was  unable  to  publish 
July  22  and  was  unable  to  pub¬ 
lish  a  complete  paper. 

Forest  City  filed  suit  against 
the  local  10  days  later.  Answer¬ 
ing  the  complaint,  the  local  dis¬ 
claimed  responsibility  for  the 
work  stoppage  in  the  composing 
room. 

Caswell  is  being  sued  in  his 
individual  and  nonunion  capacity 
as  the  man  who  called  the  meet¬ 
ing. 


Watched  Luci  Nugent 

Shape  Up  for  Wedding^ 


By  Malvina  Stephenson 

Arlington,  Tex. 

I  watched  Luci  Johnson  Nugent  “get  in 
shape’’  to  be  matron  of  honor  at  her  sister’s 
wedding  on  December  9th  at  the  White  House. 
Just  three  months  a  mother,  she  w^anted  to 
firm  up  some  soft  spots  and  trim  inches  at  the 
midriff. 

The  President’s  daughter  spent  a  w’eek  at 
the  exclusive  Green  house  of  Neiman-Marcus. 
She  apparently  hoped  to  keep  it  a  secret  but 
the  story  broke  accidentally,  much  to  the  dis¬ 
tress  of  the  Secret  Service.  Arriving  in  the 
midst  of  a  highly-publicized  fashion  show  fea¬ 
turing  a  big-name  designer,  Luci  was  greeted 
by  Stanley  Marcus — and  a  Dallas  news  pho¬ 
tographer. 

This  initial  coverage  set  off  a  flood  of  in¬ 
quiries  from  the  national  news  media.  After 
that,  the  Secret  Service  did  not  even  permit 
the  Green  house  management  to  confirm  Luci’s 
presence,  and  the  most  persistent  reporters 
were  to  be  referred  to  the  White  House  press 
aides,  those  authorities  on  the  last  word. 

One  widely-circulated  wire  service  story  with 
an  Arlington  dateline  reported  that  the  Se¬ 
cret  Service  “closely  guarded  Luci’s  privacy 
from  the  outside  world.”  By  the  rarest  streak 
of  luck,  I  was  a  part  of  her  “private  world” 
at  this  health  and  beauty  spa,  half-way  between 
Dallas  and  Fort  Worth. 

An  accredited  Washington  correspondent,  I 
was  temporarily  disguised  as  a  lady  of  leisure. 
The  other  guests  w’ere  seriously  counting  calo¬ 
ries,  but  not  dollars.  Nuggets  of  news  and  in¬ 
formation  in  this  elegant  setting  captured  my 
fancy. 

I  not  only  was  registered  during  the  same 
week  as  Luci,  but  my  schedule  of  exercise  and 
treatment  put  me  in  the  same  select  group. 
By  going  through  this  regular  routine,  I  got 
to  know  her  under  the  most  informal  and 
pleasant  of  circumstances.  Free  of  make-up 
and  management,  the  President’s  daughter 
show's  up  w'ell  on  her  own,  in  blue  leotards 
and  multi-colored  hair  rollers. 

“Prettier  than  her  pictures”  was  the  gen¬ 
eral  consensus. 

“Petal-like  skin!”  exclaimed  the  envious 
matrons. 

The  only  sour  note  I  heard  in  the  compli¬ 
mentary  comment  came  from  a  sedate  social¬ 
ite  from  a  Republican  stronghold  in  the  East. 

Many  of  the  wealthy,  big-name  guests  who 
pay  up  to  $800  weekly  to  work  on  self-im¬ 
provement  are  accustomed  to  moving  in  a 
world  of  celebrities,  but  the  unexpected  pres¬ 
ence  of  the  high-publicized  Luci  excited  gen¬ 
eral  interest.  Her  Secret  Service  guardians, 
invading  this  no-man’s-land  for  the  first  time, 
added  a  touch  of  comic  relief. 

Keeping  a  watchful  eye  on  bubbling,  ener¬ 
getic  Luci  is  never  simple.  As  required  by 
federal  law,  the  Secret  Service  agents  must 
never  lose  sight  of  the  President’s  daughter, 
or  at  least  the  closed  door  that  holds  her. 
Imagine  the  complications  when  she  was  con¬ 
stantly  surrounded  by  prestigious  ladies  in 
various  stages  of  disarray,  all  engaged  in  th® 
private  pursuit  of  health  and  beauty  aids. 


The  drawing  room  suite  which  I  enjoyed  was 
immediately  above  the  one  occupied  by  Luci  and 
her  sister-in-law,  Mrs.  Gerard  Nugent,  a  new 
mother,  also  of  Austin.  I  could  look  out  my 
w'indows  and  see  the  buff  brick  cottage  occu¬ 
pied  by  the  quartet  of  Secret  Service  agents 
assigned  to  Luci.  This  luxurious  structure  has 
three  bedrooms  and  rents  for  $125  daily. 

Luci’s  agents  work  on  an  around-the-clock 
shift. 

At  dinner,  on  the  first  night  of  my  arrival, 
I  sat  at  a  table  for  four,  between  the  two  Mrs. 
Nugents,  and  opposite  Hostess  Perle  Mesta,  a 
close  friend  of  the  First  Family.  Most  of  the 
time,  I  sat  quietly,  and  enjoyed  the  conversa¬ 
tion.  This  was  a  sample: 

Mrs.  Mesta:  I  am  so  glad  for  Lynda. 

Luci:  Lynda  Bird  is  very  happy. 

Mrs.  M :  I  want  to  get  her  an  engagement 
present.  You  know  her  well,  what  do  you 
think  she  would  like? 

Luci :  For  regular  wedding  presents,  she 
probably  will  get  everything  in  her  silver, 
china,  and  glassware.  She  loves  old  books,  and 
she  is  an  authority  on  them.  She  also  loves  old 
prints  and  engravings. 

Mrs.  M:  I  have  a  rare  book  over  100  years 
old.  Maybe,  I  will  give  her  that.  .  .  .  Where  is 
your  baby? 

Luci:  My  doctor  and  his  wife  in  Austin  are 
keeping  him.  Pat  is  in  New  York  on  business, 
and  he  let  me  come  here.  I  love  it. 

After  getting  settled  in  my  bedroom,  I  was 
happy  to  retire  early.  In  the  dead  of  night, 
I  was  awakened  suddenly  by  a  sharp  ring  in 
my  ear.  Lifting  the  telephone  receiver,  I 
heard  a  boyish  voice  inquire  about  the  room 
number. 

A  little  annoyed  and  still  half  asleep,  I  in¬ 
quired,  “What  time  is  it?”  The  answer  was 
accented  with  a  snicker,  “A  quarter  of  one.” 

Spontaneously  I  retorted,  “Don’t  you  think 
that  is  an  odd  time  to  be  calling?” 

After  a  brief  silence,  he  tried  again.  “Is 
Luci  Nugent  there?” 

I  withdrew  from  the  conversation  as  easily 
as  I  could. 

The  next  morning,  I  started  a  progfram 
which  brought  me  frequently  in  contact  with 
the  President’s  daughter. 

Here  is  a  snatch  of  my  recollections:  On  a 
blue  floor  pad,  beside  the  swimming  pool,  Luci, 
bending  and  stretching  to  music  and  instruc¬ 
tions.  ...  A  Secret  Service  agent  in  the  back¬ 
ground,  at  a  patio  table,  or  even  secluded  be¬ 
hind  a  potted  palm.  .  .  .  Combing  out  her  own 
hair,  long  and  black  and  silky,  Luci  chats  and 
concentrates,  all  at  the  same  time.  .  .  .  Luci, 
at  “beauty  school”,  bending  over  a  make-up 
mirror,  laboring  around  her  eyes,  listening  to 
the  expert.  ...  At  dinner,  Luci,  in  a  red-and- 
white  cotton  trouser  suit  and  matching  head- 
band,  from  her  trousseau,  she  said.  .  .  .  Luci, 
bounding  out  of  the  massage  cubicle,  confer¬ 
ring  w'ith  an  agent  posted  opposite  the  door  in 
the  nurse’s  office.  .  .  .  Luci,  exclaiming  over 
the  miracle  of  my  new  face,  after  a  make-up  by 
the  pro! 

I  don’t  know  whether  to  feel  squelched  or 
inflated ! 
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N.Y.  Times  Declines 

Evening  Paper  Risks 


CITY  HALL — Mayor  John  V.  Lindsay  met  with  New  York  City 
newspaper  circulators  to  discuss  legislation  designed  to  ease  the 
plight  of  newsstand  dealers.  Left  to  right:  Joel  J.  Tyler,  License 
Commissioner;  Mayor  Lindsay;  Gabe  Lewander,  circulation  sales 
manager,  New  York  News;  Buddy  Jacobs,  circulation  sales  develop¬ 
ment  manager,  the  News;  James  Dolan,  city  circulation  manager. 
New  York  Times.  Lewander  is  chairman  of  the  Joint  Newspaper 
Sales  Development  Committee. 


More  than  five  months  of  ex¬ 
haustive  study — conducted  since 
the  death  of  the  World  Journal 
Tribune — has  convinced  New 
York  Times  management  that  to 
enter  the  evening  newspaper 
field  in  New  York  is  an  unac¬ 
ceptable  “long-term  bet.” 

The  not  entirely  unexpected 
decision  was  announced  person¬ 
ally  (Oct.  2)  by  Arthur  Ochs 
Sulzberger,  president  and  pub¬ 
lisher  of  the  Times.  He  cited  the 
problems  which  had  been  dis¬ 
closed  by  studies  and  tests  since 
May. 

Although  Sulzberger  made  no 
specific  reference  to  cost  factors 
itemized  in  detail  by  his  teams 
of  researchers,  he  said  the  study 
groups  worked  on  “probable  ad¬ 
vertising  volume,  circulation, 
operating  costs,  total  revenue, 
manufacturing  schedules  and 
distribution  logistics.” 

“No  matter  how  we  probed, 
the  answers  weren’t  encour¬ 
aging,”  Sulzberger  explained. 
“Despite  our  many  advantages, 
an  evening  edition  didn’t  come 
out  as  an  acceptable  long-term 
bet.” 

Telling  his  staff  that  “no  man¬ 
agement  problem  at  the  Times 
has  ever,  to  my  knowledge,  re¬ 
ceived  such  thorough  and  inten¬ 
sive  study  by  as  many  members 
of  the  staff  as  this  one,”  Sulz¬ 
berger  said  in  a  memorandum: 

Threat  to  Quality 

•  “Any  such  afternoon  ven¬ 
ture  would  require  diverting 
major  talent  and  time”  from  the 
morning  newspaper  operation ; 
and 

•  “We  were  determined  from 
the  start  that  we  would  take  no 
step  that  threatened  to  diminish 
the  quality  or  slow  the  progress 
of  the  New  York  Times  itself.” 

Sulzberger  also  referred  to  the 
“unhappy  record  of  the  New 
York  evening  newspaper  field 
over  the  past  several  years,”  a 
reference  to  failures  and  mer¬ 
gers,  and  to  “the  history  of  labor 
relations  in  our  industry,”  a 
reference  to  four  strikes  in  less 
than  five  years.  (The  Times  is 
negotiating  with  four  of  the 
city’s  10  newspaper  unions,  seek¬ 
ing  to  replace  contracts  that 
expired  last  Spring.) 

Close  to  Million  Mark 

Sulzberger’s  announcement 
followed  by  one  day  the  publica¬ 
tion  of  the  Times  statement  of 
circulation  which  showed  a  total 
of  989,117  copies  sold  for  the 
issue  of  Tuesday,  Sept.  26,  and 
1,625,969  copies  sold  for  the 
Sunday  issue  of  Sept.  24.  Week¬ 


day  issues  have  been  running  in 
96  pages. 

E&P  asked  Ivan  Veit,  vice- 
president  of  the  Times,  whether 
the  newspaper’s  team  had  come 
up  with  projected  figures  in 
terms  of  dollars  and  years  for 
the  establishment  of  an  evening 
paper.  “Not  exactly  in  that 
way,”  he  said.  “But  I  can  tell 
you  that  the  economic  picture 
was  such  that  we  could  not  go 
ahead.”  (It  has  been  reported 
in  publishing  circles  that  estab¬ 
lishment  of  an  evening  news¬ 
paper  from  scratch  would  cost 
up  to  $60  million  and  could  take 
10  years  to  break  even.) 

Asked  whether  the  Times 
w'ould  be  making  known  its 
findings,  Veit  said,  “not  as  far 
as  I  am  aware.  All  that  mate¬ 
rial,  and  there’s  a  lot  of  it,  will 
be  going  into  the  archives  for 
safekeeping.  .  .  .  Maybe  one  of 
these  days  the  content  will  be 
disclosed.” 

One  experienced  New  York 
City  circulation  executive  who 
was  consulted  by  Times  man¬ 
agement  was  said  to  have  fore¬ 
cast  a  sale  of  400,000  copies  if 
priced  at  10c  and  250,000  if  the 
new  evening  paper  w’ent  to  15c. 

The  New  York  Daily  News  is 
apparently  still  considering  an 
evening  entry.  A  staff  was  re¬ 
portedly  producing  another 
“pilot”  issue  of  an  evening  prod¬ 
uct.  Like  the  Times,  the  tabloid 
is  fearful  of  diluting  its  a.m. 
new’s  and  advertising  success 
with  p.m.  problems. 

Meanwhile,  Mrs.  Dorothy 
Schiff,  editor  and  publisher  of 
the  New  York  Post,  the  only 
remaining  citywide  afternoon 
newspaper,  has  begun  produc¬ 
tion  of  the  Post  in  the  plant  of 
the  former  Journal- American 
which  she  bought  from  the 
Hearst  Corporation. 

‘Great  Respect’ 

Mrs.  Schiff  was  quoted  as 
saying  that  she  had  “great  re¬ 
spect  for  the  judgment  of  the 
New’  York  Times”  in  respect  of 
their  decision  not  to  publish  in 
the  afternoon.  She  also  noted 
that  the  Post’s  circulation  had 
risen  from  little  over  400,000 
copies  daily  before  the  death  of 
WJT  to  700,000  before  the  extra 
production  facilities  became 
available  to  her. 

A  union  dispute  prevented  the 
Post  from  starting  to  print 
Friday  (Sept.  29)  at  the  J-A 
plant.  However,  by  Monday  the 
facilities  were  in  operation  pro¬ 
ducing  between  75,000  and  100,- 
000  copies  of  the  paper. 

The  dispute  arose  over 


whether  the  Newspaper  Guild 
or  the  Pressmen’s  Union  had 
jurisdiction  over  transporting 
printing  plates  between  the 
stereotype  department  and  the 
press  room.  At  the  Post  plant, 
elevator  operators  who  are  Guild 
members  take  the  plates  from 
the  stereotype  department  to  the 
press  room  below.  They  also 
return  used  plates  to  the  stereo 
department.  At  the  J-A  the 
stereo  department  and  the  press 
room  are  on  the  same  level  and 
plates  move  by  conveyor. 

A  temporary  solution  to  the 
problem  was  worked  out  where¬ 
by  the  pressmen  would  continue 
to  handle  the  plates  at  the  new 
plant. 

«  *  * 

GUILD  CONTRACT 

The  Newspaper  Guild  of  New 
York  has  settled  on  a  new’  con¬ 
tract  with  the  New  York  News. 
The  agreement,  yet  to  be  rati¬ 
fied,  w’ould  provide  increases 
over  its  three  year  span  from 
$15.65  in  the  lowest  classification 
to  $45.90  in  the  highest. 

The  increases  are  in  line  with 
the  pattern  established  earlier 
this  year  by  the  printers’  union 
providing  for  8  percent  in  the 
first  year,  6  percent  the  second 
and  6  percent  in  the  third  year. 
The  increases  in  the  highest 
paid  group  (assistant  city  edi¬ 
tor,  specialist  w’riters,  etc.)  will 
raise  weekly  pay  from  $215  to 
$260.90  over  the  contract  period. 
Over  the  same  span,  a  top  clas¬ 
sification  reporter  will  receive  a 
$242  weekly  minimum. 

The  agreement  also  provides 
a  jointly  administered  trust  fund 
for  insurance  coverage;  a  jointly 
administered  pension  plan;  ex¬ 
tension  of  hospital  coverage 
from  21  to  120  days;  a  provision 
for  cost  of  living  adjustments; 


four  weeks  vacation  after  eight 
years  instead  of  10  years;  triple 
time  for  w’ork  on  a  holiday  when 
it  falls  on  a  day  off,  and  pay¬ 
ment  of  50  percent  of  net  reve¬ 
nue  to  employes  for  syndicate 
and  picture  sales. 

.According  to  a  guild  spokes¬ 
man,  a  disappointment  to  the 
union  w’as  that  it  did  not  obtain 
a  full  guild  shop.  He  said  soma 
advertising  salesmen  remained 
outside  the  union. 

«  «  « 

HELPS  NEWSTAND  MEN 

Mayor  John  V.  Lindsay  this 
w’eek  moved  to  ease  the  economic 
plight  of  sidew’alk  newsdealers, 
w’hose  business  has  been  in  de¬ 
cline  follow’ing  the  death  of  five 
New’  York  City  new’spapers  in 
the  last  four  years. 

Legislation  prepared  by 
License  Commissioner  Joel  J. 
Tyler  and  submitted  to  the  City 
Council  (Oct.  3)  would  permit  a 
dealer  to  possess  licenses  for 
tw’o  stands  instead  of  being  re¬ 
stricted  to  one. 

The  legislation  would  also 
allow’  the  dealers  to :  sell  certain 
designated  items  to  supplement 
their  income  from  newspaper 
sales  (the  items  would  retail  for 
under  $1) ;  and  permit  installa¬ 
tion  of  coin-operated  vending 
machines  in  or  near  their  stands 
to  be  used  during  the  hours 
w’hen  the  stand  is  unattended. 
The  legislation  also  would  per¬ 
mit  the  License  Commissioner  to 
substitute  more  flexible  designs 
for  stands. 

The  legislation  would  estab¬ 
lish  a  new  class  of  license,  a 
temporary  newspaper  sales  per¬ 
mit,  at  a  fee  of  $10  a  year.  The 
holder  of  such  a  permit  would 
be  able  to  fill  in  for  an  ill  or 
vacationing  newsdealer. 
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EYE  OPENERS— Scores  of  adverfising  agency  people  who  were 
guests  of  newspaper  representatives  at  the  annual  ROP  Color  Awards 
luncheon,  Sept.  30,  at  the  Waldorf-Astoria  Hotel  gave  more  than 
passing  attention  to  the  scores  of  samples  of  color  ads  in  newspapers 
all  around  the  country  that  hung  in  the  exhibit  room. 


SOMETHING  TO  SHOW  for  team  effort  in  producing  quality 
color  in  the  Chicago  Daily  News  is  a  plaque  received  by  Tony 
Raciti,  color  coordinator,  from  Robert  U.  Brown,  publisher  and 
editor  of  E&P,  donor  of  the  annual  awards.  It's  a  sporting  gesture, 
in  the  view  of  John  P.  Carm'chael.  Chicago  Daily  News  sports 


BEAMING — The  ad  for  Jim  Beam  (in  the  Dallas  Times  Herald  via 
Campbell-Ewald)  was  no  "surprise"  as  a  winner.  Harold  W.  Hull, 
Seri pps- Howard  Newspapers,  and  Richard  P.  Ross,  Branham  Co., 
agreed  it  deserved  a  prize. 


columnist. 


R.O.P. 
COLOR 
ON  VIEW 


APPRECIATIVE  EYES  for  ROP 
color:  Left  to  right — Ed  Walsh, 
production  manager  at  Norman, 
Craig  &  Kummel;  Jack  Sharkey, 
production  manager  at  Ted  Bates 
it  Co.;  William  V.  D'Allensandro, 
Reilly  Electrotype  Co.,  and 
Joseph  C.  Higgins,  Color  Produc¬ 
tion  Service. 
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A  FULL  HOUSE — The  Starlight  Ballroom  of  the  Waldorf-Astoria 
Hotel  was  comfortably  crowded  with  more  than  250  persons  for  the 
annual  luncheon  at  which  EDITOR  &  PUBLISHER  presented  its 
awards  for  fine  reproduction  of  ROP  color  ads,  for  agency  creativity 
in  ads  using  color  last  year.  Paul  Kettenring  of  Story,  Kelly-Smith 
Co.  presided  as  chairman  of  the  AANR  color  committee.  Robert 
U.  Brown,  publisher  and  editor  of  E&P,  made  the  presentations, 
and  John  Carmichael,  sports  colmnist  in  the  Chicago  Daily  News, 
gave  an  after-coffee  talk  about  "once  in  a  lifetime"  events  he 
has  covered. 


A  Token  of  Appreciation  to  E&P 

New  York  Chapter,  American  Association  of  Newspaper  Repre¬ 
sentatives,  made  a  surprise  presentation  at  the  ROP  Color  Awards 
luncheon  which  is  co-sponsored  by  the  reps  with  E&P.  Paul  Ketten¬ 
ring,  chairman  of  the  AANR  Color  Committee,  handed  to  Robert 
U.  Brown  an  unique  desk  stand  with  two  copper  engravings,  one  of 
E&P’s  front  page  of  a  Color  issue  and  one  of  Brown.  The  citation 
was  “to  Bob  Brown,  publisher  of  E&P,  for  outstanding  contribu¬ 
tions  to  newspaper  color  advertising.”  W.  A.  Butler  Jr.  of  the 
Holland  (Mich.)  Sentinel,  a  prize  winner,  gave  Brown  a  pair  of 
handpainted  wooden  shoes. 


SALES  TALK — Fred  Workman,  af 
right,  advertising  and  marketing 
consultant  for  the  Chicago  Tribune 
and  Chicago's  American,  holds 
an  audience  consisting  of  John  J. 
Rogers  and  Grant  A  Burnett  of 
the  Tribune  Company's  sales  and 
marketing  staffs,  and  Grace  Math¬ 
ias,  media  buyer  at  LaRoche, 
McCaffrey  &  McCall. 


ONE  SPOT  OF  COLOR — A  little  red  ink  ($1.86  worth,  according 
to  Tacoma  News-Tribune  publisher  George  Russell)  made  the 
Tacoma  Mall  ad  a  standout  in  creativity  among  entries  from  retail 
stores  around  the  country.  Richard  G.  Morgan,  vicepresident- 
associate  creative  director  of  J.  M.  Mathes  Inc.,  appraises  it. 


ACROSS  THE  COUNTRY  came  George  F.  Russell,  left,  president 
of  the  Tacoma  (Wash.)  News-Tribune  to  accept  the  award  to  his 
newspaper  and  to  Tacoma  Mall  for  retail  creativity  (Whistler's 
Mother  holding  a  red  gift  box  in  her  lap).  Exchanging  compliments 
with  Russell  is  Kenneth  Gertz,  division  manager  of  James  B.  Beam 
Import  Corp.,  whose  ad  won  a  top  prize. 
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Iowa  Media 
Fight  Tax  on 
Advertising 

I)ES  Moines 

The  Iowa  Press  Association, 
Iowa  Broadcasters  Association, 
several  individual  newspapers 
and  merchants  went  to  court  this 
week  to  challenge  the  validity  of 
a  3%  sales  tax  on  advertising. 

The  tax  went  into  effect  Oct. 
2.  This  is  the  first  time  that 
newspapers,  radio  and  tv  sta¬ 
tions  in  Iowa  have  had  to  collect 
and  pay  such  a  levy. 

The  media  take  the  position 
that  a  tax  on  revenues  is  unfair 
since  they  do  much  business  with 
customers  in  other  states.  Ad¬ 
vertisers  feel  that  any  tax  would 
be  passed  on  to  them  through 
higher  rates. 

As  the  tax  stands,  a  vendor  of 
services  in  Iowa  will  add  3%  to 
the  price  of  advertising  and 
remit  it  to  the  state.  Also  tax¬ 
able  is  advertising,  even  though 
it  is  created  outside  the  state, 
which  identifies  retail  outlets 
where  the  product  may  be 
bought  in  the  state. 

Prior  to  filing  of  the  suit  at¬ 
tacking  constitutionality,  the 
Iowa  attorney  general,  Richard 
Turner,  had  released  an  ad¬ 
visory  opinion  that  the  tax  is 
unconstitutional. 

Turner  said  he  found  the 
wording  of  the  law  so  vague  as 
to  render  it  unconstitutional. 

“Taxing  advertising  is 
roughly  akin  to  imposing  a  tax 
on  the  elements  of  nature,”  said 
Turner.  “It  requires  the  most 
careful  definition  and  classifica¬ 
tion  to  avoid  discrimination  and 
cannot  be  simply  delegated  to  a 
commission.” 

Petitioners  in  the  court  action 
include  the  Lee  Enterprises  Inc., 
publisher  of  the  Davenport 
Tinies-Democrat  and  three  other 
Iowa  newspapers;  several  tele¬ 
vision  station  operators;  and 
two  advertising  agencies. 

• 

Newsmen  Compete 
For  Art  Awards 

San  Jose,  Calif. 

Twenty  winners  in  four  divi¬ 
sions  of  art  received  awards  and 
citations  from  Joseph  B.  Ridder, 
publisher,  at  the  close  of  the 
first  San  Joste  Mercury-News 
Employe  Art  Show.  There  were 
63  entries. 

Receiving  first  place  blue  rib¬ 
bons  and  champagne  were  Wil¬ 
liam  Denning,  composing  room, 
watercolor  division ;  Lucille 
Thompson,  copy  service,  oils; 
Don  Tarabochia,  circulation, 
sculpture  and  Joan  Matthews, 
makeup,  drawings  and  prints. 


Story  Lambert 


Lambert  Appointed 
President,  S&KS 

Executive  changes  at  Story  & 
Kelly  Smith  Inc.,  newspaper 
representatives,  were  announced 
this  week. 

Howard  C.  Story  Jr.  assumed 
the  duties  of  chairman  of  the 
board  and  chief  executive  officer. 

Robert  H.  Lambert  was  ap¬ 
pointed  president. 

Howard  C.  Story  Sr.  is  now 
chairman  of  the  executive  com¬ 
mittee. 

In  the  past  five  years  Lambert 
has  been  vicepresident-adver- 
tising  director  of  the  New  York 
Herald  Tribune  and  the  World 
Journal  Tribune.  Previously  he 
was  executive  vicepresident  and 
general  sales  manager  of 
Moloney,  Regan  &  Schmitt  Inc. 
He  is  49  and  a  graduate  of 
Notre  Dame. 

Roderick  W.  Matteson  has 
been  appointed  a  senior  vice- 
president  and  assistant  to  the 
chairman. 

Forrest  W.  Noble  was  pro¬ 
moted  to  executive  vicepresident 
and  will  continue  as  general 
sales  manager. 

James  D.  Black,  manager  of 
the  retail  division,  has  been  ap¬ 
pointed  a  vicepresident. 

Hippies^  Newspaper 
Fights  for  License 

Vancouver,  B.  C. 

Editors  of  the  Georgia 
Straight,  a  hippie  newspaper, 
have  applied  for  a  court  order 
that  would  force  the  city  to 
reinstate  the  publication’s  busi¬ 
ness  license. 

License  Inspector  Milton  Har¬ 
rell  revoked  a  license  permit¬ 
ting  street  sales  of  the  paper 
after  consultations  with  Mayor 
Tom  Campbell. 

The  city  ordered  the  move 
after  learning  the  sometimes- 
weekly  paper  was  being  sold  to 
school  children  on  school  prop¬ 
erty.  Mayor  Campbell  said  he 
had  no  objections  to  sale  of  the 
paper  in  the  downtown  area. 

Georgia  Straight  editors  con¬ 
tend  that  the  publication  is  not 
obscene.  They  say  the  root  of 
the  question  involves  freedom  of 
the  press. 

The  newspaper  editors  claim 
their  last  edition  sold  63,000 
copies,  mostly  street  sales. 


. By  Jerry  Walker  Jr.__ . 

Since  the  Philadelphia  Bulletin  and  the  Philadelphia  Inquirer 
were  not  represented  at  the  Interstate  Advertising  Managers  As¬ 
sociation  meeting  last  w'eekend  at  Atlantic  City  (see  page  17), 
both  were  asked  upon  our  return  if  they  w'ere  in  fact  selling  ad¬ 
vertising  to  auto  dealer  associations  at  “rates,  lower  than  retail.” 
The  reply  from  William  F.  Carr,  national  ad  director  at  the  Bul¬ 
letin,  and  Arthur  Greenleaf  of  the  Inquirer  was,  “No.”  What  ap¬ 
pears  to  have  the  suburban  dailies  heated  up  is  an  “Automobile 
Dealer  Group  Rate,”  which  both  Philadelphia  papers  introduced 
a  year  and  a  half  ago  (July,  1966).  Without  getting  technical, 
these  rates  fall  somewhere  between  general  and  retail.  Prior  to 
this,  both  papers  billed  dealer  associations  for  new  car  ads  at 
their  general  rates.  The  group  auto  dealer  rate  is  applicable  only 
to  advertising  that  runs  in  the  full  editions.  Both  the  papers  pub¬ 
lish  zoned  editions  Thursday  and  Sunday,  but  neither  said  they 
sold  space  to  individual  auto  dealers  in  the  suburban  areas  at  re¬ 
duced  retail  rates.  .  .  . 

W.  R.  Simmons  and  Associates  Research  Inc.  will  report  news¬ 
paper  readership  in  the  U.S.  as  measured  on  a  year-round  basis 
for  its  1968  Simmons  Study  of  Selective  Markets  and  the  Media 
Reaching  Them.  In  prior  years  it  has  concentrated  the  inteiwiews 
in  the  fall  months.  The  interviews  for  the  1968  study  are  being 
spread  over  12  months.  Among  the  measures  of  newspaper  reader- 
ship  to  be  reported  in  this  study  are:  daily  newspaper  total  audi¬ 
ences,  cumulative  audiences  of  daily  papers,  and  frequency  of 
readership  of  daily  newspapers.  The  data  will  be  made  available 
in  January  and  February.  .  .  . 

The  World  Airways  campaigpi  is  one  of  the  first  major  ad 
series  to  make  continuing  use  of  color  in  Sunday  travel  pages. 
Seven  column  by  17%  inch  ads  are  appearing  in  New  York,  Chi¬ 
cago,  Los  Angeles,  San  Francisco  and  other  papers  this  Fall. 
Lennen  &  Newell  said  the  campaign  will  be  expanded  in  1968  to 
include  additional  newspaper  markets.  Robert  G.  Orr  is  the  ac¬ 
count  superivsor  in  San  Francisco.  .  .  .  Add  McKeesport  (Pa.) 
News  to  the  growing  list  of  single  rate  papers.  They  converted  on 
October  2.  .  .  .  Scranton  (Pa.)  Sunday  Times  coming  up  to  a  not 
so  happy  first  birthday  with  24,000  circulation;  about  50,000  less 
than  it  anticipated.  .  .  .  Woodbury  (N.J.)  Daily  Times  began  ac¬ 
cepting  alcoholic  beverage  advertising  this  week  ending  a  70-year 
dry  spell.  .  .  .  While  on  that  subject,  Ronrico  Rum  becomes  J. 
Walter  Thompson’s  first  major  liquor  advertiser  since  1930  when 
a  campaign  breaks  next  week  in  magazines.  .  .  .  It’s  getting  so 
every  new  liquor  ad  campaign  lands  in  magazines.  E&P-Media 
Records  barometer  indicates  alcohol  linage  is  in  a  nose  dive.  Maga¬ 
zine  liquor  ad  revenue,  according  to  Leading  National  Advertisers 
Inc.,  is  up  24%  in  first  6  months.  Regional  editions  of  32  maga¬ 
zines  recorded  a  33%  gain  in  liquor  ad  revenue  first  half.  .  .  . 

Bureau  of  Advertising  president  Jack  Kauffman  reported  this 
week  an  ad  investment  of  $60.4  million  was  made  in  newspapers 
last  year  by  book,  magazine  and  newspaper  publishers,  and  by 
television  and  radio  networks  and  stations.  “This  is  more  than 
was  spent  in  all  other  media  combined,”  Kauffman  noted.  He  be¬ 
lieves  one  of  the  reasons  is  the  large  body  of  editorial  material 
directly  related  to  other  media  which  is  carried  by  newspapers  on 
a  regular  basis.  .  .  . 

Preprint  advertising  is  not  taking  ROP  business  from  newspa¬ 
pers,  according  to  Charles  Nicholson,  consultant.  And  the  net  is 
highly  profitable,  he  says  after  analyzing  advertising  for  midwest 
and  Pacific  Coast  newspapers.  His  work  includes  three  years  as 
analyst  for  a  group  of  21  Pacific  Northwest  dailies.  .  .  . 

Newsiest  thing  in  the  fashion  world  has  to  be  the  Houston 
Chronicle's  paper  dress  imprinted  with  classified  ads,  headlines 
and  news  stories  .  .  .  Also  the  new  American  Airlines  stewardess 
uniforms,  which  are  shown  this  month  in  a  Sta  Hi  Color  Service 
release  to  woman’s  page  editors.  The  wardrobe  was  designed 
for  American  by  Mary  Joan  Glynn,  product  styling  director  of 
Doyle  Dane  Bernbach. 
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Suburban  Papers  Hit 
Metros’  Ad  Selling 


By  Jerry  Walker  Jr. 

Atlantic  City,  N.J. 

The  advertising  director  of  a 
50,000-circulation  suburban  daily 
complained  this  week  of  inter¬ 
ference  from  big  city  neighbor 
papers. 

In  a  shirt  sleeve  session  at 
the  Interstate  Advertising  Man¬ 
agers  Association  meeting,  Ron 
Hedley,  advertising  manager  of 
the  Delaware  County  Times  in 
Chester,  Pennsylvania,  said  the 
Philadelphia  Inquirer  and  the 
Philadelphia  Bulletin  were  mak¬ 
ing  sales  presentations  to  auto¬ 
mobile  dealers  in  Chester  to  per¬ 
suade  them  to  allocate  a  major 
share  of  their  association  adver¬ 
tising  budgets  for  new  cars  to 
metropolitan  papers. 

Hedley  complained  the  Bulletin 
and  the  Inquirer  were  offering 
“special  rates”  as  one  of  their 
inducements.  These  rates  were 
described  by  George  Fitzroy  of 
the  Julius  Mathews  Special 
Agency,  who  participated  in  the 
discussion,  as  lieing  “lower  than 
the  papers’  retail  rates.”  (See 
For  the  Record,  page  16.) 

Hedley,  whose  city  of  6.3,000 
lies  15  miles  from  Philadelphia, 
advised  newspaper  ad  executives 
in  the  session  to  sell  auto  dealer 
association  advertising  at  the 
retail  rate.  He  said  his  paper 
will  do  so  this  year  because  of 
the  pressure  put  on  by  the 
metropolitan  papers. 

Robert  Beddow,  McKeesport 
(Pa.)  Neivs,  said  his  paper  was 
facing  similar  competition  from 
Pittsburgh.  McKeesport  is  about 
15  miles  from  Pittsburgh. 

Suburban  newspapers  in  the 
Philadelphia  and  Pittsburgh 
areas  have  recently  formed  sales 
package  gi’oups.  The  group 
around  Pittsburgh  is  made  up 
of  10  dailies  which  claim  to  have 
three  times  more  circulation 
coverage  in  the  four-county  area 
outside  of  the  Pittsburgh  city 
zone  than  both  the  Pittsburgh 
Press  and  Post-Gazette.  The 
group  is  called  the  South 
Western  Area  Market  Papers. 

In  Philadelphia,  9  suburban 
dailies  have  banded  together  in 
what  is  called  the  Suburban 
Philadelphia  Area  Newspapers. 
(SPAN).  Their  combined  circu¬ 
lation  is  more  than  225,000. 

During  this  two-hour  session, 
the  advertising  executives  from 
dailies  in  Pennsylvania,  New 
Jersey,  Maryland,  Delaware  and 
West  Virginia  also  discussed  in¬ 
centive  plans  for  retail  sales¬ 
men,  recruiting  new  salesmen, 
regional  magazines,  summer  re- 
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placement  personnel,  single  rate 
plans,  and  mileage  expenses. 

Sales  Incentive  Plans 

What  is  a  fair  incentive  plan 
seems  to  be  a  question  that  is 
not  easily  answered.  The  Atlan¬ 
tic  City  Press  advertising  sales 
manager,  James  Williams,  for 
instance,  has  a  monthly  incen¬ 
tive  which  he  calls  a  “discretion¬ 
ary  bonus  plan.”  Salesmen  are 
judged  on  attitude,  production, 
sales  reports  and  efficiency.  The 
best  man  is  awarded  $100. 

Williams  prompted  discussion 
among  the  group  when  he  said 
the  salesmen  w’ere  required  to 
turn  in  a  daily  sales  report.  A 
tardy  report  usually  was  enough 
to  disqualify  a  man  from  win¬ 
ning  the  bonus,  he  said.  Only 
four  other  papers  required  sales¬ 
men  to  make  a  sales  report.  A 
score  of  others  in  the  session 
considered  this  task  a  waste  of 
time. 

Cy  Kennel,  national  advertis¬ 
ing  manager  for  the  Hagers¬ 
town  (Md.)  Herald-Mail,  said 
his  paper  has  a  “controlled  lin¬ 
age”  plan  based  on  a  three-year 
average  for  each  account.  A 
3.3%  gain,  for  example,  earns 
3f  a  line  bonus;  50%  gain  4f 
a  line;  60%  gain  5f  a  line. 

Hedley  of  the  Delaware  County 
Times  reported  a  similar  plan 
where  salesmen  earn  5t  an  inch 
for  the  first  5%  gain  over  last 
year;  lOf  for  over  10%;  15< 
for  15%  gain;  and  25<‘  for  over 
15%  gain.  A  preprint  sale,  Hed¬ 
ley  said,  earns  a  salesmen  $25. 

Jim  Norris,  retail  advertising 
manager  of  the  Williamsport 
(Pa.)  Sun-Gazette,  said  that  in¬ 
stead  of  hiring  summer  replace¬ 
ments  for  vacationing  salesmen 
on  his  staff  this  year  he  took 
over  during  the  time  the  man 
was  away.  “It  was  a  real  grind,” 
he  admitted,  “but  it  gave  me  a 
better  picture  of  what  they  are 
doing  and  it  also  put  me  in  a 
better  position  to  evaluate  sales¬ 
men’s  complaints.”  There  was 
no  further  discussion  on  this 
idea. 

Mileage  Allowance 

Mileage  reimbursement  for 
salesmen  was  another  topic 
which  got  quite  a  bit  of  discus¬ 
sion.  The  highest  amount  paid 
is  Ilf  with  the  lowest  being  8f, 
also  the  most  popular  figure. 

Paul  Stanyard,  advertising  di¬ 
rector,  Delaware  State  News 
in  Dover,  remarked  that  his 
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paper  pays  nothing  for  mileage. 
Ron  Hedley,  whose  Delaware 
County  Times  has  a  Guild  shop, 
said  he  understood  that  the  next 
master  contract  would  propose 
a  $25  minimum  per  week  for 
mileage  expenses. 

Williams  from  the  Press  in 
Atlantic  City  said  he  had  to  buy 
one  of  his  salesmen  a  new  pair 
of  shoes  recently. 

All  agreed  that  the  smaller 
size  dailies  were  headed  on  a 
hard  course  toward  offering  a 
single  rate,  but  the  ways  to 
offer  the  rate  varied.  G.  Walter 
Nickey,  advertising  director, 
York  (Pa.)  Gazette  &  Daily, 
recommends  a  flat  rate  “for 
ever>'thing”  with  no  sliding 
scale  for  frequency  and  volume. 
His  paper  has  had  a  flat  rate 
since  the  end  of  World  War  II, 
he  noted. 

He  said  there  are  no  billing 
problems  with  a  flat  rate  and 
it  is  much  “fairer  to  the  little 
guy  (advertisers)”.  “We  disap¬ 
prove  of  tying  an  advertiser 
down  to  a  contract,”  Nickey 
said. 

‘Big  Guys’  React 

“The  big  guys  object,”  said 
Nickey,  “but  then  they  object  to 
everything.”  “We  don’t  make 
any  money  on  them  anyway;  and 
so  we  tell  them  we  don’t  need 
them.” 


Ironically,  Nickey  said  this 
attitude  “gets  them  madder 
than  hell  and  they  seem  to  use 
more  space  just  to  get  back  at 
us.” 

Some  of  the  admen  expressed 
their  belief  that  newspaper  rep¬ 
resentatives  would  work  on  a 
retainer  fee  basis  when  the  one- 
rate  goes  into  effect. 

In  the  recruiting  area,  Bed- 
dow  suggested  that  the  man¬ 
agers  consider  applicants  who 
have  sold  yellow  pages  advertis¬ 
ing.  He  has  two  such  men  on 
his  staff,  he  said.  “They  are  weak 
at  first  on  layouts  but  make 
great  salesmen  when  it  comes 
to  beating  the  bushes  for  new 
business,”  Beddow  said. 

Others  in  the  group  reported 
success  in  hiring  insurance  and 
department  store  personnel  as 
well  as  recruiting  college  adver¬ 
tising  majors.  The  Atlantic  City 
Press  was  especially  high  on  a 
former  beer  distributor  sales¬ 
man  employed  recently. 

All  agreed  that  “regular 
hours”  was  a  good  point  to  stress 
when  attempting  to  hire  persons 
trained  in  other  fields. 

On  the  subject  of  magazines’ 
regional  ad  selling,  W.  Edward 
Momeyer,  Greensburg  (Pa.) 
Tribune-Review,  charged  that 
newspapers  that  allow  their  car¬ 
rier  boys  to  sell  magazine  sub- 
{Continued  on  page  48) 


Linage  Leaders  . 

1967 

Morning 

Los  Angolas  TImos .  39,642,206 

Washington  Post  .  33,082,872 

Miami  Harald  .  32,7M,8S2 

Chicago  Tribuna .  29,751,654 

Now  York  Timas  .  26,000,581 

New  Orleans  Timas-Picayuna  . .  25,880.200 

San  Josa  Mercury  .  25,547,565 

Dallas  Naws  .  23,205,876 

Phoenix  Republic  .  22,731,054 

Santa  Ana  Raqistar  .  22,037,697 

Evening 

Milwaukee  Journal  .  26,312,298 

Houston  Chronicle  .  25,753.418 

San  Josa  Naws  .  25,345,462 

Detroit  Naws  .  25,099,127 

Dallas  Timas  Harald  .  24,OM,006 

Cleveland  Press  .  24,370,347 

6.  Lauderdale  Naws  .  .  .  23,465,in 

Denver  Post  .  23,199,893 

Minneapolis  Star  .  23,0n,9M 

Atlanta  Journal  .  22,744,474 


a  .  First  8  Months 

1966 

Morning 


Los  Angelas  Timas  .  42,291,276 

Washington  Post  .  34,250,370 

Miami  Harald  .  33,012,451 

Chicago  Tribune  .  29.370,824 

New  Orleans  Timas-Picayuna  ..  26,286,068 

San  Josa  Mercury  . 26,151,246 

New  York  Timas  .  25,064,527 

Phoenix  Republic  .  23,170,346 

Cleveland  hain  Dealer .  22,935,391 

Dallas  News  . 21,302,367 


Evening 

Detroit  News  .  26,352,636 

Milwaukee  Journal  .  26,238,565 

Houston  Chronicle  .  26,199,748 

San  Jose  News  .  28,082.671 

Cleveland  Press  .  25,118,540 

Dallas  Timas-Herald  .  24,266,694 

Atlanta  Journal  .  .  23.739.915 

Phoenix  Gaiatta  .  23,160,108 

Denver  Pott  .  23,089,070 

Ft.  Lauderdale  Newt  .  22,992,097 


Sunday 

New  York  Times  .  26,946,067 

Lot  Angelas  Timas  .  26,326,652 

Philadelphia  Inquirer  .  16,103.343 

Chicago  Tribune  .  15,321,354 

New  York  Naws  .  13,832.950 

Milwaukee  Journal  .  13,772,396 

Boston  Globa  .  13,526,612 

Washington  Post  .  13.132,691 

Miami  Harald  .  13,062.904 

Baltimore  Sun  .  i2,B2l,i26 


Sunday 


Lot  Angelas  Timas  .  29,201,205 

New  York  Timet  .  26,732,269 

Chicago  Tribune  .  15,055,097 

Philadelphia  Inquirer  .  15,718,959 

New  York  Newt  .  14,358,612 

Milwaukee  Journal  .  14,173,109 

Miami  Harald  .  13,621,010 

Washington  Post  .  13,562,597 

Baltimore  Sun  .  13,009,363 

St.  Louis  Post-Dispatch  .  12,819,149 


Six  and  Seven-Day  Totals 


Six  and  Seven-Day  Totals 


Los  Angelas  Timet  MS  .  65,970,860 

New  York  Timet  MS  .  52,946,668 

Washington  Post  MS  . .  46,215,563 

Miami  Harald  MS  .  45,849,756 

Chicago  Tribune  MS  .  45,073,008 

Milwaukee  Journal  ES  .  40,064,696 

Detroit  Newt  ES  .  37,261,206 

Houston  Chronicle  ES  .  35,540,910 

Minneapolis  Star-Tribuna  ES  . .  35,510,981 
New  Orleans  Times-Picayune  MS  35,109,324 


Lot  Angelas  Timet  MS  .  71,492,481 

New  York  Timet  MS  .  51,796,796 

Washington  Pott  MS  .  47,752,967 

Miami  Harald  MS  .  46,633,461 

Chicago  Tribune  MS  .  45,22S,ni 

Milwaukee  Journal  ES  .  40,411,674 

Detroit  Newt  ES  .  36,636,571 

Houston  Chronicle  ES  .  35,883,957 

Cleveland  Plain  Dealer  MS  . .  35,732,874 

New  Orleans  TImet-Picayuna  MS  35,369,744 
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Small  Ads,  Circulation 
Climb,  Hand  in  Hand 


By  Stan  Finsiiess 

t'.AiVI.  Providoiicp  Journal  and  ItulU'lin 


In  a  little  less  than  a  year,  scale  down  to  50  cents  a  line  for  £  ** 

the  Suffolk  Sun,  the  6-day  a  transient  10-tinie  ad,  35f  for 

morninn  daily  launched  by  a  12-nionth  3-line  daily  contract.  I  ^  jf. 

Cowles  Communications  at  Deer  Retail  rates  go  down  to  .215  on  ^  u 

Park,  N.Y.,  reports  65,000  paid  a  750,000  line  yearly  bulk  con-  ' 

circulation,  and  a  good  share  of  tract  and  .21  per  line  on  a  52- 

the  credit  is  given  to  Classified  week  frequency  contract  calling  ^ 

advertising.  for  2400  lines  a  week.  All  local  ^CSCpf^  •; 

CAM  A1  Robillard,  who  started  Classified  is  commissionable  to  |2HflB||||||||||yfl||M  ' 

with  the  Sun  on  Sept.  1  last  agencies  at  15  and  2;  Retail  is 
year,  had  just  21^  months  non-commissionable.  This  ap- 
put  together  a  Classified  adver-  parently  an  important  factor  in 

tising  department  that  started  this  market  with  about  30%  of  AL  ROBILLARD,  classified  advertising  manager  of  the  Suffolk  Sun, 
out  with  absolutely  nothing  and  the  Classified  volume  coming  Sandra  McGowan,  phone  room  supervisor,  discuss  one  of  the 

without  a  newspaper  to  sell.  from  agencies.  Some  140  con-  *  P^9es  of  small  ads. 

He  started  with  a  12-girl  tracts  for  individual  accounts  Another  important  promotion  to  them  on  subsequent  calls, 
telephone  room,  hiring  women  have  been  signed  with  agencies,  has  been  the  utilization  of  a  At  least,  that  was  the  experi- 
from  around  the  newspaper’s  Classified  rates  apply  to  some  free  Classified  ad  for  new  sub-  ence  of  the  Classified  Advertis- 

area- — and  only  one  girl,  Sandra  copy  ordered  to  run  ROP.  This  scribers.  Each  new  subscriber  ing  Department  of  the  Toledo 
McGowan,  who  is  now  the  Tele-  includes  real  estate,  employ-  receives  a  “thank  you”  letter  (Ohio)  Zf/udc  and  Times,  which 
phone  Room  Supervisor,  had  merit,  schools,  automotive,  boats  that  includes  a  mail-back  card  recently  sponsored  such  a  clinic 
any  previous  newspaper-  experi-  and  business  opportunities.  entitling  the  subscriber  to  a  for  real  estate  salespeople, 

ence.  They  started  training  in  Up  to  now.  Classified  has  ac-  free  15-woi-d  ad  for  ten  days.  Jerry  P.  McLaughlin,  CAM, 

October-,  learning  to  type  ads  counted  for  just  over  half  of  This  ad  can  be  for  anything  and  said  the  Blade  issued  invitations 

and  getting  used  to  their  tele-  fhe  Sun’s  total  advei-tising  lin-  in  any  classification.  If  the  new  to  all  Toledo  real  estate  sales- 

phone  equipiiient.  age_  Robillard,  working  from  his  subscriber  sends  in  an  ad  larger  people.  More  than  300  re- 

Five  experienced  outside  Clas-  concept  of  “total  public  involve-  than  the  3-line  offer,  he’s  billed  sponded,  filling  the  ballroom  of 
sified  salesmen  showed  up  for  nient”,  has  gone  after  the  pri-  for  the  balance  at  regular  i-ates.  the  Commodore  Perry  Hotel, 
work  as  word  of  the  newspa-  yafp  party  advertiser  through  The  mail-back  card  for  the  free  The  clinic  began  at  10  a.m.  (ac- 
per’s  start  got  ar  ound.  Some  of  promotion  and  through  solicita-  ad  also  requests  checked-off  tually,  9:30  a.m.  with  coffee  and 
therrr  knew  Robillar-d  and  had  tions.  This  strong  public  involve-  comments  on  the  Suffolk  Sun’s  r-olls)  and  broke  up  at  noon, 
workerl  with  him  on  other  news-  nient,  he  feels,  has  been  the  big  delivery  service.  followed  by  a  luncheon, 

papers.  The  pay  scale  for  Clas-  factor  in  helping  to  get  the  All  of  this  started  when  the  On  the  program  were  Classi- 
sified  salesmen,  incidentally,  is  other  50% — the  commercial  ad-  Sun’s  Circulation  Director,  A1  fied  Marrager-s  and  promotion 

the  same  as  for  Retail.  vertisers — into  the  paper.  Gittrich,  star-ted  looking  around  people. 

With  additional  training,  the  ,  for  a  useful  sales  stimulating  Kenneth  Har-rington,  CAM, 

staff  started  selling  daily  con-  Family  Ad  Plan  premium.  After  36  weeks,  about  Dayton  (Ohio)  Journal  Herald 


tracts — still  without  a  newspa¬ 
per- — to  commercial  prospects, 
most  of  whorrr  would  be  using 
the  real  estate,  automotiv-e,  busi¬ 
ness  service  and  merchandise 
classifications.  About  175  new- 
contracts  vv-er-e  sold  before  pub¬ 
lication  star  ted,  Nov.  21.  Almost 
half  of  them  wer-e  signed  by  the 
salesgirls. 

Citnlracls  willi  Agencies 

Today  the  Sun  has  425  daily 
corrtracts  which  helps  provide  a 
good  base  for  steady  daily  vol¬ 
ume,  which  has  been  running 
over-  4  pages  on  Monday  through 
Thursday  and  up  to  8  on  Fri¬ 
day.  Saturday  holds  up  with 
regular  weekday  volume  and 
Saturday  morning  home  delivery 
has  been  one  of  the  strong  sell¬ 
ing  points. 

Since  its  start,  the  Sun  has 
guar-anteed  100,000  home  deliv¬ 
ered  copies  a  day  and  advertis¬ 
ing  r-ates  were  initially  set  up  on 
this  basis.  The  open  r-ate  in 
Classified  and  in  ROP  is  75 
cents  a  line.  Classified  rates 


Strong  emphasis  has  been 
given  to  Robillard’s  “family  ad” 
plan.  This  involves  a  10-w-ord 
10-day  person-to-per-son  ad  for 
$3.00  flat.  Each  additional  5 
words  costs  $1.50.  The  ad  must 
be  a  buy  or  sell  ad  fr-om  a  pri¬ 
vate  par-ty  for-  anything  under 
$200.  Telephone  number  and 
pr-ice  must  appear  in  the  ad.  Ads 
can  be  placed  by  mail  or  phone, 
and  they’re  billed  out  for  the 
10  times  right  away.  Besides 
newspaper  space,  promotion  for 
this  has  included  stuffers  and 
radio. 

One-half  of  the  Sun’s  total 
ad  count  consists  of  these  per¬ 
son-to-person  ads;  so  you  can 
get  an  idea  of  just  how  concen¬ 
trated  this  “total  public  involve¬ 
ment”  has  become.  The  earned 
rate  isn’t  so  bad  either.  With 
cancellations  for  results  taken 
into  account — remembering  that 
no  refunds  are  involved  if  ads 
do  run  less  than  the  ten  days — 
the  average  line  rate  on  this 
business  is  somewhere  around 
25  cents. 


one-third  of  the  free  ad  order 
forms  have  been  used,  and 
they’re  coming  in  at  the  rate  of 
50  or  60  a  day.  They’re  good  for 
anytime  until  the  end  of  the 
year. 

*  *  * 

(PS — As  reported  in  E&P 
last  week,  A1  Robillard  will  be 
turning  over  the  Suffolk  Sun’s 
Classified  managership  Oct.  16 
to  Donald  T.  Gordon,  who  comes 
from  United  Business  Publica¬ 
tions.  A1  plans  to  pick  up  a  new 
yacht  in  Holland  and  go  sail¬ 
ing.) 

«  ♦  « 

REAL  ESTATE  CLIMC 

If  you  w-ant  to  make  your  real 
estate  advertisers  happy,  invite 
them  to  a  copy  and  w-riting 
clinic.  Give  them  plenty  of  us¬ 
able,  meaty  information,  some 
helpful  suggestions  and  possibly 
a  lunch. 

They’ll  go  away  singing  your 
newspaper’s  praises. 

Best  of  all,  they’ll  be  more 
receptive  to  the  ideas  and  sug¬ 
gestions  your  salespeople  bring 


and  News,  led  off  by  telling  the 
real  estate  men  and  women  how 
to  devise  good  ad  headlines  by 
adapting  heads  from  national, 
but  otherwise  unrelated,  ads 
from  magazines  and  newspa¬ 
pers. 

William  Ferenci,  assistant 
CAM,  Cleveland  Plain  Dealer, 
advised  the  audience  to  use  the 
same  techniques  in  their  ads  as 
they  use  in  face-to-face  selling. 

John  Kidder,  CAM,  Akron 
(Ohio)  Beacon  Journal,  said  he 
considers  the  failure  of  real  es¬ 
tate  salesmen  to  spend  enough 
time  preparing  their  ads  as  the 
greatest  shortcoming  of  the 
business. 

Kenneth  R.  Kinney,  promo¬ 
tion  and  public  service  director 
of  the  Blade  and  Times,  warned 
that  in  too  many  cases  real  es¬ 
tate  people  are  not  making 
proper  arrangements  to  handle 
responses  to  their  advertising. 

Ted  MacDonald  of  the  Har¬ 
rison  C.  MacDonald  Classified 
Advertising  Service,  summa¬ 
rized  the  program. 
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Classified  Sales 
Execs  at  Seminar 

Classified  advertising  sales 
executives  from  newspapers  in 
17  states  will  take  part  in  a  two- 
week  Seminar  beginning  Oct.  9 
at  the  American  Press  Institute 
of  Columbia  University. 

Members  of  the  Seminar  are: 

Charles  M.  Allen,  Dubuque 
(Iowa)  Telegraph-Herald. 

John  M.  Ranta,  Lorain  (Ohio) 
.fourual. 

C.  Richard  Barteau,  Elmira 
(N.  Y.)  Star-Gazette  and  Sun- 
rlay  Telegram. 

Ray  Bisso,  Long  Beach 
(Calif.)  Independent,  Presn- 
Telegram. 

Bobby  G.  Dail,  Goldsboro 
(N.  C.)  News- Argus. 

James  M.  Edwards  Sr.,  John.'t- 
town  (Pa.)  Tribune-Democrat. 

Donald  E.  Etchison,  Marion 
(Ind.)  Chronicle-Tribune. 

David  W.  Feldman.  .Albany 
(N.  Y.)  Times-Union  and 

Knickerbocker  News. 

William  J.  Ford,  Boston 
(Ma.ss.)  Herald-Traveler. 

Roger  L.  Fultz,  Louisville 
(Ky.)  Courier-Journal  and 
Louisville  Times. 

Ralph  Girard  Jr.,  Atlantic 
City  (N.  J.)  Press. 

Frank  B.  Harris,  Danville 
Com  mercial-News. 

Richard  N.  Helm,  Decatur 
(Ill.)  Herald  and  Review. 

Emery  L.  Hirschler,  South 
Bend  (Ind.)  Tribune. 

Richard  L.  Holtz,  .Athens 
(Ohio)  Messenger. 

Sol  M.  Kaiman,  Providence 
(R.  I.)  Journal  and  Evening 
Bulletin. 

James  W.  Keith,  Wichita 
(Kans.)  Eagle  and  Beacon. 

Alexander  F.  Langolf,  Port 
Huron  (Mich.)  Times  Herald. 

Willis  B.  McLemore,  Gaines- 
ville  (Ga.)  Daily  Times. 

David  R.  Oakley,  Quincy  (Ill.) 
Herald-Whig. 

R.  Paul  Richardson,  Columbia 
(S.  C.)  State  and  Record. 

Miss  Fleta  D.  RodelTer, 
Harrisonburg  (Va.)  Daily 


News-Record. 

Walter  C.  Rose,  Detroit 
(Mich.)  Free  Press. 

H.  Robert  Schadewald,  Pater¬ 
son  (N.  J.)  Call. 

Perry  Sherrer,  Montgomery 
(Ala.)  Advertiser  and  Alabama 
Journal. 

George  J.  Terwilliger,  Middle- 
town  (N.  Y'.)  Times  Herald- 
Record. 

Winfield  F.  Truitt,  Oakland 
(Calif.)  Tribune. 

R.  Stanley  Unangst,  Easton 
(Pa.)  Express. 

Richard  L.  Watson,  Lynn 
(Mass.)  Daily  Evening  Item. 

Mrs.  Ruth  S.  Welling,  Sidney 
(Ohio)  Daily  News. 


Marion  Chronicle 
Marks  Centennial 

Marion,  Ind. 

The  Marion  Chronicle  marked 
the  100th  anniversary  of  the 
birth  of  the  newspaper  with  a 
week-long  observance  which  in¬ 
cluded  publication  of  a  16-page 
section  featuring  “Front  Pages 
from  History.” 

The  Marion  Weekly  Chronicle 
first  was  published  on  Sept.  4, 
1867.  It  was  changed  to  a  daily- 
newspaper  in  1887. 

The  “Front  Pages  from  His¬ 
tory”  section  included  the  Sept. 
18,  1867  issue  of  the  Chronicle, 
the  first  copy  available. 

The  week’s  observance  in¬ 
cluded  the  display  of  front  pages 
in  exhibits  at  two  Marion  banks, 
the  Marion  Chamber  of  Com¬ 
merce  offices  and  in  the  front 
lobby  of  the  Chronicle-Tribune. 

Employes  wore  large  lapel 
buttons,  bearing  the  slogan  “100 
years  Young”,  during  the  ob- 
serv-ance  and  staff  members 
dressed  in  clothing  of  a  100  year 
vintage. 

Since  1930,  the  Chronicle- 
Tribune  has  published  the 
Marion  Chronicle,  the  Leader- 
Tribune  and  Sunday’s  Chronicle- 
Tribune.  The  newspapers  are 
part  of  Federated  Publications 
Inc. 


Written  with  character... 

competence  ...color. 

THE  PROVIDENCE 
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GENERAL  AND  AUTOMOTIVE  LINAGE 

AUGUST  AND  FIRST  EIGHT  MONTHS  1967  vi  1966 
( 14  City  Total— 6  and  7  Day  Basis]  Media  Records 


AUGUST 
1967  vs  1966 


FIRST  EIGHT  MONTHS 
1967  vs  1966 


GENERAL 

% 

%of 

% 

%of 

(Selected  Clessifications) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages 

+  21.3 

7.9 

—  9.1 

7.8 

Foods  . 

—  11.8 

II.O 

+  2.6 

10.8 

Baby  Foods 

-t-  22.2 

0.2 

—  10.9 

0.2 

Baking  Products 

—  58.3 

0.4 

—  15.7 

0.7 

Beverages  . 

—  7.1 

2.5 

—  7.2 

1.8 

Cereals  &  Breakfast  Foods 

—  51.5 

0.1 

—  5.4 

0.4 

Condiments  .  .  . 

—  25.9 

0.9 

—  2.4 

1.0 

Dairy  Products 

—  21.8 

1.4 

—  1.0 

1.5 

Frozen  Foods 

-1-  14.5 

l.l 

+  38.3 

l.l 

Meats  &  Fish 

—  20.5 

1.5 

+  4.5 

1.2 

Industrial 

—  29.9 

1.0 

—  24.7 

1.3 

Insurance 

+  49.4 

2.2 

—  12.8 

1.6 

Medical . 

—  10.8 

1.5 

—  17.9 

1.3 

Public  Utilities  . 

—  3.5 

4.1 

—  0.8 

3.7 

Publishing  &  Media  .  .  . 

+  5.4 

8.1 

+  13.0 

8.5 

Radio,  TV  &  Phonographs 
Sporting  Goods,  Cam.  &  Photo 

+  57.4 

3.1 

+  29.6 

2.6 

SuppI . 

-1-254.4 

0.3 

+  17.1 

0.9 

Tobacco  . 

—  15.5 

2.7 

—  5.7 

1.9 

Toilet  Requisites 

—  22.3 

1.7 

+  3.5 

1.7 

Dentifrices  . 

—  70.5 

0.2 

—  25.2 

0.3 

Men's  Toiletries  . 

—  22.0 

0.2 

-I-  20.0 

0.3 

Perfumes  &  Cosmetics 

-  24.6 

0.6 

—  4.4 

0.7 

Toilet  Soaps 

+  5.6 

0.2 

+  25.7 

0.1 

Transportation 

+  9.0 

11.0 

+  8.5 

11.2 

Airways 

+  20.0 

11.0 

-1-  16.8 

8.0 

Bus  Lines 

+  24.2 

0.6 

+  3.7 

0.5 

Railroads 

—  48.7 

0.5 

—  17.1 

0.7 

Steamships 

—  8.6 

1.0 

—  12.0 

0.9 

Tours  . 

+  7.1 

0.9 

—  0.3 

1.0 

Wearing  Apparel 

AUTOMOTIVE 

—  32.6 

l.l 

—  12.4 

0.6 

(Selected  Classifications) 

Gasolines  &  Oils  . 

—  22.5 

2.4 

—  20.3 

1.8 

Passenger  Cars — New  . 

—  48.5 

9.7 

—  20.8 

14.6 

Tires  &  Tubes  . 

.  —  3.9 

4.1 

+  15.9 

3.1 

Trucks  &  Tractors  . 

+  33.2 

0.6 

—  16.1 

0.5 

LINAGE  INDEX  FOR  52  MEDIA  RECORD  CITIES 

TOTAL  GENERAL  . 

—  5.7 

62.9 

—  1.2 

63.5 

TOTAL  AUTOMOTIVE  . 

TOTAL  GENERAL  AND 

—  24.5 

37.1 

—  12.5 

36.5 

AUTOMOTIVE  . 

—  13.7 

100.0 

r-  5.6 

100.0 

Emphasis  On  Color 

Soft  Drink 

to  GMB 

Ill  Newspapers’  Kit 

Chicago 

Ready  about  Oct.  15  will  be  a 
color  kit  made  up  through  the 
joint  efforts  of  13  Illinois  news¬ 
papers  in  a  program  that  is 
l>eing  coordinated  through  In¬ 
land  Newspaper  Representa¬ 
tives. 

James  H.  Morrow  of  the  Chi¬ 
cago  Inland  office  explained  that 
the  kit  will  be  the  forerunner  of 
a  contact  program  directed  at 
key  color  users  on  a  national 
agency  level  plus  field  calls  to 
advertisers. 

Efforts  will  also  be  made  along 
similar  lines  in  the  case  of 
regional-type  advertisers,  Mr. 
Morrow  said. 

The  color  kits  will  contain 
examples  of  newspapers’  color 
advertising  work  w’ith  color  suc¬ 
cess  stories,  marketing  informa¬ 
tion,  and  recommendations  to 
accounts. 


Bubble  Up  Corporation  has 
selected  Geyer,  Morey,  Ballard 
to  handle  domestic  and  inter¬ 
national  advertising.  The  agency 
was  selected  over  a  substantial 
number  of  prospective  agencies. 
Joseph  C.  Lieb,  a  marketing 
consultant  to  the  soft  drink 
industry,  will  head  the  account 
from  the  agency’s  Los  Angeles 
Regional  Office. 


;rs  on  a  national  Midwest  Ad  Group 
plus  field  calls  to  Mossberger 

also  be  made  along  Midwest  Newspaper  Adver- 
in  the  case  of  tising  Executives  elected  Harold 
advertisers,  Mr.  W.  Mossberger,  Houston  Chron¬ 
icle,  president;  Jack  W.  Camp- 
kits  will  contain  bell.  Fort  Worth  Star-Telegram, 
newspapers’  color  vicepresident;  Lowell  W.  Brown, 
ork  w’ith  color  sue-  Amarillo  News-Globe,  secretary- 
larketing  informa-  treasurer,  and  Glen  D.  Guilkey, 
commendations  to  Monroe  (La.)  News  Star-World, 
sergeant-at-arms. 
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“I  pledge  allegiance  to  the  flag  of  the  United  States  of  America  and 
to  the  Republic  for  which  it  stands,  one  Nation  under  God,  indi¬ 
visible,  with  liberty  and  justice  for  a\\."-Pledge  of  Allegiance  to  the  Flag 

Some  say  that  the  flerce  spirit  of  nationalism  that  once  stirred 
the  hearts  and  minds  of  Americans  everywhere,  is  a  little  out-of- 
date  today.  Is  that  “get-a-lump-in-the-throat-when-the  red,  white 
and  blue-goes-by”  kind  of  feeling  passe? 

Maybe  so  —  to  some  Americans.  But  really,  to  most  of  us,  patri¬ 
otism,  our  personal  pronouncement  of  national  love  and  devotion, 
of  faith  and  hope  in  our  great  nation,  will  never  be  old-fashioned 
—  any  more  than  the  history  of  Bunker  Hill,  .Gettysburg,  Belleau 
Wood,  Iwo  Jima  and  the  Mekong  Delta  are  old-fashioned. 


One  of  the  best  ways  to  show  what  your  country  means  to  you 
is  to  fly  the  flag.  Can  you  remember  the  last  time  you  raised  the 
Stars  and  Stripes?  Flag  Day?  The  Fourth  of  July?  Be  a  flag  waver. 
A  big,  beautiful  American  flag— measuring  4  feet  by  6  feet— costs 
about  $8.90.  That’s  a  bargain.  Some  flag  wavers  gave  their  lives. 


'The  Ring  of  Truth' 


Meui8pa|2MS 


17  Hometown  Daily  Newspapers  covering  Northern  Illinois — 
Springfield,  Illinois — San  Diego,  California — Sacramento,  California 
— and  Greater  Los  Angeles. 

The  American  Flag — a  priceless  part  of  our  American  Heritage. 
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Gray  Systems 
Goes  Public; 
Buys  Station 

Washington 

Papers  filed  with  the  Federal 
Communications  Commission 
disclose  that  Gray  Communica¬ 
tions  Systems  Inc.  will  buy  tele¬ 
vision  station  KTVE  at  El  Dor¬ 
ado,  Ark.  and  Monroe,  La.  for 
$3,250,000.  An  additional  $400,- 
000  is  being  paid  for  KTVE’s 
real  estate  in  Monroe. 

James  H.  Gray,  president  of 
the  former  Herald  Publishing 
Co.  and  publisher  of  the  Albany 
(Ga.)  Herald,  a  30,000-circula¬ 
tion  daily,  is  the  principal  owner 
of  Gray  Communications  Sys¬ 
tems  which  has  just  registered 
with  the  Securities  and  Ex¬ 
change  Commission  to  offer  60% 
of  its  stock  to  the  public. 

J.  B.  Fuqua,  who  is  selling  the 
KTVE  properties,  bought  the 
channel  10  tv  station  for  $1.5 
million  in  1964.  He  has  several 
other  broadcasting  stations. 

Besides  the  Georgia  news¬ 
paper,  Gray  is  the  principal 
owner  of  W.4LB  television  at 
Albany;  WJHG-tv  at  Panama 
City,  Fla.,  and  a  community  an¬ 
tenna  system  in  Albany.  Gray 


owns  81.5%  of  the  stock  in 
Gray  Communications  Systems 
Inc.  and  plans  to  hold  42%  after 
the  public  sale  of  205,800  shares 
at  a  maximum  price  of  $13  a 
share.  The  sale  is  expected  to 
realize  $2.6  million  to  be  used 
in  the  KTVE  acquisition. 

Gray  is  selling  104,400  shares; 
the  company  is  selling  101,400 
shares. 

Last  year,  according  to  the 
prospectus,  the  company  had 
operating  revenues  of  $3,194,- 
620,  of  which  the  stations  ac¬ 
counted  for  $1,635,140  after 
payment  of  commissions.  In¬ 
come  after  taxes  amounted  to 
$305,768  (82  cents  a  share). 

In  six  months  of  this  year, 
operating  revenues  were  $1,562,- 
991  and  income  after  taxes  was 
$89,964  (24  cents  a  share).  As¬ 
sets  at  the  end  of  1966  were 
valued  at  $3,190,721. 

The  filing  with  SEC  gave 
Gray’s  compensation  as  $36,000 
in  1966.  Raymond  E.  Carow, 
general  manager  for  stations, 
received  $35,499. 

• 

Knoske  to  ANR 

Robert  G.  Knoske  has  been 
appointed  sales  representative 
for  the  Detroit  office  of  Amer¬ 
ican  Newspaper  Representatives 
Inc.  He  was  affiliated  with  Mac- 
Manus,  John  &  Adams  Inc.,  as 
media  planning  supervisor. 


Back  to  School 

Charlotte,  N.C. 

“Back  to  School”  advertise¬ 
ments  were  taken  seriously  by 
four  staff  reporters  at  the  Char¬ 
lotte  News  and  the  Charlotte 
Observer.  The  News’  education 
reporter,  John  Erickson,  has  re¬ 
turned  to  the  University  of  Illi¬ 
nois  to  work  for  a  Ph.D.  in  jour¬ 
nalism.  The  Observer’s  city  gov¬ 
ernment  reporter,  Marion  Ellis, 
holds  a  Mark  Ethridge  Fellow¬ 
ship  to  study  urban  affairs  at 
the  University  of  North  Caro¬ 
lina.  Ed  Riley  J  r.,  formerly  with 
the  Observer’s  Gaston  Bureau, 
is  at  the  University  of  South 
Carolina,  and  Tom  Wells  of  the 
Observer  copy  desk  will  use  a 
Scripps-Howard  Fellowship  to 
complete  work  for  a  degree  in 
English  at  UNC-Charlotte. 

• 

Industry  Salute 

Montreal 

The  Gazette  greeted  members 
of  the  Newspaper  Advertising 
Managers’  Association  of  East¬ 
ern  Canada,  Sept.  19,  with  a  16- 
page  section  on  newspapers  and 
advertising.  The  articles  were 
all  written  by  authorities  in 
their  respective  fields  of  na¬ 
tional  advertising,  retailing, 
agency  operations,  newspaper 
editing  and  public  service. 


Ad  Managers  Elect 
Audet  President 

Montreal 

P.  A.  Audet  of  Le  Soleil, 
Quebec,  was  elected  president  of 
the  Newspaper  Advertising 
Managers’  Association  of  East¬ 
ern  Canada  at  the  19th  annual 
conference  here. 

Tom  Crowther  of  the  Tele¬ 
graph-Journal,  Saint  John,  New 
Brunswick,  was  elected  first 
vicepresident;  A.  S.  Topp  of  the 
Mercury,  Guelph,  Ontario,  sec¬ 
ond  vicepresident,  and  J.  F. 
Madden  of  The  Whig  Standard, 
Kingston,  Ontario,  secretary- 
treasurer. 

128-Pager  Sets  Record 

Waynesboro,  Va. 

The  News-Virginian’s  128- 
page  “75  Years  of  Prog^’ess” 
edition  (Sept.  19)  was  the 
largest  ever  published  by  the 
newspaper. 

Containing  eight  16-page  sec¬ 
tions,  the  edition  saluted  prog¬ 
ress  in  business,  industry,  edu¬ 
cation,  transportation  and  other 
fields.  It  coincided  with  the  75th 
anniversary  of  the  founding  in 
1892  of  the  old  Waynesboro  Sen¬ 
tinel,  a  direct  ancestor  of  the 
News-Virginian.  The  N-V  began 
daily  publication  in  1929  follow¬ 
ing  the  merger  of  two  weeklies. 


POLLY  WAWT 
A  CRACKER? 


yOU'VE  GOT 
IT  WROWG. 
mV  N)AmE'S  ETHEL. 


POOR  ETHEL.  lA/E 
KfJOlA;  OUST  HOIV  SHE 
FEELS.  FOR  PEOPLE 
somETinoES  wake 
THESAmE  miSTAKE 
AfOD  call  all 
lYlAMUFACTURERS' 
TRACK-TYPE  TRACTORS 
BY  THE  NAWES  "CAT" 
AIS)D  "CATERPILLAR." 


ACTUALLY, 
CATERPILLAR®  AND 
CAT*  ARE  NOT 
commoN  NOUNS 
BUT  REGISTERED 
TRADE m ARKS  OF 
CATERPILLAR 
TRACTOR  CO.,  AND 
SHOULD  BE  USED 
TO  IDENTIFY 
ONLY  PRODUCTS"' 
WE  mAKE. 


THESE  INCLUDE 
WHEEL  AS 
well  as 
TRACK-TYPE 
mACHlNES. 


IF  YOU'VE  EVER  BEEN 
miSTAKEN  FOR  SOmEONE 
ELSE,  WE  THINK 
YOU'LL  UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
IN  CORRECTLY  USING 
OUR  TRADEmARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


CATERPILLAR 

Reg.  U.S.  Pat.  Off. 
*Wheel  and  Track-Type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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For  the  editor.  For  the  promotion  manager.  For  the  front  office, 

they're  they're  they're 

FAST  COLOR  QUICK  COLOR  ECONOMICAL  COLOR 

MAKEUP  DISPLAY  PRODUCTION 


In  7/2  minutes,  Kodak  Rapid  Color  Processors  give  you  high- 
quality  Ektacoloh  Prints.  With  them,  color  is  quicker,  less 
demanding,  less  expensive,  and  more  dependable  than  ever. 
For  instance:  Color  proofs  or  final  camera  copy  are  available 
almost  as  fast  as  black-and-white.  Display  prints  and  other 
promotional  color  work  are  just  minutes  away  from  the  dark¬ 
room.  The  use  of  small  quantities  of  chemicals  for  each  print 
keeps  costs  down.  And  the  wave-textured  rotating  drum  dis¬ 
tributes  these  fresh  chemicals  uniformly  for  consistently  high- 
quality  results.  Only  3  feet  of  darkroom  space  is  needed— and 
no  special  plumbing.  The  Model  11  makes  prints  up  to  11  x  14; 
Model  16  takes  a  sheet  as  large  as  16  x  20. 

The  Kodak  Rapid  Color  Processors  are  part  of  a  series  of  machine-based 
systems  engineered  by  Kodak  to  meet  the  owds  of  modem  newspaper 
production.  Any  one  of  these  systems  can  help  you  publish  a  l)ettcr- 
looking  newspaper  .  .  .  profitably:  Kodak  Ektamatic  Processor,  for  15- 
second  production  of  black-and-white  prints;  Kodak  Versamat  Film 
Processor  for  prcKcssing  black-and-white  films  from  16mm  to  17"; 
Kodalith  Film  Processing  System  for  processing  lith-type  negatives; 
Kodak  Q  Processing  System  for  rapid  proofing  of  page  negatives.  If  you’d 
like  quick  information  alxiut  any  of  these  systems,  write  Eastman  Kodak 
Company,  Rochester,  N.Y.  14650. 


PROMOTION 

Racing  Champions 
Pitch  Traffic  Safety 

By  Georjse  Wilt 


Suite  1612  at  the  Ponchar- 
train  Hotel  in  Detroit  looked  a 
little  like  the  War  Room  in  the 
Pentagon  last  week.  J.  R.  (Dick) 
McGeorge,  public  relations  man¬ 
ager  of  Champion  Spark  Plug 
Company,  and  Dave  Henes, 
Detroit  Free  Press  promotion 
director,  hunched  over  a  map  of 
metropolitan  Detroit.  Waiting 
for  instructions  were  six  racing 
drivers — all  of  them  competitors 
in  the  “Indianapolis  50()” — and 
half  a  dozen  Free  Press  promo¬ 
tion  and  circulation  representa- 
tiv’es. 

And  looking  on  were  seven 
visiting  newspaper  promotion 
managers,  present  to  observe  the 
proceedings. 

The  event:  The  kick-off  of  a 
week-long  Highway  Safety  Pro¬ 
gram,  co-sponsored  by  the  Free 
Press  and  Champion.  During  the 
one-week  program,  the  racing 
drivers,  along  with  Free  Press 
representatives  would  address 
assembly  programs  in  45  area 
high  schools  on  the  subject  of 
highway  safety. 

The  Detroit  operation  was 
serving  as  the  pilot  for  major 
market  exposure  of  the  Cham¬ 
pion  program,  which  had  been 
used  with  success  in  smaller 
markets  since  1958. 

Nine  high  school  appearances 
were  scheduled  each  day.  One 
racing  driver,  a  Free  Press  rep¬ 
resentative,  and  a  Champion  rep 
visited  each  school.  .An  assembly 
of  up  to  1,200  students  was 
addressed  at  each  session,  with 
each  driver  hitting  two  schools 
a  day. 

On  Wednesday,  September  27, 
I  left  the  Ponchartrain  with 
Dave  Henes  and  .A1  Unser,  who 


holds  four  firsts  for  the  Pikes 
Peak  race,  and  came  in  second 
in  the  1967  Indianapolis  500 
(earning  $69,000  for  his  efforts), 
to  visit  a  high  school  assembly 
for  sophomores  and  juniors  in 
suburban  Ferndale,  .Mich. 

Following  an  introduction  by 
the  school’s  assistant  principal, 
Henes  made  some  opening  re¬ 
marks,  getting  in  some  sly  plugs 
for  Action  Line,  Ann  Landers, 
and  other  Free  Press  features, 
and  then  introducing  Unser,  who 
took  over  the  podium.  Following 
a  brief  run-down  on  his  racing 
exploits,  Unser  showed  a  dra¬ 
matic  film  produced  by  Champion 
presenting  highlights  of  the 
Indianapolis  500,  emphasizing 
safety  factors,  and  showing 
highlights  of  other  auto  racing 
features. 

Following  the  film,  Unser 
again  took  the  platform,  telling 
of  the  perils  of  speed,  and  the 
highly  dramatic  comparison  be¬ 
tween  driving  for  survival  on 
the  speedway,  and  common 
sense  driving  on  the  highway. 
The  subject  of  safe  driving,  pre¬ 
sented  by  the  world’s  be.st 
drivers,  is  approached  in  a 
liv'ely,  interesting  yet  serious 
manner,  getting  thiough  to  the 
young  audience.  Students  packed 
the  platform  following  the  pro¬ 
gram,  asking  for  autographs  and 
plying  the  drivers  with  ques¬ 
tions. 

.After  the  assembly  at  Fern- 
dale,  we  rendezvoused  at  noon 
with  another  driver.  Art  Malone, 
who  has  raced  twice  at  Indian¬ 
apolis,  holds  a  world-speed 
driving  record,  and  is  the  Na¬ 
tional  Drag  Champion.  We  pro¬ 
ceeded  to  Dondero  High  School 


NEWS-JOURNAL  PAPERS 
SIHGL[‘RATE  PLAH 


Saturation— News- Journal  Papers  pre¬ 
ferred  by  9^  of  people  in  New  Castle 
County;  78^ in  Delaware.  Rich  Market 
— 18-309i  above  average  income.  One 
rate  for  all  advertisers.  Buy  first  for 
profit  in  1968.  Contact: 

NEWS-JOURNAL  PAPERS 
Wilmington,  Delaware 
or  Story  &  Kelly-Smith,  Inc. 

Statistics?  SALES  MANAGEMENT 
2/1/67  and  6/10/67 


''THEY  AWARDED 
HIM  $1D,DDD 
OF  m  MONEY!' 

You  never  can  tell 
what  a  jury  will  do. 
Many  awards  exceed  the  bounds  of  rea¬ 
son.  Why  take  such  chances?  Simply 
decide  on  a  certain  amount  you  axree  to 
cover.  Let  us  handle  the  excess,  with  an 
Employers  Special  Excess  Insurance 
policy.  Thus,  you  place  a  limit  on  your 
possible  loss. 


This  specially  designed  coveraee  pro¬ 
vides  economical  protection  airainst  ex¬ 
cessive  loss  due  to  libel,  slander,  inva¬ 
sion  of  privacy,  piracy,  violation  of 
copyright,  or  plairiarism.  For  details 
and  rates,  without  obligation  write  to: 


EMPLOYERS  REINSURANCE  CORP. 
21  West  10th,  Kansas  City,  Mo.  64106 

N**  York,  111  John:  Son  Kronciaco,  220  MontcoTMrjr 
Chtewce.  in  W .  Jkirtaoa ;  Atlaata,  I'enchiroe,  N .  E. 


in  Royal  Oak,  a  distance  of  about 
15  miles,  for  a  similar  program. 

Meanwhile,  at  seven  other 
area  high  schools.  Free  Pres.s 
promotion  and  circulation  men 
Ron  Hurta,  Dave  Martens, 
Frank  Kenny,  .Aldo  Ricci,  and 
Lou  Ronayne  were  introducing 
Fred  .Agabashian  (11  consecu¬ 
tive  500  races).  Bob  Veith  (9 
Indianapolis  competitions), 
Johnny  Boyd,  and  Bob  Hurt 
(both  with  several  Indianapolis 
races  under  their  crash  hel¬ 
mets).  Each  followed  the  same 
format,  telling  of  their  e.xploits, 
showing  the  film,  and  making 
telling  points  on  driving  safety: 
mental  alertness,  courtesy,  and 
good  mechanical  condition  of  the 
car.  Where  time  was  available, 
the  drivers  took  groups  of  stu¬ 
dents  out  to  the  school  parking 
lot  to  show  off  their  heavily- 
equipped  1968  Plymouth  Fury 
autos. 

Upon  completion  of  our  visits 
to  the  two  schools,  we  climbed 
back  into  the  cars,  buckled  our 
safety  belts,  and  came  back  to 
the  hotel  for  a  critique. 

The  night  previous  to  the  pro¬ 
gram,  the  group  met  for  dinner 
as  guests  of  Champion  Co.  presi¬ 
dent  R.  A.  Stranahan  Jr.,  with 
Free  Press  executives  and  mem¬ 
bers  of  the  racing  team  and  Free 
Press  personnel. 

McGeorge  pointed  out  that 
Champion  Co.  had  made  all  of 
the  arrangements  with  the 
schools,  and  defrayed  all  of  the 
expense  of  the  program.  The 
sponsoring  newspaper,  the  Free 
Press,  in  this  instance,  guaran¬ 
teeing  promotion  of  the  program 
in  news  and  promotion  space. 

He  pointed  out  that  the  Mil¬ 
waukee  Journal,  South  Pend 
Tribune,  Wnshinfjton  Daily 
Xews  and  Springfield  (Ill.) 
Sun  were  sponsoring  similar 
programs  in  the  fall  of  ’67,  with 
the  Houston  Post,  San  Antonio 
Express,  Jncksomdlle  Times- 
Union  and  Baton  Rouge  State- 
Times  scheduled  for  the  spring 
of  1968. 

The  program  began  under 
newspaper  sponsorship  when 
Arthur  Laro,  then  executive  edi¬ 
tor  of  the  Houston  Post,  heard 
about  the  Champion  show  from 
his  high  school-age  daughter  in 
1957. 

Visiting  promotion  managers 
sitting  in  at  the  Detroit  pro¬ 
gram  to  observe,  were  Bob 
Ahern,  Boston  Globe;  Hubert 
Buel,  San  Francisco  Chronicle; 
Frank  Leeming,  St.  Louis  Post- 
Dispatch;  Leonard  Bach,  Phila¬ 
delphia  Inquirer;  John  Hudson, 
Toronto  Telegram;  Roger  Row- 
and,  automotive  editor,  Cleve¬ 
land  Press,  and  Jack  Blumstrom, 
Chicago  Sun-Times  and  Daily 
News. 

To  this  observer,  at  least,  the 
program  seemed  to  run  smoothly, 
with  possibly  one  exception. 


Racing  star  A1  Unser,  who 
finished  second  at  Indianapolis 
this  year,  of  all  people,  ran  out 
of  gas  pulling  into  a  high  school 
parking  lot.  When  he  told  the 
kids  al)out  it,  however,  he 
e.scaped  without  a  scratch. 

*  *  « 

PROFILE— The  Philadelphia 
.Market/Newspaper  Profile,  1967 
edition,  a  new  survey  conducted 
by  W.  R.  Simmons  and  Asso¬ 
ciates  Research,  Inc.,  has  been 
released  by  the  Philadelphia 
Bulletin.  Two  volumes  are  avail¬ 
able,  one  covering  Philadelphia 
daily  newspapers  and  the  com¬ 
panion  on  Philadelphia  Sunday 
newspapers. 

The  population  and  area 
studied  includes  all  persons  18 
years  of  age  and  over  in  Metro 
Philadelphia  (8-county  Philadel¬ 
phia  standard  metropolitan  sta¬ 
tistical  area)  and  greater  Phila¬ 
delphia,  the  14-county  Philadel¬ 
phia  city  and  retail  trading  zone, 
(ABC).  Media  and  product  cate¬ 
gories  studied  includes  news¬ 
papers,  TV,  automobiles,  appli¬ 
ances,  alcoholic  beverages,  food, 
grocery,  drug  and  personal 
products,  cigarettes,  vacation 
and  travel,  stocks  and  bonds. 
Copies  are  available  on  request 
to  William  F.  Carr,  national  ad¬ 
vertising  manager  of  the  Bulle¬ 
tin,  or  offices  of  Million  Market 
Newspapers. 

This  is  the  second  Simmons 
Philadelphia  profile.  The  pre¬ 
vious  study  was  published  five 
years  ago. 

• 

Poster  Pix  Run 
Twice  Weekly 

Chicago 

Chicago’s  American  has  begun 
running  24  by  30  inch  photo¬ 
graph  posters  of  famous  figpires, 
the  first  one  featuring  Humph¬ 
rey  Bogart. 

Tuesday  and  Sunday  editions 
carry  the  pictures.  Text  is  omit¬ 
ted  from  the  reverse  side  of  the 
poster  page  making  the  picture 
sharper. 

Seventeen  columns  of  printed 
material  were  spread  over  the 
normal  16-column  double  page 
by  eliminating  the  usual  white 
space  that  separates  the  page. 

In  pullout  form,  the  posters 
are  distributed  free  with  the 
American.  George  Howell,  cir¬ 
culation  director,  said  “we  were 
very  happy  with  the  increase  in 
sales.” 

• 

^Financial  Follies' 

The  New'  York  Financial 
Writers’  Association  will  pre¬ 
sent  “The  Financial  Follies  of 
1967”  at  the  American  Hotel 
Fri<lay  evening,  Nov.  10,  Roljert 
E.  Sheridan,  president,  has  an¬ 
nounced. 
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When  you  buy  your 
Cottrell  V-15A, 

you  get  this 


folder  as 


standard 


equipment. 


With  any  comparable  press, 
you’d  have  to  pay  thousands  of 
dollars  extra  to  buy  a  jaw  folder 
capable  of  handling  six  webs. 

We  give  it  to  you  as  standard 
equipment  on  our  Cottrell  V-15A. 

The  V-15A  will  produce  a  24- 
page  newspaper  at  speeds  25% 
faster  than  any  other  web  offset 
in  its  price  range— 15,000  folded 
papers  per  hour. 

We  build  the  V-15A  to  last.  Stur¬ 
dier  from  the  ground  up.  With 
I-beam  metal  base  rails.  Solid, 
2",  high-strength  side  frames. 
Chrome-plated  steel  cylinders  with 
bearers.  And  the  V-15A  con¬ 
struction  makes  it  easy  to  add 
additional  printing  units  as  you 
need  them. 

The  press  is  so  simple  to 
operate,  pressmen  not  only  like 
it— they  do  better  work  on  it. 

We  want  you  to  see  this  new 
press  in  action ...  to  measure  its 
superiority  on  your  own  terms.  It  has 
been  value-engineered  from  the 
ground  up  to  give  you  a  better  press 
for  your  money.  Ask  for  a  demonstra¬ 
tion.  We  have  installations  in  your  area. 
Call  Richard  W.  Rosebury,  The  Cottrell 
Company,  Westerly,  Rhode  Island,  at 
(203)  599-1500  collect.  Or  send  for  litera¬ 
ture.  Zip  code  02891. 


COTTRELL  DIVISION 


^Paly’  Times  Innovators  Keep  Active 


By  Campbell  Watson 

Palo  Alto,  Calif. 

Innovators  continue  to  move 
aggressively  at  the  Palo  Alto 
Time:^,  parent  member  of  the 
employe-owned  Peninsula  News¬ 
papers  Incorporateci.  Associates 
are  the  Redwood  City  Tribune 
and  the  Burlingame  Advance, 
both  nearby. 

Latest  manifestation  of  this 
spirit  was  a  test  of  ink  mixtures 
to  provide  extra  sparkle  to  edi¬ 
torial  color  in  the  Times’  Fall 
Fashion  edition. 

This  did  not  come  up  to  the 
results  anticipated  by  Howard 
Schonberjrer,  display  advertising 
director,  but  thi-ee  other  Times’ 
introductions  are  proceeding 
nicely. 

Credit  Cards  Aid 

The  Times  began  to  accept  the 
use  of  credit  cards  for  subscrip¬ 
tion  and  tiansient  classified  ad¬ 
vertising  pajTnents  last  year. 
Today  7,000  of  the  newspaper’s 
subscribers  pay  by  this  method. 
Circulation  is  close  to  45,000. 

The  number  probably  will 


double  within  the  next  few 
years,  saiti  Charles  T.  Tyler, 
publisher.  For  one  thing,  credit 
card  usage  will  grow,  he  de¬ 
clared. 

A  total  coverage  plan  for  the 
distribution  of  advertising  in¬ 
serts  to  the  mid-Peninsula  area 
is  expecteti  to  show  further  re¬ 
sults  during  the  upcoming  holi¬ 
day  season,  Schonberger  said. 

News  coverage  of  art,  music 
and  drama,  expanded  over  the 
past  three  years,  has  proven  of 
wide  reader  interest  and  has 
also  resulted  in  new  advertising 
accounts,  advised  Alexander 
Bodi,  editor. 

Art  Copy  Crows 

Two  pages  appear  daily,  with 
some  16  to  18  columns  of  news 
copy,  including  the  television 
log.  On  Fridays  the  section  ex¬ 
pands  to  four  pages. 

.Advertiser  recognition  of  the 
section  is  evidenced  by  more 
movie  copy,  new  linage  from  art 
centers,  supply  houses  and  the 
amusement  and  entertainment 
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field  plus  a  heavy  restaurant 
demand  for  space  in  the  section. 

Over  the  past  few  years  Bodi 
also  has  expanded  the  Times’ 
editorial  page  by  amplifying 
opinions  and  columns.  The  re¬ 
sult  is  a  two-page  minimum. 

The  Times’  pioneer  woik  in 
total  retail  advertising  coverage 
began  last  November  with  an 
offer  to  cover  approximately 
85,000  households  by  combining 
subscription  deliveries  and  non¬ 
subscriber  distribution  by  mail. 

Ad  Plan  Basiicx 

“This  captures  the  rich,  San 
Francisco  mid-Peninsula  market 
which  includes  an  area  from 
Atherton  into  Sunnyvale,” 
Schonberger  explained.  He 
pointed  out  this  combination 
plan  enables  blanket  coverage, 
avoids  all  waste  circulation  as 
well  as  duplication,  is  at  a  low 
cost  and  carries  a  guaranteed 
time  of  delivery. 

The  Times’  circulation  depart¬ 
ment  developed  its  own  mailing 
list  for  this  program.  This  is 
continually  updated.  A  compari¬ 
son  has  shown  the  system’s 
effectiveness  compares  wdth  a 
maximum  of  70  per  cent  of  total 
households  reached  by  a  top 
local  mailing  house,  Schonberger 
said. 

The  Times’  handling  charges 
for  the  mailings  are  $7.50  per 
thousand  in  addition  to  the  regu¬ 
lar  $28.75  per  thousand  postage 
cost.  Rates  for  reprints  of  12 
full  or  24  tabloid  pages  range 
to  a  $120  base  plu.s  $21  per  1000 
for  11,000  to  40,000  copies. 
Schonberger  said  the  plan  is 
most  desired  by  merchants  in 
the  pre-Christmas  shopping  pe¬ 
riod. 

The  Man  Appears 

“The  Man  from  Palo  Alto”  is 
the  key  figure  in  the  newest 
Times’  promotion  piece.  “The 
Man”  appears  on  the  card  of 
display  ad  salesmen  in  hues  and 
with  art  that  is  matched  by  that 
of  a  36-page  booklet  of  four  by 
11  inch  size. 

The  orange  and  black  booklet 
displays  the  man,  foot.steps  of 
the  man  “who  is  always  on  the 
move,”  “the  big  time  operators 
with  whom  he  deals  regularly” 
and  other  factors  about  the 
paper. 

“He  delivers  the  goo«ls,”  one 
page  reports.  “He’s  a  competi¬ 
tive  devil,”  another  notes,  point¬ 
ing  to  a  listing  the  Times’ 
awards.  These  include  four  first 
places,  a  secoml  and  two  third 
spot  awanls  in  this  year’s 
CNAEA  statewide  competition, 
four  CNPA  awards  for  1966, 
E&P  color  awards  in  1965  and 
1966  and  E&P  promotion  awards 
in  circulation  and  classified. 


Industrial  Firm 
Buys  Control  of 
Copeland  Papers 

Hollywood,  Calif, 

Lammot  du  Pont  Copeland  Jr. 
publisher  of  the  Citizen  News 
Valley  Times  and  Graphic  Pro 
duction  Corporation  publica 
tions,  and  Ronald  R.  Howard 
president  of  Video  Corporation 
announced  that  an  agreement 
had  been  completed  for  Video  to 
acquire  a  90  percent  interest  in 
the  newspapers  from  Copeland 
for  Video  stock. 

Copeland  will  become  chair¬ 
man  of  the  board  and  Howard 
will  remain  president  of  Video. 
Copeland  will  remain  as  pub¬ 
lisher  and  Phil  Turner  will  con¬ 
tinue  as  president  of  Citizen- 
News  Valley  Times  and  21  affili¬ 
ated  suburban  newspapers. 

Video  owns  Park  Western, 
103-acre  residential  and  indus¬ 
trial  development  in  San  Pedro, 
Calif.,  and  holds  an  option  to 
acquire  the  canning  division  of 
Calmont  Citrus  Industries.  Other 
acquisitions  in  negotiation  in¬ 
clude  Acme  Industries  Inc.  of 
Chicago,  manufacturers  of  auto 
parts;  Dualmatic  Corporation  of 
Denver,  automotive  drive  sys¬ 
tems;  Moss  Engineering  Com¬ 
pany  of  Los  Angeles,  machine 
tooling. 

According  to  Howard,  the 
total  sales  of  all  the  subsidiaries 
under  option  or  negotiation  will 
total  $25  million  annually. 


Kokomo  Tribune 
Switches  To  ‘Six’ 

Kokomo,  Ind. 

The  Kokomo  Tribune  went  to 
six  column  format  on  Sept.  9. 
R.  H.  Blacklidge,  publisher, 
called  the  redesigned  Tribune, 
printed  offset,  “the  newspaper 
of  the  future.” 

In  order  to  fit  Associated 
Press  dispatches  to  the  new 
make-up,  the  Tribune  is  strip¬ 
ping  the  wire  news,  which  is 
received  in  punched  paper  tape, 
of  all  the  co<les  which  result  in 
its  reproduction  in  narrow  col¬ 
umns,  and  recreating  a  new  tape 
which  resets  it  in  the  wider  col¬ 
umns. 

The  Tribune  leased  an  IBM 
1130  computer  for  this  purpose. 
The  computer  also  functions  for 
the  advertising  department,  with 
tapes  instructing  it  to  create 
new  tapes  which  will  drive  ad¬ 
vertising  machines.  The  latter 
create  advertising  in  blocks, 
which  are  assembled  by  crafts¬ 
men  into  finished  advertise¬ 
ments. 


EDITOR  6C  PUBLISHER  for  October  7,  1967  j 


In  national  standings,  what  Metro 
Area  in  San  Francisco’s  Bay  region 
climbed  from  25th  to  10th  place  in 
Effective  Buying  Income  per  household? 

Metro 
San  Jose 

is  the  answer! 


Sales  Management's  1967  Survey  of  Buying 
Power  again  proves  Metro  San  Jose  (Santa 
Clara  County)  has  become  the  dominant 
money  power  market  of  the  entire  Bay  Area. 
High  incomes  among  its  citizens  has 
powered  Metro  San  Jose  to  the  top  market 
position  in  California  with  its  $10,591  av¬ 
erage  in  “Effective  Buying  per  Household 
Income."  With  stable  incomes  at  this  high 
level,  people  living  in  Metro  San  Jose  can 
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afford  to  buy  the  things  they  want.  There¬ 
fore,  if  you  have  a  product  or  service  to  sell 
— to  advertise  in  California  s  Bay  Area, 
make  certain  Metro  San  Jose  is  the  spring¬ 
board  to  help  gel  your  program  "off  the 
ground" — fast!  You  can  reach  the  people 
in  this  money  power  market  best  through 
the  San  Jose  Mercury  and  News  which  hap¬ 
pily  goes  into  2  out  of  3  homes.  Outside 
newspapers  reach  but  1  in  7. 


AVERAGE  NET  CASH  ANNUAL  INCOME  PER  FAMILY 


I 


While  Metro  San  Jose  was  making  its  climb  to  the  No.  1 0  position  among 
300  Metro  areas  surveyed  nationally,  the  San  Francisco-Oakland  Metro  Area  sultered  a 
decline  Irom  27th  to  59th  place  during  the  same  period  Irom  1965  to  1966. 


LWOI  T  AND  DESIGN 


Big,  Bold  and  Beautiful 


By  HoMar«l  B.  Taylor 
Editorial  ('^n^ullanl 
('.oplr>  Inlornalional  (^urp. 

Women  bulk  big  in  the  Sunday  editions  of 
Chicago's  American.  Note  the  288-point  headline  for 
a  flag  in  the  accompanying  illustration. 

Gigantic  art,  but  it’s  not  wasted.  Strong  display 
heads  tease  to  pieces  inside  the  section. 

.Art  usually  is  bold,  heads  are  big,  white  space 
is  abundant,  body  type  layout  is  symmetrical.  Heads 
are  True-cut  Caslon  in  the  downstyle.  .And  they’re 
provocative. 

One  headline  in  a  recent  page  declaimed:  “N.  Y. 
says  Chicago  is  afraid  to  be  stylish.”  .Another  week 
the  leading  head  said  "Chicago  women  are  hopelessly 
stodg>'.”  That’s  effective  shock  treatment. 

*  »  ♦ 

LEITERS  AND  COMMENTS 

Ernest  .A.  Richter,  a  Chicago  Tribune  veteran  who 
is  managing  editor  of  Pacific  Stars  and  Stripes  sent 
us  some  tear  sheets  of  recent  issues  and  asked  for 
comments. 

The  flag  motif  in  the  nameplate  is  red,  white  and 
blue.  As  it  reproduces,  the  two  "s”  letters  in  “Stars” 
probably  will  vanish,  because  they  are  black  on  a 
blue  background.  They  lack  strong  definition  in 
the  flesh,  too. 

Body  type  is  indented  throughout  the  paper. 
Column  rules  are  sunk.  This  produces  white  space 
that  is  easy  on  the  eye.  Cutoffs  might  also  be  .sunk, 
providing  additional  white. 

The  Forrestal  fire  is  big  news,  of  course,  and 
justifies  the  14-point  lead,  which  breaks  into  10 
point,  breaking  then  into  regular  body  size. 

Body-size  variation  in  the  set  of  a  lead  often 
brings  on  a  skull-crushing  headache.  Setting  a  story 
on  three  different  machines  poses  a  problem  most 
composing  rooms  prefer  to  avoid.  And  understand¬ 
ably.  It’s  doubtful  whether  the  result  is  worth  the 
pains.  But  this  is  an  unusual  story. 

The  pages  are  clean.  Hot  spots  contain  ample 
accents. 

As  a  rule  of  thumb,  a  page  will  lie  cleaner  if  body 
type  and  captions  are  lightface,  leaving  boldface 
for  heads  and  overlines. 

*  »  » 

Speaking  of  color:  Elmer  J.  Olson,  managing 
editor  of  the  Centralia  (Wash.)  Daily  Chronicle, 
asks  whether  many  newspapers  use  color  in  their 
nameplates.  Editors  so  using  it  might  wish  to  send 
a  tearsheet  to  him. 

»  »  » 

Dave  Felthous.  a  copy  editor  on  the  Seattle 
(Wash.)  Times,  asks  whether  multi-column  heads 
should  consist  of  one  line  or  two  lines  in  the 
horizontal  format.  It  depends  on  the  position  and 
upon  what’s  needed  to  attain  the  desired  impact.  A 
one-line  head  looks  Ijetter  when  centered.  This  is 
Ijecause  of  the  balancing  effect  of  the  white  space 
on  each  end  of  the  line.  A  two-liner  looks  lietter 
flush  left. 

All  of  us  know  that  a  two-line  one-column  head 
IS  a  handy  device.  You  can  convert  it  to  a  lone-line 
two-column  head  if  you  get  in  a  jam  in  the  composing 
room. 

»  »  * 

Simplicity  is  the  key  to  functional,  readable  make¬ 
up,  and  it’s  simple  to  keep  it  simple. 


There  aie  only  four  steps: 

— harmonious  placement  of  body  typ<‘,  headlines 
and  art 

— abundant  white  space 

— emphasis  in  the  hot  spots 

— elimination  of  ornaments 

Ornaments?  Type  devices  should  be  unobtrusive — 
almost  invisible.  They  should  not  call  attention  to 
themselves.  In  addition  to  assaulting  the  eye,  orna¬ 
ments  distract  a  reader  from  the  story  by  luring  him 
to  themselves.  They  barge  in  upon  his  attention.  And, 
instead  of  harmonizing  with  the  rest  of  the  typogra¬ 
phy,  ink  traps  such  as  these  always  clash  viciously 
with  it. 

*  •  » 

We’re  witnessing  some  interesting  changes  in  the 
appearance  of  the  New  York  Times,  especially  in 
the  Sunday  edition,  with  a  new  format  that  tends 
toward  the  horizontal,  block-style  makeup,  away 
from  the  all-vertical  style  in  which  a  story  runs  the 
length  of  the  column  l)efore  it’s  turne<l. 

The  stylish  design  of  the  weekday  women’s  pages 
apparently  is  being  spread  throughout  the  ))aper, 
on  weekdays  and  Sunday,  in  what  has  lK“en  a  grad¬ 
ual  move  so  as  not  to  upset  any  readers  who  are 
familiar  with  the  Times’  straight-away  makeup.  Pic¬ 
tures  are  bigger;  there  are  fewer  head-and-shoulders 
cuts;  and  the  copy  desk  has  more  leeway  to  featurize 
the  heads  of  more  than  two-column  length.  Type¬ 
faces  in  these  lines  Is'ar  a  strong  resemblance  to 
fonts  cut  by  Granjon. 


\ _ J 


EDITOR  &.  PUBMSHER  for  October  7,  1967 


POLY  >4(;toplate  process 


Advantages  go  to  everyone  with  the  poly-autoplate  process  —  the 
advertiser  has  assured  control  of  the  duplicate  plate  reproduction  — 
the  publication  gets  the  advantage  of  light  weight  duplicate  plates 
and  saddles,  faster  registration  and  shorter  make-ready  time  —  this 
adds  up  to  more  advertising  schedules  for  newspapers. 

Wood  is  PROUD  of  this  achievement  in  the  graphic  arts  industry.  We 
would  like  to  share  this  process  with  you,  write  us  for  more 
information  . . . 

WOOD  NEWSPAPER  MACHINERY  CORPORATION,  PLAINFIELD,  N  J 


Hip  build 
ihf  tuturv 


*Poly-Ai.topUte  is  J  patented  Wood  Newspaper  Mdchinery  process. 


<  IKCLLATIO.N 


Editors  Question  Emphasis 
On  Immediacy  in  Reporting 


Should  newspapers  tone  down 
their  emphasis  on  immediacy? 

This  is  one  question  that  is 
raised  by  a  committee  of  man¬ 
aging  editors  who  spent  the  past 
year  looking  at  television,  radio 
and  news  magazines  to  see  what 
they  were  reporting,  to  analyze 
their  techniques  and  to  get 
ideas. 

The  committee,  headed  by 
Wendell  C.  Phillipi,  Indianapolis 
.\eu  s,  is  making  its  report  to  the 
.Associated  Press  Managing  Edi¬ 
tors  at  Chicago,  Oct.  17-20. 

The  report  inquired:  “Grant¬ 
ing  that  a  newspaper  or  wire 
ser\ice  cannot  escape  the  re¬ 
sponsibility  of  gathering  the 
news  as  it  happens  (which  is  ex¬ 
ceedingly  well  done)  and  mu.st 
be  organized  to  meet  that  re¬ 
sponsibility,  to  what  degree 
.should  it  be  organized  to  round 
up  and  explain  the  news?  Are 
we  sacrificing  good  wire  mate¬ 
rial  to  accommodate  overlengthy 
accounts  of  routine  local  events 
which  we  are  obligated  to 
cover?” 

.Media  (iompetitiuii 

Questions  that  will  concern 
circulation  managers  as  well  as 
editors  were  posed  as  a  result 
of  the  study.  Here  are  some  of 
them: 

To  what  extent  should  news¬ 
papers  and  news  services  temper 
their  stress  on  immediacy? 

Is  immediacy  as  useful  for  a 
newspaper  or  news  sen'ice  seiz  ¬ 
ing  newspapers  today  as  it  was 
l>efore  radio  and  television? 

Does  a  news  sendee’s  concen¬ 
tration  on  immediacy  sene  its 
newspaper  clients  less  than  its 
radio  and  television  clients? 

Granting  that  a  newspaper  oi- 
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news  senice  cannot  escape  the 
responsibility  of  gathering  the 
news  as  it  happens  ami  must  be 
organized  to  meet  that  responsi¬ 
bility,  to  what  degree  should  it 
be  oi'ganized  to  round  up  and 
explain  the  news? 

Should  newspapers  demand  a 
moi'e  magazine-like  report  from 
their  news  sen'ices?  To  achieve 
this,  should  they  be  willing  to 
provide  broader  financial  sup¬ 
port  so  that  news  ser\ices  could 
compete  for  the  purpose  of  espe¬ 
cially  attracting  copy,  most  of 
which  is  now  going  to  maga¬ 
zines? 

Does  weekly  publication  pro¬ 
vide  a  better  intenal  in  which 
to  round  up  and  explain  the 
news  than  daily  publication? 

(laii  Hahil  Ke  ('.banged? 

Has  the  public  been  condi¬ 
tioned  to  look  for  the  day’s  news 
in  newspapers  and  for  back¬ 
ground  and  explanation  in  mag¬ 
azines?  Could  this  habit  he 
changed  ? 

Does  the  stress  on  immediacy 
and  haste  handicap  the  news¬ 
paper  and  news  sen  ice  writer  in 
competing  for  attention  with  the 
magazine  writer? 

Are  magazines  better  able  to 
hire  better  staff  writers  or  to 
commission  competent  special¬ 
ists  for  spot  assignments  than 
newspapers  or  news  sendees  ? 
Would  news  sendees  be  able  to 
duplicate  magazine  talent  at 
staff  and  spots,  if  more  strongly 
supported  financially  by  news¬ 
paper  clients? 

Are  we  sacrificing  goo<l  wire 
material  to  accommodate  over- 
lengthy  accounts  of  routine  local 
events  which  we  are  obligated 
to  cover? 

Are  our  wire  editors  too  much 
concerned  with  significance,  im- 
Ijact  and  importance? 

Are  we  boring  our  readers 
with  inteiminable  series  as¬ 
signed  to  l  eporters  as  “in-depth” 
studies  but  which  barely  go  be¬ 
neath  the  suidace  ripples? 

The  committee  also  looked 
into  the  problem  of  release  times 
on  stories. 

“As  a  result  of  adroit  work 
by  the  other  media,”  the  report 
stated,  “certain  times  are  set 
for  pictuie-taking  and  press 
conferences  and  other  relea.ses 
.so  that  an  afternoon  newspaper 
does  not  have  the  .story  and  it 
is  on  television  in  the  evening 
l>efore  the  morning  newspaper 
has  a  chance  to  give  it  to  the 


reader.  The  reverse  can  work 
also  whei-e  a  morning  ‘Today 
Show’  can  be  viewed  in  the  home 
after  the  arrival  of  the  morning 
newpsaper  and  the  print  media 
will  not  get  the  story  to  the 
home  until  late  afternoon.  Such 
a  double  shuffle  needs  our  atten¬ 
tion.” 

Kdilurs*  .Alliludek 

In  an  auxiliary  i-eport,  Ken¬ 
neth  W.  Michael  of  the  Perth 
Amboy  (N.J.)  Sews,  asked 
whether  many  editors  give  only 
lip  .senice  in  <lemanding  that 
the  AP  provide  “block-buster” 
news  reports. 

“The  newspaper  business,”  he 
said,  “is  not  without  those  who 
speak  out  at  conventions  with 
demands  for  a  report  that  they 
probably  would  not  publish  if 
they  received  it.” 

Further  research,  he  sug¬ 
gested,  is  needed  in  the  field  of 
the  attitudes  of  editors  toward 
in-depth  repoi-ts.  Many  newspa¬ 
pers,  in  his  view,  are  not  pro¬ 
viding  the  quality  of  product 
that  they  are  capable  of  and  a 
great  many  newspapers  are  in¬ 
adequate  by  their  own  defini¬ 
tion. 

“However,”  Michael  concluded, 
“it  is  reassuring  that  despite 
these  inadequacies,  the  public 
continues  to  spend  a  dime  a  day 
for  these  pi’oducts  and  that  the 
financial  future  of  newspapers  in 
America  appears  sound.” 

Tclevikion  (iriticized 

The  committee  said  details  of 
the  news  report  are  lost  on  the 
television  screen — it  is  really  a 
headline  .sendee — and  tv  does 
not  have  time  for  many  local 
.stories. 

The  committee  criticized  tele¬ 
vision  for  attempts  to  “discred¬ 
it  any  other  news  source”  and 
for  not  giving  credit  to  wire 
sendees  an»l  local  newspapers 
for  originating  most  of  its  new.s. 

Magazines  were  praise*!  for 
perspective,  analysis,  back- 
groun»ling  and  for  goo<l  work  in 
cartogi'aphy  and  color. 

In  light  of  the  look  at  the 
com|>etition,  the  report  recom- 
mentled  that  newspapers  become 
more  concerned  about  their  im¬ 
age  and  telling  people  where 
most  new.s  comes  from,  as  well 
as  .seeking  to  make  sure  they  get 
an  even  break  on  news  release 
times. 

A  news  em)3ha.sis  upon  charts, 
cartoons  and  diagrams  to  ex- 


MICHAEL  J.  JACKSON  has 
bean  elected  a  vicepresident  of 
This  Week  h^agazine,  it  was  an¬ 
nounced  by  Ben  G.  Wright,  presi¬ 
dent  and  chairman.  Jackson 
joined  This  Week  last  March  as 
administrative  executive  and  will 
continue  working  with  W.  Park- 
man  Rankin,  executive  vicepresi¬ 
dent,  in  the  area  of  newspaper 
relations.  He  was  formerly  with 
Curtis  Publishing  Company,  Nash- 
Kelvinator,  Good  Housekeeping 
magazine,  Mennen  Company, 
Cosmopolitan  magazine.  Look 
magazine,  and  MacFadden-Bartell 
Corp.  He  is  a  colonel  in  the  Air 
Force  Reserve. 


plain  stories  was  urged,  along 
with  “a  re-examination  of  how 
we  go  after  the  big  story  .  .  . 
on  the  second  cycle,  the  follow¬ 
ing  day  and  the  followdng  week.” 
In  this  connection  creation  of  a 
desk  to  cover  the  “obvious”  was 
mentioned. 

The  committee  also  suggested 
more  humor  and  bright  stories 
to  offset  news  of  an  unpleasant 
nature. 

The  committee  aske<i  news¬ 
papers  to  consider  whether  they 
would  be  willing  to  provide 
broader  financial  support  to  wire 
services  to  permit  better  com¬ 
petition  wMth  magazines  an<l  the 
networks  for  attractive  stories 
and  to  permit  hiring  of  better 
staff  writers  an<l  experts. 

Route  (^arrierti  Vole 

A^aiiiHt  T(‘aiiigterK 

Bkloit,  Wis. 

Motor  route  newspaper  car¬ 
riers  of  the  Daily  New.s  Publish¬ 
ing  Co.  rejected  representation 
by  the  teamsters  union  Sept.  2<i 
by  a  vote  of  9  to  fi. 

'I'he  vote  followed  th<‘  rej«*<- 
tion  by  the  National  I.,abor  R<*- 
lations  Hoard  of  a  company 
aitpeal  of  an  NLKB  ruling  last 
month.  The  luling  wa.s  that  in¬ 
dividuals  who  distribut<‘d  news¬ 
papers  in  private  cars  were  em¬ 
ployes  rather  than  private  ••on- 
tractors  as  claime<I  by  the  com¬ 
pany. 
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New  Research 
Sets  the  Record  Straight 
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^yancana  far  Intormatien  indt 
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Tk  CitciBati  Past 

and  TIMES  STAR 


The  Preference  for  Newspapers 


Study  Shows  Papers 
Favored  for  News,  A« 


The  survey  was  conduct¬ 
ed  by  the  Bursau  amooK 
2000  randomly  aslectsd  ad¬ 
ults  who  were  asked  to  in¬ 
dicate  their  praference  lor 
information  and  advertia- 
ins  among  newipapera, 
telavialon,  radio  and  maga- 
ainea.  It  was  apeasored  by 
the  Newanrint,  jafjravatftm 


Of  ttie  news  items,  the 
survey  showed,  aewape- 
pers  were  Mid  to  be  Qie 
beet  source  SO  per  cent  of 
tbo  time.  Of  the  advertis¬ 
ing  ftnna,  iTewapapara 
ware  rated  the  beet  epurce 
for  furttiar  Ww  *•<'•>  ' 
per  cent  aft*' 


The  aurvey  showed  Oiere 
was  •  high  Interea  in  pews 
and.  Bogart  added,  “mueti 
<0  our  aurpriso,’*  a  high  in- 
terost  In  ndvortlsinr 
Ab 


told  tfia  rMUlta  ^ 

pttiUMli  and 
SSTof  tho  ^««Lot-4d 


iiew*’’''wrs-  tolev’' 
d* 


Now  newspapers  have  a  documented  answer  to  exaggerated  claims  by  other  media. 
An  objective,  scientific  study  by  Opinion  Research  Corp.  proves  the  all-around 
pre-eminence  of  the  newspaper.  We  are  proud  to  have 
financed  this  research  as  a  service  to  our  customers,  the  newspapers  of  America. 
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If  offset  is  the  right  answer  for  you, 


Offset,  or  letterpress?  Reaching  this  decision 
is  often  very  complicated  for  medium  and 
large  metropolitan  newspaper  publishers. 
Some  Important  factors  can  be  easily  over¬ 
looked.  So  to  avoid  making  expensive,  irre¬ 
versible  mistakes,  we  invite  — and  even  urge 
—  all  publishers  facing  this  problem  to  let  Hoe 
help  you  conduct  a  complete,  careful  evalua¬ 
tion.  And  If  it’s  determined  that  offset  is  your 
answer,  we’ll  certainly  recommend  the  new 
Hoe  Lithomatic  60.  Here’s  why: 


This  unit-type,  4-page-wide  offset  press  can 
handle  any  production  requirement  up  to 
60,000  p.p.h.  The  highly  successful  Color- 
matic  Inking  system  has  been  adapted  to  the  > 
Lithomatic  60.  This  means  that  any  page  j 
position  throughout  the  press  can  be  con¬ 
verted  to  a  color  position,  without  additional 
parts  or  equipment. 

It  takes  only  a  few  minutes  to  accomplish 
this  complete  color  changeover.  Precise  in¬ 
dividual  column  controls  on  the  operating 


the  new  Lithomatic  60 
is  the  right  press. 


UOQQ  i*j  poor  j 


side  of  each  unit  ensure  minute  regulation 
of  ink  coverage.  And  for  added  color,  each 
unit  is  designed  to  accommodate  color  cylin¬ 
ders  or  color  couples,  which  can  be  incorpor¬ 
ated  at  the  time  of  purchase  or  at  a  later  date. 
Units  are  designed  for  web  widths  up  to  68 
inches.  This  versatile  Ink  system  brings  to 
offset  new,  upgraded  standards  of  efficiency, 
economy,  convenience  and  high-speed,  high- 
quality  printing. 

Also  available  with  the  Lithomatic  60,  two 
optional-and  highly  practical— control  con¬ 
soles  provide  several  advantages.  For  ex¬ 
ample,  with  the  Hoe  ink  control  console,  the 
layout  area  for  copy  being  inspected  has  a 
column  correction  control  immediately  un¬ 
der,  and  aligned  with,  each  column,  with 
illuminated  indication  of  pages  being  cor¬ 
rected.  Ink  column  correction  is  fast  and 
precise.  A  circular  dial  Indicates  the  amount 
of  correction  being  made,  in  small  incre¬ 
ments,  and  a  master  control  provides  for  full 
page  correction.  A  master  pre-setting  control 
switch  affords  returning  to  a  “norm"  posi¬ 
tion,  before  or  after  a  run. 

A  press  console  contains  the  normal  press 
drive  controls,  a  tachometer  indicating  press 


speed,  and  control  stations  for  tripping  im¬ 
pression  and  form  rollers,  along  with  damp¬ 
ening  motion.  This  console  also  allows  a 
pressman  to  govern  the  Ink  and  water  mo¬ 
tion.  Compensator  controls  are  available,  as 
is  provision  for  margin  control  of  the  paper 
reels. 

There  are  many  other  reasons  why  we  say 
to  you,  with  confidence,  that  If  offset  Is  the 
right  answer  for  you,  the  Hoe  Lithomatic  60 
is  the  right  press.  Not  the  least  of  them  Is  the 
phrase,  “Designed,  engineered  and  built  by 
Hoe."  To  discuss  Hoe's  participation  in  a 
joint  study  of  your  operation,  or  to  find  out 
more  about  the  Lithomatic  60,  just  contact 

LJb  R.  Hoe  &  Co., 

■  910  East  138th  Street,  New  York,  New  York  10454. 


>.>I\LL  PAPERS'  PROBLEM 

Personnel  Scarcity 
Due  to  Management 


A  survpy  of  30(i  newsmen, 
former  newsmen  and  journal¬ 
ism  teachers  puts  the  finger  on 
management  in  the  small  city 
newspapers’  personnel  problem. 

Small  newspapers  and  their 
talent  problems  were  studied  by 
a  subcommittee  of  the  Asso¬ 
ciated  Press  Managing  Editors. 
The  chairman,  Joe  Smyth  of  the 
Dover  DeUiu-are  State  Xeu's,  is 
making  the  following  observa¬ 
tions  in  his  report  to  the  APME 
meeting  Oct.  17-2(»  at  Chicago: 

»  «  « 

Threaded  through  the  results 
is  a  fundamental  note  that  there 
is  a  need — long  overdue — for 
management  to  take  a  critical 
look  at  itself. 

Questioned  on  some  .37  fac¬ 
tors.  those  answering  the  21- 
page  questionnaire  listed  3(»  of 
the  factors  as  advantages  of 
small-town  journalism  and  an¬ 
other  12  as  disadvantages.  The 
rest  were  neutral  points. 

But  the  12  disadvantages  are 
apparently  causing  these  re¬ 
sults: 

1.  Forcing  small-town  jour¬ 
nalists  into  the  cities. 

2.  S<)uelching  the  enthusiasm 
of  those  who  remain. 

3.  Forcing  some  journalists 
out  of  the  field  altogether. 

4.  Discouraging  would-be 
journalists  from  entering  the 
field. 

(iau«e«  uf  DiM'unleiil 

The  survey  emphasizes  dis¬ 
satisfaction  over  a  lack  of  guid¬ 
ance,  staff  leadership,  weak 
copy  editing,  long  hours,  low 
pay  and  fringes  and  pressure  to 
"slant”  news. 

Of  the  12  complaints,  seven 
are  items  which  could  be  im¬ 
proved  or  corrected  by  manag¬ 
ing  editors.  The  remaining  five 
would  probably  require  action  by 
the  publisher. 

The  survey  also  revealed  the 
things  that  newsmen  consider  to 
l>e  advantages  of  working  for 
papers  of  under  .^0,0(i0  circula¬ 
tion. 

The  advantages  mjght  be  used 
in  two  major  ways  by  newspa¬ 
pers. 

First,  they  can  Ije  used  when 
trying  to  recruit  newsroom  per¬ 
sonnel. 

Second,  by  knowing  what 
newsmen  consider  to  be  the  ad¬ 
vantages,  editors  and  publishers 
can  learn  what  qualities  they 
should  try  to  enhance.  For  ex¬ 
ample:  Since  the  number  one 
advantage  of  working  on 


smaller  papers  is  the  greater  va¬ 
riety  of  assignments,  the  man¬ 
aging  editor  might  conclude  that 
he  should  avoid  fitting  reporters 
into  routine  "lieats.” 

The  disadvantages  jioint  to 
areas  which  deserve  the  atten¬ 
tion  of  management  in  a  critical 
look  at  itself. 

Managing  editors  could  do 
much  to  provide  stronger  cojiy 
editing,  provide  more  chance 
for  "in-depth”  reporting,  fn^ef 
up  the  papers’  national  cover¬ 
age,  provide  lietter  leadership 
and  reduce  working  hours. 

Pay  and  IKorking  ('.ondition- 

Low  pay,  poor  fringe  lienefits 
and  inferior  newsroom  facilities 
are  all  problems  for  the  jiub- 
lishers  to  solve. 

Some  newsmen  cited  examples 
where  publishers  are  paying 
more  to  shop  personnel  and  "not- 
•so-good”  advertising  salesmen 
than  they  are  to  top  newsmen. 

And  in  a  startling  condemna¬ 
tion  of  small  paper  editors  and 
publishers,  “influence  exerted  on 
the  small  paper  by  the  business 
community”  was  rated  as  the 
numl)er  two  disadvantage,  and 
pressure  to  “slant”  news  rated 
as  number  eight. 

And  the  No.  5  complaint  was 
that  “management’s  demands 
for  excellence  aren’t  as  great.” 

Our  conclusions: 

1.  Top-notch  newsmen  want  to 
work  for  top-notch  newspapers. 
If  the  management  of  the  news¬ 
paper  isn’t  aiming  high  enough, 
that  paper  will  l>e  unable  to  at¬ 
tract  and  hold  good  people. 

2.  Newsmen  seem  to  detect 
much  more  pressure  to  “slant” 
news  according  to  the  publish¬ 
er’s  likes  or  dislikes,  and  more 
influence  on  the  paper  by  the 
business  community,  than  most 
publishers  admit.  Almost  uni¬ 
versally,  the  newsmen  resent 
this  infringement  on  their  jour¬ 
nalistic  integrity. 

3.  Small-paper  journalism  has 
many  advantages  for  the  news¬ 
man.  The  papers  should  enhance 
these  by  developing  them  even 
more,  and  by  using  them  in  re¬ 
cruiting. 

4.  Publishers  seem  to  l)e  more 
and  more  oriented  toward  the 
printing  and  advertising  aspects 
of  newspaper  publishing,  and 
less  toward  news.  The  newsmen 
resent  it,  especially  when  they 
see  what  they  consider  to  l>e  un¬ 
fair  salary  differentials  between 
departments. 

.5.  Managing  editors  can  build 


WOUNDED  —  Henri  Huef,  AP 
photographer,  suffered  severe  leg 
injuries  when  a  shell  eiploded 
nearby  when  he  was  standing  on 
the  lip  of  a  trench,  focusing  on 
two  Marines,  during  the  Sept.  22 
bombardment  of  Con  Thien  in 
Vietnam. 


good  news  staff.s  only  by  offer¬ 
ing  ins{)iied  leadership  that 
keej)s  newsmen  challenged  and 
working  toward  what  they  con- 
.sider  worthwhile  goals. 

Job  Training  I'rged 

Another  subcommittee,  headed 
by  David  Yuenger,  (ireen  Bay 
(Wis.)  Bress-fidzette,  looked 
into  on-the-job-training  prac¬ 
tices  at  various  newspapers. 
Memlrers  of  the  American  So¬ 
ciety  of  Newspaper  Editors  and 
the  Newspaper  Personnel  Rela¬ 
tions  Association  were  contacted 
in  the  sur\’ey. 

The  APME  group  found  that 
two-thirds  of  the  people  in  the 
survey  agree  that  a  competent 
on-the-job  training  program  is 
needed  in  their  city  rooms,  but, 
of  these,  two-thirds  said  they 
didn’t  have  such  a  program.  The 
principal  reason  given  was  “lack 
of  personnel  to  do  the  training.” 

Special  mention  was  made  of 
the  extensive  training  programs 
at  the  Denver  Pant,  the  Booth 
Newspapers  of  Michigan,  the 
Gannett  Newsjjapers  and  the 
Cojjley  Newspapers. 

Yuenger  concluded  his  sub¬ 
committee’s  report  with  this  ob¬ 
servation  : 

“As  many  major  industries 
have  learned,  the  days  of  hiring 
someone,  giving  him  a  hearty 
handshake,  and  then  forgetting 
he  exists,  or  letting  him  fend  for 
himself,  are  gone  forever.  Young 
people  today  need  stimulation 
and  teaching  which  come 
through  personal  attention  from 
their  supervisors.  Such  stimula¬ 
tion  generates  enthusiasm  to  do 
a  better  job.  It  also  increases 
the  odds  that  the  young  person 
will  stay  in  newspaper  work 
rather  than  leaving  for  what  he 
has  Ijeen  told  are  the  ‘more 
glamorous’  media.” 


Blakeslee  Award 
Winners  Named 

The  American  Heart  Associa¬ 
tion  has  announced  the  winners 
of  the  19<>7  Howard  W.  Blakes¬ 
lee  .Awards  for  excellence  in  re¬ 
porting  on  diseases  of  the  heart 
and  blood  vessels. 

They  are:  Louise  Hickman 
Lione,  feature  writer  for  the 
Baltimore  Sunday  Sun;  Arthur 
J.  Snider,  science  editor  of  the 
Chicayo  Daily  Xewn;  Jim  Gor¬ 
don,  writer-producer-announcer 
for  ladio  station  WINS,  New 
York;  Biininens  IFceA'  magazine, 
a  McGraw-Hill  publication;  and 
“No  More  Tears,”  a  documen- 
tarv  program  broadcast  over 
WJW-TV,  Cleveland. 

The  awards,  each  consisting 
of  $.700  and  a  citation,  will  b? 
presented  Oct.  23  in  San  Fran¬ 
cisco. 

Mrs.  Lione  was  cited  for  a 
feature  article,  Feb.  19,  1967, 
entitled  “Preventing  Heart  Dis¬ 
ease  Is  a  Way  of  Life.”  This  in¬ 
cluded  interviews  with  a  group 
of  physician  meml)ers  of  the 
Heart  .Association  of  Maryland’s 
Risk  F’actors  Committee,  in 
which  each  related  how  he  and 
his  family  changed  or  modified 
their  living  habits  to  help  re¬ 
duce  the  risk  of  heart  attacks. 

Snider  wrote  a  series  of  ar¬ 
ticles  last  February.  These  cov¬ 
ered  the  role  of  diet  and  exer¬ 
cise  in  avoiding  heart  attacks, 
advances  in  life-saving  heart 
surgery  and  emotional  problems 
involved  in  the  rehabilitation  of 
cardiac  i)atients. 

• 

Yaiirli  Receives  ISen 
('ireiilation  Ananl 

Josejjh  F.  Yauch,  circulation 
director  of  the  St.  Petershury 
(Fla.)  Timen  and  Kveniny  hide- 
yendent,  received  the  first  Clar¬ 
ence  E.  Bevinger  .Memorial 
.Award  at  the  annual  convention 
of  the  Southern  Circulation 
.Managers  .Association  in  Tampa 
(Septemlier  19). 

The  award  is  to  be  given  an¬ 
nually  to  the  most  outstanding 
and  effective  memU-r  of  the 
association  during  the  previous 
year.  It  is  named  foi‘  the  late 
circulation  director  of  the 
Memphis  Commercial  Appeal. 

Yauch  served  as  SC.MA  presi¬ 
dent  in  1962  and  1963.  Begin¬ 
ning  in  1964,  he  served  a  three- 
year  term  as  repiesentative  of 
the  Southein  group  on  the  board 
of  directors  of  the  International 
Circulation  Managers  Associa¬ 
tion. 

When  Yauch  came  to  the 
Times  in  19.74,  daily  circulation 
was  58,171.  The  1967  ABC  audit 
shows  present  daily  circulation 
to  l>e  14 4, ‘203. 
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Which  is 

more  important  to 
business  pace-setters . . . 

-hard-core 
business  news? 

-up-to-the-minute 
design  coverage? 

-fast  and 

exclusive  reporting? 

Fairchild  newspapers 
don’t  try  to  decide; 
we  combine  all  three. 

Fairchild  Publications 

,  DAILY  NEWS  RECORD  •  HOME  FURNISHINGS  DAILY  •  WOMEN'S  WEAR  DAILY  •  DRUG  NEWS  WEEKLY  *  ELECTRONIC  NEWS  •  FOOTWEAR  NEWS 
METALWORKING  NEWS  •  SUPERMARKET  NEWS  •  MEN’S  WEAR  •  FAIRCHILD  DIRECTORIES  •  FAIRCHILD  BOOKS  •  7  E.  12th  ST.,  NEW  YORK,  N  Y.  10003 


Thomsen 


Spargo 


news-people 


Spargo  and  3  Otker»« 
Receive  Proniotioii!> 

Nkw  Havkn,  Conn. 

Four  executives  of  the  Reg¬ 
ister  Publishing  Company  have 
Ijeen  promoted.  The  corporation 
publishes  the  morning  Journal- 
Courier  and  the  evening  and 
Sunday  Reyriter. 

In  the  top  change  announced 
by  co-publishers  Richard  S. 
Jackson  and  Lionel  S.  Jackson, 
Donald  A.  Spargo  became  as¬ 
sistant  general  manager  of  Reg¬ 
ister  Publishing  Company. 

Raymond  J.  Dowd  succeeds 
Spargo  as  advertising  director; 
Walter  B.  Mills  Jr.  was  made 
retail  advertising  manager. 
Richard  Thomsen  was  named 
classified  manager. 

Dowd  was  previously  retail 
advertising  manager,  Mills  was 
classified  advertising  manager 
and  Thomsen  was  assistant  na¬ 
tional  advertising  manager. 

Spargo  has  a  record  of  22 
years  of  service  with  the  Reg¬ 
ister’s  advertising  staff  and  has 
Ijeen  director  of  advertising  for 
the  two  newspapers  since  1958. 
He  spent  10  years  as  a  member 
of  the  advertising  staff  of  the 
\ew  Y'ork  Herald  Trihune. 

Dowd  joined  the  newspapers 
here  as  retail  advertising  man¬ 
ager  in  1964.  He  was  formerly 
retail  advertising  manager  of 
the  Worcester  (Mass.)  Teleyrnm 
atid  Gazette. 

m 

Going  to  Caracas 

Alan  Jenkins  of  the  United 
Press  International  news  bureau 
in  New  York  has  been  re¬ 
assigned  to  Caracas  to  replace 
Dennis  Fawcett,  resigned. 


Odo.m  Fanning,  a  former  At¬ 
lanta  (Ga.)  Journal  science 
writer — now  public  affairs  officer 
at  the  Marine  Sciences  Council, 
Washington. 

♦  *  « 

Fkank  S.  Visgatis,  former 
manager  of  the  Whitinsville 
(Mass.)  Valley  Times — to  the 
suburban  staff  of  the  H’ooh- 
socket  (R.  I.)  Call. 

«  ♦  * 

Dale  Hofmann,  holder  of  a 
master’s  degree  in  Journalism 
from  Northwestern — to  sports 
editor  and  reporter  for  the 
Hinsdale  (Ill.)  Doings,  from 
-Arlington  Heights  T>ay. 

*  *  * 

Ed  Erickson — named  execu¬ 
tive  vicepresident  (marketing) 
for  Suburban  Newspapers,  Hop¬ 
kins,  Minn.  He  is  a  former  gen¬ 
eral  manager  of  the  newspaper 
division  of  F.  W.  Dodge  Co.  of 
McGraw-Hill  Inc. 

*  *  « 

Francis  Ritzinger,  a  former 
newspaper  reporter  in  the  Mid¬ 
west — to  the  public  relations 
staff  of  the  International  Chemi¬ 
cal  Workers  Union  (.AFL-CIO). 
♦  «  ♦ 

E.  T.  Barber — to  editorial 
desk,  Ardmore  (Okla.)  Daily 
Armoreite.  He  is  a  former  owner 
of  the  Maysville  (Okla.)  }<ews 
and  managing  editor,  Frederick 
Daily  Leader. 

«  *  ♦ 

Ray  AttI':berry,  reporter  for 
the  Lawton  (Okla.)  Constitution 
— named  as  planning  research 
and  technical  writer  for  the  City 
of  Lawton. 

*  *  * 

Phillip  Geyer,  promotion  di¬ 
rector  of  Cocoa  (Fla.)  Today — 


elected  president  of  the  Cape 
Kennedy  chapter,  Sigma  Delta 


Edward  E.  Makiesky,  AP 
bureau  chief  in  Nebraska  for  31 
years — retired.  He  began  AP 
service  in  1930  at  Bismarck, 
N.  D. 

*  *  * 

Russell  F.  Held — from  ad¬ 
vertising  manager  of  the  Glen¬ 
dale  (Calif.)  Independent  to  ad¬ 
vertising  director  of  the  Laguna 
Beach.  (Calif.)  New.s-Bost. 

•  ♦  * 

David  Deitcii — to  financial 
staff,  Boston  Globe,  following 

experience  as  a  financial  re¬ 
porter  with  UPI,  Xew  York 
Post,  \ew  York  Herald  Tribune, 
and  recently,  with  the  World 

Bank  in  Washington. 

*  *  * 

Malcol.m  SctTLLY — from  the 
Charlotte  (N.  C.)  Obscrrer  edu¬ 
cation  beat  to  the  staff  of  the 
Chronicle  of  Higher  Education, 
Baltimore,  Md. 

*  *  * 

Kenneth  L.  Brennan,  for¬ 
merly  with  the  EltrafeefA  (N.  J.) 
Daily  Journal — to  the  adver¬ 
tising  staff  of  Community  News¬ 
papers  Inc.,  Long  Island. 

*  *  • 

George  Flood,  formerly  with 
the  New  York  World  Telegram 
and  Sun — to  the  advertising 
staff  of  Community  News¬ 
papers  Inc.,  Long  Island. 

*  *  « 

Bruce  Richardson  to  Chicago 
Associated  Press  from  the 
Dixon  (Ill.)  Evening  Telegraph 
and  David  Smith,  formerly  with 
Chicago  City  News  to  the  Chi¬ 
cago  Associated  Press.  Robert 
A.  Julius  to  night  city  editor 
of  Chicago  AP  replacing  Frank 
Joseph,  resigned,  Larry  Knut¬ 
son  transferred  to  Washington 
bureau  and  Gary  Greenbaum, 
resigned. 


HAROLD  D.  BUSH  has  moved  up 
the  sales  ladder  to  retail  advertis¬ 
ing  manager  of  the  San  Mateo 
(Calif.)  Times.  He  began  working 
for  the  Times  in  I9SI. 

Robert  W.  Donahue,  senior 
account  executive  at  the  New 
London  (Conn.)  Day — to  na¬ 
tional  advertising  manager. 

*  *  • 

Barbara  Thomas — from  Col¬ 
umbus  (Ga.)  Ledger,  to  staff 
writer  for  the  Birmingham 
.Xeu's. 

«  «  * 

Arthur  L.  Srb  appointed  cor¬ 
respondent  in  charge  of  the 
Madison  (Wis.)  .Associated 
Press  bureau  succeeding  James 
L.  Polk  transferred  to  the 
Washington  bureau. 


DUFFY 

DAUGHERTY’S 
How  to  watch 
the 

BIG  GAMES 

Is  Now  Available  in  a  24'pace 
booklet  showing  44-man  rosters 
for  TV's  last  eight  Saturdays, 
starting  Oct.  ?1. 

Conl.sct — 

COLD  SPRING  PUBLISHERS 

HUNTINGTON.  N  Y.  11743 
516  -  692  7227 

wisdomVress 

154  W  18  ST 
NIW  YORK.  N  Y.  10011 


PRESIDENTIAL  1968 

Last  week  Congressional  Quarterly  Service 
mailed  to  subscribers  a  separate  64-page  sup¬ 
plement  previewing  the  1968  elections  with 
facts,  figures,  background,  outlook. 


1735  K  street,  N.W.,  Washington.  D.C.  20006  202-296-6800 


r  ^  FRED  ANDERSEN,  editorial  page 

. .  • ,  I  editor  for  Today  |  Brevard  County, 

'tlOnS  With  Florida)  has  been  appointed  as¬ 

sociate  editor.  He  has  been  on 
the  staff  since  fhe  Gannett  news¬ 
paper  began  publication  in 
March,  1966.  A  Phi  Beta  Kappa 
graduate  of  Brown  University,  he 
202-296-6800  worked  on  the  Atlanta  Jour¬ 

nal,  the  Miami  News  and  R- 
Lauderdale  News  and  had  his  own 
television  show  in  St.  Petersburg. 
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Railroad  Executive  Uobekt  C.  Hawthorne,  retail 

I  .  „  t  P  advertising  manager — named  to 

Joins  DOWater  L.O.  new  post  of  assistant  advertising 

The  appointment  of  Douglass  director  of  the  Deer  Park 
Campbell  as  chairman  of  the  (N.  Y.)  Suffolk  Sun.  Paul  J. 

Bowater  Paper  Company  Inc.,  Hi.mmelsbach — now  retail  ad- 
New  York,  was  announced  vertising  sales  manager. 

Sept.  21  by  Sir  Christopher  *  *  * 

Chancellor,  chairman  of  the  Donald  L.  Murray — from 
Bowater  Paper  Corporation  executive  editor,  Bayonne 
Limited.  (N.  J.)  Times  to  managing  edi- 

The  New  York  firm  is  con-  tor  of  the  Nashua  (N.  H.) 
cerned  with  the  sale  and  dis-  Telegraph. 
tribution  of  newsprint,  specialty  »  ♦  * 

jiapers  and  pulp  manufactured  James  V.  Stabile  —  from 
by  the  four  Bowater  mills  in  .Morristown  (N.  J.)  Morris 

North  America.  County's  Daily  Record,  where 

Campbell  has  also  been  ap-  he  was  assistant  night  editor 
pointed  a  director  of  Bowaters  and  outdoor  columnist,  to  Out- 
Canadian  Corporation  Limited  door  Life  as  an  associate  editor, 
and  of  Bowaters  United  States  *  ♦  ♦ 

Corporation.  Robert  G.  Gulian,  a  former 

Campbell  comes  to  Bowaters  editor  of  the  Deposit  (N.Y.) 
from  the  New  York  Central  Courier  —  named  director  of  fi- 
Railroad  Company  with  which  nancial  public  relations,  Trans 
he  has  been  associated  since  World  Airlines. 

19.'19,  the  last  10  years  as  vice-  •  *  * 

president.  JiM  Garner,  who  has  been 

Wallace  A.  Sprague  continues  assistant  publisher  and  editor 
as  president  and  chief  executive  of  the  Flagstaff  Arizona  Daily 
officer  of  the  Bowater  Paper  Star  since  January,  1966,  has 
Company  Inc.,  with  Robert  T.  been  named  publisher  and  ex- 
Houk,  executive  vicepresident.  ecutive  editor.  Platt  Kline — 

now  president  of  Flagstaff  Pub- 

li.shing  Co.  upon  graduation  from  the  Uni- 

*  *  •  versity  of  Oklahoma.  After 

Ralph  Gage  appointed  city  traveling  in  the  Southwest  and 

editor  of  the  East  St.  Louis  Central  Divisions,  he  became 
(Ill.)  Metro  East  Journal  and  sales  manager  in  1948  and  vice- 
JiM  WiGGS  named  assistant  city  president  in  1955.  In  his  new 
editor.  assigrnment,  Borglund  will  con- 

•  *  ♦  tinue  to  be  responsible  for  over- 

David  E.  Olson,  special  edi-  all  sales  activities,  but  will  con- 

tions  editor  of  the  Anchorage  centrate  on  development  of  new 
(Alaska)  Daily  Times — to  na-  services  and  will  be  on  the  look- 
tional  ad  manager.  He  succeeds  out  for  additional  acquisitions 
Ron  Phares,  now  ad  director  of  to  broaden  NEA’s  base  and 
the  Anchorage  News.  diversify  its  activities. 


Borglund  Gamble  Kennedy 

.3  NEA  Executives  John  Crane — from  sports 

Given  New  Duties  the  Baltimore  (Md.) 

Sun  to  Southern  Connecticut 
Clevela.ni)  State  College  as  sports  informa- 
Administrative  changes  at  tion  director. 

Newspaper  Enterprise  Associa-  ♦  *  * 

tion  were  announced  this  week  WiLLiA.M  1).  Clark,  former 
by  Meade  Monroe,  vicepresident  chief  of  UPI  Connecticut  bureau 
and  general  manager.  — to  as.sociate  editor.  South 

William  H.  Borglund,  vice-  Windsor  (Conn.)  Impiirer,  a 
president  and  sales  manager,  weekly, 
has  been  appointed  vicepresi-  ♦  *  * 

dent-sales  &  development.  He  is  Wayne  Cross — from  city  staff 
succeeded  as  sales  manager  by  to  suburban  staff,  Woonsocket 
Jack  Gamble,  formerly  sales  (R.  I.)  Call. 
director.  *  •  • 

Edward  R.  Kennedy  has  been  Frank  Ducceschi,  1967  grad- 
named  a  vicepresident  of  NEA,  uate  of  Arizona  State  University 
in  charge  of  a  newly-created  — named  editor  and  publisher  of 
client  service  department,  em-  the  Sheridan  (Ore.)  Sun. 
bracing  promotional  and  public  ♦  ♦  » 

relations  activities  of  the  com-  Jeffrey  Holmes,  an  English 
pany.  newspaperman  who  has  worked 

Borglund  joined  NEA  in  1936  in  Canada  since  1957— appointed 

information  officer  of  the  Asso¬ 
ciation  of  Universities  and  Col¬ 
leges  of  Canada. 


.Michael  .Mauney,  photog¬ 
rapher  for  the  Charlotte  (N.  C.) 
Observer,  to  the  Chicago  staff  of 
Black  Star,  international  photo- 
journalistic  agency. 


Gene  Gregston — named  man¬ 
aging  editor  of  the  San  Diego 
(Calif.)  Evening  Tribune. 


Robert  Harrlson,  27,  ap¬ 
pointed  managing  editor  dales- 
burg  (Ill.)  Register-Mail,  re¬ 
placing  Robert  LeMay. 


Jack  Wettengel,  former 
managing  editor  of  the  Duncan 
(Okla.)  Banner — to  pr  director, 
Oklahoma  Association  of  Elec¬ 
tric  Cooperatives. 


Dan  Rogers,  assistant  adver¬ 
tising  manager,  Andarko 
(Okla.)  News  —  to  Lawton 
(Okla.)  Constitution-Press ;  suc¬ 
ceeded  at  Andarko  by  Caj 
Durr,  who  will  also  do  news 
work. 


Mrs.  Lois  Jensen,  vicepresi¬ 
dent  and  secretary  of  Glenn 
Advertising  Associates  of  Hack¬ 
ensack,  N.  J. — to  promotion  as¬ 
sistant  at  the  Paterson  (N.  J.) 
Morning  Call. 


^  AND  COMTANV 


Jack  Schiffer,  former  ad  di¬ 
rector  of  Apache  Publishing  Co. 
Phoenix — to  ad  director.  Con 
cord  (Calif.)  Transcript. 


NEWSPAPER 

SALES 

PURCHASES 


FRANK  E.  JOHNSON  has  been 
named  managing  editor  of  the 
Arizona  Star,  Tucson,  succeeding 
Victor  C.  Thornton.  Johnson  has 
been  assistant  m.e.  since  1961  and 
served  as  city  editor  for  12  years. 
He  joined  the  Star  in  1946  as 
police  reporter. 


rfmp/e  3-3018 
*Alf(GH,  N.  C. 

1807  McDonald  lanc 


NATION-WIDE  PERSONAL  SERVICE 
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Dorothy  Lorant 


Hearsit  Paper  Maiiies 
3  to  Vt'oiiieii’s  Papes 

Boston 

A  new  women’s  editor  and  two 
associates  have  joined  the  staff 
of  the  Boston  Record  American- 
Sunday  Advertiser,  Harold  G. 
Kern,  publisher,  has  announced. 

Dorothy  Lorant,  women’s  edi¬ 
tor,  has  a  background  of  cover¬ 
ing  news,  fashion  and  women’s 
features  from  Boston,  London, 
and  Paris.  Mother  and  home¬ 
maker,  she  has  a  sense  of  flair 
and  puts  a  sense  of  immediacy 
into  her  copy  aimed  at  the 
young,  affluent  and  educated 
Boston  audience,  according  to 
.Mark  Finley,  director  of  com¬ 
munity  services  for  the  Hearst 
newspapers  here. 

Averil  Lashley  comes  to  the 
Record  American-Sunday  Ad¬ 
vertiser  from  the  advertising  de¬ 
partment  of  the  Boston  depart¬ 
ment  store,  Jordan  Marsh  Com¬ 
pany.  There  she  wrote  copy, 
created  layouts  and  handled  a 
wide  variety  of  duties  involving 
print  and  broadcast  media.  She’s 
a  graduate  of  Vanderbilt  Uni- 
versitj'.  She  will  write  footl 
news  articles. 

Susan  Hamilton  is  a  former 
assistant  Woman’s  editor  of  the 
Cincinnati  Post  and  Times-Star. 
She  studied  political  science  at 
the  University  of  Cincinnati  and 
after  earning  her  degree,  mar¬ 
ried  and  moved  to  Boston.  She 
will  write  on  Beauty  and  other 
topics. 

Kern  said,  “Miss  Lorant  is 
succeeding  Ruth  Mugglebee,  who 
after  many  years  of  talented 
and  dedicated  service  to  our 
newspapers,  is  retiring.” 

• 

Title  Chanpeg 

West  Harttord,  Conn. 

Bice  Clemow,  editor  and  pub¬ 
lisher  of  Connecticut  Life  Maga¬ 
zine,  monthly  supplement  ap¬ 
pearing  in  40  daily  and  weekly 
newspapers,  has  relinquished 
his  publisher  title.  Christopher 
Larsen,  assistant  to  the  pub¬ 
lisher  since  1963,  assumes  capac¬ 
ity  of  publisher. 


Averil  Lashley 


Maikk'E  Laird,  formerly  with 
the  Marion  (Ind.)  Chronicle- 
Tribune — to  circulation  man¬ 
ager,  Marietta  (Ga. )  Daily 
Journal. 

*  *  * 

El.mer  Wells,  former  educa¬ 
tion  writer  for  the  Los  Angeles 
Herald-Examiner — to  press  rela¬ 
tions  director,  California 
Teachers  Association.  Jeanette 
R.  Wiley,  education  editor,  San 
Leandro  (Calif.)  \ews — to  edi¬ 
torial  services  associate  for  CT.\. 
*  *  * 

Bri'ce  Mitchell.  Chicago 
Tribune  staffer  before  joining 
Bank  of  .\merica — named  as¬ 
sistant  vicepresident  for  pr  at 
the  Los  .Angeles  headquarters. 

*  «  ♦ 

Dia.ne  Aker — promoted  to 
managing  editor  from  assistant 
editor,  Sorth  Baton  Rouge 
(La.)  Journal,  a  weekly. 

«  «  « 

West  .McLean — from  the  copy 
desk  at  the  Winston-Salem 
(N.  C.)  Journal  to  news  editor, 
Montgomery  (.Ala.)  .Advertiser. 


PHILIP  L.  SEYELIN,  (or  the  past 
year  an  editorial  writer,  has  been 
appointed  editor  of  the  editorial 
page  of  the  Washington  Post.  He 
ioined  the  Post  from  the  Wall 
Street  Journal,  for  which  he  had 
been  White  House  reporter,  Euro¬ 
pean  correspondent,  and  diplo¬ 
matic  correspondent.  He  gradu¬ 
ated  from  Yale  and  served  in  the 
Marine  Corps  (1943-46). 


Susan  Hamilton 


3  Executives  Given 
New  Corporate  Roles 

New  London,  Conn. 

Three  e.xecutives  of  the  Day 
were  given  new  corporate  duties 
within  the  Day  Publishing  Co. 
by  the  stockholders  and  direc¬ 
tors  at  meetings  last  week. 

Publisher  Bardard  L.  Corby, 
who  has  been  secretary  and 
trea.surer  of  the  company,  was 
promoted  to  a  newly-created  of¬ 
fice,  executive  vicepresident.  He 
continues  as  a  director  of  the 
company  and  a  trustee  of  the 
Day  Trust. 

E.  Wesley  Hammond,  business 
manager  and  controller,  was 
elected  secretary  and  treasurer 
and  named  to  the  Board  of  Di¬ 
rectors. 

Deane  C.  Avery,  executive  edi¬ 
tor  and  director  of  personnel 
and  community  relations,  was 
elected  a  director  of  the  com¬ 
pany.  He  also  was  elected  a 
trustee,  filling  a  vacancy  caused 
by  the  death  on  Aug.  11  of  Gor¬ 
don  Bodenwein,  son  of  Theodore 
Bodenwein,  owner  and  publisher 
of  the  Dav  until  his  death  in 
1939. 

Mrs.  Elizabeth  Bodenwein 
Miles  of  Shaker  Heights,  Ohio, 
daughter  of  the  late  publisher, 
also  was  elected  a  director. 


Hal  Cohen,  a  former  Detroit 
Free  Press  reporter — named  di¬ 
rector  of  the  News  and  Publicity 
Department,  City  of  Miami 
Beach,  Fla. 

«  *  * 

John  S.  Niblock,  former  re¬ 
porter  for  the  City  New’s  Bu¬ 
reau,  Chicago — to  the  public  in¬ 
formation  office  of  the  Southern 
Regional  Education  Board,  At¬ 
lanta. 

*  •  • 

Robert  Hendrickso.v,  holder 
of  master’s  degree  from  Univer¬ 
sity  of  Oregon — to  Treasure 
Valley  Community  College,  On¬ 
tario,  Ore.,  as  head  of  the  jour¬ 
nalism  department. 


Barker,  Lilley 
In  New  Posts 

Huntington  Beach,  Calif. 

Robert  R.  Barker  succeeds  the 
late  Woodward  Cannon  as  man¬ 
aging  editor  of  the  Orange 
County  Evening  Xews,  publisher 
Larry  .A.  Collins  Jr.  announced. 
Barker  joined  the  News  in  1957 
as  a  sports  writer  and  became 
news  editor  in  1962. 

Mel  Lilley,  News  staffer  since 
1956,  has  bwn  named  managing 
editor  of  the  four  West  Orange 
Publishing  Corp.  weeklies: 
Buena  Park  Xews,  La  Mirada 
Lamplighter,  .4  naheim-Fuller- 
ton  Independent  and  the  Hunt¬ 
ington  Beach  Independent-Re¬ 
view.  Lilley  is  the  son  of  Charles 
J.  Lilley,  late  publisher  of  the 
Sacramento  Union. 

*  *  « 

Vincent  J.  White — from  re¬ 
tail  advertising  manager  to  sales 
development  manager  of  the 
Lawrence  (Mass.)  Eagle-Trib¬ 
une,  following  the  retirement  of 
John  P.  S.  Doherty,  advertising 
director  for  24  years.  William 
W.  Stubbs — from  the  Man¬ 
chester  (N.  H.)  Union  Leader, 
named  retail  advertising  man¬ 
ager. 

♦  *  41 

Steven  Hopkin.s — promoted 
to  state  editor  of  the  .Madison 
Wisconsin  State  Journal,  suc¬ 
ceeding  Harold  McClelland- 
retired.  Robert  L.  Franzman — 
assistant  state  editor. 

♦  »  » 

William  L.  Honeysett — 
from  assistant  to  the  publisher 
to  business  manager  of  the  Bell¬ 
ingham  (Wash.)  Herald. 


LEO  R.  NEWCOMBE.  viceprati- 
dent  and  business  manager  of  the 
Chicago  Sun-Times  and  the  Chi¬ 
cago  Daily  News,  has  been 
elected  to  the  board  of  directors 
of  Field  Enterprises,  Inc.  He  is  a 
member  of  the  Newspaper  Divi¬ 
sion  Executive  Committee  and  the 
Management  Board.  He  came  to 
Field  Enterprises  as  controller  in 
1951,  from  Arthur  Andersen  & 
Co.,  certified  public  accounting 
firm. 
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You  lose  money 
every  time  a  compositor  has  to 
‘‘hunt  something  up” 


Hamilton  Manufacturing  Company, Two  Rivers,  Wis.  54241 


Everything  comes  to  a  halt  when  work¬ 
ing  materials  aren’t  right  at  hand. 
Everything  except  your  costs.  Compos¬ 
ing  room  profits  are  directly  related  to 
the  productivity  of  your  compositors. 
The  output  of  these  craftsmen  depends 
on  the  versatility  of  the  equipment  they 
work  with. 

Hamilton  puts  an  end  to  hunting. 
Modern  Hamilton  composing  room 
equipment  saves  skilled  man-hours  by 
eliminating  extra  steps,  extra  motions 
-  lost  time  and  lost  tempers.  Costly 
re-makes  resulting  from  confusion  and 
conjecture  are  also  stopped  cold. 

Hamilton  equipment  organizes  stor¬ 
age  and  provides  efficient,  uncluttered 
work  areas.  And  Hamilton  quality  is 
your  guarantee  that  productivity  profits 
will  continue  year  after  year. 

Let  the  experienced  designers  at 
Hamilton  show  the  way  to  composing 
room  efficiency.  Write  today  for  lit¬ 
erature.  It’s  free. 


PHOTOGRAPHY 


’67  Short  Course: 
Inspirational  How-To 

Bv  Rick  Friedman 


The  10th  annual  NPPA  Cross 
Country  Seminar  takes  off  again 
in  November.  And  if  past  per¬ 
formances  are  any  barometer, 
it  will  probably  generate  as 
much  controversy  as  it  does 
education. 

The  theme  this  year  is:  "How 
to  photograph  the  everyday  as¬ 
signment.  The  program,  put 
together  by  Bill  Strode,  NPPA 
education  chairman  and  1966 
newspaper  photographer  of  the 
year,  goes  like  this: 

9  a.m.  An  editor  takes  a  look  at 
newspaper  photographers.  Bob 
Gilka,  director  of  photogra¬ 
phy,  National  Geographic 
Magazine  and  formerly  pic¬ 
ture  editor,  Mi/waufeee  (Wis.) 
Journal. 

9:50  How  to  shoot  the  everyday 
assignment.  Gary  Settle,  staff 
photographer,  Chicago  (Ill.) 
Daily  News. 

Make  Your  Newscast  just  a 
little  different.  Ernst  Wildi, 
member  of  jury  at  Cannes 
International  Film  Festival 
and  the  American  Film  Festi¬ 
val,  producer  of  tsvo  motion 
pictures  and  author  of  over 
100  instructional  articles  on 
photography.  Wildi  is  a  tech¬ 
nical  representative  for  Pail- 
lard  Inc. 

10:45  What's  wrong  with  news¬ 
paper  photographers  and  how 
can  we  improve  ourselves. 
Tom  DeFeo,  staff  photogra¬ 
pher  for  the  National  Ob¬ 
server,  formerly  with  the  Des 
Moines  (Iowa)  Register  and 
Tribune. 

Shooting  for  the  Military  (for 
military  personnel).  Bud  Lee, 
1967  Military  photographer 
of  the  year,  now  with  Life 
magazine;  Walter  Heun,  in¬ 
structor  for  the  Leica  School 
and  Winona  Professional 
Photography  School;  Winton 
Lemen,  Eastman  Kodak;  Col. 
Dan  Hill,  Air  Force;  Jack 
Swanburg,  HoneyYvell  Photo 
Products;  and  Cal  Olson, 
Fargo  (N.  D.)  Forum,  editor 
of  NPPA’s  National  Press 
Photographer  magazine. 

11:30  How  to  See  with  your 
lens.  Walter  Heun. 

2  p.m.  The  Art  of  seeing. 

Dr.  Edward  Fischer,  professor 
of  Communication  Arts,  Uni¬ 
versity  of  Notre  Dame. 

2:45  How  to  get  the  editor  on 
40 


your  side.  Rich  Clarkson,  chief 
photographer,  Topeka  (Kan.) 
Capital  Journal;  A1  Allen, 
assistant  managing  editor,  the 
Louisville  (Ky.)  Times;  Tom 
Fesperman,  managing  editor, 
the  Charlotte  (N.  C.)  Ob¬ 
server;  Wint  Lemen  (modera¬ 
tor). 

Tv’  session  in  separate  room. 

4:00  Another  approach  to  the 
everyday  assignment.  Nelson 
Brooks,  staff  photographer, 
Frederick  (Md.)  Post  and 
News. 

Nuts  and  Bolts  Panel. 

Lemen,  Swanburg,  Heun, 
Olson. 

4:35  How  to  shoot  the  everyday 
assignment  with  a  magazine 
approach. 

Wayne  Miller,  former  presi¬ 
dent  of  Magnum  Photos. 

6:30  Manufacturers  Display. 
8:00  Informal  bull  session. 

All  speakers  available  to 
answer  any  questions. 

Repeat  Performance 

The  1967  faculty  is  made  up 
of  both  newcomers  and  those  who 
have  made  the  cross-country 
trip  before.  Gilka,  1967  NPPA 
Sprague  Award  winner,  has 
been  on  a  number  of  these  jaunts 
when  he  was  NPPA  education 
chairman.  Dr.  Fischer  is  giving 
a  repeat  performance  after 
being  the  hit  of  the  1964  Flying 
Short  Course  with  his  “Art  of 
Seeing”  talk. 

Wildi,  Lemen,  Hill,  Swanburg, 
Strode  and  Olsen  have  also  been 
on  previous  cross-country  short 
courses. 

The  Flying  Short  Course, 
which  has  been  accused  of  being 
too  high  brow  and  too  low  brow 
(in  the  same  year)  and  every¬ 
thing  in-betw'een,  is  advertising 
itself  this  way:  “Photographic 
seeing  is  the  one  quality  that  all 
good  photographers  have.  The 
ability  to  see  the  unusual  in  the 
commonplace.  The  ability  to  see 
beyond  the  obvious.  The  ability 
to  know  how  to  approach  the 
subject  to  best  record  what  they 
have  seen.  The  ability  to  see  and 
to  be  able  to  convey  through 
photography  is  what  the  10th 
National  Press  Photographers 
Association  flying  short  course 
is  about.  The  photographers  on 
the  faculty  can  see,  but  they 
each  see  a  little  different  way. 
This  is  your  opportunity  to  take 
in  all  their  views,  put  them  to¬ 


gether  and  perhaps  learn  to  see 
better  yourself.” 

The  emphasis  will  be  on  how 
to  improve  the  everyday  assign¬ 
ment,  according  to  Strode. 
“There  will  be  discussions  on 
how  to  improve  our  picture 
thinking,  how  to  see  photo¬ 
graphically,  how  to  use  cameras, 
how  to  use  the  right  approach, 
how  to  get  the  editor  on  your 
side.  And,  finally,  how  to  com¬ 
bine  all  these  aspects  of  news 
photography  to  get  a  better  pic¬ 
ture  on  everyday  assignments.” 

Settle,  for  instance,  will  ex¬ 
plain  with  slides  how  he  goes 
about  covering  an  assignment, 
what  he  looks  for,  the  lighting 
he  prefers  and  how  to  make 
mundane  pictures  more  visually 
interesting. 

Brooks  will  concentrate  on 
how  to  shoot  the  everyday  as¬ 
signment.  Using  props  and  per¬ 
sons  available  at  each  seminar 
stop,  he  will  photograph  set-ups 
with  a  Polaroid  Land  camera  so 
the  audience  can  view  the  end 
result. 

Editors'  Critique 

The  Editors’  section  of  the 
seminar  will  also  hit  on  the 
everyday  assignment.  At  each 
of  the  four  seminar  stops,  two 
photographers  will  be  asked  to 
fill  routine  assignments.  The  pic¬ 
tures  they  make  will  then  be 
assessed  by  the  panel.  Clarkson 
is  a  former  pictures  of  the  year 
chairman  for  NPPA  and  is  well- 
known  nationally  for  his  photog¬ 
raphy  in  Sports  Illustrated. 
Allen  began  his  career  in  1949, 
backing  up  the  then-sole  staff 
photographer  for  the  Dubuque 
(Iowa)  Telegraph-Herald. 

After  last  year’s  controversy 
over  whether  the  short  course 
was  too  much  inspiration  and 
not  enough  how-to  the  program 
this  year  has  apparently  swung 
toward  inspirational  how-to.  The 
thought  occurs  here  that  there 
should  be  a  few  minutes  at  the 
end  of  each  day’s  program  in 
each  city  to  let  the  audience 
assess  whether  this  type  of 
seminar  is  what  they  really 
want. 

The  short  course,  co-sponsored 
by  NPPA  in  cooperation  with 
the  Department  of  Defense  will 
make  the  following  one-day 
stops : 

Nov.  12,  Miami,  Fla.;  New 
Everglades  Hotel. 

Nov.  14,  Indianapolis,  Ind.; 
Marott  Hotel. 

Nov.  16,  Wichita,  Kans. ; 
Lassen  Motor  Hotel. 

Nov.  18,  Seattle,  Wash.;  Stu¬ 
dent  Union  Building,  University 
of  Washington. 

Registration  is  $10  for  non¬ 
members;  $7  for  NPPA  mem¬ 
bers;  $2  for  students  at  ac¬ 
credited  photojournalism  schools. 
Members  of  the  armed  forces  in 
uniform  are  admitted  free  of 
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charge. 

Persons  interested  in  regis¬ 
tering  in  advance  can  contact 
the  following  chairmen  in  the 
various  cities: 

Jay  Spencer,  10715  Gritting 
Blvd.,  Miami,  Fla.,  33161. 

Nick  Longworth,  4314  North 
Park  Avenue,  Indianapolis,  Ind. 
46205. 

Jim  Johnson,  1550  North  Fair¬ 
mont,  Wichita,  Kans.  67208. 

James  0.  Sneddon,  University 
of  Washington,  Seattle,  Wash. 
98105. 

An  NPPA  Region  Six  conven¬ 
tion  is  planned  in  connection 
with  the  seminar  stop  in  Miami. 
Registration  will  open  on  Nov. 
10,  with  attendance  at  the 
Miami-Georgia  Tech  football 
game.  The  Mike  Ackerman 
Awards  Banquet,  co-hosted  by 
the  Miami  Press  Photogrraphers 
Association,  will  be  held  on 
Saturday,  Nov.  11,  following  a 
day  of  business  sessions. 

The  Indiana  News  Photogra¬ 
phers  Association  will  host  a 
two-day  session  in  Indianapolis, 
starting  Nov.  13.  It  will  include 
a  panel  discussion  by  NPPA  and 
Sigma  Delta  Chi  members  and 
a  talk  by  a  noted  Indiana  jurist 
on  photogp-aphy  and  the  courts. 
Major  Don  Blake,  in  charge  of 
photojournalism  instruction  at 
the  Defense  Information  School, 
Fort  Benjamin  Harrison,  Indi¬ 
ana,  will  assist  in  planning  the 
military  end  of  the  prog;ram. 

A  tour  of  the  Indianapolis 
Motor  Speedway  and  the  De¬ 
fense  Information  School  is  on 
the  two-day  prog;ram. 

The  Seattle  end  of  the  short 
course  will  start  on  the  evening 
of  Nov.  17  with  an  informal  get- 
together  of  Seattle  PPA  chapter 
members  and  the  flying  faculty. 

A  Plaque  is  a  Plaque 

The  NPPA  1967  short  course 
brings  to  mind  two  things  that 
have  crossed  our  desk  in  the 
past  couple  of  weeks. 

One  was  from  the  Scripps- 
Howard  News.  Clarence  Leino, 
Hollywood  (Calif.)  Sun-Tattler, 
writing  in  the  employe  magazine, 
had  this  to  say  about  the  “every¬ 
day  assignment”  plaque  presen¬ 
tation  : 

“I  have  often  wished  I  had  a 
half  interest  in  a  plaque  factory. 
Or  as  a  second  choice.  I’d  gladly 
accept  50  cents  for  every  plaque 
presentation  I  have  witnessed 
over  the  years  in  my  profession 
as  a  newspaperman. 

“Countless  brass  plaques  have 
been  presented  by  thousands  of 
organizations  to  individuals  in 
recognition  of  supposedly  out¬ 
standing  services  performed. 
Boys  and  girls,  babies,  men  and 
women,  even  animals  have  re¬ 
ceived  such  plaques  ...  I’ve  even 
photographed  a  president  of  a 
plaque  factory  who  was  awarded 
(Continued  on  page  42) 
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How  to  win 

press  photography  awards 
like  the  Houston  Chronicle. 


First,  you  try  to  persuade  Tom  Colburn, 
George  Honeycutt,  David  Nance,  Blair 
Pittman  and  the  rest  of  the  Chronicle 
photo  staff  to  come  over  to  your  paper. 

Second,  you  make  sure  they  bring 
all  of  the  Chronicle's  Nikon  equipment 
with  them:  about  30  Nikon  F  camera 
bodies,  13  motor  drives,  52  interchange¬ 
able  Nikkor  lenses,  all  the  accessories, 
and  the  5  Nikonos  cameras  for  when 
the  going  gets  wet. 

George  Honeycutt,  the  Chronicle’s 


director  of  photography,  was  News¬ 
paper  Photographer  of  the  Year  in 
1962.  In  1966,  this  top  award  went  to 
Tom  Colburn.  Davjd  Nance  was  runner- 
up.  And  Colburn  also  took  first  place  in 
the  General  News  category,  and  third  in 
News  Picture  Stories.  Nance  copped 
first  for  Color. 

Blair  Pittman  took  second  place  in 
the  Pictorial  class  as  well  as  third  in 
Color.  And  as  for  the  remaining  nine 
members  of  the  Chronicle  photo  staff. 


they  need  no  better  reference  than  the 
quality  and  vitality  they  bring  to  the 
paper’s  picture  coverage  of  the  news. 

Takes  good  men  and  good  equip¬ 
ment  to  turn  out  good  pictures.  And  you 
undoubtedly  have  a  photo  staff  just  as 
capable  as  the  one  at  the  Chronicle. 
We  just  want  to  tell  you  about  our 
Nikon  equipment.  Write. 

,  Nikon  Inc.  Garden  City,  N.Y.  11533 
Subsidiary  of  Ehrenreich  Photo-Optical  In¬ 
dustries,  Inc.  (In  Canada:  Anglophoto  Ltd  P.Q.) 


Photography 

(Continued  from  page  40) 


a  plaque,  although  the  reason 
for  the  occasion  escapes  me  at 
the  moment.  Perhaps  it  was 
given  by  the  brass  industry.” 

The  second  item  was  a  letter 
from  Jim  Vestal,  the  San  Lriis 
(Calif.)  Obispo  County  Tele¬ 
gram-Tribune.  It  was  in  an- 
■swer  to  a  column  we  did  on  Sept. 
2  on  community  enterprise  pho¬ 
tography.  Vestal  wrote: 

“Your  Sept.  2  issue  of  E&P 
really  hits  the  nail  on  the  head 
when  you  discussed  the  future 
of  photographers — their  finan¬ 
cial  futures — and  photographic 
freedoms. 

“I  have  worked  for  the  John 
P.  Scripps  newspapers  for  11 
years,  less  2  for  military  serv¬ 
ice,  during  which  time  I  served 
as  a  photographer  for  the  Pacific 
Stars  <&  Stripes  in  Korea.  I 
know  small-town  news  photog¬ 
raphy  well — its  advantages  and 
disadvantages.  I  am  still  a 
photographer  for  a  small  daily 
today  only  because  of  the  free¬ 
dom  my  editor,  George  Brand, 
has  given  me. 

“But  let’s  take  a  look  at  how 
a  smalltown  photographer  looks 
at  it.  The  advantages  are  simple. 
Freedom  to  work  as  you  please 
without  seniority  problems  with 
other  photographers.  The  abil¬ 
ity  to  make  your  own  layouts 
for  picture  pages  and  sequence 
picture  series,  etc.  The  smooth 
working  relationship  with  the 
editor  in  the  presentation  of 
routine  and  spot  news  pictures. 

“Often  times  we  have  shot 
pictures  for  page  one,  shooting 
to  size  for  the  editor’s  make-up 
and  even  writing  the  captions 
before  the  film  has  been  proc¬ 
essed.  Using  Fairchild  plastic 
cuts  which  are  put  on  after  the 
page  has  been  cast  we  are  able 
to  run  timely  newsworthy  pic¬ 
tures  easily.  This  can  only  be 
done  on  a  smooth  editor-photog- 
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rapher-engraver-pressman  rela¬ 
tionship. 

“But  financially  we  give  up 
something.  .\nd  it  is  usually  the 
money  end  of  it— and  little  pres¬ 
tige  working  for  the  so-and-so 
Daily  From  Anywhere,  U.S.A. 
Extra  sales  to  wire  services,  etc., 
do  help,  but  in  the  11  years  I’ve 
been  only  small  daily,  I’ve  never 
felt  I  made  as  much  as  I  would 
have  had  I  gone  to  the  larger 
organizations  I’ve  (to  date) 
turned  down  for  lack  of  free¬ 
dom! 

“The  point  is:  When  does  a 
photographer  foresake  freedom 
of  picture  expression  for  finan¬ 
cial  advancement? 

“Is  there  really  a  larger  paper 
paying  l)etter  salary  that  would 
still  allow  this  freedom? 

“Eventually,  the  small  town 
photographer  makes  the  jump 
to  a  larger  and  l»etter  paying 
job  opportunity.  But  it  is  un¬ 
likely  that  he  will  retain  all,  or 
even  some  of  his  freedom  of 
expression. 

“I  feel  the  ideal  way  for  a 
metropolitan  paper  to  work  is  to 
have  a  picture  editor — the  best 
kind  would  l)e  a  photographer — 
sit  on  the  desk  and  have  the 
authority  and  comradeship — if 
you’ll  pardon  the  expression — 
of  the  word-editor,  so  that  when 
a  picture  assignment,  or  picture, 
proves  worthwhile,  it  will  get  the 
fast  and  proper  play  it  needs. 

“Despite  what  newspapers 
feel  about  words,  their  readers 
are  becoming  more  and  more 
picture  conscious  due  to  tele¬ 
vision.  It  is  going  to  take  pic¬ 
tures  to  keep  these  same  and 
new  picture-oriented  viewers  in¬ 
terested  in  reading  newspapers. 

“The  ‘simple’  solution  to  small 
dailies:  Pay  more.  But  this 
usually  cannot  be  done.  To  large 
dailies:  Put  some  trust  and 
authority  into  the  making  and 
developing  of  a  picture  editor. 
.AND  LET  HIM  EDIT!” 

The  Flying  Short  Course  this 
year  is  hopefully  aimed  at  the 
Clarence  Leinos  and  Jim  Vestals 
who  will  be  in  the  audience  at 
Miami,  Indianapolis,  Wichita 
and  Seattle. 


WGN  Firm  Purchases 
‘.411-Music’  Station 

Chicago 

WGN  Continental  Broadcast¬ 
ing  Co.,  operators  of  WGN  sta¬ 
tions,  has  purchased  the  FM 
radio  station,  WFMT,  Chicago. 
Continental  is  a  subsidiary  of 
the  Tribune  Company.  The  pur¬ 
chase  is  subject  to  the  approval 
of  the  Federal  Communications 
Commission.  Bernard  Jacobs 
said  he  sold  the  station  for  rea¬ 
sons  of  health. 

WFMT  programming  is  80 
percent  classical  music. 


A  WINNER  ALL  THE  WAY — Captain  Harry  Guggenheim,  presi¬ 
dent  and  editor  in  chief  of  Newsday  leads  his  winner  Captain's  Gig 
— with  jockey  Willie  Shoemaker  in  the  saddle — into  the  winner's 
circle  after  winning  the  recent  6^2  furlongs  Futurity  race  at  Aque¬ 
duct,  New  York.  Captain  Guggenheim  is  owner  of  the  Cain  Hoy 
Stable  which  has  another  stakes  winner  in  Too  Bald. 


Business  Writers 
To  Receive  Prizes 

Columbia,  Mo. 

Winners  of  five  $1,000  prizes 
for  business  w’riting  will  receive 
the  awards  here  Oct.  27  at  the 
annual  symposium  for  journal¬ 
ists  conducted  by  the  University 
of  Missouri  and  the  Independent 
Natural  Gas  Association  of 
.America. 

The  principal  INGAA  awards 
will  go  to  the  following: 

Weekly  newspapers  —  David 
Beal,  Oak  Park,  Ill.,  for  his 
series  on  the  bond  market  in  the 
MontClare  Leyden  Herald; 

Daily  newspapers  under  150,- 
000  circulation  —  Jane  Hall, 
Raleigh  (N.  C.)  News  &  Ob¬ 
server,  for  her  series  on  the 
North  Carolina  furniture  indus¬ 
try; 

Daily  newspapers  over  1.50,000 
circulation — Richard  A.  Nenne- 
man,  Christian  Science  Monitor, 
for  his  article,  “The  Squeaks  in 
the  ‘New’  Economy”; 

General  magazines  —  Martin 
Mayer,  New  York  City,  for  his 
series  in  Better  Homes  & 
Gardens  on  understanding  and 
using  economics; 

General  business  publications 
— John  A.  Prostho,  Wall  Street 


Journal,  for  his  article  on  the 
consumer  price  index. 

W’riters  winning  certificates 
of  Merit:  Dickson  Hartwell,  edi¬ 
tor,  Scottsdale  (Ariz.)  Ari¬ 
zonian,  weekly  newspapers ; 
Larry  Birger,  Miami  News; 
J.  A.  Livingston,  Philadelphia 
Bulletin;  and  Richard  J.  Barber, 
New  Republic, 

• 

4  Asian  Journalists 
Are  ISieman  Fellows 

Four  journalists  from  Asian 
nations  have  been  appointed  As¬ 
sociate  Nieman  Fellows  for 
1967-68  to  study  at  Harvard 
University  with  grants  spon¬ 
sored  by  the  Asia  Foundation. 
They  will  join  twelve  American 
Nieman  Fellows  and  three  Asso¬ 
ciates  from  South  Africa,  Can¬ 
ada  and  England. 

The  four  Associate  Fellows 
are: 

Miss  Atstiko  Chiba,  a  reporter 
for  the  economic  department  of 
the  Tokyo  Shimbun. 

Eduardo  David  Lachica,  col¬ 
umnist  for  the  Philipjnnes  Her¬ 
ald. 

Jaehee  Nam,  assistant  man¬ 
aging  editor  of  the  Chosun  Ilbo 
(Seoul,  Korea). 

Rosscote  Pillai,  assistant  edi¬ 
tor  of  Yojana  (New  Delhi, 
India). 


» 
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styrofoam^  earns  its  letter.  That  capital  “S.” 

Styrofoam  is  a  registered  trademark  for  the  specific 
brand  of  plastic  foam  made  only  by  The  Dow 
Chemical  Company.  So  it  always  deserves  the 
initial  cap. 

All  the  other  rules  for  proper  trademark  usage 
also  apply  to  Styrofoam.  Like  other  good  trade¬ 


marks,  Styrofoam  should  be  guarded  by  correct 
identification.  This  avoids  confusing  people  about 
the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing  Styrofoam 
or  mark  it  uc  on  proofs.  We’ll  appreciate  it.  So 
will  the  trade.  Thank  you.  The  Dow  Chemical 
Company,  Midland,  Michigan. 
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FEATURES  IN  READBl  INTEREST 


SYNDICATES 


Loyd  Advises  Young 
Women  On  Fashions 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 

BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 
Daily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD . . .  ? 
CROSSWORDS,  DAILY  & 
SUNDAY 
TOM  DARCY 

Editorial  Cartoons 
HEALTH  CAPSULES  D 
TICKER  TOONS  D 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S  I 

NANCY  D/S  ! 

PEANUTS  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
E/AMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 
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By  Ray  Erwin 

A  short  new  fashion  feature 
for  newspapers  is  aimed  directly 
at  the  “new  generation”  women 
under  25  years  of  age. 

The  feature:  “Now!” 

The  writer-artist:  Gene  l.oyd. 

The  format:  One  thick  para¬ 
graph  with  one  or  two  line 
drawings  three  times  a  week. 

The  release:  Immediate. 

The  distributor:  Register  and 
Tribune  Syndicate. 

The  author,  artist  and  creator 
of  this  fashion  feature  is  a  New 
Yorker  with  a  highly  unusual 
background  in  the  international 
fashion  field. 

Fashion  Authority 

Gene  Loyd  is  a  recognized 
authority  in  the  world  of 
fashion.  His  perception  and  art¬ 
work  have  been  praised  highly 
by  leaders  in  fashion  and  adver¬ 
tising. 

He  has  served  as  promotion 
director  of  two  of  New  York’s 
finest  high  fashion  houses,  De- 
Pinna  and  Henri  Bendel.  He 
w’as  fashion  editor  of  Femme 
magazine,  Paris,  under  direc¬ 
tion  of  Jean  Bendel.  He  has  free¬ 
lanced  in  New  York,  Paris  and 
London  as  promotion  and  trend 
advisor  to  advertising  agencies 
and  manufacturers  in  fashion 
and  beauty. 

The  new  columnist  formerly 
was  art  and  fashion  editor  of  La 
Moda  En  Espana,  Madrid,  and 
was  editor  and  art  director  of 
Forma,  the  only  new  magazine 
the  Spanish  government  has 
allow'ed  in  30  years.  He  w’as 
creator  of  original  fashions  dis¬ 
played  at  the  Spanish  Pavilion 
at  the  New  York  World’s  Fair. 

He  has  been  artist  to  designers 
Chanel  and  Balenciaga. 

Fun  Fashions 

“I  intend  to  tell  young 
women  newspaper  readers  about 
the  young,  fun  fashions  of 
Europe,  information  vital  to 
them  that  they  can’t  get  any¬ 
where  else,”  said  Loyd.  “The  fea¬ 
ture  will  describe — and  illustrate 
with  striking  artwork — what  the 
smart  young  people  in  the 
world’s  major  cities  are  wearing. 
Not  only  will  ‘Now !’  tell  readers 
what  they  will  be  seeing  months 
later,  but  tell  them  how  they 
can  create  the  effect  of  these 
new'  ideas  now. 


Gene  Loyd 


Syndicates’ 
Operations 
Moved  to  L.  A. 


All  operations  of  General 
Features  Corporation  are  being 
moved  this  month  from  New 
York  to  Los  Angeles.  The  syndi¬ 
cate  was  purchased  last  January 
by  the  Los  Angeles  Times  Syn¬ 
dicate. 

The  tw'o  syndicates,  under  the 
terms  of  the  purchase,  will  re¬ 
main  separate  entities  and  each 
will  continue  to  bring  out  new 
features  under  its  own  name. 

Sales  Office 

An  Eastern  sales  office  for  the 
two  syndicates  will  be  main¬ 
tained  at  250  Park  Ave.,  New 
York,  where  General  Features 
had  its  headquarters. 

Rex  Barley,  manager  of  the 
Los  Angeles  Times  Syndicate 
and  president  of  General  Fea¬ 
tures  Corporation,  spent  last 
week  in  New  York  making  ar¬ 
rangements  for  the  transcon¬ 
tinental  move.  Ed  Grade,  assist¬ 
ant  manager  and  chief  editor,  is 
in  New  York  for  three  weeks 
completing  the  operation. 

When  the  syndicate  sale  w’as 
consummated  last  January,  the 
sales  department  of  the  two  syn¬ 
dicates  w’ere  integrated.  Three 
salesmen,  Ray  Gleason,  Garry 
Short  and  Walter  Cone,  the 


“The  feature  wdll  deal  with 
all  aspects  of  the  new  fashions 
— apparel,  hair  styling,  acces¬ 
sories  and  decoration,  new  ideas 
of  leading  desigpiers,  secrets  of 
makeup.  It  will  attempt  to  be 
not  only  up  to  the  minute,  but 
out  in  front,  predicting  trends, 
presenting  new  ideas  well  in 
advance  of  other  sources.” 

The  women’s  page  feature  is 
one-column  wide  and  when  there 
are  two  drawings,  one  top  and 
one  bottom,  it  measures  only 
eight  inches  deep.  Occasionally, 
when  there  is  only  one  drawing 
— at  the  top — it  is  less  than  five 
inches  deep.  The  byline  reads: 
“G.J.L.”  The  one-paragraph 
text  is  kept  trenchant  and 
punchy. 

Correct  Address 

The  correct  address  of  the 
Owsley  Syndicate  is  Room  330, 
1320  F  St.,  N.W.,  Washington, 
D.  C.  The  addre.ss  of  the  new 
.syndicate  was  given  incorrectly 
(E&P,  Sept.  23,  page  47).  The 
first  feature  of  the  Owsley  Syn¬ 
dicate  is  a  satirical  column 
called  “Squibs.” 

(More  Syndicate  news  will  be 
found  on  page  46) 

latter  formerly  with  General 
Features,  now  operate  out  of  the 
Los  Angeles  headquarters.  Ir¬ 
win  Breslauer  will  continue  to 
operate  out  of  New  York. 

The  accounting  departments 
of  the  two  syndicates  were  inte¬ 
grated  in  Los  Angeles  June  1 
under  Mrs.  Marie  Aston,  con¬ 
troller. 

For  three  months,  the  editing 
and  servicing  of  some  General 
Features  releases  have  been 
transferred  to  Los  Angeles.  By 
Oct.  15,  all  features  will  be 
edited  and  serviced  out  of  Los 
Angeles,  where  a  large  staff  has 
been  organized. 

The  New  York  branch  will 
serve  as  an  office  for  S.  George 
Little,  chairman  of  the  board  of 
General  Features  and  former 
owner,  and  for  Barley,  on  his 
visits  to  New  York.  There  will 
be  a  staff  of  four,  including 
Breslauer,  and  Mary  Jane 
French,  a  secretary. 

Full  Severance 

“Everybody  in  General  Fea¬ 
tures  Corporation  was  given  an 
opportunity  to  go  to  the  Coast 
if  they  wished  and  four  have 
joined  us  out  there,”  Barley  told 
E&P.  “The  remainder  of  the 
staff  wished  to  remain  in  New 
York  for  personal  reasons.  On 
Oct.  30  they  will  receive  full 
severance  pay  on  Times-Mirror 
Company  scales  for  the  time 
they  have  been  with  GFC.” 

Barley  said  the  two  syndicates 
have  four  or  five  new  features  in 
the  planning  stage. 
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While  a  new  plant  was  being  built,  the  DILL  Division  of  Eaton  Yale  &  Towne  installed  equipment  wherever  space  permitted  so  that 
unskilled  local  people  could  be  trained  to  become  skilled  machine  operators.  RESULT:  When  the  new  plant  was  ready,  so  were  the  workers. 


its 


Employee  opportunities  at  Eaton  Yale  &  Towne 
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Jobs  change  with  changing  technology. 
Electricians  at  our  Oynamatic  Division  are 
being  retrained  in  advanced  electronics. 


Company  training  courses  and  reimbursed 
outside  educational  programs  prepare 
employees  for  more  responsible  positions 


Engineering  graduatesget  training  in  our  Re¬ 
search  and  Technical  Centers  and  Division 
and  Subsidiary  engineering  departments 


The  skill  gap  between  people  and  jobs  is  a  national  problem  that  threatens  to  limit  needed 
production.  □  Eaton  Yale  &  Towne  is  bridging  this  gap  with  progressive  programs  to  train 
the  new  and  unskilled,  to  retrain  and  upgrade  present  employees  according  to  the  needs  of 
changing  technology,  and  to  prepare  technical  management  new¬ 
comers  for  future  executive  responsibility.  □  If  our  industrial 
society  is  to  satisfy  both  the  needs  of  consumers  and  the  ambitions 
of  employees,  industry  must  become  a  giant  instrument  for  educa¬ 
tion.  Eaton  Yale  &  Towne  through  training  and  retraining  meets 
this  responsibility  to  its  employees,  customers  and  to  all  of  society. 


For  more  about 
Eaton  Yale  &  Towne. 
write  fot 
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TESTED .  .  TRUSTED  PRDDUCTS  SINCE  1868  •  Truck  4  Off  Highway  Componenis  •  Maierials  Handling  4  Consiruciion  Equipment  •  Control  Systems  4  General  Products  «  Passenger  Car  Products  •  Locks  4  Ouilders'  Hardwate 
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Betty  Yarmon  Helps 
Women  With  Finances 


Consumers  constantly  are 
helped  with  advice  and  ideas  by 
another  consumer,  Betty  Yar¬ 
mon,  “Family  Finance”  column¬ 
ist  for  the  Women’s  News  Serv¬ 
ice. 


STATEMENT  OF  OWNERSHIP, 
MANAGEMENT  AND  CIRCULA¬ 
TION  (Act  of  October  23.  1962:  Sec¬ 
tion  4369,  Title  39,  United  States 
Code). 

1.  Date  of  Filins:  September  29, 
1967. 

2.  Title  of  Publication:  EDITOR  & 
PUBLISHER  —  THE  FOURTH  ES¬ 
TATE. 

3.  Frequency  of  Issue:  Weekly. 

4.  Location  of  Known  Office  of  Pub¬ 
lication:  850  Third  Avenue.  New  York, 
N.Y.  10022. 

5.  Location  of  the  Headquarters  or 
General  Business  Offices  of  the  Pub¬ 
lishers:  8.50  Third  Avenue,  New  York, 
N.Y.  10022. 

6.  Names  and  Addresses  of  Publisher, 
Editor,  and  Managing  Editor: 

Publisher:  Robert  U.  Brown,  Wood 
Road,  RFD  ill.  Box  146.  Mt.  Eisco, 
N.Y.  10549. 

Eklitor:  Robert  U.  Brown,  Wood 
Road,  RFD  jfl.  Box  146,  Mt.  Kisco. 
N.Y.  10649. 

Managing  Editor:  Jerome  H.  Walker, 
32  Orchard  Avenue,  Rye,  N.Y. 

7.  Owner: 

THE  EDITOR  &  PUBLISHER  CO.. 
INC.,  850  Third  Avenue,  New  York 
10022. 

ROBERT  U.  BROWN.  Wood  Road. 
RFD  ^1.  Box  146.  Mt.  Kisco.  N.Y. 
10549. 

JAMES  W.  BROWN.  333  East  65th 
St..  New  York.  New  York. 

MISS  VIRGINIA  BROWN.  1360  Mid¬ 
land  Avenue.  Bronxville.  N.Y. 

MRS.  CHARLOTTE  BROWN 
STEPHENS,  c/o  Robert  U.  Brown, 
Mt.  Kisco.  N.Y. 

MRS.  HELEN  BROWN  YOUNG. 
Woodland  Drive,  Lewiston  Heights. 
N.Y. 

MRS.  MATIL  BROWN  SPENCER. 
486  Island  Circle.  Sarasota,  Florida. 

MRS.  SUSAN  STEELE  BROWN. 
Weod  Rond.  RE'D  421,  Box  146,  Mt. 
Kisco,  N.Y.  10549. 

8.  Known  bondholders,  mortgagees, 
and  other  security  holders  owning  or 
bolding  1  percent  or  more  of  total 
amount  of  bonds,  mortgages  or  other 
securities:  None. 

9.  Not  applicable. 

1®-  Average  No.  Single 

0>pie8  Elach  Issue 
Issue  During  Nearest 
Preceding  To  Filing 
1 2  Months  Date 


A.  Total  No.  Copies 
Printed  (Net  Press 
Run) 

26.913 

27,000 

B.  Paid  Circulation 

1.  Sales  throukth 
dealer:,  and  carriers, 
street  vendors  and 
counter  sales 

620 

435 

2.  Mail  subscriptions 

23,796 

24,148 

C.  Total  Paid 
Circulation 

24,416 

24,583 

D.  Free  Distribution 
(ineludiPK  samples) 
by  mail,  carrier,  or 
other  means 

1.823 

1,711 

E.  Total  Distrih'ition 
(Sum  of  C  and  D) 

26.239 

26,294 

P.  Office  Use.  Left¬ 
over.  unaccounted, 
spoiled  after  printing 

674 

706 

G.  Total  (Sum  of  E  & 

F 

—should  equal  net 
press  run  shown 
in  A) 

26.913 

27,000 

^  certify  that  the  statements  made 
by  me  above  are  eo-rect  and  complete. 


Robert  U.  Brown.  President 


“Inflationary  trends  in  the 
economy  excite  greater  interest 
among  consumers — and  women 
are  the  principal  consumers  be¬ 
cause  they  do  most  family  buy¬ 
ing — in  a  consumers’  column  by 
a  fellow  consumer,”  observed 
Mrs.  Yarmon,  an  intelligent  and 
attractive  young  matron  who 
has  built  a  successful  communi¬ 
cations  career  in  addition  to  her 
influential  and  widely  read 
column. 

Helpful  Information 

“Can  this  column  help  the 
reader?”  is  the  question  Mrs. 
Yarmon  propounds  to  herself  as 
she  explores  subject  matter  that 
might  possibly  evolve  into  one  of 
her  weekly  columns. 

“I  ask  myself  whether  the 
information  at  hand  helps  the 
reader  to  live  better  and  more 
economically,”  she  explained. 
“I  am  a  consumer  and  therefore 
I  have  the  same  status  as  my 
i  readers.  This  makes  it  easy  for 
me  to  identify  with  readers  and 
arrive  at  a  common  viewpoint.” 

The  latest  release  of  Mrs. 
Yarmon’s  “Family  Finance” 
column  is  headed:  “Using  A 
Decorator  May  Save  You 
Money.”  The  wide  range  of  sub¬ 
ject  matter  is  demonstrated  in 
these  recent  headlines  over  the 
column  in  representative  news¬ 
papers: 

Creative  Sewing  Can  Help 
Stretch  Budget  —  Baltimore 
(Md.)  Evening  Sun.  More 
Calories  for  Your  Food  Dollars 
— Chicago's  A  merican.  Lost 
Stock  Certificate  Is  Difficult  To 
Replace  —  Allentown  (Pa.) 
Chronicle.  How  To  Stop  Check 
Payment  —  Paterson  (N.  J.) 
Morning  Call.  Canadian  Cur¬ 
rency  Faze  You? — Staten  Island 
\  (N.  Y.)  Advance.  It  Pays  To 
Shop  Around  For  A  Bank — 
;  High  Point  (N.  C.)  Enterprise. 

Some  Money  Can  Be  Trimmed 
:  From  Any  Budget;  No?  Try 
These — Flint  (Mich.)  Journal. 
\  The  Christmas  Racketeers  Mar 
i  the  Holiday  Season  —  New 
i  Brunswick  (N.  J.)  Home  News. 

I  More  Sweepstakes  Are  on  the 
i  Way  —  Tulsa  (Okla.)  World. 

\  Contests  Bring  Buyers — Long 
!  Island  (N.  Y.)  Press. 

Rig  Mail 

Many  such  columns  elicit  big 
i  reader  mail  rcsnonse,  especially 
I  one  on  S5veepstakes. 

“It’s  interesting  to  analyze 
reader  mail,”  Mrs.  Yarmon  as¬ 
serted.  “For  example,  older 


Betty  Yarmon 


people  are  interested  in  aids  for 
financial  solvency.  When  I  wrote 
a  column  about  insurance 
policies  of  the  American  Associa¬ 
tion  of  Retired  People,  there  was 
enormous  mail  to  the  association 
and  to  me.  I  try  to  answer  letters 
or  turn  them  over  to  some 
authority  in  a  particular  field. 
Articles  on  mental  health  insur¬ 
ance  and  on  guides  to  nutritional 
health  and  in  the  travel  field 
evoke  great  response. 

“Interestingly  enough,  my 
mail  is  affectionate  rather  than 
heckling  and  readers  often  agree 
and  ask  for  further  informa¬ 
tion,”  she  added. 

Personal  experiences  provide 
material  for  some  of  Mrs.  Yar¬ 
mon’s  columns.  When  she  and 
her  husband  took  a  house  for  the 
summer  at  Southampton,  she 
wrote  a  column  about  what  to 
look  for  in  buying  or  renting  a 
house  and  about  the  growing 
tendency  to  maintain  residences 
in  city  and  country.  When  a 
friend  bought  a  used  Rolls-Royce 
car,  she  obtained  information  for 
a  column  that  will  be  along  the 
line  that  you,  too,  can  have  a 
Rolls-Royce.  When  she  was  dis¬ 
mayed  by  the  tremendous  rise  in 
prices  at  supermarkets,  she 
wrote  a  column  about  weekend 
specials.  When  she  reads  a  book 
with  information  pertinent  to 
her  field,  she  quotes  from  it. 

Husband  Began  It 

The  “Family  Finance”  column 
w’as  started  11  years  ago  by 
Mrs.  Yarmon’s  husband,  Morton 
Yarmon,  a  former  assistant  for¬ 
eign  news  editor  of  the  New 
York  Times,  who  presently  is 
public  relations  and  information 
director  for  the  American  Jew¬ 
ish  Committee.  Mrs.  Yarmon 
had  assisted  her  husband  in  the 
research  for  the  column,  so  when 
his  other  work  forced  him  to 
give  it  up  four  years  ago  she 
took  it  over.  She  has  aided  her 
husband  in  researching  nine 
books  and  she’s  author  of  “Get¬ 
ting  the  Most  for  Your  Money 
When  You  Buy  A  Home”  (Asso¬ 
ciation  Press). 

Betty  Yarmon  has  been  in 
public  relations  and  advertising 
work  and  still  is  a  fashion  con¬ 
sultant  to  firms  and  she  puts  on 
fashion  shows  and  makes  guest 


appearances  over  the  country. 

She  was  born  in  Plainfield, 

N.  J.,  and  as  a  child  attended 
a  progressive  elementary  school  ) 
operated  by  Hunter  College  in 
Manhattan.  Her  father  was  a 
physician  and  moved  to  South¬ 
ern  California  and  she  attended 
Beverly  Hills  High  School  and 
Los  Angeles  City  College.  After 
her  marriage,  she  pursued  a 
career  in  communications. 

Mr.  and  Mrs.  Yarmon  live  in  ) 

a  Manhattan  apartment  and  I 

garden  on  its  terrace  and  spend 
the  summers  in  Southampton.  i 

They  are  collectors  of  American  I 

paintings  and  will  visit  Israel  I 

this  Christmas.  - 

In  order  to  make  her  column 
truly  relate  to  people  all  over 
the  country,  Mrs.  Yarmon  fre¬ 
quently  visits  smaller  towms 
throughout  the  country.  She 
tries  to  relate  the  column  to  the 
seasons  and  writes  about  schools 
before  they  open,  about  holiday 
buying  before  the  holidays, 
about  vacation  problems  before 
that  season  of  the  year.  Above 
all  she  tries  to  make  each  col¬ 
umn  both  personal  and  practical. 


John  W.  Donald 


John  Donald  Heads 
King  Foreign  Sales 

Announcement  of  the  appoint¬ 
ment  of  John  W.  Donald  to  suc¬ 
ceed  John  A.  Brogan  Jr.,  who  is 
retiring  as  director  of  foreign 
business  for  King  Features  Syn¬ 
dicate,  was  made  by  Frank  C. 
McLearn,  KFS  general  manager. 

Donald,  a  holder  of  the  Selec¬ 
tive  Service  Medal  voted  by 
Congress,  has  been  with  King 
for  32  years  and,  until  this  ap¬ 
pointment,  was  assistant  foreigpi 
sales  manager. 

A  native  of  Pittsburgh,  Donald 
got  into  journalism  while  in  high 
school  in  Balboa,  Canal  Zone, 
where  he  became  correspondent 
for  the  Panama  City  Star  and 
Herald.  After  graduation,  he 
worked  as  a  production  clerk  for 
the  Star  company’s  electrotype 
department  of  the  American 
Weekly  and  Comic  Weekly.  He 
later  became  superintendent. 


DID  YOU  KNOW 


DID  YOU  KNOW  . . .  that  Compugraphic  Corporation 
is  the  innovator  in  the  field  of  computer  typesetting? 


DID  YOU  KNOW  . . .  that  Compugraphic  manufactures 
the  world  famous  JUSTAPE  computer  typesetting 
system  .  .  .  and  AP  OFFSETTER®  typesetting 
equipment? 


DID  YOU  KNOW  . . .  that  more  than  400  Compugraphic 
computer  typesetting  systems  have  been  installed  or 
are  in  manufacture  for  customers  at  this  time? 


DID  YOU  KNOW  . . .  that  Compugraphic  equipment  has 
increased  typesetting  production  and  profitability  in  the 
smallest  to  the  largest  plants  —  around  the  world? 


DID  YOU  KNOW  . . .  that  automation  in  hot  metal  and 
photographic  typesetting  is  Compugraphic’s  only 
business? 


DID  YOU  KNOW  . . .  that  Compugraphic  can  guarantee 
to  increase  the  profitability  of  YOUR  typesetting 
operation? 


Compugraphic  invites  your  inquiries 


Please  call  or  write: 

Vincent  B.  Morrison,  Vice  President  —  Marketing 

Telephone  617/944-6555 

66  Concord  St.,  Wilmington,  Mass.  01887 


See  our  equipment  at  the 
National  Newspaper  Association  Trade  Show  — 
October  26-28,  1967  —  Sheraton-Schroeder  Hotel 
Milwaukee,  Wisconsin  —  BOOTHS  46  and  47. 
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Troan  Defends  Reporter 
In  ‘Incident’  with  Lodge 


Ad  Selling 

(Continued  from  page  17) 


scriptions  were  aiding  and  abet¬ 
ting  the  advertising  competition. 

Anniversary-  Magazine 

At  roundtable  sessions,  special 
section  and  linage  producing 
ideas  were  presented  by  the 
ad  managers.  Among  the  favor¬ 
ites  were  an  anniversary  edition 
published  by  the  Ellwood  City 
(Pa.)  Ledger  and  a  yellow  di¬ 
rectory  page  appearing  in  the 
Norristown  (Pa.)  Times  Her¬ 
ald. 

The  Ledger  published  a  72- 
page  standard  size  edition — the 
largest  ever  published  in  its  47 
years,  but  what  fascinated  the 
ad  men  was  a  104-page  maga¬ 
zine  in  the  anniversary  edition. 

Dom  A.  Viccari,  advertising 
director  of  the  6,170-circulation 
daily,  said  plans  for  the  maga¬ 
zine  arose  when  the  town’s  Jubi¬ 
lee  Committee  decided  to  hire 
an  outside  promoter  to  handle 
pageant  arrangements. 

“These  fellows,”  he  said,  “us¬ 
ually  get  the  merchants  to  spon¬ 
sor  a  souvenir  booklet,  leaving 
little  or  no  funds  for  the  news¬ 
paper’s  special  edition.  So  we  de¬ 
cided  to  go  ahead  with  our  own 
souvenir  magazine  and  head  off 

^  . 

WHAT  TYPE 
OF  PROMOTION 
IS  NEEDED 
TO  REALIZE  THE 
FULL  REVENUE 
POTENTIAL 
OF  CLASSIFIED? 

Users  of  the  MacDonald 
Classified  Service  get 
authoritative  answers  to 
questions  like  this. 

Harrison  C.  MacDonald 
It  Sons  Inc. 

P.  0.  Om  22S  Lafarttte,  lad. 

Sarvins  ncwspopw  ClouMad 
Aditmnitmt  tmt*  1927 
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the  outsiders.”  The  committee 
gave  it  full  support,  Viccari 
noted. 

Display  advertising  in  the 
magazine  was  limited  to  full- 
page  ads  on  the  inside  and  back 
cover  pages.  However,  on  each 
page  of  the  magazine  the  name 
of  a  firm  or  firms  was  lited  at 
the  bottom  of  the  page  beneath 
the  line:  “This  page  sponsored 
through  courtesy  of :  .  .  .  .”  The 
listings  were  sold  only  to  those 
firms  that  placed  ads  in  the 
newspaper  special  edition. 

A  special  rate  was  set  up  by 
the  newspaper,  which  Viccari 
described  as  follows: 

•  Full  page,  half  page  and 
quarter  page  open  rate  adver¬ 
tisers  in  the  newspaper  special 
edition  received  3,  2  and  1  time 
listing,  respectively,  in  the  mag¬ 
azine  as  page  sponsors. 

•  Full  page  and  half  page 
contract  advertisers  in  the  news¬ 
paper  were  entitled  to  2  and  1 
time  mentions  in  the  magazine. 

•  Quarter  page,  %  page  and 
10  inch  advertisers  who  bought 
at  the  open  or  contract  rate 
were  listed  as  co-sponsors. 

In  addition  to  paying  the  pub¬ 
lished  rates,  all  the  advertisers 
appearing  as  page  sponsors  in 
the  magazine  were  charged  a 
premium  ranging  from  a  high 
of  $50  for  full-page  to  a  low  of 
$10  for  a  10  inch  insertion. 

Viccari  said  gross  revenues 
from  the  premiums  amounted 
to  $.3700.  This  amount  covered 
the  $2800  printing  costs. 

More  than  3000  copies  of  the 
magazine  were  sold  at  a  $1  each, 
Viccari  said.  The  proceeds  from 
the  sale,  he  said,  were  donated 
by  the  newspaper  to  the  com¬ 
munity  to  be  used  to  help  build 
a  proposed  community  center. 

Charles  Moser,  managing  edi¬ 
tor  of  the  Ledger,  started  gath¬ 
ering  editorial  material  for  both 
the  newspaper  and  the  maga¬ 
zine  about  a  year  prior  to  the 
publication. 

Except  for  a  few  photographs, 
the  anniversary  edition  of  the 
newspaper  does  not  contain  any 
of  the  stories  in  the  booklet,  al¬ 
though  in  succeeding  weeks  all 
of  the  information  that  ap¬ 
peared  in  the  magazine  has  been 
presented  in  the  newspaper. 

The  Yellow  Directory’  Page  in 
the  Times  Herald  has  been  run¬ 
ning  every  Saturday  since 
August.  In  appearance  it  re¬ 
sembles  the  Yellow  Pages  in  the 
telephone  directory. 

Bishop  said  advertisers  are 
charged  contract  rates,  but  are 
billed  at  the  open  classified  rate 
if  they  drop  out  l)efore  26  or 
52  weeks. 

One  of  the  features  of  the 
page  is  a  brief  biographical 
sketch  about  one  of  the  owners 
of  the  firms  that  advertises  on 
the  page.  A  new  one  appears 
each  week. 


PlTTSBl'RGH 

And  suddenly,  there  it  was — 
an  international  incident. 

Henry  Cabot  Lodge,  U.  S. 
Ambassador  at  Large,  addressed 
500  persons  at  a  World  Affairs 
Council  luncheon  here  and  asked 
that  his  remarks  be  “off  the  rec¬ 
ord.” 

.After  his  talk,  a  Pittsburgh 
Press  reporter,  Lawrence  Walsh, 
asked  him  a  few  quick  questions. 

Then  things  happened. 

John  Troan,  recently  named 
editor  of  the  Scripps-Howard 
newspaper,  was  irritated  by 
Lodge’s  request  to  keep  his  re¬ 
marks  off  the  record.  He  wrote 
a  Page  1  Editor’s  Note  labeling 
the  request  nonsense  and  saying 
that  the  Press  wasn’t  going  to 
pay  any  attention  to  it. 

He  told  Walsh  to  report  any 
news  that  came  out  of  the  lunch¬ 
eon. 

Walsh’s  story  was  deemed 
worthy  of  an  eight-column  head¬ 
line  because  it  said  Lodge  advo¬ 
cated  carrying  the  ground  war 
in  Vietnam  across  the  demili¬ 
tarized  zone  and  into  the  North. 

Questioned  .After  Talk 

Walsh  said  he  obtained  this 
information  from  questions  he 
asked  Lotlge  after  the  luncheon. 

The  story  sped  across  the 
country. 

When  Lodge  returned  to 
Washington,  he  said  he  had  been 
“misunderstood.”  Later  he  said 
he  had  been  “misquoted.” 

Then  after  huddling  with 
State  Department  officials,  he 
denie<l  saying  any  such  thing. 
Finally,  he  denied  meeting 
Walsh. 

Calls  from  across  the  country 
flooded  into  the  Press  for  Troan 
and  Walsh.  The  Huntley-Brink- 
ley  Report  sent  in  two  camera¬ 
men  and  a  reporter  to  interview 
Troan.  The  editor’s  explanation 
was  used  on  the  network  tele¬ 
vision  show. 

The  question  of  what  Lodge 
said  or  didn’t  say  depends  upon 
whom  you  want  to  believe — the 
Ambassador  or  Walsh,  who,  ac¬ 
cording  to  Troan  is  “a  young, 
reliable  reporter  who  is  studying 
for  a  graduate  degree  in  inter¬ 
national  affairs.” 

Editor  Troan  prefers  to  be¬ 
lieve  his  reporter. 

Significantly,  many  of  the 
calls  to  Troan  were  not  con¬ 
cerned  so  much  with  what  was 
or  wasn’t  said  but  rather  to  con¬ 
gratulate  Troan  becau.se  he 
called  a  halt  to  the  growing 
tendency  of  public  officials  to 
talk  “off  the  record.” 

Troan  said  in  a  bylined  report 


of  the  incident  that  he  apolo¬ 
gized  only  for  surprising  those 
who  attended  the  Lodge  talk 
with  a  report  of  remarks  the 
Ambassador  made  out  of  their 
heai'ing. 

“Unfortunately,”  he  wrote, 
“the  story  in  the  last  edition, 
written  under  deadline  duress, 
did  not  make  clear  the  exact  cir¬ 
cumstances  under  which  it  was 
developed.  For  this  inadvertence 
— an  unavoidable  hazard  of 
highspeed  communications — I  do 
apologize.” 

Troan  concluded  by  offering 
to  resign  from  the  board  of  di¬ 
rectors  of  the  World  Affairs 
Council  if  his  continuance  on  the 
board  might  embarrass  the 
membership. 

“For  as  long  as  I  am  editor  of 
the  Press,”  he  stated,  “I  cannot 
permit  personal  friendship  to 
interfere  with  public  responsi¬ 
bility.” 

• 

Sargent  anti  Brytlon 
UPI  Vieepresiclenls 

The  appointment  of  two 
United  Press  Intemational  vice- 
presidents  was  announced  by 
Mims  Thomason,  UPI  president. 

Elevated  were  Wayne  C. 
Sargent,  41,  general  sales  man¬ 
ager  with  headquarters  in  New 
York,  and  Donald  J.  Brydon,  45, 
general  manager  for  Asia  in 
Tokyo. 

Sargent  has  spent  his  entire 
career  with  UPI.  He  joined 
United  Press  in  1948  as  a  news¬ 
man  in  San  Francisco  after 
graduation  from  Stanford  Uni¬ 
versity  with  a  degree  in  jour- 
nali.sm. 

Brydon,  a  native  of  Bloom¬ 
field,  Mo.  and  a  graduate  of  the 
University  of  Missouri  school  of 
journalism,  joined  UP  in  St. 
Louis  in  1947. 

Newspiclure  Exhibit 
Suggestion  Wins  $150 

A  circulation  department  em¬ 
ploye  at  the  New  York  News 
has  received  an  extra  bonus  in 
the  Suggestion  System  for  his 
idea  to  display  the  staff  photog¬ 
raphers’  prize-winning  news- 
pictures  in  buildings  around 
town. 

Originally,  Fred  Sahner  won 
$50  for  the  suggestion,  and  an 
exhibit  was  opened  in  the  Hotel 
New  Yorker.  The  gallery  has 
since  been  placed  in  banks  and 
in  the  lobby  of  the  Union  Car¬ 
bide  Building,  and  the  Sugges¬ 
tion  committee  gave  Sahner  an 
additional  $100. 
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August 

Linage 


AKtON,  OHIO 

6e2>:on  Journal-e  ...  2,5li,il0  2,52l,i74 
§B*acon  Journal-S  ...  949,287  984,444 

Grand  Total  .  3.445,897  3,508,138 

ALBANY.  N.Y. 

•Kniekarbocker-Newj-e  1,270,754  1,291,140 

Times  Union-m  .  1,170,470  I, IK, 455 

§Times  Union-S  .  832,227  812,250 

Grand  Total  .  3,273,453  3,259,045 

ALBUQUERQUE.  N.M.  _ 

Journal-m  .  1,928,944  1,873,145 

(Journal-S  .  524,754 

fribune-e  .  1,943,331  1,894,723 


Grand  Total  .  4,397,049  4,375,530 

ATLANTA.  CA. 

Con$titutlon-m  .  2,442,825 

Journal-e  .  3,071,794  3,234,971 

Journal  & 

Conititution-S  .  1,182,295  1,239,184 

Grand  Total  .  4,494,914  ^  4,890.497 

Note:  Part  run  advertising  included: 
Journal-e  1947—3,071,794  includes  83,907 
lines;  1944—3,234,971  includes  75,155  lines. 

ATLANTIC  CITY.  N.J. 

Press-m  .  1,084,584  1,140,274 

•  Press-S  .  254,539  257,593 

Grand  Total  .  1.339,125  1.397,847 

BALTIMORE.  MD. 

(News-American-S  .  439,049 

Naws-American-e  .  1,413,794  1,445,474 

Sun-m  .  1.420.184  1.525,434 

Sun-e  .  2,141,417  2,180.748 

fSun-S  .  1,444,215  1,528,195 

Grand  Total  .  7,040,859  7,323,477 

BANGOR,  ME. 

Nawt-m  .  1,014,984  959,743 

BINGHAMTON.  N.Y. 

Press-a  .  1,494.275  1,473,249 

|Press-S  .  414,173  379.757 

lun-Bullatin-m  .  535,894  499,048 

Grand  Total  .  2.444,344  2.352.074 

BIRMINGHAM.  ALA. 

Post-Herald-m  .  1,005,400  1,138,703 

Nevrs-a  .  1,948,048  2,058.711 

tNaws-S  .  887,159  1,024,059 

Grand  Total  .  3,840  807  4,ai,473 

NOTE:  Part  run  advertising  included: 
Naws-a  1947—1,946,048  includes  47,407 
lines;  1944—2,058,711  includes  57,208  lines. 

BOSTON,  MASS. 

Record  American-d  450,038  453,314 

Advartiser-S  .  384,144  359,434 

Globe-e  .  1,473,004  1,579,444 

Globe-m  .  1,427,549  1,408,549 

(Globe-S  .  1,532,495  1,537,449 

Herald  Traveler-m  ....  1,325,441  1,041,772 

tHareld  Travaler-S  ...  803,222  915,155 

Travaler-a  .  —  1,189,984 

Grand  Total  .  7,998,333  8  905,M3 

NOTE:  Traveler-e  ceased  publication 
affective  with  the  July  8,  1947  issue. 

BUFFALO,  N.Y. 

Courier  Express-m  _  1,120.293  1,144,350 

(Courier  E>prass-S  _  1,004,235  1,014,599 

tEvening  News-a  .  2,905,144  2.804.175 

Grand  Total  .  5,029,472  4,943,124 

NOTE:  Part  run  advartisinq  included: 

Courier  Express-S  1947 — 1,004,235  includes 

38,400  lines;  1944—1,014,599  includes  19.- 
400  lines.  Evening  Naws-e  1947-2.905,144 
includes  108,324  Tinas;  1944—2,804,175  in- 
eludes  39,148  lines. 

CAMDEN.  N.J. 

Couriar-Post-a  .  1,849,800  1,974,208 

IMPORTANT  NOTICE 

The  linage  tabulation  shown  here  have 
bean  compiled  by  Madia  Records,  Inc.  for 
exclusive  publication  by  Editor  &  Pub¬ 
lisher.  They  mav  not  be  printed  or  pub¬ 
lished  in  any  form  without  explicit  per¬ 
mission  from  Madia  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Madia  Records.  August  1947  Linages 
'Includes  23,307  lines  FAMILY  WEEKLY 
tincludas  20,458  lines  THIS  WEEK 
(Includes  22.014  Unas  PARADE 
^Includes  31,743  lines  WEEKEND. 


CHARLOTTE.  N.C. 

News-a  .  1,559,817  1.397,442 

Obsarvar-m  . 2,212,141  1,918,144 

(Obsarvar-S  .  429,504  418,043 

Grand  Total  .  4,401,484  3,933,491 

CHICAGO,  ILL. 

Tribune-m  .  3,434,291  3,583,215 

Tribune-S  .  1,703,728  1,777,231 

tDaily  News-e .  1,891,713  1,992,914 

Amarican-a  .  1,105,340  1,024,490 

American-S  .  555,445  524,403 

Sun-Times-m  .  2,077,952  1,953,297 

(Sun-Timas-S  .  1,020,581  974,340 

Grand  Total  . 11,991,050  11,830,110 

NOTE;  Part  run  advertising  included: 
Tribune-m  1947—3,434,291  includes  578,523 
lines;  1944—3,583,215  includes  421,835  lines. 
S-1947— 1,703,728  includes  334,157  lines; 
1944—1,777.231  includes  383,347  lines. 
Sun-Times-S  1947—1,020,581  includes  147- 
158  lines;  1944—974,340  includes  122,973 
lines. 

CINCINNATI,  OHIO 

Enquirer-m  .  2,237,075  2,250,458 

tEnquirer-S  .  1,295,849  1,319,549 

Post  A  Tlmas-Star-a  .  2,399,829  2,327,450 

Grand  Total  .  5,932,773  5,897,477 

NOTE:  Post  A  Times-Star-e  1947-2,399,- 
829  includes  47,432  lines  of  part-run  ad¬ 
vertising. 

CLEVELAND,  OHIO 

1947  1944 

Plain  Dealar-m  .  2,724.184  2,851,039 

Plain  Dealar-S  .  1,520,004  1,480,510 

Prass-a  .  3,157,377  3,507,435 

Grand  Total  .  7,401,545  7,639,184 

NOTE;  Part  run  advertising  included: 

Plain  Dao1er-S  1947— l,520.0M  includes 

41,053  lines;  1944— I.480JI0  includes  4,210 
lines.  Press-e  1947 — 3,157,377  includes  514,- 
470  lines;  1944—3,507,435  includes  440,550 
lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  2,792,495  2,891,448 

Dispatch-S  .  1,410,492  1,441,304 

Citixen-Journal-m  ....  1,085,039  1,130,402 

Grand  Total  .  5.288.424  5,483,374 

DALLAS,  TEY. 

Naws-m  .  2,984,415  2,701,807 

tNews-S  .  874,024  945,719 

Timas  Herald-e  .  3,129,875  3,075,773 

(Times  Harald-S  .  1,011,504  931,084 

Grand  Total  .  8,004,018  7,474,383 

NOTE;  Part  run  advertising  included: 

Times  Herald-e  1947—3.129,875  includes 

283,141  lines;  1944  3,075,773  includes  125,- 
840  lines.  Times  Herald-S  1947 — 1,011,504 
includes  74,244  lines;  1944—931,084  includes 
15,120.  News-a  1947—2.984,415  includes  190.- 
150  lines;  1944—2,701,807  includes  41,400 
lines.  News-S  1947 — 874,024  includes  52,498 
lines;  1944—945,719  includes  71.280  lines. 

DAYTON.  OHIO 

Journal-Herald-m  _  2,498,548  2,317,137 

News-e  .  2,599,495  2,450,310 

(Naws-S  .  480,149  499,814 

Grand  Total  .  5,778  392  5.447,241 

NOTE;  Journal  Herald  did  not  publish 
August  25  due  to  strike  conditions. 

DENVER.  COLO. 

Rocky  Mt.  News-m  ..  2,474,307  2.439.348 
(Rocky  Mt.  Naws-S  ..  530,484  447,322 

Post-e  .  3,061,018  3,0»9.II9 

Posts  .  1,030,432  1,077,497 

Grand  Total  .  7,094,441  7,083,504 

NOTE:  Part  run  advartisinq  included: 
Post-e  1947-3,041.038  includes  243,953 

lines;  1944—3,009,119  includes  344,534 

lines. 

DES  MOINES,  IOWA 

Register-m  .  459,231  701,599 

Tribune-e  .  1,207,953  1,133,134 

tRegister-S  .  403,404  544,232 

Grand  Total  .  2,470,790  2,398  945 

NOTE;  Part  run  advertising  included: 
Tribune-a  1947-1,207,953  includes  44,734 
lines.  Ragister-S  1947 — 403,404  includes 
140,212  lines;  1944—544,232  includes  13,185 
lines. 

DETROIT,  MICH. 

Free  Press-m  .  1,783,848  1,705,223 

(Free  Prass-S  .  507,713  585,427 

Naws-a  .  3,200,019  3,374,498 

tNews-S  .  1,440,204  I  381,274 


Advertising  Linage  Trends 

(Compiled  hj  EDITOR  &  Pl'RLISHER  from  Media  Records— 52  Citiea  Report) 


Classification 

1967 

1966 

Gain/ 

Loss% 

•FAP 

Index 

Retail  (Including 

Dept.  Store) 

August 

159,241,000 

151,938,000 

104.8 

114.6 

July 

136,008,000 

133,728,000 

101.7 

112.7 

Year  to  date 

1,198,748,000 

1,161,549,000 

103.2 

113.2 

Department  Stores 
August 

55,282,000 

54,378,000 

101.7 

110.2 

July 

45,669,000 

45,498,000 

100.4 

113.6 

Year  to  date 

410,466,000 

401,307,000 

102.3 

111.8 

General 

August 

18,950,000 

20.094.000 

94.3 

98.1 

July 

17,823,000 

18,886,000 

94.4 

94.0 

Year  to  date 

190,054,000 

192,402,000 

98.8 

102.1 

Automotive 

August  . 

11,163,000 

14,784,000 

75.6 

89.5 

July 

11,922.000 

14,558,000 

81.9 

91.8 

Year  to  date 

109,066,000 

124,600,000 

87.5 

99.2 

Financial 

August 

4,218,000 

4,630,000 

91.1 

108.0 

July 

5,784,000 

7,429,000 

77.9 

96.8 

Year  to  date 

44.925,000 

49,139,000 

91.4 

105.9 

Total  Display 

August 

193,572,000 

191,446,000 

101.1 

111.1 

July 

171,-537,000 

174,601,000 

98.2 

108.2 

Year  to  date 

1,542,793,000 

1,627,690,000 

101.0 

109.7 

Classified 

August 

76,262,000 

81,579,000 

93.5 

105.2 

July 

74,855,000 

80,283.000 

93.2 

108.0 

Year  to  date 

599,934,000 

633,997,000 

94.6 

110.1 

Total  Advertising 

August  269, 8.^54,000  27.3.025,000 

July  246,-392,000  254,884.000 

Year  to  date  2,142,727,000  2,161,687,000 

*The  E&P  index  is  an  average  of  the  6ve  past  years. 


98.8  109.3 

96.7  108.1 

99.1  111.1 


lines.  Free  Press-S  1947 — 507,713  includes 
50,389  lines;  1944—585,427  includes  47,331 
lines.  Naws-e  1947 — 3,200,019  includes 
301,357  lines;  1944—3,374,498  includes  340,- 
944  lines.  News-S  1947 — I  440,204  includes 
154,539  lines;  1944—1,381,274  includes  117,- 
921  lines. 

1947  1944 

ELMIRA,  N.Y. 

Star  Gaiette  A 

Advertiser-d  .  944,233 

•Telegram-S  .  294.881 


Grand  Totaf  . 

1.241. 114 

*Not  measured  by 

Media  Records  in 

IfU. 

EL  PASO 

.  TEV 

Time$-m  . 

.  1.472.0(1 

1,474,449 

(Times-S  . 

..  415,547 

379,079 

Herald-Post-e  . 

.  1  409  402 

1  444  455 

Grand  Total  . 

.  3.452.030 

3,249,983 

ERIE. 

PA. 

Timas-e  . 

.  1.547.324 

1,400,474 

(Times-News-S 

..  440.217 

485,759 

Grand  Total  . 

.  2.007.541 

1.884,433 

NOTE:  News-m,  & 

Times-e  are 

sold  in 

optional  combination. 

Linage  of 

one  adi- 

tion,  Times-e  is  shown. 

EVERETT. 

WASH. 

Herald-e  . 

..  1.542.794 

1,313,349 

FORT  LAUDERDALE.  FLA. 

News-e  . 

.  2.453,775 

2,254,949 

tNews-S  . 

. .  827.599 

810,743 

News- Sat . 

350  704 

317,005 

Grand  Total 

3.432.080 

3,382,497 

NOTE;  Naws-e  published  S  days 

a  week. 

FORT  WAYNE.  IND. 

Journal  Gazette-m 

..  1,549.495 

1,572,520 

§Journal  Gazette-S 

..  572.811 

581,191 

News  Sentinel-e  _ 

..  2,137.589 

2,104,845 

4,240,094  4,258.574 


Grand  Total  ..  4,951,784  7,048,422  FORTWCRTH.TEX, 

NOTE:  Pert  run  advertising  included:  Star-Telegrem-m  1,243,147  1,216,342 

Free  Press-m  1947—1,783,848  includes  108,-  Star-Telegram-e  2,111,757  2.107,407 

405  lines;  1944—1,705,223  includes  44,201  (Star-Telegram  S  754,821  782,143 
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1947  1944 

Press-e  .  518,883  483,479 

Press-S  .  142,774  137,147 

Grand  Total  .  4.791,404  4,728,558 

NOTE:  Prass-e  published  5  days  a  weak 
only. 

FRESNO.  CALIF. 

Bee-e  .  1,481,939  1,877,099 

SBee-S  .  544,039  401,857 

Grand  Total  .  2.245.978  2,478,954 

GARY.  IND. 

Post-Trlbune-e  .  1,782,918  1,749,351 

Post-Tribune-S  .  540,395  499,179 

Grand  Total  .  2.323,313  2,418,530 

NOTE:  Post-Tribune-e — 1947 — 1,782,918  In¬ 
cludes  27,950  lines  of  part-run  advertising. 

GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  ..  818,571  753,110 

NOTE:  Post-Stav-m  sold  in  combination 
with  Timas-e.  Linage  of  one  edition,  Post- 
Star-m,  only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  2.748.000  2,548,447 

tPress-S  .  442,123  598,345 

Grand  Total  .  3,410,123  3,144.812 

HACKENSACK.  N.J. 

Record-e  .  2,321,041  1,948.285 

NOTE:  Part  run  advertising  included; 
Racord-e  1947  2.321,041  includes  374,984 
lines;  1944  1,948,285  includes  70,584  lines. 

HARTFORD.  CONN. 

Courant-m  .  1,432,275  1,471,709 

(Courant-S  .  857,542  807,258 

iTimas-e  .  2,139,044  2,244,254 

Grand  Total  .  4,428,883  4,745,221 

HONOLULU.  HAWAII 

Advartiser-m  .  1,928,575  1,808,159 

Star-Bullatin-e  .  2,218,801  2,233,479 

tStar-Builatin  A 

Advartiser-S  .  531,045  555,390 

Grand  Total  .  4,478,421  4,597,228 
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HOUSTON,  TEX. 

Chronicle-e  .  3,320,510  3,580,855 

Chronicle-S  .  1,189,685  1,171,469 

Post-m  .  2,842,410  2,627,466 

Post-S  .  968,181  828,803 

Grand  Total  .  8,320,786  8  208,593 

NOTE:  Part  run  adve'tising  included: 

Chronicle-e  1967 — 3,320,510  includes  293,651 
lines;  1966—3,580.855  includes  3  6,128  lines. 

Chronicle-S  1967 — 1,189,685  includes  164,- 
371  lines;  1966—1,171,469  includes  82,000 
lines.  Post-m  1967 — 2,842,410  includes  204,- 
617  lines;  1966—2,627,466  includes  86,145 
lines.  Post-S  1967—968,181  includes  156,858 
lines;  1966—828,803  includes  51,929  lines. 

INDIANAPOLIS,  IND. 

News-e  .  2.074.453  2,227,693 

5tar-m  .  2,163,006  2,211,226 

Star-S  .  1,128,393  1,212,727 

Grand  Total  .  5,365,852  5.651,646 

JACKSON,  MISS. 

Clarion  Ledger-m  .  1,465,659  1,279,359 

§Clarion  Ledger  S 

News-S  .  421,293  368,814 

Daily  New$-e  .  1,469,884  1,287,886 

Grand  Total  .  3,356,836  2,936,059 

MINNEAPOLIS. 

JACKSONVILLE.  FLA.  Tribune-m  .  1,812,660  1,969,375 

Times-Union-m  .  2,352,256  2,284,168  Star-e  .  2,839,024  3,092,855 

Time$-Union-S  .  716,309  705,388  fTribune-S  .  1,515,756  1,426  232 

Journal-e  .  1,056,774  977,241  -  - 

-  -  Grand  Total  .  6,187  440  6,488,462 

Grand  Total  .  4,125,339  3,966,797  NOTE:  Part  run  advertising  included: 

Star-e— 1967— 2,859.024  includes  428,322 

JERSEY  CITY.  N.J.  lines;  1966—3,092,855  includes  488,546  lines. 

Jersey  Journal-e  .  1,187,323  1,187,587 

NOTE:  Part  run  advertising  included:  MODESTO,  CALIF. 

Jersey  Journal-e  1967—1,187,323  includes  Bee-e  .  1,068,809  1,118,923 

74,787  lines;  1966—1,187,587  includes  44,193  §Bee-S  .  210,316  245,466 

lines.  -  - 

Grand  Total  .  1.279,125  1,364.389 

KANSAS  CITY,  M3.  NOTE:  Bee-e  published  5  days  a  week 

Times-m  .  2,240,587  2,122,594  only. 

Star-e  .  1,699,477  1.759,881 

tstar-s  .  873,383  843,863  MONTREAL,  CANADA 

-  -  JtStar-e  .  2  376.796  2,309.371 

Grand  Total  .  4,813,447  4,726,338  Gazette-m  .  I  381,486  1,359,217 

U  Presse-e  .  2,430,294  2,305.108 

KNOXVILLE,  TENN.  La  Patria-S  .  66.661  85,676 

Journal-m  .  729,431  790,055  -  - 

Nevrs-Sentinel-e  .  1,208,368  1,318,556  Grand  Total  .  6,255,237  6.059.372 

«Naws-Sentinal-S  .  387,992  419,935  NOTE:  Star-e  includes  Weekend  Maga- 

-  -  line  linage. 

Grand  Total  .  2,325,791  2,528,546 

MORRISTOWN,  N.J. 

LAWRENCE.  MASS.  Racord-a  .  760,068 

Eagle-Tribune^i  .  1,069,251  1,107,478 

MUNCIE,  IND. 

LITTLE  ROCK.  ARK.  Press-a  .  885.611  941.064 

Arkansas  Gazatta-m  ..  1,426,378  1,351,647  Star-m  .  846,224  896  436 

^Arkansas  Gazetta-S  ..  479,408  518,045  'Star-S  .  256,866  260  912 

Grand  Total  .  1,905,786  1,869,692  Grand  Total  .  1,988,701  2.098.412 


MEMPHIS,  TENN. 

Commercial  Appeal-m  2,145,426  2,089,592 
Commercial  Appeal-S.  841  693  978,498 

Press-Scimitar-e  .  1,595,023  1,599,523 

Grand  ToteJ  .  4,582,142  4,667  613 

NOTE:  Port  run  advertising  incuded: 

Press-Scimitar-e  1967 — 1.595  023  includes 
65.593  lines;  1966—1,599,523  includes  51,159 
lines. 

MIAMI,  FI  A. 

Herald-m  .  3,9^2,190  3,731.736 

§Herald-S  .  1,309,637  1,432,279 

News-S  .  .  . 

Grand  Total  .  6,869,970  6,811,595 

NOTE:  Part  run  adverfsing  Included: 
Herald-m  1967-3.962,190  includes  141,311 
lines;  1966—3.731.736  includes  75,780  lines. 
Herald-S  1967-1,309.637  includes  60.530 
lines;  1966—1,432,279  includes  42  209  lines. 
News-e  1967 — 1,598.143  includes  57,960  lines. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,497  963  l,4’>2,544 

Journal-e  .  3,453.047  3.461  613 

fJournal-S  .  1,591,773  1,716,010 

Grand  Total  .  6,542,783  6,600,167 


LONG  BEACH.  CALIF. 
Independent — 

(See  Note)  .  2.418.057  2,314,373 

lindependent  Press 

Telegram-S  .  657.178  671,615 

Groid  Total  .  3,075.235  2,985,988 

NOTE;  Indapandent-m  and  Press  Tele- 

gram-e  sold  only  in  combination.  Linage 
of  one  edition,  Independa’it-m  is  shown. 

NOTE:  Part  run  advertising  included: 
Independent  1967—2,418  057  includes  261,- 
839  lines;  1966—2,314,373  includes  371,723 
lines. 

LONG  ISLAND.  N.Y. 

Newsday  Suffolk-a  ...  2.484,931  2,468,292 

Nawsday  Nassau-a  ...  2,539,247  2,522,581 

Grand  Total  .  5,024,178  4.990.873 

LOS  ANGELES.  CALIF. 

Times-m  .  5,375,372  5,277  706 

Times-S  .  2,909  765  3,344.126 

Herald  Examiner-a  ...  1,992.243  2,127,700 
Herald  Ezaminar-S  ...  567.382  695,303 

Gro-id  Total  .  10,844.762  11.444.835 

NOTE;  Part  run  advertising  included: 
Times-m  1967 — 5  375,372  includes  921.416 
lines;  1966 — 5,277,706  includes  6M,466  lines. 
Times-S  1967  -2,905,765  includes  860  949 
lines;  1966—3,344,126  includes  1,171,837 
lines. 

LCWELL,  MASS. 

Sun-e  .  1,035  081  951,907 

•Sun-S  .  301,278  278,600 

Grand  Total  .  1,336,359  1,230.507 

LYNN,  MASS. 

Item-e  .  802,519  771.082 


MANCHESTER,  N.H. 

Union  Leader-d  .  832,728  905,336 

•News-S  .  219  998  192,715 

Grand  Total  .  1,052,726  1,093,051 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 


NEW  YORK  (QUEENS),  N.Y. 

Long  Island  Press-a  .  1,308  287  1,392,231 

it  Long  Island  Press-S  584,251  578,750 

Grand  Total  .  1,892,538  1,970,981 

MFW  Vr9DF 

(EL  DIARIO-LA  PRENSA),  N.Y. 

El  Diario-La  Prensa-m  339.861  340,854 

El  Diario-La  Prensa-S  .  77.411  72.093 

Grand  Total  .  417,272  412.947 

NEWBURGH,  N.Y. 

News-e  .  969,273  926,449 

NEWPORT  NEWS.  VA. 

Pre$s-m  .  1,424,714  1,552,144 

|Press-S  .  482,991  406,486 

Times-Herald-e  .  1,248,382  1,393.341 

Grand  Total  .  3,156,087  3,351,971 

NIAGARA  FALLS.  N.Y. 

Gazetta-e  .  1,069,190  1,028.644 

•Gazette-S  .  272,777  252,970 

Grand  Total  .  1,341,967  1,281,614 

NORFOLK,  VA. 

Ledger-Star-e  .  2,033,984  2.160.046 

Virginian-Pilot-m  .  2,508,138  2,607,234 

tVirginian-Pilot  & 

Star-S  .  880,964  905,962 

Grand  Total  .  5,423,086  5.673  242 

NOTE;  Part  run  advertising  included; 
Ledger-Star-e  1967—2,033,984  includes  473.- 
857  lines;  1966—2  160,046  includes  502.341 
lines.  Virqinian-Pilot-m  1967—2.508  138  in- 
cl'des  436,859  lines;  1966—2,607,234  In¬ 
cludes  472,604  lines;  Virginian-Pilot  t 
Star-S  1967—880,964  includes  160,887  lines; 
1966—905,962  includes  165,453  lines. 


NOTE;  Part  run  advertising  Included; 
Bulletin-e  1967-2,405.823  includes  339,199 
liras:  1966—2,590,102  includes  401,718  lines. 
Bulletin-S  1967—921,427  includes  280,829 
lit.es;  1966—946,162  includes  270,331  lines. 
Inquirer-m  1967—1,801,332  includes  193,- 
035  lines;  1966—1,903,416  includes  234,115 
lines.  Inquirer-S  1967 — 1,851,786  includes 
531,595  lines;  1966—1,809,851  includes  351,- 
946  lines. 

PHOENIX,  ARIZ. 

Republic-m  .  2,821,868  2,892,579 

tRepublic-S  .  739,011  855  059 

Gazetle-e  .  2,839,956  2,934,488 

Grand  TotaJ  .  6,400,835  6,682,126 

PITTSBURGH,  PA. 

Post-Gaz.  & 

Sun-Tel.-m  .  1,238,827  1,242,749 

Press-e  .  2,408,222  2,451,936 

t Press-S  .  1,209,256  1,140,883 

Grand  Total  .  4,856,305  4,835,568 

PLAINFIELD,  N.J. 

Courier-Naws-e  .  1,222,128  1,333,345 

PONTIAC,  MICH. 

Press-e  .  2,171,262 

PORTLAND,  CRE. 

Oregonian-m  .  2,688,310  2,585,362 

§tOregonian-S  .  951,494  1,023,291 

Oregon  Journal-e  ....  865,622  848,342 

Grand  Total  .  4,505  426  4,456  995 

NOTE:  Part  run  advertising  included: 
Oregon  Journal-e  1967 — 865,622  includes 

68  451  lines;  1966—848,342  includes  37,169 
lines. 


NASHVILLE,  TENN. 

Banner-e  .  1,964  922  1,846  437 

Tennassean-m  .  1,961,063  1,786,326 

Tannessean-S  .  631.922  652.867 

Grand  Total  .  4,557,907  4,285,630 

NEW  BEDFORD,  MASS. 

Standard-Timas-a  .  1,091,448  1,027.643 

iStandard-Times-S  ....  393,335  309.043 

Grand  Total  .  1,434  783  1  336  686 

NOTE:  Part  run  advertising  included: 
Standard-Times-e  1967 — 1,091,448  includes 

31,769  lines;  1966—  1,027,643  includes  28,954 
lines. 

NEW  HAVEN,  CCNN. 

Journal  Couriar-m  ...  989  477  980,174 

Register-e  .  1,775,637  1,729,782 

Register-S  .  881,080  801,051 

Register  &  Jounal 

Courier  sat .  105,884  114.075 

Grand  Total  .  3,752  078  3,625.082 

NOTE;  Journal  Courier-m  S  Register-e 
published  5  days  a  week  only, 

NEW  ORLEANS  LA. 

Times-Picayune-m  _  3,274,271  3,510  846 

Times-Picayune-S  .  1,125,751  1,196  323 

States  S  Itam-e  .  1,812,728  1,931,563 

Grand  Total  .  6,212,750  6,638,732 

NEW  YORK.  N.Y. 

Times-m  .  3,000,044  2,953,415 

Times-S  .  2,881,637  3  059  002 

News-m  .  1,964,461  1,844,164 

News-S  .  1,611,133  1,591,458 

Post-e  .  1,105,334  1,128  760 

Grand  Total  . 10,565,609  10,576,806 

NOTE;  Part  run  advertising  included: 
News-m  1967—1.964,461  includes  953  356 
lin—  1966-'  844  '61  :-eludes  887,561  I  nes. 
Ne«rs-S  1967 — 1,611,133  includes  989,619 
l.it^..  1966— 1.5,  ij4.U  ...eludes  994,530  lines. 
Split  run  advertising  linage  Naws-m  124,- 
919  lines;  News-S  65,223  lines. 


NORWALK.  CONN. 

Hour-e  .  1,182,394  1,228,786  Bulletin-a 

OAKLAND,  CALIF.  fJoimalJ 

5Tribune-S  .  817,123  825,654 

Grand  Total  .  3,214,199  3,121,717 

CKLAHOMA  CITY.  «KIA.  6Ea’d?o.S^ 

Oklahoman-m  .  1,439,323  1,336,373  8"v'e  s 

Oklahoman-S  .  578  995  577  378  Srand 

Times-e  .  1,323,842  1,260,174  NOTE: 

G-*-d  Total  .  3.342.l6(i  3,173,925  u' jhoSIl' 

NOTE;  Part  run  advertising  included: 

Oklahoman-m  1967 — 1,439  323  includes 
209,946  lines;  1966—1.336,373  includes  132.-  Press-Enti 
02?  I'nes.  Times-e  1967 — 1,323,842  includes  (See  h 
145.094  lines;  1966—1,260,174  includes  93.-  §Press-En1 
296  lines. 

Grand 

OMAHA.  NEBR.  NOTE- 

World-Her*ld-d  .  1,596  055  1,641,092  combina't 

World-Herald-S  .  865  671  792,119  terprise-n 

Gra-d  Total  .  2,461,726  2  433  211  Pres^Ente 

NOTE:  World-Herald  sold  in  corr\{}ina-  24  046  lin 

tion  m  &  a,  linage  of  only  one  edition,  includes 
a.  is  shown. 

ORLANDO,  FLA.  Times-m 

Sentinel-m  .  2,782  413  2,709  064 

Sentinel-S  .  820  936  948  993  Ni 

Star-e  .  2,720,067  2,612,358 

Grand  Total  .  6,323,416  6,270,415 

NOTE:  Part  run  advertising  Included: 

Sent'nal-m  1967 — 2.782,413  incT'des  773  383  Democral 
lines;  1966 — 2.709,064  includes  798.878  lines.  Chronic 
Sentinal-S  1967—820.936  includes  572,775  tDemocr. 
lines;  1966 — 948,993  inct"des  337  533  lines.  Chronic 
Star-e  1967-2,720,067  includes  637,455  lines;  'Timas-Ui 
1966—2,612,358  includes  641,966  lines. 

PALO  ALTO.  CALIF. 

Times-e  .  1,956,338  1,972,314 

PASADENA.  CA'IB. 

Star-News-e  .  1,129,709  1,165,431  ' 

§lndependent-Star  Grand 

News-S  .  302,722  395  657  NOTE: 

Independent-m  .  1,094,418  1,080,426  igij  in  < 

Grand  Total  .  2.526,849  2,641,514  fished"! 

PATERSON.  N.J.  Monday. 

Call-m  . 882,280  588,938 

PAWTUCKET.  R.l.  ?••  •-  • 

Times-e  .  921,818  919,146  ?“•**  • 

Union-m 

PEORIA.  ILL.  'Union-S 

Journal  Star 

(Sea  Note)  .  1,717.473  1,602,338  Grand 

IJournal  Star-S  .  520,924  479,514 

Grand  Total  .  2,238,397  2,081,852 

NOTE:  Journal  Star-m  &  Journal  Star-e  p  „ 
sold  in  combination.  Linage  of  only  one  A- 

edition— Journal  Star-a — is  shown.  3rost-Dis| 

PHILADELPHIA.  PA.  Grand 

Bulletin-a  .  2,405,823  2,590,102  NOTE: 

tBullatin-S  .  921,427  946,162  Globa-Di 


PROVIDENCE.  R.l. 

228,786  Bulletin-a  .  1,868,717  1,833,425 

Journal-m  .  1,799,834  1,765,519 

79*063  tJournal-S  .  823,905  819,231 

Grand  Total  .  4,492,456  4,418,175 

121,717  READING.  PA. 

Eagle  (See  Note)  ....  1,254,722  1,291,321 

«*373  .  392,811  335,994 

Grand  Tot*!  .  1,647,533  1,627,315 

'°°‘*T4  NOTE:  Eagle-e  4  Times-m  sold  in  com- 
_  ■  bination.  Linage  of  one  edition  Eagle-e 

j  is  shown, 
ludsd: 

icludes  RIVERSIDE.  CALIF, 

s  13?.-  Press-Enterprise 

icludes  (See  Note)  .  1.757.271  1,590,683 

■s  93,-  §Press-Entarprisa-S  ...  376,838  408,298 

Grand  Total  .  2,134,109  1,998,981 

NOTE;  Enterprise-m  4  Press-a  sold  in 
Twine  combination.  Linage  of  one  edition,  En- 
792,119  terprise-m  is  shown. 

"rrTTT  NOTE:  Part  run  advertising  included; 
433.211  Press-Enterprise  1967 —  1,757,271  includes 

ntjpina-  24,046  lines;  Press-Enterprise  1966 — 1,590,683 
dition.  includes  14,838  lines. 

ROANOKE,  VA. 

inaniM  Times-m  .  1,442,173  1,206,279 

§Times-S  .  383.952  354,698 

”8W3  World-Naw$-e  .  1,374,218  1,234,658 

HTT;:  Grand  Total  .  3,200,343  2,795,635 

270,415 

luded;  ROCHESTER.  N.Y. 

773  383  Democrat  4 

I  lines.  Chronicle-m  .  1,705,309  1,727,963 

572,775  fDemocrat  4 

lines.  Chronicla-S  .  961,200  947,281 

i  lines;  'Times-Union-e  .  2,137,045  2,254,899 

**■  Grand  Tot*l  .  4,803,554  4,930,143 

972,314  ROCKFORD.  ILL. 

Star  (See  Note)  .  1.367,215  1,295,076 

Star-S  .  493,802  553,626 

165,431  _ 

.  Grand  Total  .  1,861,017  1,848,702 

nonani  NOTE:  Star-m  4  Ragister-Republic-e 

080,426  loid  in  combination.  Linage  of  only  one 
edition— Star-m-is  shown.  Star-m  pub- 
lished  five  week  days  only,  excluding 
Monday. 

588.938  SACRAMENTO.  CALIF. 

Bea-a  .  2,247,123  2,508,968 

419  14*  §B««S  .  672,260  745.743 

Union-m  .  1,108,162  875,467 

•Union-S  .  163,265  218,633 

602,338  Grand  Total  .  4,190.810  4,348,811 

ST.  LOUIS.  MO. 

nei  ecu  Globe-Democrat-m  ...  1,553,316  1,650,361 

c*;;-  fGlobe-Democrat-we  ..  556,399  600.360 

I.  nnl  Post-Oisp*tch-o  .  2,633,271  2,713,405 

'T  §Post-Dispatch.S  .  1.431.527  1.436,485 

Grand  Total  .  6,174,513  6,400,611 

590,102  NOTE;  Part  run  advertising  Included; 

946,162  Globa-Democrat-m  1967 — 1,553,316  in- 


Ingi'irei-m  .  1,801,332  1,903,416  eludes  351,380  lines;  1966 — l,6M,36l  in- 

1 - r„.  r  ,  ar.  ....  .  ..w.  .r.  cludes  404.305  lines.  Post-Dispatch-e  1967 


Inquirar-S  .  1,851,786  1,809,851  eludes  404,305  lines.  Post-Dispatch-e  196/ 

News-a  .  960,123  1,021,003  —2.633,271  includes  369,572  lines;  1966— 

.  .  2,713,405  inc'udes  235,420  lines.  Globe- 

.  7,940,491  8,270,534  Damocrat-m  published  5  week  days  only. 

EDITOR  ac  PUBLISHER  for  October  7,  1967 


ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,016,293  1,234,701 

tPicneer  Press-S  .  839.708  915,476 

Dispdtch-o  .  1,974,836  2,227,606 


SOUTH  SEND,  IND. 


Grand  Total  .  3,850,837  4,377,783 

NOTE:  Part  run  advertijinn  included: 
Dispatch-e — 1967 — 1.974,836  includes  241,- 
105  lines;  1966—2,227,606  includes  244,299 
lines. 


ST.  PETERSBURG.  FLA. 

Titnes-m  .  2,278,347  2,223.925 

§Times-S  .  703,053  597,536 

Independent-e  .  1,053,168  1,039,810 

Grand  Total  .  4,034,568  3,861,271 

NOTE:  Part  run  advertisinn  included: 
Times-m  1967 — 2.278,347  includes  249,147 
lines;  1966—2,223,925  includes  254,320  tines. 
Times-S  1967 — 703,053  incl.des  83,684  lines; 
196(6— 597,536  includes  32,849  lines. 


SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,121,265  2,063,570 

tTribune-S  .  691,312  707,560 

Deseret  News-e  .  2,147,745  2,079,453 

Grand  Total  .  4,960,322  4,850,623 

SAN  ANTONIO.  TEX. 

Expressm  .  1,825,685  1,757,089 

tExpress-News-S  .  723,245  663,363 

Express-News-sat  .  272,899  294,048 

News-e  .  1,791,478  1,819,021 

Liaht-e  .  2,045,908  1,965.437 

5Liqht-S  .  860,506  795,221 

Light-sat  .  171,522  163,455 

Grand  Total  .  7,691,243  7,457,634 

NOTE:  Express-m,  News-e  t  Light-e 
published  5  days  a  week  only. 


SAN  BERNARDINO.  CALIF. 

Sun-m  .  1,935,258  1,783,789 

JSun-Telegram-S  .  441.513  475,707 


Gand  Total  .  2,376,771  2,259,496 

NOTE:  Part  run  advertising  included: 
Sun-m  1967  1,935,258  includes  58,881  lines; 

1966  1,783,789  includes  53,194  lines.  Sun-j 

1967  441  513  lines  includes  13,893  lines. 
Sun-m,  &  Telegram-e,  are  sold  in  op¬ 
tional  combination.  Linage  of  one  edi- 

'  tion,  Sun-m  is  shown. 


SAN  DIEGO.  CALIF. 

Union-m  .  1,929,952  2,084,650 

|Union-S  .  944,964  890  357 

Tribune-e  .  2,669,997  2,808  608 


Grand  Total  .  5,544,913  5,783,615 


Grand  Total  .  5,215,971  5,814,657 


,  SANTA  ANA.  CALIF. 

Register  (See  Note)  ..  2,991,090 
IRegister-S  .  750,772 


Grand  Total  .. 


SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,065,652  2,360,024 

baminer-e  .  2,129,925  2,463,835 

Examiner  &  Chron!cle-S  1,020,394  990,798 


SAN  JOSE,  CALIF. 

Mercury-m  .  3,311,086  3,420,393 

News-e  .  3,299,926  3,459,504 

t§Mercury-News-S  _  841,033  896  672 


Grand  Total  .  7.452,045  7,776  569 

NOTE:  Part  run  advertising  included: 
Mercury-m  1967  3,311,086  lines  includes 

271.980  lines;  1966  3,420,393  includes  277,- 

867  lines;  News-e  1967  3,299,926  includes 

271.980  lines;  1966  3,459.504  includes  277,- 

868  lines. 


SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1,603,439  1,625,919 


Grand  Total  3,741,862 

NOTE:  Register-e  Register-m  sold 
only  in  combination.  Linage  of  one  edi¬ 
tion,  Register-e  is  shown. 


^  SCHENECTADY.  N.Y. 

Saiette-m  .  1,332  660  1,327.753 

Union  Star-e  .  943,122  836  583 


2,325,782  2,164,336 


,  SEATTLE,  WASH. 

Post-Intelliaencer-m  ..  1,673,183  1,623  739 

§Post-lntelligencer-S  ..  518,971  472  391 

Ilinei-e  .  2,589,471  2,556,517 

'""es-S  .  903,322  842  849 


Grand  Total  .  5,684,947  5,495,496 


SHREVEPORT.  LA. 

i®“f"*l-e  .  1,032,821  1,093,803 

S'"**-"!  1,397,727  1,396,564 

'""•*■5  .  .  564.830  502.453 


Tribune-e  . 

.  j. 686,851 

1,704,817 

Tribune-S  . 

.  625,548 

638,847 

Grand  Total  . 

,  2,312,399 

2,343,664 

SPOKANE. 

WASH. 

Spok«sman-Review-m 

957,324 

884,693 

t$pokesman-Review-S  . 

.  496,525 

450,733 

Chronicle-e  . 

.  1,133,844 

1,129,880 

Grand  Total  . 

,  2,587,693 

2,465,306 

STOCKTON, 

CALIF. 

Record-e  . 

.  1,774,594 

1,898,388 

SYRACUSE.  N.Y. 

Herald-Journa>l-e  ... 

.  2,029,118 

1,756,368 

t§Herald-American-S 

630,634 

626,138 

Post  Standard-m  _ 

896,295 

891,069 

Grand  Total  . 

.  3,556,047 

3,273,575 

TACOMA. 

WASH. 

News-Tribune-e  . 

.  1,764,149 

1,789,216 

News-Tribune-S  . 

.  572,758 

598,892 

Grand  Total  . 

.  2,336,907 

2,388,108 

TAMPA, 

FLA. 

Tribune-m  . 

.  2,204,293 

2,231,428 

(Tribune-S  . 

.  735,842 

705,044 

limas-e  . 

.  1,499,386 

1,370,446 

Grand  Total  . 

.  4,439,521 

4,306,918 

NOTE;  Part  run  advertising  i 

included; 

Tribune-m  1967 — 2,204,293  includes  118,- 

469  lines;  1966-2,231,428  includes  130,869 

lines. 

TOLEDO, 

OHIO 

Times-m  . 

.  631,415 

654,990 

Blade-e  . 

.  2,138,065 

2,070,867 

Blade-S  . 

730,064 

951,624 

Grand  Total  . 

.  3,499,544 

3,677,481 

NOTE:  Times-m  published  5  days  a  week 

only.  Blade  not  published  August  6  and  7 

due  to  strike  conditions.  Times 

not  pub- 

lished  August  7  due 

to  strike  conditions. 

TORONTO, 

CANADA 

Globe  &  Mail-m  _ 

.  1,404,092 

1,318,195 

#Telegram-e  . 

.  2,231,199 

2,123,256 

Star-e  . 

.  2,565,414 

2,440,296 

Grand  Total  . 

.  6,200,705 

5,881,747 

NOTE:  Telegram-e 

includes 

Weekend 

Magazine  linage,  and  Star-e, 

Globe  & 

Mail-m  include  rotogravure  section  lin- 

age. 

TRENTON,  N.J. 

Evening  Times-e  . 

.  1,148,958 

1,133,919 

'Times  Advertiser-S  . . 

..  718.307 

723.249 

Trentonian-m  . 

..  884,313 

916,093 

Grand  Total  . 

.  2,751,578 

2.773,261 

NOTE;  Times-e  published  5  days  a  week 

only. 

TROY, 

N.Y. 

Record  (Sea  Note)  .. 

..  1,173,263 

1,163,300 

NOTE:  Record-m  t 

Times'Record-a  sold 

in  combination.  Linage  of  one  edition 

Record-m  is  shown. 

TULSA, 

OKLA. 

Tribune-e  . 

,.  1,877,338 

1,869,698 

World-m  . 

..  1,879,675 

1,801.505 

World-S  . 

. .  626,487 

648,045 

Grand  Total  . 

,.  4,383,500 

4,319,248 

UNION  CITY.  N.J. 

Hudson  Dispatch-m  . 

.  707,329 

784,780 

UTICA. 

N.Y. 

Observer  DIspatch-e 

1,004,675 

'Observer  Dispatch-S 

355,709 

Press-m  . 

1,233,703 

Grand  Total  . 

2,594,087 

NOTE;  All  newspopers  did  not  publish 

August  1  through  August  31,  1967. 

WASHINGTON.  D.C. 

News-e  . 

..  1,413,015 

1,433,560 

Post-m  . 

..  4,116,013 

4,289,867 

|Pos(-S  . 

.  1,536,167 

1,626,051 

Slar-e  . 

2,484,572 

2,760,266 

fStar-S  . 

919,958 

1,044,867 

Grand  Total  . 

10,469,725 

11,154,611 

WATERBURY.  CONN. 

American-e  . 

..  1,422,362 

1,441,558 

Republican-S  . 

. .  530,716 

546.897 

I  Grand  Total  .  2,995,378  2,992,820 

I  editor  8C  publisher  for  October  7,  1967 


WESTCHESTER-ROCKLAND  GROUP, 
N.Y.  (10  CITIES) 

Mamaroneck  Times-e  .  956,363  1,017,739 

Mount  Vernon  Argus-e  1,018,560  1,096,656 
New  Rochelle 

Standaad-Star-e  ....  1,027,035  1,110,872 
Ossining  Citiien- 

Register-e  .  1,000,821  1,021,366 

Peekskill  Star-e  .  802,553  774,088 

Port  Chester  Item-e  ..  1,045,094  1,159.372 

Tarrytown  News-e  .  925,701  974,890 

Yonliers  Herald 

Statesman-e  .  1,215,571  1,271,412 

Wh  to  Plains 

Reporter-Oispatch-e  1,266,404  1,323,017 
Rockland  Journal 

News-e  .  1,032,845  1,057,811 

Grand  Total  . 10,290,947  10,807,223 

WICHITA.  KANS. 

Eagle-m  .  1,900,718  1,725,958 

Bea:on-e  .  1,269,203  1,241,020 

tEagle  &  Beacon-S  ....  498,566  508,173 

Grand  Total  .  3,668,487  3,475,151 

NOTE:  Part  run  advertisinn  included: 
Eagle-m  1967-1.900,718  includes  41,687 
lines;  1966—1,725,958  includes  45,972  lines. 
Eagle  &  Beacon-S  1967 — 498,566  includes 
39,475  lines. 


WINSTON-SALEM,  N.C. 

Journal-m  .  1,524,384  1,491,576 

Sentinel-e  .  1,388,163  1,393,731 

Journal  &  Sentinel-S..  457,444  392,157 

Grand  Total  .  3,369,991  3,277,464 

WORCESTER.  MASS. 

Telegram-S  .  574,616  588,264 

Telegram-m  .  947,236  959,755 

GaieHe-e  .  1,180,634  1,276,591 

Grand  Total  .  2,702,486  2,824,610 

NOTE:  Part  run  advertisinn  included; 
Telegram-m  1967—947,236  includes  62,721 
lines;  1966—959,755  includes  41.747  lines. 
Gazette-e  1967 — 1.180,634  includes  M,I04 
lines;  1966 — 1,276,591  includes  50,302  lines. 


YOUNGSTOWN.  OHIO 

Vindicator-e  .  1,609,779  1,573  229 

§Vindicator-S  .  998,214  924,627 


Grand  Total  .  2,607,993  2,497.856 


A.L.S.  REPORTS 


BLUEFIELD,  W.  VA. 

Telegram-m  .  501,429  489,383 

Telegraph-S  .  174,541  167,832 

Grand  Total  .  675,970  657.215 

Teleqraph-S  includes  FAMILY  WEEK 

24,  115  lines  (1967);  25,377  lines  (1966). 

NOTE;  Teleqraph-S  sold  in  combination 
with  Sunset  News-e. 


COLUMBIA,  S.C. 

State-m  .  1.455.573  1,306,277 

State-S  .  498,272  409,054 

Record-e  .  1,132,429  977,677 

Grand  Total  .  3,086,274  2,693,008 

Slate-S  includes  THIS  WEEK  15,720  lines 
(1967);  18,181  lines  (1966). 


DULUTH.  MINN. 

Hera.ld-e  .  828  342  834,281 

New$-Tribune-m  .  751,919  704.180 

News-Tribune-S  .  541,461  480.572 

Grand  Total  .  2,121,722  2,019,033 


MONROE.  LA. 

World-m  .  989,142  832,658 

World-S  .  259  758  298,188 

News-Star-e  .  980,996  814,121 

Grand  Total  .  2,229,896  1,944,967 


PASSAIC.  N.J. 

Herald-News-e  .  1,081,045  1,098,453 


Grand  Total  .  1,953,078  1,988,455 

NOTE:  American-e  &  Republican-m, 
sold  only  in  combination.  Linage  of 
American-e  only  is  shown. 


PATERSON.  N.J. 

News-e  .  1,239,407  1,326,246 

QUINCY,  MASS. 

Patriot  Ledger-e  .  1,195,523  1,201,955 

SCRANTON.  PA. 

Tribune-m  .  476,077  449,887 

Scrantonian-S  .  416,947  490,706 

TImes-e  .  1,037,503  1,075,238 

Times-S  .  122,595  - 

Grand  Total  .  2,053,122  2,015,831 

Scrantonian-S  includes  PARADE  22,726 
lines  (1967);  22,849  lines  (1966).  FAMILY 
WEEKLY  Times-S  includes  24,115  lines 
(1967). 


WILKES-BARRE,  PA. 

Record-m  .  552,173  518,281 

Times-Leader-e  .  1,180,285  1,116,704 

Independent-S  .  521,800  529,563 


Grand  Total  .  2,254,258  2.164.548 

Independent-S  includes  FAMILY  WEEKLY 
24,115  lines  (1967);  25,377  lines  (1966). 

FIGURES  SUPPLIED  BY 
PUBLISHERS 


ABERDEEN. 

S.D. 

American-News-e  . 

437,318 

435,666 

American-News-S  . 

193,998 

169,302 

Grand  Total  . 

631,316 

604,968 

ALTOONA. 

PA. 

Mirror-e  . 

1,257,501 

1,159,837 

APPLETON-NIRNAM-MBNASHA.  WIS. 

Po$t-Crescent-e  .  1,135,540  1,153,754 

Post-Crescent-S  .  320,362  282,562 


Grand  Total  .  1,455,902  1,436,316 

BLOOMINGTON.  ILL. 

Pantagraph-AII  Day-S  1,496,152  1,306,900 
NOTE:  FAMILY  WEEKLY  linage  not  in¬ 
cluded  either  year. 

BURLINGTON,  VT. 

Free  Press-m  .  986,480  936,764 

CANTON.  OHIO 

Repository-e  .  I, Ml. 616  1,852,830 

Repos!tory-S  .  612  402  580,664 

Graaid  Total  .  2,454,018  2,433.494 

CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 

Southern  lllinoisan-e  487.830  487,774 

Southern  Illinoisan-S  ..  124,642  138,096 

Grand  Total  612,472  625.870 

Does  not  include  FAMILY  WEEKLY. 

CHAMBERSBURG,  PA. 

Public  Opinion-e  .  704,151  724.409 

CHAMPAIGN-URBAN  A,  ILL. 

Courier-e  .  693.994  712,152 

Courier-S  .  267,134  277,984 

Grand  Total  .  961,128  990,136 

CHARLESTON,  W.  VA. 

Gaiette-m  .  1,085  490  1,054,354 

Mail-e  .  1,170,974  1,122,366 

GaieHe-Mail-S  .  417,494  365,008 

Grand  Total  .  2,673,958  2,541,728 

NOTE;  Above  linage  does  not  include 
PARADE  magazine  and  pre-print  inserts. 

CHILLICOTHE,  OHIO 

Garzette-e  .  1,030,918  1,066,360 

CORPUS  CHRISTI,  TEX. 

Caller-m  .  1,677.914  1,678,306 

Times-e  .  1,705,186  1,679,174 

Caller-Times-S  .  438,018  455,182 

Grand  Total  .  3,821,118  3,812,662 

COVINGTON.  KY. 

Kentucky  Post  & 

Times-Star-e  .  819,714  816.060 

DANBURY.  CONN. 

News-Times-e  .  1,055,348  1,087,996 

DAVENPORT,  ICWA 

Times-Democrat-m  ...  1.083.880  1,313,752 

Times-Democrat-e  _  1,346  506  1,476,314 

Times-Democrat-S  _  434,434  450,408 

Grand  Total  .  2,864,820  3,240,474 

DAYTONA  BEACH.  FLA. 

News-e  .  801,974  758,198 

News-Journal-S  .  180,348  187,138 

Journal-m  .  868,438  809,368 

Grand  Total  .  1,850,760  1,754.704 

DECATUR.  ILL. 

Herald  S  Review-me  .  972,104  1,033,382 

Herald  S  Review-S  ...  300,902  310,884 

Grand  TotaJ  .  1,273,006  1,344,266 

EAST  ST.  LOUIS.  ILL. 

Journal-e  .  483,728  497,784 

Journal-S  .  152,138  147,140 

Grand  Total  .  635,866  644,924 

Does  not  include  FAMILY  WEEKLY. 

EDWARDSVILLE,  ILL. 

Intelligencer-e  .  236,698  222,208 

FALL  RIVER.  MASS. 

Herald  News-e  .  1,097,930  1.072,271 

FORT  MYERS.  FLA. 

News-Press-mS  .  1,296,329  1.176,171 

51 


> 


1967 

1966 

GAINESVILLE,  FLA. 

5un-eS  ei  sat  . 

998,102 

1,004,514 

GRAND  FORKS.  N.D. 

H«rald-eS 

936,754 

1.059  842 

HARRISBURG,  PA. 

^atriot-m  . 

1,366,414 

1,279,320 

Fatriot-News-S 

492,296 

498.428 

Grand  Total 

1,858,710 

1,777.748 

NOTE:  Patriot-News-S 

does  not 

include 

Parade  linage. 

HAVERHILL. 

MASS. 

Gazette-e 

724  710 

707,742 

HUNTINGTON. 

W.  VA. 

Advert'ser-e  . 

1,106,154 

1 .049  628 

Herald-Di$patch-m 

1,066,407 

1,020  565 

Herald-Advertiser-S 

284  329 

265.599 

G-and  Total  . 

2,456,890 

2,335,792 

HUNTSVILLE 

.  ALA. 

Timeswc 

1.367  282 

1,517.166 

TimaS'S 

403,740* 

469,126 

Grand  Total 

1  771, 02r 

1,986  292 

NOTE:  •This  includes 

PARADE. 

HVANNIS.  MASS. 

Cape  Cod  Standard- 

Times-e 

730,730 

751.128 

Caoe  Cod  Standard- 

Times-S 

122,710 

77,770 

Grand  Total 

853.440 

828,898 

JOHNSON  CITY.  TENN. 

Press-Chronicle-d 

591.584 

586.642 

Press-Chronicle-S 

239,148 

223.216 

Ifi7  I9M 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-m  895,958  926,840 

MOLINE-ROCK  ISLAND,  ILL. 

Arqus-e  .  1,424,941  1,391,348 

Oispdtch-e  .  1,442,028  1,431,066 

MORGANTOWN,  W.  VA. 


Post-e 

459,018 

419,657 

Dominion-News-m 

..  459,018 

419,657 

Dominion-Post-S  .  ... 

204,746 

147,294 

Grand  Total  . 

.  1,122,782 

986,608 

NEWARK, 

OHIO 

Advocate-e  . . 

.  1,230,740 

1.349.082 

NEW  BRITAIN.  CONN. 

Herald-e  . 

.  929,184 

1,022,180 

NEW  LONDON.  CONN. 

Day-e  . 

.  1,184,176 

1,249,024 

NORRISTOWN.  PA. 

Times-Herald-e  . 

.  1,077,089 

1,061,645 

NORTH  PLATTE.  NEBR. 

Telegraph-e  . 

.  575,498 

582,484 

OGDEN, 

UTAH 

Standard-Examiner-e 

.  1,243,522 

1.238,578 

Standard-Examiner-S 

350,938* 

310,072* 

Grand  Total  .. 

.  1,594,460 

1,548,650 

NOTE;  'Includes  FAMILY  WEEKLY  24,052 
lines  (1967):  25,830  lines  (1966). 

OIL  CITY,  FRANKLIN,  PA. 

Derrick-m  .  579,980  597,053 

News-Herald-e  .  498,631  504.693 


1967  1966 

SALEM,  ORE. 

Oreqon  Statesman-m  .  1,182,649  1,088,422 
Oregon  Statesman-S  ..  245,134  248,743 

Capital  Journal-e  ....  1,325,268  1,289,778 


Grand  Total  .. 

.  2,753,051 

2,626,943 

NOTE;  Does 

not  include 

FAMILY 

WEEKLY. 

SALISBURY.  N.C. 

Post-e  . . . 

.  729,372 

711,704 

Posts  . 

.  175,126 

183,288 

Grand  Total  .. 

.  904.498 

894,992 

SANTA  BARBARA.  CALIF. 

News-Press-e 

. .  1,470,735 

1.367,646 

News-Press-S  _ 

.  462,371 

392,238 

Grond  Total  .. 

....  1,933,106 

1,759,884 

SIOUX 

FALLS,  S.D. 

Argus-Leader-e 

.  888,384 

828,646 

Argus-Leader-S 

.  314,790 

248,766 

Grand  Total  . . 

.  1,203,174 

1,077,412 

STROUDSBURG.  PA. 

Pocono  Record-m 

.  639,660 

610,736 

SUPERIOR,  Wise. 

Telegram-e  . 

.  516,964 

490,266 

TERRE 

HAUTE.  IND. 

Star-m  . 

.  881,090 

907,298 

Tribune-e  . 

.  1,001,910 

1,015,098 

Tribune-Star-S 

...  .  467,054 

472,010 

Grand  Total  .  2,350,054  2,394,406 


G-and  Total  830  732  809  858 

NOTE:  Includes  FAMILY  WEEKLY  24,- 
041  lines  (1967);  26,166  lines  (1966). 

KENNEWICK-PASCO-RICHLAND. 

WASH. 


Tri-City-Herald-e 

Trl-City-Herald-S 

752  402 
163,548 

792,932 

191,198 

Grand 

NOTE: 

WEEKLY. 

Total 

Does  not 

915  950 
include 

984.130 

FAMILY 

News-e 

KENOSHA. 

Wise. 

1,377,068 

1,386,924 

KINGSTON. 

Preeman-e 

N.Y. 

1,023,932 

1,010,772 

Tribune-e 

Tribune-S 

KOKOMO. 

IND. 

1,151,654 

194.306 

980,370 

164,990 

Grand 

Total 

1,345,960 

1,145,368 

NOTE;  Does  not  include  24,157  lines 


(1967);  26,166  lin« 

WEEKLY, 

(1966); 

FAMILY 

LAKELAND. 
Ledger-cS  B  sat.  m.  . . 

FLA. 

1,209,408 

1,106  084 

LA  SALLE. 

News-Tribune-e 

ILL. 

803.144 

679  492 

UNCOLN, 

Star-m  . 

Journal-e 

Journal  B  Star-S 

NEBR. 

1,230  086 
1,222,512 
441,371 

1,098,514 

1,149,876 

427.413 

Grand  Total  2,916.937  2  698,571 

NOTE:  Includes  PARADE  22,968  lines 

(1967):  22,768  tines  (1966). 

LOCKPORT,  N.Y. 

Union-Sun  t  Jourisel-e  699,258  706,776 

LORAIN,  OHIO 

Jou-^naJ-e  .  1,575  376  1,514  009 

LOUISVILU.  KY. 

Courier-Joumal-m  ..  I.5K  384  1,522,583 
Courie'-Journal  t 

Times-S  .  892,555  939  334 

Times-e  .  2,111,158  2,038,261 


G'and  Total  ..  4,504,097  4,500,178 

NOTE;  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROF  display 
is  published  on  6-column  basis  and  classi¬ 
fied  on  9-column  basis. 


Grand  Totcrl  .  1,078,611  1,101,746 

ONEONTA,  N.Y. 

Star-m  .  540,778  582,876 

PADUCAH,  KY. 

Sun-Democrat-e  .  912,534  760,690 

Sun-Democrat-S  .  230,566  232,750 


Grand  Total  .  1,143,100  993,440 

PINE  ILUFF,  ARK. 

Commercial-e  .  599,060  729,680 

Commerciel-S  .  205,4M  240,310 


Grand  Total  .  804,524  969,990 

NOTE:  Does  not  include  32,844  lines 

family  weekly. 

PITTSFIELD,  MASS. 

Berkshire  Eagle-e  .  1,126,552  1,113,952 

PLATTSRURGH.  N.Y. 


Press-Republican- 

m  ..  661,780 

653,492 

PORT 

JERVIS,  N.Y. 

.  232  806 

259,280 

PORTLAND.  ME. 

Press  Herald-m 

.  989,333 

903,876 

.  9SI.664 

913,090 

358,380 

Telegram-S  _ 

.  357,646 

Grand  TotaJ  . 

.  2,298,643 

2,175,346 

POTTSTOWN.  PA. 

Mercury-m  .  1,023,470  1,038,786 

POUGHKEEPSIE,  N.Y. 

Journal-e  .  1,187,893  1,233,095 

Journal-S  .  396,959*  461,412* 


Grand  Total  .  1,584,852  1,694.507 

Includes  FAMILY  WEEKLY  24.041  lines 
(1967):  26.166  lines  (1966). 


QUINCY,  ILL. 

Herald-Whig-e  .  655,564  696,682 

Herald-Whig-S  .  231,210  261,128 


Grand 

Total  .  886,774 

957,810 

RAPID  CITY.  S.D. 

Journal-e 

.  910,280 

763,084 

Journal-S 

. . .  259,994 

232,344 

Grand  Total  .  1,170.274  995,428 


TOPEKA,  KANS. 

Capital-m  .  1,222,473  1,141,024 

State  Journ«l-e  .  995,046  1,002.858 

Capital-Journal-S  . . .  329,567  303,229 


Grand  Total  . 

.  2,547,086 

2,447,111 

TUCSON. 

ARIZ. 

Star-m  . 

1,857,793 

1,986,145 

Star-S  . 

386,138 

419,227 

Citizan-a  . 

2.069.501 

2,285,612 

Grand  Total  . 

4.313.432 

4.690.984 

NOTE;  Star-S  includes  PARADE. 

VICTORIA. 

TEXAS 

Advocate-m  . 

693,308 

586,474 

Advocate-S  . 

184,002 

167,062 

Grand  Total  .  877,310  753,536 


WAUKEGAN.  ILL. 

News-Sun-e  .  1,512,308  1,473,542 

WILMINGTON,  DEL. 

News-Journal-me  .  1,812,156  1,907.128 

WOONSOCKET.  R.i. 

Call-e  . .  868,764  801,945 

CANADA 

CALGARY,  ALTA. 

Herald-e  .  2,096,480  1,923,636 

EDMONTON.  ALTA. 

Journal-e  .  .  1,977,259  2,032,648 

HAMILTON,  ONT. 

Spectator-e  .  2,130,476  1,961,376 

KITCHENER. -WATERLOO.  ONT. 

Record-e  .  1,704,501  1,611,535 

LETHtRIDGE,  ALTA. 

HeraJd-e  .  623,269  676,600 

LONDON.  ONT. 

Free  Press-me  .  1,882,388  1,912,348 

MONTREAL  QUE. 

Le  Diamanche-Matin-S  211,958  211,709 

NORTH  RAY,  ONT. 

Nugget-e  .  542,741  561,523 


MADISON.  Wise.  RENO.  NEV. 


Capital  Times-e  1,125,663  1,087  142  Joumal-m  .  1,172.500  882,518 

Staite  Joumal-m  1,729  448  1,763  790  Journal-S  .  310,422  344  372 

State  Journal-S  454  790*  518,966*  Gaiette-e  .  1,367,254  1,228  850 


Grand  Total  3  309,901  3,369,898  Grand  Total  .  2,850,176  2,455,740 

NOTE:  Includes  PARADE  21,042  lines  Does  not  include  FAMILY  WEEKLY. 
(1967);  21  987  lines  (1966). 

RICHMOND.  VA. 

MERIDEN.  CONN  Times-Dispatch-m  ...  1,598.297  1,819  393 

Record-m  .  867  762  934  990  News  Leader-e  .  1,681,849  1,709  962 

Journal-e  .  .  815,358  866  782  Times-Dispatch-S  .  897,441  942,219 


Grand  Total,  1,683  120  1,801,772  Grand  Total  .  4,177,587  4.471,574 


OTTAWA.  ONT. 


Citizen-e  . . . ’. 

1.979,815 

1,914.202 

La  Droit-a  . 

976,479 

890,560 

REGINA.  SASK. 

Leader-Post-e  . 

1,362,304 

i.412,095 

SASKATOON. 

SASK. 

Star-Phoenix-e  . 

1,042,741 

1,026.024 

SIDNEY,  NOVA 

SCOTIA 

Cape  Breton  Post-a  . . 

823,636 

845,521 

1967  1966  I 

t 

VANCOUVER.  R.C.  > 


Sun-e  .  2,60'l,332  2,534,431  ,1 

Province-m  .  1,137,616  1,113,918  ‘ 


NOTE;  Sun-e  includes  WEEKEND*  MAG¬ 
AZINE  34,615  lines  (1967);  45,692  tines 
(1966). 

WINNIPEG,  MAN. 

Tribune-e  .  1,392,336  1,443,427 


Honolulu  Gets 


‘Perspective’  j 

The  Honolulu  Advertiser  has  "i 
arranged  to  reprint  each  Mon-  | 
day  morning  a  two-page  spread  I 
from  the  Los  Angeles  Sunday  ’ 
Times  called  “Perspective,” 
which  gives  a  roundup  of  the 
preceding  week’s  world  news. 

“Perspective”  is  the  center 
spread  of  the  Opinion  Section 
of  the  Los  Angeles  Sunday 
Times.  It  is  illustrated  and  does 
not  carry  bylined  articles  or 
columns. 

George  Chaplin,  vicepresident 
and  editor  of  the  Advertiser, 
made  arrangements  for  pur¬ 
chase  of  rights  to  “Perspective.” 
The  Advertiser  is  a  subscriber 
to  the  Los  Angeles  Times-Wash- 
ington  Post  News  Service.  The 
Times  sends  mats  of  the  two 
pages  by  air  freight  each  Satur¬ 
day  and  they  arrive  in  Hono¬ 
lulu  on  Sunday.  The  service  be-  j 
gan  Oct.  2.  | 

The  Honohdu  Star-Bulletin  ■ 
recently  Ijegan  reprinting  on 
Monday  afternoons  four  pages 
from  “The  Week  In  Review” 
section  of  the  New  York  Sunday 
Times.  (E&P,  Sept.  9,  page  12). 

• 

Former  Copy  Editor 
Buys  Weekly  Paper 

-Columbus,  Ind. 

Duane  Harrison,  former  owner 
and  publisher  of  the  weekly 
Star-Journal  at  Hope,  Ind.,  is 
now  public  relations  assistant 
and  editor  of  company  magazine 
and  newsletters  at  the  Ball 
Brothers  Company,  Muncie. 

The  Star-Journal  was  sold  re¬ 
cently  to  Robert  W.  Carroll,  for¬ 
mer  copy  editor  on  the  Louisville 
(Ky.)  Tittics,  who  left  Louisville 
after  more  than  20  years  on  In¬ 
diana  and  Kentucky  news  desks  | 
to  pilot  the  Hope  weekly.  Har¬ 
rison  and  his  wife,  Joyce,  had 
operated  the  Star-Journal  since 
1960. 

• 

Changes  to  A.M. 

Santa  Fe,  N.M. 

The  109-year-old  daily,  the 
New  Mexican,  has  shifted  from 
afternoon  to  morning  publica¬ 
tion.  Publisher  Robert  McKin¬ 
ney  and  Walter  Kerr,  general 
manager,  said  the  McKinney 
newspaper  group  plans  to  es¬ 
tablish  afternoon  dailies  in 
Santa  Fe,  Espanola  and  Los 
Alamos. 
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Both  Aim  and  Abby  Out; 
Piqued  by  ‘Feud’  Story 


KI':nosha,  Wis.  “We  have  given  them  our  as- 
A  story  in  the  Kenoshn  News  surance  that  if  we  erred,  not  the 
describing  the  rivalry  between  slightest  trace  of  malice  can  be 
the  personal  advice  columnists,  discovered  in  our  inadvertent 
Abigail  Van  Buren  and  Ann  indiscretion  .  .  .  We  hope  that 
Landers,  has  resulted  in  the  can-  the  passage  of  time  will  heal 
cellation  of  their  columns  in  the  these  wounds  and  that  we  may 
newspaper  and  a  front  page  look  forward  to  welcoming 
apology  to  both  women.  either  or  both  of  them  back  to 

The  page  one  story  explained  our  family  of  columnists  in  the 

near  future.” 


that  the  columnists  had  asked 
that  their  contracts  with  the 
News  be  terminated  because  ^f  ^ 

a  story  Aug.  21  introducing  the  9  Given  Fellowsbips 
“Dear  Abby”  column,  written  by  Columbia  Studies 

Miss  Van  Buren.  The  News 

previously  had  carried  the  Ann  Nine  reporters  and  editors— 

Landers  column.  seven  from  the  United  State 

'I'he  women  are  twins.  Miss  ^^fl  ^"’0  from  foreign  countrie 
Van  Buren  in  private  life  is  Mrs.  ■;  have  been  awarded  fellowship 
Morton  Phillips,  Beverly  Hills,  Columbia  University’s  Ad 
Calif.  Miss  Landers  is  married  vanced  International  Reportini 
to  Jules  W.  Lederer,  Chicago.  Program  for  the  1967-68  aca 
In  its  story  Aug.  21,  the  News  demic  year.  They  are: 
described  the  sisters:  Emerson  Chapin,  Netv  Yor 

“It  sometimes  appears  that  Times. 
they  are  using  American  jour-  Chet  di  Mauro,  UPI. 
nalism  as  a  personal  battlefield  Richard  S.  Frank,  Philadel 
and  hundreds  of  newspapers  as  Bulletin. 

private  artillery  in  what  must  Robert  S.  Ingersoll,  Bhiladel 
be  the  most  feverish  female  pMn  Inquirer. 

feud  since  Elizabeth  sent  Mary  Jonathan  Kapstein,  AP. 

Queen  of  Scots  to  the  chopping  Tae-Ung  Kim,  Korea  Timei 

block.  ,  .  .  Each  continuously  Jesse  Walter  Lewis  Jr. 

tracks  the  activities  of  the  other  Washington  Post. 
through  espionage  networks  Raghuvir  Sahay,  Navbhara 

consisting  of  relatives,  friends  Times,  India, 
and  newspapermen.”  Roln'rt  J.  Smith,  Chieitg> 

The  front  page  apology  '/ >'>I*^^ne. 

stated:  • 

“In  retrospect  we  should  have  |  ■ 

tempered  our  pen  with  restraint  *  ru‘C8  iucreasc*!! 

prior  to  publi.shing  statements  Circulation  price  increases  an  --  —  _  _  ..  .  _ , 

about  Ann  and  Abby  that  did  nounced  this  week  included  the  lowing  the  expulsion  from  Egypt  been  manager  of  the  downtown 

not  ai)propriately  reflect  their  following:  of  Bureau  Chief  Garvin  F.  Army  and  Navy  Club  since  Jan. 

relationshij).  They  understand-  Boston  Globe — from  2r)c  to  Sfic  Hudgins  and  other  American  1,  1965  and  before  that  was 

ably  took  exp*ption  to  this  for  the  Sunday  edition  in  an  correspondents  at  the  outbreak  manager  of  the  Fort  Myer  Of 

article  and  advi.sed  their  resj)ec-  area  30  miles  In^yond  the  center  of  the  Israeli-Arab  war,  Neuer-  fleers  Club  for  three  years, 

tive  publishers  to  cancel  their  city.  bourg  has  been  re-assigned  to  Hudson  succeeds  James  B 

columns  in  the  Kenosha  News.  Buffalo  Evening  News — from  Frankfurt,  Germany.  Montfort  who  has  managed  the 

They  did,  however,  abide  by  gc  to  lOc  per  copy,  Monday  A  native  of  Chicago,  Dynan  Club  for  nearly  25  years  while 

their  contracts  and  gave  30  days  through  Friday.  Saturday  re-  joine<l  the  AP  in  Tokyo  in  1941.  it  grew  from  a  membership  of 

notice.”  mains  at  15c.  He  was  interned  for  seven  about  3,400  with  an  annual 

The  paper  .said  that  since  the  Newark  Star-Ledger — from  5c  months  following  the  Japanese  volume  of  business  of  around 

cancellation  notice  was  received  to  10c  per  copy;  home-delivery  attack  on  Pearl  Harbor  and  ?300,000  to  its  present  status  a.s 

it  had  privately  apologized  to  jirice  remains  at  40c  for  six  days  later  worked  in  New  York,  San  the  social  and  professional  center 

both  columtiists.  It  said:  and  Sunday  price  stands  at  20c.  Juan,  Algiers,  Rome  and  Paris,  of  the  Washington  newspaper 


SCALING  THE  NEWS — Roger  Williams,  publisher  of  the  Menomi¬ 
nee  (Mich.)  Herald-Leader,  described  this  home-made  ruler  as  a 
handy  device  to  measure  the  length  of  a  reporter's  or  wire  service 
copy  in  type  lines.  A  local  factory  makes  yardsticks.  The  Herald- 
Leader  people  bought  a  dozen,  cut  them  off  at  18  inches  and 
printed  the  two  scales  on  the  reverse  side  in  a  platen  press. 


Have  ISetvapapera  Chanffed? 

('ontinued  from  page  7 

were  once  newspapers,  each  <»n  a  small 
half-sheet,  yellow  and  lime-slaiiied,  of  a 
•■oarse  fabric,  and  imprinted  with  a  rude 
old  type. 

21.  (same  source  as  above)  The  old 
newspapers  bad  an  indesirable  pictiiresque- 
iiess,  not  to  be  found  in  the  later  ones. 

It  is  pleasant  to  take  <»ne  of  these  little 
dingy  balf-slieets  between  the  thumb  and 
linger,  and  picture  forth  the  personage 

editor  at  PUBLISHER  for  October  7, 


who,  above  ninety  years  ago,  held  it,  wet 
from  the  press.  The  first  pages  of  most  of 
these  old  papers  are  as  soperific  as  a  bed 
of  poppies. 

22.  (same  source  as  above)  Ilajipy  are 
the  editors  of  news|)apers!  Their  produc¬ 
tions  excel  all  others  in  immediate  popu¬ 
larity,  and  are  certain  to  actpiire  another 
sort  of  value  with  the  lapse  of  time.  They 
■scatter  their  leaves  to  the  wind,  as  the 
sibyl  did,  and  posterity  collects  them,  to 
be  treasured  among  the  best  materials  of 
its  wisdom.  With  hasty  pens  they  write 
for  immortality. 
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.Maxwellg  Buy  Paper 

G()Nzai.k.s,  Calif. 

Warren  and  Irene  Coffey, 
whose  family  has  owned  the  76- 
year-old  Gonzales  Tribune,  a 
weekly,  for  70  years,  have  sold 
it  to  Robert  and  Marilyn  Max¬ 
well  in  a  transaction  handled  by 
Joseph  A.  Snyiler,  media  broker. 
Maxwell  has  lieen  editor  of  the 
Menlo-A  therton  Recorder. 

SI 


Police  Chiefs  Praise 
Cameramen  in  Riots 


Philadelphia 

Philadelphia  Police  Commis- 
••iioner  Frank  L.  Rizzo  praised 
the  news  media  for  “playing  up 
the  riots  so  that  the  community 
can  see  what  kind  of  irrespon¬ 
sible  people  we’re  dealing  with.” 

He  said  extensive  reporting 
and  photographic  coverage  of 
the  disturbances  were  the  “best 
things  that  ever  happened  to 
the  law  authorities.  It  has 
helpetl  to  unify  the  communitj’,” 
he  said. 

"I  want  the  news  media  to 
interview  and  photograph  the 
H.  Rap  Brown,  the  Stokely 
Carmichaels  and  the  Cecil 
Moores  and  let  the  public  know 
what  kind  of  irresponsible  peo- 
j)le  they  are,”  Rizzo  said. 

“I  want  the  public  to  see  the 
burning,  looting;  I  want  the 
public  to  see  a  policeman  club¬ 
bing  an  assailant;  I  want  the 
public  to  see  those  kind  of  peo¬ 
ple  who  are  trying  to  take  the 
law  into  their  hands.” 

Sunday  Short  Course 

The  relationship  of  photogra- 
jjhers  and  police  during  riots 
and  civil  disorders  was  discussed 
i>y  a  panel  of  four  police  officials 
<luiing  a  Sunday  Short  Course 
in  news  photography  held  at  the 
Bulletin  Building  and  presented 
by  Region  Three  of  the  Na¬ 
tional  Press  Photographers  As¬ 
sociation.  (Oct.  1). 

Rizzo  was  unstinting  in  his 
praise  of  the  coverage  given  in 
Philadelphia. 

“It  has  been  completely  satis¬ 
factory,”  he  said.  “We  welcome 
press  photographers.  Even 
though  we  have  our  own  men 
with  cameras — we  miss  many 
things  and  films  taken  by  the 
press  have  helped  us.” 

Rizzo  referr^  to  the  photog¬ 
raphers  as  “a  bunch  of  brave 
guys,”  and  said  he  felt  they 
should  be  provided  with  protec¬ 
tion  and  are. 

He  warned  against  going  inU' 
<ianger  areas  alone. 

“There  is  safety  in  numbers 
— don’t  go  out  on  your  own  for 
a  scoop — this  way  you  are  apt 
to  !>»  beaten  up  and  injured.” 

Safety  SuggewtionK 

Other  safety  suggestions  in¬ 
cluded  wearing  dark  helmets, 
dark  clothing,  not  using  lighted 
phone  booths  and  not  cruising 
in  cars  in  riot  areas. 

The  other  panelists  praised 
the  photographers,  but  wdth 
•some  qualifications. 

Lt.  Col.  George  E.  Davidson, 
chief  of  operations  for  the 


Maryland  State  Police,  said  he 
felt  the  photographers  had  done 
an  outstanding  job  in  their  cov¬ 
erage  of  the  riots  in  Cambridge. 

He  pointed  out,  however,  that 
there  had  been  unfair  portray¬ 
als  in  the  past  of  so-called  po¬ 
lice  brutality — wherein  the  pic¬ 
tures  showed  only  part  of  what 
was  going  on — not  what  the 
police  were  really  faced  wdth. 

The  importance  of  getting  all 
the  facts  on  the  background  of 
disorders  and  not  relying  on 
sensationalism  that  slants  pub¬ 
lic  opinion  was  stressed  by  Maj. 
Eugene  Olaff,  operations  officer 
for  the  New  Jersey  State  Po¬ 
lice. 

Silualioii  Improved 

Maj.  Rocco  P.  Urella,  eastern 
task  force  commander  for  the 
Pennsylvania  State  Police, 
pointed  out  that  in  the  early 
days  of  riot  coverage  the  State 
Police  relationships  wdth  the 
press  were  marginal,  but  that 
the  situation  has  greatly  im¬ 
proved. 

The  police  officials  told  what 
has  Ijeen  done  recently  to  facili¬ 
tate  press  coverage  at  the  scene 
of  civil  disorders. 

Davidson  and  Olaff  described 
the  command  posts  set  up  both 
in  Cambridge  and  Newark 
where  there  w'ere  desks  and 
chairs,  telephones  with  special 
lines,  etc.,  available  to  the  press 
as  well  as  responsible  police 
officials  to  set  up  guide  lines 
and  give  up-to-date  information 
on  the  situation. 

Rizzo  told  of  the  city’s  mobile 
command  unit  where  the  press 


gets  information  from  a  ranking 
officer. 

Rizzo  said  that  at  first  he  was 
wary  of  press  and  photogi-aphic 
coverage  of  riots  but  reversed 
his  feelings  after  the  1964  riot 
here. 

“For  awhile  I  believed  the 
press  was  irresponsible  in  its 
coverage  of  the  disturbances,” 
he  said,  “but  then  I  changed  my 
mind  after  the  1964  riots  before 
I  became  police  commissioner. 

“I  believe  that  by  fully  in¬ 
forming  the  public  of  the  riots, 
we  will  be  able  to  deal  wdth  the 
rioters  wdth  community  sup¬ 
port.” 

Hoover  Suggests 
Press  Appraise 
Riot  Coverage 

Washington 

Writing  in  the  October  issue 
of  the  FBI’s  Law  Enforcement 
Bulletin,  J.  Edgar  Hoover  ad- 
\dsed  the  news  media  that  a 
judicial  self-appraisal  of  their 
riot  coverage  might  be  in  order. 

“Some  news  media  already 
have  taken  action  in  this  re¬ 
gard,”  the  FBI  Director  said. 
“There  can  be  no  quarrel  wdth 
the  all-important  role  of  keeping 
the  public  informed  as  quickly 
and  as  completely  as  possible. 
No  one  rightfully  expects  riots 
to  l)e  played  down  or  salient 
facts  wdthheld. 

“On  the  other  hand,  militant 
agitators,  hate -mongers,  and 
publicity  seeking  rabble  rousers 
who  incite  riot.s  have  no  fear  of 
overexposure.  They  know  that 
television,  radio  and  front  page 
news  stories  are  the  l)est  and 
quickest  means  of  getting  their 
vdews  l>efore  the  public.  Thus, 
they  seek  attention  from  the 
new’s  media.” 


6  Food  Editors  j 
Given  ‘Vestas’ 

Chicago 

Six  newspaper  food  editors 
were  named  winners  in  the  1967 
Vesta  Awards  Competition  of 
the  American  Meat  Institute  at 
the  National  Newspaper  Food 
Editors  Conference  here  (Sept. 
30). 

Herrell  DeGraff,  AMI  presi¬ 
dent,  presented  the  w  inners  with 
bronze  statuettes  of  Vesta, 
mythological  goddess  of  hearth 
and  home,  recognizing  excel¬ 
lence  of  their  food  pages.  Win¬ 
ners  are: 

Class  C — Black  and  White — 
Kay  Savage,  Detroit  Free  Presn; 
Color — Jeanne  Voltz,  Los  An¬ 
geles  Times. 

Class  B — Black  and  White — 
Norma  Bidwell,  Hamilton  (Ont.) 
Spectator;  Color — Dorothee  Poi¬ 
son,  Arizona  Republic. 

Class  A — Black  and  White — 
Lee  Borns,  Dayton  Beach  (Fla.) 
News-Journal;  Color — Florence 
Shipley,  Dubuque  (low’a)  Tele¬ 
graph-Herald. 

Thirteen  food  editors  received 
certificates  of  merit  as  runners- 
up  in  the  contest.  They  are: 

Joyce  Manchester,  A7ne.s 
(Iowa)  Daily  Tribune. 

Lillian  Mackesy,  Appleton 
( W i s. )  Pos t-Crescent. 

Lee  Borns,  Daytona  Beach 
News-Journal. 

Karen  Magee,  Denton  (Texas) 
Record  Chronicle. 

Christine  Vanston,  Scranton 
( Pa. )  Times. 

Polly  Paffilas,  Akron  (Ohio) 
Beacon  Journal. 

Jeannette  Branin,  San  Diego 
Independent. 

Opal  Crandall,  San  Diego 
Union. 

Ruth  Gray,  St.  Petersburg 
(Fla.)  Times. 

Jeanne  Voltz,  Los  Angeles 
Times. 

Alyce  Hazeltine,  Seattle  Post-  , 
Intelligencer.  | 

Janet  Beighle,  Cleveland  Plain  j 
Dealer.  ■ 

Mary  Alice  Quinn,  Memphis 
Commercial  Appeal. 

Almost  100  entries  were  re¬ 
ceived  in  the  contest. 

• 

t 

May  Case  Dies,  93 

ClA)Vis,  Calif. 

May  Case,  l^dieved  to  have 
been  the  world’s  oldest  active 
newspaper  reporter  and  column¬ 
ist,  died  here  (Sept.  22)  just 
two  weeks  short  of  her  94th 
birthday.  She  was  born  in  Com- 
manche  County,  Texas,  Oct.  6,  j 
1873.  She  was  travel  editor  and  * 
columnist  for  the  Clovis  Inde-  * 
pendent-Tribune  until  she  took  j 
ill  a  couple  of  months  ago.  j 


NEW  OFFICERS  of  the  Iowa  Daily  Press  Association  were  elected 
recently  at  the  annual  meeting  in  Oes  Moines  attended  by  300 
publishers  and  newspaper  staff  members.  From  left,  front  row, 
Kenneth  E.  Greene,  Iowa  City  Press-Citizen,  vicepresident;  John 
B.  Bishop,  Burlington  Hawk-Eye,  president,  and  Paul  G.  Morris, 
Marshalltown  Times-Rapublican,  director.  Back  row,  from  left,  J.  F. 
Hladky,  Cedar  Rapids  Gazette,  director;  W.  J.  Carmichael,  Webster 
City  Freeman-Journal,  director,  and  Dale  E.  Carroll,  Keokuk  Gate 
City,  retiring  president. 
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The  Weekly  Editor 

SALES  AND  STUFF 


HERSHFIELD  AND  FRIEND — Harry  Hershfietd,  86,  cartoonist,  col¬ 
umnist  and  lecturer,  rests  a  hand  on  metal  bust  of  himself  sculpted 
by  Bill  Crawford,  editorial  cartoonist  for  NEA.  Hershfield,  who 
started  his  career  in  1899  with  the  Chicago  Daily  News,  was  pre¬ 
sented  the  honor  at  the  September  meeting  of  the  National  Car¬ 
toonists  Society.  It  will  be  put  in  a  place  of  honor  at  the  Lambs 
Club  in  New  York  City.  Hershfield  is  a  past  Shepherd  of  the 
fraternity. 

Good  Cartoonist 
Always  Runs  Scared^ 

|{y  Edward  Kupriti 


By  Rick  Friedman 

.SALES:  The  Woodland  Hills 
(Calif.)  Chronicle  and  Canoga 
Park  Chronicle  have  been  sold 
by  Robert  Baruck,  owner  and 
publisher  for  the  past  16  years, 
to  West  Valley  Publishing  Corp. 
Charles  P.  Drury,  of  Simi,  is 
president  of  West  Valley.  The 
paper  will  continue  to  be  pub¬ 
lished  at  Woodland  Hills. 

*  *  * 

The  four  Spayth  weeklies, 
Dunellen,  N.J.,  and  the  com¬ 
mercial  printing  firm  operated 
by  the  County  Press  Inc.,  have 
l)een  sold  by  George  W.  Spayth, 
to  Joe  D.  Dudley  and  Lyster  H. 
Zittel,  both  of  Detroit.  They  will 
operate  as  co-publishers  under 
the  name  of  the  Village  Week¬ 
lies,  Inc.  The  four  papers  are 
the  Dunellen  Weekly  Call,  Mid¬ 
dlesex  Mirror,  Piscataway 
Chronicle  and  the  Store  News. 
Spayth  becomes  publisher  emer¬ 
itus  and  consultant  to  the  new 
owners.  His  column,  “Uncle 
George  Says,”  will  continue  to 
appear  in  the  weeklies.  Dudley 
had  been  associated  with  the 
D.P.  Brother  &  Company  Ad¬ 
vertising  Agency,  Detroit,  and 
is  a  former  ad  manager  of  the 
Freehold  (N.J.)  Transcript.  Zit¬ 
tel  was  associated  with  East 
Side  Newspapers,  Detroit,  as 
production  manager.  Previously, 
he  had  been  production  super¬ 
visor  with  both  D.P.  Brother  and 
the  McManus,  John  and  Adams 
advertising  agency  and  with 
J.  L.  Hudson  Company,  a  De¬ 
troit  department  .store.  Walter 
B.  Grimes,  Wa.shington,  D.C., 
was  the  broker  in  the  sale. 

*  *  * 

Charles  H.  Zimmermann,  whose 
family  has  owned  the  Burling¬ 
ton  (Wis.)  Standard-Press  for 
78  years,  has  sold  his  stock  in 
the  business  to  William  E. 
Branen,  Standard-Press  presi¬ 
dent.  The  .sale,  involving  a  ma¬ 
jority  of  the  firm’s  stock,  brings 
to  an  end  the  family’s  long  as¬ 
sociation  with  the  paper.  Zim- 
merinann  was  the  only  member 
of  the  family  to  own  stock  after 
1954.  Branen,  who  becomes  pub¬ 
lisher  and  majority  stockholder, 
came  to  the  weekly  as  a  reporter 
in  1951.  He  became  editor  in 
195.‘{  following  the  death  of 
Louis  H.  Zimmermann.  In  1954, 
Branen  became  a  part-owner 
and  vicepresident  of  Zimmer¬ 
mann  &  Sons  shortly  after  the 
firm  incorporated.  He  was 
named  president  of  the  corpo¬ 
ration  in  1960.  Branen  is  a  co¬ 
founder  and  former  president  of 
Southern  Lakes  Publishers  Inc 

editor 


which  operates  the  first  centi’al 
offset  printing  plant  of  its  kind 
constructed  in  the  nation. 

*  *  * 

DAILY  FOR  WEEK:  The  101- 
year-old  Warwick  (N.Y.)  .Ad¬ 
vertiser  published  a  daily  news¬ 
paper  for  five  days  in  commem¬ 
oration  of  the  100th  anniversary 
of  the  incorporation  of  the  vil¬ 
lage.  Monday,  Tuesday,  Thurs¬ 
day,  and  Friday  papers  con¬ 
sisted  of  16  tabloid  pages  each 
and  Wednesday’s  contained  32 
pages.  With  Friday’s  daily,  a 
reprint  of  the  four-page  issue  of 
Nov.  24,  1866  Warwick  Adver¬ 
tiser  was  included  as  a  centen¬ 
nial  gift  to  readers.  The  dail¬ 
ies,  sold  at  10  cents  each,  were 
on  the  newstands  about  noon 
each  day  and  mailed  the  same 
day  to  local  and  RFD  subscrib¬ 
ers.  Out-of-town  subscribers  re¬ 
ceived  theirs  in  one  package  at 
the  end  of  the  week.  The  week’s 
daily  operation  was  put  out  by 
the  regular  staff  of  six  full-time 
and  three  part-time  employes. 

*  *  ♦ 

Roseville,  Ore. 

Sheldon  F.  Sackett,  editor  and 
publisher  of  the  World,  an  eye¬ 
ing  newspaper  in  Coos  Ray, 
Ore.,  and  James  K.  Woodworth, 
publisher  and  editor  of  the  Rose¬ 
ville  Star  News,  have  announced 
the  sale  of  the  Wednesday  pub¬ 
lication  to  World  Newspapers 
headed  by  Sackett.  The  Star 
News,  which  has  lieen  renamed 
the  World,  Ix'gan  publication 
Dec.  1,  1965. 

Woodworth  reported  the  sale 
price  for  the  Star  News  was 
$33,000.  The  Star  News  was 
published  by  the  Placer  Foot¬ 
hills  Publishing  Co.,  Inc. 

*  *  * 

CoroA,  Fla. 

Gannett  Florida  Corp.  has 
discontinued  publishing  the 
weekly  tabloid,  Eau  Gallic  Cour¬ 
ier.  The  Courier  l)egan  as  the 
Eau  Gallie  Journal  in  1961.  Ed¬ 
win  M.  Wells  bought  the  Jour¬ 
nal  in  1965,  renaming  it  the 
Courier  and  using  the  tabloid 
format.  Gannett  bought  the 
paper  in  1966,  incorporating  it 
with  Today. 

• 

IVfiiHM*  Oil  it'  NaiiKMl 

Chicago 

Bernard  Jacobson,  music  critic 
and  writer  for  several  news¬ 
papers  and  magazines,  has  l)een 
appoinU'd  music  critic  of  the 
('hirago  Ihiily  News. 


cartoonist  worries  a  lot. 
I’m  still  running  scared.” 

The  speaker  was  .Milton  Ca 
niff,  one  of  the  most  successful 
comics  artists  in  the  business. 
He  discussed  his  work  in  a  shop 
talk  at  the  SeptemlH>r  meeting 
of  the  national  Cartoonists  So¬ 
ciety.  Gil  Kane,  an  illu.strator 
and  NCS  Historian  who  is  work¬ 
ing  on  a  book  about  comic  art 
with  Harvey  Kurtzman,  led  the 
discussion. 

Caniff  l)egan  his  career  in 
New  York  in  the  3()’s  with  the 
Associated  Press  as  a  staff  art¬ 
ist. 

“I  came  to  New  York  pre¬ 
pared  to  <lo  anything,”  he  said. 
“Whatever  the  market  wanted. 
\t  the  time,  it  was  adventure 
strips.  In  those*  days,  working 
for  AP,  they  assumed  you  could 
do  anything  and  we  did  it — for 
$125  a  week.” 

The  backdrop  for  the  discus¬ 
sion  was  Caniff’s  storyboard — 
a  showcase  showing  some  of  his 
illustrations  for  AP  of  Calvin 
Coolidg**,  Hitler,  Herliert  Hoover 
and  others  in  politics  and  sports, 
and  the  cartoon  characters  he 
created  in  strips  Dicky  Dare, 
Terry  anil  the  Pirates  and  Steve 
Canyon. 

Caniff  noted  the  many  things 
that  influenced  his  art  and  sto¬ 
ries  (he  does  the  writing  and 
illustration  of  Steve  Canyon). 
“The  .success  of  a  continuity 
strip  is  the  story  line,”  he  said. 
“No  matter  how  great  the  art  is, 
it  can’t  curry  a  dull  story.” 

Caniff  saiil  Someis''t  Maug¬ 


ham’s  writing,  and  the  movies  of 
the  period  were  great  influences 
on  his  Terry,  with  its  setting  of 
oriental  intrigue.  He  said  the 
popularity  of  continuity  series 
has  lieen  diminished  by  one- 
newspaper  towns  and  television. 
“In  the  old  days  when  competi¬ 
tion  was  keener,  the  papers 
needeil  the  episodic  adventure 
dories,”  he  said.  “The  quick,  one- 
a-day  gag  strips  are  popular 
now.  That’s  »)ne  of  the  reasons 
I’ve  cut  my  stories  down  to 
eight-week  cycles.” 

Caniff,  who  works  out  of  New 
York,  joins  the  list  of  mourners 
for  the  World  Journal  Tribune, 
which  carried  his  Steve  Canyon. 
“It’s  terrible  not  to  l)e  able  to 
see  your  work  at  the  same  time 
the  reader  sees  it.  Asked  why 
he  left  Terry  to  do  Steve  Can¬ 
yon,  Caniff  replied.  “Greed,  I 
didn’t  own  the  title.  Simple 
greed.  Too  many  cartoonists 
have  died  broke.” 

The  cartooni.sts  made  a  special 
presentation  to  Harry  Hersh¬ 
field,  86  years  old  and  still  active 
as  a  writer  and  l»*cturer.  A  bust 
of  Hershfield  was  rendered  by 
Bill  Crawford,  editorial  cartoon¬ 
ist  for  Newspaper  Enterprise 
Association.  (It  was  said  that 
the  metal  for  the  sculpture  was 
“melted  down  from  Polly  Adler’s 
fire  escape.”) 

Among  the  guests  were  Ed 
Keukes,  retired  editorial  car¬ 
toonist  of  the  Clevelanil  Plain 
Dealer,  and  Tom  Little,  cartoon¬ 
ist  from  the  Nashville  Tennes- 
seea  n . 
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Tired  of  Ghosts,  Kamm  Moves  On 


By  Tony  Brenna 

A  man  tired  of  ghosts,  Herbert 
Kamm,  the  last  news  executive 
to  leave  the  World  Jourtutl  T rib- 
une,  shook  himself  free  of  the 
journalistic  limbo  in  which  he’d 
been  suspended  since  May  5. 

It  was  5:40  p.m.  on  Friday 
Sept.  22  as  the  tall  well- 
weathered  newsman  stepped  out 
of  the  former  World-Telegram 
building  at  125  Barclay  Street 
for  the  last  time.  This  was  the 
place  where  in  24  years,  7 
months  and  1  week  he’d  gained 
a  reputation,  a  stomach  ulcer, 
and,  finally,  the  title  of  WJT 
executive  editor. 

Herb  Kamm  doesn’t  go  in  for 
melodrama,  but  this  was  a 
meaningful  moment.  Rich, 
yeasty  years  of  New  York  City 
newspapering  were  ending,  a 
new  career  starting.  The  lobby 
was  vacant.  Names  of  WJT 
execs  had  been  removed  from 
the  directory  the  previous  day 
and  replaced  with  the  unfamiliar 
names  of  officers  of  the  Barclay 
West  Street  Corp.,  new  owners 
of  the  newspaper  building.  From 
the  press  room  off  the  lobby 
there  was  no  smell  of  ink  and 
newsprint. 

.As  he  recalled,  it  was  not  so  a 
(juarter  century  ago.  Kamm 
clearly  remembered  the  night 
he  reported  for  work  at  the 
World-Telegram  at  the  age  of 
25.  He’d  come  to  Barclay  Street 
after  a  nine-month  stint  in  the 
Newark  bureau  of  the  Associ¬ 
ated  Press.  Apprehensive,  he  re¬ 
ported  for  work  there  as  a 
lobster  shift  rewrite  man  on 
Feb.  15,  1943.  Even  though  the 
presses  were  stilled  they  were 
being  readied  for  the  next  run 
which  was  only  hours  away,  the 
warm  odor  of  paper  and  print 
was  everj'where.  The  building 
was  alive.  Manhattan  journalism 
in  1943  was  big  time,  something 
to  be  aspired  to,  something 
carrj’ing  with  it  a  strong  sense 
of  having  really  made  it.  A 
place  on  the  editorial  staff  of 
one  of  the  seven  rivals  was  not 
easily  gained. 

‘.Scared  to  Dcalli' 

“I  don’t  hesitate  to  admit  I 
was  scared  to  death,”  Kamm 
told  us.  “I  had  arrived  at  the 
AP  after  three  and  a  half  years 
as  sports  editor  of  the  Asbury 
Park  (N.  J.)  Press.  Most  of  my 
experience  up  to  that  time  had 
been  in  sports.  And  here  I  was 
coming  on  the  rewrite  staff  of 
one  of  the  best-written  papers  in 
the  country. 

“I  had  gotten  out  of  a  warm 
lied  in  East  Orange,  N.  J.,  in 


Herbert  Kamm 

time  to  catch  a  2  a.m.  train  to 
Manhattan.  It  was  3  below  zero. 
Even  if  it  hadn’t  been  that  cold, 
my  teeth  would  have  chattered — 
with  fright.  But  my  desk  on  re¬ 
write  was  next  to  that  of  Jess 
Steam,  now  a  well-known 
author,  and  a  few  words  from 
him  made  me  feel  at  home.  It 
was  a  hell  of  a  paper.  .As  far  as 
I’m  concerned,  it  stayed  that 
way  to  the  end.” 

Several  years  on  rewrite  put 
Kamm  through  all  the  stresses 
and  strains  a  big-story-city  like 
New  York  can  throw  at  a  word 
polisher.  On  the  other  end  of 
the  phone  were  sometimes  the 
most  lucid  of  colleagues;  they 
hardly  needed  rewrite.  Other 
times  inarticulate  legmen  de¬ 
livered  the  facts. 

Kamm  liked  the  World-Tele¬ 
gram  and  the  Telly  liked  him. 
He  began  moving  up  through 
the  ranks,  serving  as  assistant 
picture  editor,  picture  editor,  as¬ 
sistant  city  editor,  feature  edi¬ 
tor,  magazine  editor,  assistant 
managing  editor,  and  from  1963 
until  the  merger  of  the  W-T, 
the  Herald  Tribune  and  the 
Journal- American  into  the 
World  Journal  Tribune  in  April 
1966,  as  managing  editor. 

In  the  original  merger  setup, 
Kamm  was  editor  of  the  Sunday 
World  Journal  Tribune.  But 
when  the  Herald  Tribune  folded 
and  the  Sunday  edition  became 
part  of  the  afternoon  paper  set¬ 
up,  he  was  made  executive  editor 
of  the  combined  operation. 

As  Herb  Kamm  stepped  out 
into  the  street,  he  looked  back 
once,  but  only  once.  “It  doesn’t 
help  any,”  he  said.  “I  spent  half 
of  my  life  there,  and  when  the 
merger  was  announced  with  such 
high  promise,  I  had  every  expec¬ 
tation  of  spending  the  rest  of 
my  life  there.  But  now  I  know, 
along  with  so  many  others,  that 
you  can’t  look  back.  That  dwsn’t 
mean  the  joys  and  the  pains  of 
almost  25  years  will  easily  be 
forgotten.  It  does  mean  that 


months  there  was  like  living  in 
I  a  decompression  chamber.  It 

’  JJ.  gave  me  a  chance  to  simmer 

down  and  to  get  used  to  the 
reality  of  death,  I  kept  sur- 
tomorrow  has  to  take  priority  prisingly  busy,  too. 
over  yesterday.”  “There  was  the  library  to  dis- 

\\  e  walked  along  together,  pose  of  (the  World-Telegram 
talking  all  the  time.  Did  he  have  picture  file  has  been  donated  to 
any  doubts  the  merger  would  Library  of  Congress),  there 
succeed?  were  records  to  get  into  final 

Blind  Faith  shape,  there  were  frequent  visits 

by  staffers  reluctant  to  accept 
“Not  really.  Call  it  naivete,  the  fact  that  the  paper  never 
blind  faith,  whatever,  I  was  an  would  publish  again  and  there 
optimist  to  the  end.  I  knew  the  were  calls  from  staffers  in  new 
long  shutdown  was  draining  jobs  and  eager  to  hear  a  familiar 
strength  from  the  merger.  I  voice.  And  finally,  there  was  an 
knew  that  differences  in  edito-  incredible  number  of  requests  by 
rial  philosophy,  such  as  de-  mail  and  by  telephone  for  re- 
veloped  between  some  Trib  prints  and  back  copies, 

people  and  me  while  I  was  Sun-  “Then  there  was  the  brooding 
day  editor,  would  linger  into  side.  You  sit  at  a  desk  alone 
actual  publication.  But  even  and  look  out  at  a  block-long 

after  the  Trib  went  down,  I  expanse  of  empty  desks  stripped 
looked  for  a  newspaper  that  of  typewriters  and  telephones, 
could  withstand  any  kind  of  and  you  soon  get  a  case  of  the 
blow.  The  problems  were  a  mile  willies 

“Before  the  phones  and  the 
the  thirst  to  take  them  on.’’  typewriters  were  taken  out,  the 
Did  he  sense  the  death  of  the  ^ 

paper  before  it  was  announced  the  director  sud- 

T 1  •  J  denly  had  shouted  ‘cut’  and  then 

Well,  I  knew' w-e  were  in  deep  gent  everyone  out  to  lunch.  You 

deep  trouble,  but  the  wor.st  I  convinced 

exp^ted  was  that  the  Sunday  yourself  that  at  any  moment  the 
edition  m^ht  go  under  Of  ^  f.y  ^ack  in. 

course  I  had  ^en  out  of  the  ^  then 

office  the  month  preceding  the  t  . liters  were  removed,  you 
paper  s  collapse  because  of  ill-  ^new  that  this  was  it.  From 
ness,  so,  m  a  sense,  I  ''^s  in-  ^hat  point  on,  there  w'ere  only 
sulated  against  reality.”  the  ghosts  to  keep  one  company. 

Is  the  paper  missed?  >> 

/  '  ,  .  .  ,  ,  .  (ihosts  and  memories. 

It  not  only  is  missed,  but 

some  people  think  it  still  is  pub-  Trouble  Shoiuer 

lishing.  A  few  w’eeks  ago  a 

woman  called  up  wdth  a  wedding  What  about  your  future? 
announcement.  Requests  for  re-  “I’m  delighted  with  the  as- 
prints  came  in  right  up  to  my  signment  I’ve  drawn — editorial 
final  day.  And  there  is  still  an  con.sultant  of  Scripps-Howard 
occasional  letter  deploring  the  Newspapers.  I’ll  be  an  executive 
paper’s  passing.  trouble-shooter.  .  .  .” 

“People  constantly  tell  me  how  Kamm  explained  that  for  the 
much  they  miss  the  paper,  next  several  months  he  will  be 
Whether  there  are  enough  of  based  in  the  offices  of  the  Wash- 
them  to  make  a  new  afternoon  ington  Daily  News  and  will 
paper  worth  the  effort  is  an-  make  his  temporary  home  in 
other  matter.  The  New  York  Arlingrton,  Va.,  meanwhile  main- 
Post  (last  remaining  Manhattan  taining  his  apartment  in  Man¬ 
evening  paper)  should  not  be  hattan.  He  expects  to  go  on  to 
underestimated.  What  it  sets  out  several  other  Scripps-Howard 
to  do,  it  does  extremely  w’ell.  And  papers  after  his  Washington 
a  new  afternoon  paper  now  not  assignment. 

only  w’ill  have  to  compete  with  He  will  be  accompanied  by  his 
the  Post  which  is  more  firmly  wife,  Phyllis,  and  a  black  Per- 
entrenched  than  ever,  but  it  will  sian  cat  named  Juniper.  His 
have  to  revive  a  readership  that  three  sons  are  off  on  their  own: 
may,  to  a  large  extent,  have  Larry,  28,  who  is  married  and 
gone  into  eclipse.  Then  there  is  an  associate  director  of  ABC 
the  matter  of  advertising  sup-  Television;  Lewis,  23,  who  is  a 
port.  That  requires  a  totally  candidate  for  a  doctorate  in 
different  crystal  ball.”  French  literature  at  Brown  Uni- 

What  were  his  final  days  in  versity,  and  Roliert,  20,  a  sopho- 
the  building  like?  more  at  Bard  College. 

“Well,  in  a  way  they  were  The  apartment  he  has  rented 
comforting,  in  another  way  ter-  in  Arlington  overlooks  the 
ribly  depressing.  Marine  Corps  Memorial — a  huge 

“The  building  had  lieen  my  sculpture  of  the  Iwo  Jima  flag- 
home  for  more  than  three-  raising. 

fourths  of  my  professional  life.  “Somehow,”  Kamm  mused,  “it 
Spending  the  last  couple  of  seems  appropriate.” 
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ABC  Rally  Call 

{Continued  from  page  9) 


zation  of  its  audience  developed 
by  a  survey  method  in  accord 
with  standards  approved  by 
ABC’.” 

The  report  concluded:  “How 
can  ABAIS  do  any  evaluation 
tests  or  offer  a  program  of  vali¬ 
dating  and  reporting  demo¬ 
graphic  information  when  the 
ABC  is  already  studying  such  a 
proposal?  Or  could  it  be  that 
ABC  will  do  the  work  and  give 
its  much  beleaguered  subsidiary 
the  credit?  There  is  something 
real  fishy  here  .  . 

Mr.  Ewen’s  letter  had  said: 
“The  resolution  of  the  News¬ 
paper  Review  Committee,  it 
should  be  noted,  calls  for  a  re¬ 
turn  of  the  pre-1964  situation, 
with  ABC  activities  limited  solely 
to  the  single  function  of  auditing 
circulations  of  member  publica¬ 
tions.  It  is,  in  effect,  a  call  to 
repudiate  the  charter  change 
which  became  effective  through 
a  membeishij)  vote  of  1,662  to 
43.” 

‘Three  Little  Words’ 

The  report  denied  the  repudi¬ 
ation  point,  then  questioned  the 
way  in  which  the  charter 
changes  allowed  formation  of 
.\BMS.  “Obviously,  ABMS  was 
not  mentioned  in  the  charter  re¬ 
vision,”  it  was  stated.  “Actually, 
its  existence  is  covered  solely  in 
the  three  little  words  of  the 
charter — 'or  other  data.'  These 
three  little  new  words  were  the 
means  by  which  the  ABC  board 
unilaterally  created  ABMS. 
.\BMS  was  never — repeat  never 
— brought  to  the  full  member¬ 
ship  for  consideration  or  ratifi¬ 
cation.  The  1,662  to  43  vote  Mr. 
Ewen  alludes  to  was  on  the  four 
charter  amendments,  three  non- 
controversial  ones  to  legally  up¬ 
date,  and  a  fourth  to  broaden  the 
scope  of  ABC  by  adding  to  its 
functions  ‘to  issue  standardized 
statements  of  circulation  data’ 
and  the  three  little  words  ‘or 
other  data.’  AB.MS  was  organ¬ 
ized  by  the  board  without  re¬ 
quest  for  a  memlM'rship  vote.” 

.Mr.  Ewen’s  letb'r  had  also 
said:  “Activities  of  the  ABMS 
to  date  have  lieen  mainly  in  the 
field  of  trade  shows  and  direct 
mail.  Both  of  these  activities 
have  considerable  inUuest  for 
advertisers.  Future  explorations 
are  planned  in  other  areas,  in¬ 
cluding  the  reporting  of  demo¬ 
graphic  information  on  ABC 
member  publications  ...” 

The  report  replied:  “You  have 
previously  noted  that  ABC  (not 
ABMS)  is  already  studying 
‘denmgraphic  information  on 
ABC  member  publications.’  It  is 
confusing  and  wrong  to  infer 


that  ABC  needs  an  affiliate  to 
exist  for  the  inclusion  of  demo¬ 
graphic  data.  The  Review  Com¬ 
mittee’s  resolutions  commend  the 
ABC  Board  for  such  expansion 
of  ABC  activities.” 

Mr.  Ewen’s  letter  had  said: 
“It  is  not  necessary  that  you 
vote  on  this  .  .  .” 

“Mr.  Ewen’s  reason  for  say¬ 
ing  that  it  is  not  necessarj’  that 
you  vote,”  the  report  said, 
“shows  plainly  in  his  second  last 
paragraph:  ‘Finally,  it  should 
be  made  entirely  clear  that  the 
disposition  of  this  question  will 
be  in  the  hands  of  the  board  of 
directors.  They  are  charged  in 
the  by-laws  with  the  establish¬ 
ment  and  maintenance  of  policy 
for  ABC.  This  responsibility  for 
decision-making  cannot  be  dele¬ 
gated  to  the  membership  at 
large.’  ” 

Puternal  Reminder 

According  to  the  report,  the 
implication  was  clear:  “Mr. 
Ewen  wants  you  to  know  that 
the  board  is  not  interested  in  an 
expression  from  ABC  members 
on  the  controversial  ABMS  is¬ 
sue.  Mr.  Ewen  hopes  to  dis¬ 
courage  such  an  expression  as 
‘not  necessary’  and  reaffirms  the 
supreme  power  and  authority  of 
the  board  by  paternally  remind¬ 
ing  us  ‘that  the  disposition  of 
this  question  will  be  in  the  hands 
of  the  board  of  directors.’  ”  On 
this  point  it  was  noted:  “Yes, 
but  let  Mr.  Ewen  rememl)er  that 
the  Board  serves  the  entire 
meml)ership.  Not  just  one  part, 
or  two  parts,  of  its  tripartite 
responsibility.” 

The  report  acknowledges  “the 
respect  and  concern  of  the  other 
participants  in  this  tripartite 
venture  (advertisers  and 
agents)”  but  insists  that  the 
“wishes  and  our  segment’s  view¬ 
point  l)e  strongly  and  effectively 
registered  with  all  ABC  mem¬ 
bers  and  the  ABC  board  of  di¬ 
rectors.” 

Turning  to  Mr.  Abert’s  com¬ 
ments  (made  last  week)  that 
“ABMS  makes  the  ABC  general¬ 
ly  more  useful  and  more  im¬ 
portant  to  buyers  of  advertising 
and  thus  in  the  long  run  more 
effective  in  serving  the  interests 
of  all  ABC  meml)ers,”  the  report 
says: 

“The  statesmanship  quality  of 
Mr.  Abert’s  position  is  commend¬ 
able.  Unfortunately,  those  lofty 
sentiments  just  don’t  apply  in 
the  pragmatic  media  decisions 
made  by  buyers  of  advertising. 
The  rebuttal  is  simple  and  di¬ 
rect.  We  want  the  ARC  to  make 
itself  more  useful  and  important 
to  buyers  of  advertising  in  be¬ 
half  of  the  printed-paid  for  me¬ 
dia — newspapers,  weeklies  and 
magazines.  We  want  ABC  to 
concentrate  and  foc'us  all  its  at¬ 
tention  in  the  field  of  serving 
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buyers  of  advertising  by  provid¬ 
ing  the  best  possible  report  on 
printed  paid  for  media  in  ac¬ 
curacy,  usefulness,  speedy  and 
easy  comprehension.” 

Mr.  Abert  had  said :  “I  believe 
in  the  tripartite  concept  of  ABC. 
I  look  at  this  structure  as  an 
opportunity  for  the  sellers  of  ad¬ 
vertising  in  the  print  media  field 
to  keep  and  nurture  a  common 
bond  with  advertising  buyers.” 

The  report  by  way  of  reply 
asked  members  to  “look  behind 
the  cavalier  words,  ‘a  structure 
to  keep  and  nurture  a  common 
bond  with  advertising  buyers.’ 
Common  bond  for  what?  For 
direct  mail,  billboards,  trade 
shows  and  anything  else  that 
comes  along? 

We  aver  that  the  only  real 
lasting  common  bond  with  ad- 
v’ertisers  will  come  from  the  ef¬ 
fectiveness  of  the  printed-paid 
for  media  in  selling  goods  and 
services  in  selected  markets. 
And,  of  course,  from  our  ability 
to  present  the  case  for  printed 
paid  media  ever  more  clearly, 
honestly  and  dramatically  to 
buyers  of  advertising.” 

Mr.  Abert  had  said :  “Nor  can 
we  ask  ABC  to  shield  us  from 
our  competition.  As  one  news¬ 
paper  publisher  aptly  put  it, 
.ABC  is  not  a  newspaper  pro¬ 
tective  association.” 

‘Our  Shield* 

The  report  countered:  “One  of 
the  great  reasons  why  the  tri¬ 
partite  .ABC  has  been  so  suc¬ 
cessful  in  the  past  50  years  is 
its  growing  reputation  for  in¬ 
tegrity,  accuracy  and  service.  If 
a  real  concern  for  giving  the 
.ABC  imprimatur  to  any  and  all 
is  a  shield  from  our  competition 
let  it  l)e  known  that  after  all 
.ABC  is  our  shield  and  we  have 
the  right  to  jealously  and  zeal¬ 
ously  use  it  to  defend  our  in¬ 
vestments  in  ABC.  Is  anyone  so 
naive  as  to  l>elieve  that  ABMS 
would  not  always  be  known  by 
its  affiliation  with  ABC?” 

The  report  concluded  by  say¬ 
ing  that  .ABC  had  let  it  be 
thought  that  .ARMS  would  be 
filling  auditing  voids.  This  was 
not  so,  it  was  stated,  in  the  case 
of  billboards  or  trade  shows.  In 
both  spheres  auditing  arrange¬ 
ments  were  available. 

Throwing  down  a  final  chal¬ 
lenge,  it  was  noted:  “If  there  is 
a  real  need  for  improved  audit¬ 
ing  of  direct  mail  lists,  trade 
shows,  billboards,  etc,  let  the  in¬ 
terested  participants  get  togeth¬ 
er  and  s«'t  up  their  own  auditing 
devices  or  standards  of  measure¬ 
ment.  We  know  that  ABC  is  tri¬ 
partite.  .All  we  ask  is  that  our 
third  of  the  ‘tri’ — the  printed, 
paid  for  media — continue  to  be 
the  fundamental,  and  tradition¬ 
al  reason  for  the  existence  of 
ABC  or  any  subsidiary.” 


New  York  Times  Co. 
Plans  Stock  Change 

The  board  of  directors  of  the 
New  York  Times  Company  have 
approved  a  proposed  amendment 
to  the  company’s  certificate  of 
incorporation  to  create  a  new 
class  of  Serial  Preferred  Stock 
consisting  of  200,000  shares 
with  a  par  value  of  $100  per 
share. 

In  announcing  the  board’s 
action,  .Arthur  Hays  Sulzberger, 
chairman,  said,  “It  is  considered 
desirable  to  have  this  stock 
available  for  issue  in  connection 
with  possible  acquisitions,  pos¬ 
sible  exchanges  with  holders  of 
the  existing  5%  percent  Prior 
Preference  Stock  and  other  cor¬ 
porate  purposes.  Determinations 
with  respect  to  the  dividend 
rates,  terms  of  conversion 
rights,  if  any,  and  other  prefer¬ 
ences  and  limitations  of  each 
series  of  the  Serial  Preferred 
Stock  will  be  made  by  the  board 
at  the  time  it  establishes  a  par¬ 
ticular  series.  The  granting  to 
the  board  of  the  power  to  issue 
such  stock  in  series  and  to  vary 
the  characteristics  of  each  series 
will  add  a  significant  element  of 
flexibility  to  the  company’s 
capital  structure.” 

.A  special  meeting  of  stock¬ 
holders  of  the  company  has  been 
called  for  Oct.  30.  All  holders 
of  record  of  the  Class  A  non¬ 
voting  and  Class  B  voting  Com¬ 
mon  Stock  of  the  company  as 
of  the  close  of  business  on  Oct. 
10  will  be  entitled  to  vote  on  the 
proposed  amendment. 

New  York  Times  Company 
stock — valued  at  $7,650,000 — 
which  came  on  the  market  Aug. 
29  had  all  been  sold  by  the  end 
of  the  business  week  ending 
Sept.  15. 

According  to  Blyth  &  Co.,  in¬ 
vestment  bankers  handling  the 
stock,  most  of  the  secondary 
offering  at  $170  a  share  was 
sold  in  small  lots.  A  spokesman 
for  the  company  said  the  largest 
block  purchase  from  the  45,000 
Class  A  (non voting)  was  in  the 
region  of  1,000  shares. 

Seller  of  the  stock  was  Pa«l 
Van  Anda,  a  lawyer  whose 
father,  Carr  Van  Anda,  was 
managing  editor  of  the  Times 
from  1904  to  1932.  Paul  Van 
Anda  recently  tendered  his 
resignation  from  the  Times 
Company  board. 

The  Times  reported  this  week 
that  Amory  H.  Bradford,  a  for¬ 
mer  vicepresident  and  general 
manager,  was  suing  to  obtain 
2.050  shares  of  Class  A  non¬ 
voting  common  which  he  claims 
are  due  him  under  an  incentive 
compensation  plan.  Bradford  re¬ 
signed  from  the  Times  on  June 
19,  1963.  He  worked  for  the 
Scripps-Howard  Newspapers  be¬ 
fore  moving  to  Monterey,  Calif. 
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Aerospace  Newsman 
Jumps  to  His  Death 

Rockledge,  Fla. 

John  Wasik,  27,  an  aerospace 
reporter  for  the  All  Florida 
News  Service  of  the  Perry 
Newspapers,  jumped  to  his 
death  from  an  airplane  flying  at 
an  altitude  of  3,200  feet.  Wit¬ 
nesses  said  Wasik,  an  experi¬ 
enced  skydiver,  made  no  attempt 
to  open  his  chute.  The  incident 
occurred  on  September  24. 


Wasik’s  wife  was  killed  in  a 
parachuting  accident  on  August 


George  E.  MacDougall,  65, 
court  reporter  for  the  New  Lon¬ 
don  (Conn.)  Day  for  many  years 
and  recently  publisher  of  the 
County  Shopper;  Sept.  25. 

*  4c  « 

Frederick  Seelig,  57,  former 
newspaperman ;  author  of  a 
book,  “Destroy  the  Accuser”; 
Sept.  26. 


ANNOUNCEMENTS 

Publications  For  Sale 


MACHINERY  &  SUPPLIES 


Composing  Room 


RESORT  established  MONTHLY.  TYPESETTING  MACHINES— Fa*t  ef- 
Rocky  Mountain  ski  and  summer  area,  ficient  ATF  photo-type  system,  now 
48%  available  to  ad  specialist.  Box  producing  2  newspapers,  magazines. 
1697,  Editor  &  Publisher.  Big  tsrpe  selection.  Priced  for  quick 

sale.  Call  Gibbons  or  Dudley,  Crow 

_ _ _ _ _ _ _ _  Publications,  1730  So.  Clementine,  Ana- 

ISeiCSpapers  WaUed  heim,  Calif.  92802.  (AC  714)  635-0120. 

WANT  TO  BUY  DAILY  OH  WEEKLY  L  I  Q  U  I  D  A  T  I  N  G_ 

with  potential  in  New  Mexico  or  West  Equipment  removed  from  the  former 
Texas.  Would  consider  radio  station.  World  Journal-Tribune  plant  in  New 
Your  replies  confidential.  Box  853,  York  City. 

Plainview,  Texas  79072.  _ 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


Appraisers-l^onsultants 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kansas. 

PHIL  TURNER  ASSOCIATES 
430  E.  Verdugo  Ave..  Suite  1 
Burbank,  Calif.,  91501.  (213)  846-2021 


JSewspaper  Brokers 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif.  93001 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
899  W.  Bonita.  Claremont,  Calif.  91712 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O  Box  490.  Gads¬ 
den,  Ala.  35902.  Ph:  (AC  205)  546-3357. 

NEWSPAPER  SALES  -  APPRAISALS 
Personnel  and  Equipment  Specialists 
MID-SOUTH  MANAGEMENT  CO. 

N.  J.  Babb,  Dial  (803)  582-4511 
P.O.  Box  1657,  Spartanburg,  S.C.  293C1 

The  DIAL  Agency,  1503  Nazareth, 
l^amazoo,  Mich.  49001.  Ph.:  349-7422. 
"America’s  No.  1  Newspaper  Broker.” 

HARRIS  ELLSWORTH.  Licensed  Bkr. 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 

SYD  S.  GOULD  ASSOaATES 
'the  broker  with  instant  buyers" 
Newsjiaper  Sales.  Management, 

_  Appraisals,  Personal  Purchases 
107  .S.  Lawrence  St.,  Montgomery,  Ala. 
(205)  262-1751 

CONITDENTIAL  NEGOTIATIONS 
fur  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W‘.  B.  GRIMES  &  CO. 
.National  Press  Building 
Washington.  D.C.  20004 
•  AC  202t  NAtional  8-1133 


^  \etcspapers  For  Sale 

BILL  MATTHEW.  Newspaper  Broker. 
129  Buena  Vista  Drive.  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
PHONE  AC  (813)  733-2966 

CONNECTICUT  CHAIN  of  three  sub¬ 
urban  weeklies,  volume  approaching 
$325,000.  Price  135%  of  volume  plus 
real  estate:  25%  cash  to  responsible 
buyer;  balance  10  years.  Box  1552,  £ldi- 
tor  A  Publisher. 


ANNOUNCEMENTS 


'Seucspapers  For  Sale 

PREMIUM  WEEKLIES:  Colo.,  $40- 
$50M;  Fla.,  $75M;  Ga.,  $90M;  Ind., 
$20-$130M:  la.,  $45-$65M:  Kans.,  $15- 
$35M:  Ky.,  $35M  :  Minn.,  $110M;  Mo., 
$25M:  Nebr.,  $25M  to  $130M;  N.Y., 
$120M:  N.C.,  $60M:  N.D.,  $40M:  Tex., 
$30-$50M;  Wise.,  $15-$13oM;  Wyo. 
(larger).  State  cash  available.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.,  67654. 

2  TEXAS  OFFSET  WEEKLIES  in 
cities  of  8,000  and  12,000.  One  plant — 
two  offices.  Good  equipment.  Grossing 
$50M;  $32M  full  price.  Box  1522,  Edi¬ 
tor  &  Publisher. 

S.C.  COUNTY-SEAT  WEEKLY 
$35,000;  $10,000  cash.  P.T.  Hines.  Pub¬ 
lishers’  Service,  334  Jeflerson  Bldg., 
Greensboro,  N.  C.  27401.  Ph.  274-3670. 

NORTHERN  CALIFORNIA  exclusive 
weekly  grossing  $80.0C0;  should  net 
$18,000;  offset;  $29,000  down.  J.A. 
Snyder.  Newspaper  Broker.  2234  E. 
Romneya  Dr.,  Anaheim,  Calif.,  928C6. 

3-PAPER  WEEKLY  CHAIN,  good 
areas  Long  Island.  Illness  forces  sale. 
Box  1683.  Editor  &  Publisher. 

A  MONEY-MAKER 
Illinois  weekly  in  growth  market.  Gross 
will  hit  $250,000  this  year  with  16% 
profit  after  salaries.  Priced  at  $240,- 
000,  with  29%  down.  State  finances, 
write  fully  to: 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt,  Wheaton,  III.  60187 


CALIFORNIA  SUBURBAN  WEEKLY 
Incorporated  city  over  35,000 — de¬ 
lightful  climate ;  has  hot  type  and 
some  cold  type  equipment,  (grossing 
$60,000;  operating  profit  $14,000;  down 
payment  $13,000.  J.A.  Snyder,  News¬ 
paper  Broker,  2234  E.  Romneya  Dr., 
Anaheim,  Calif.,  92806. 

FOR  LEIASE:  Thriving  suburban 
weekly  in  Southern  part  of  Area  7. 
No  plant.  Wonderful  printing  contract. 
Great  acceptance.  $2,000  with  option 
to  buy.  Box  1632,  ^itor  &  Publisher, 

WESTERN  WEEKLY,  office  supply  and 
job  printing.  locate<i  in  stable  agri¬ 
cultural  and  manufacturing  city  of 
8.0C0:  elderly  owner  must  sell.  Excel¬ 
lent  opportunity  to  increase  business. 
Average  3-year  gross  $I18M:  sell  for 
$119,500  plus  guarantee  office  supply 
and  pai>er  inventory  of  $25,000 — 29% 
down. 

DEAN  SELLERS,  Newspaper  Broker 
637  E.  Main  St.,  Mesa,  Ariz.,  85201 
Ph:  (AC  602)  964-2431  or  964-1093 


BUYERS  SEEK  Tex.,  Ark.,  or  Dwp 
South  dailies  and  weeklies  grossing 
$200M  up.  Top  prices.  Utmost  discre¬ 
tion.  List  nowl  Newspaper  Ser.  Co., 
215  Curtis  St.,  Jennings,  La.,  70546. 

VETERAN  NEWSPAPERMAN  wants 
to  buy  15,000-range  Midwest  daily  from 
older  publisher:  who  won’t  sell  to  a 
chain,  who  wants  top  money  for  his 
paper,  who  wants  his  life’s  work  car- 
ri^  on  by  an  owner  who  cares.  Con¬ 
fidential.  Box  1664,  Editor  &  Publisher. 


Printing  Plants  For  Sale 

RO(7KY  MOUNTAIN  suburban  shop 
for  sale.  Letterpress  and  offset;  long 
established  accounts;  high  net  profit. 
GVoss  $60,000.  Owner  retiring.  Small 
down.  Box  1591,  Eklitor  &  Publisher, 


NE\^  SPAPER  SERVICES 

Features  Available 


9 — Model  8  Linotypes  (8/90) 

Nos.  46036  —  46122  —  46123  — 
47941  —  47942  —  47946  —  49688 

—  49696  —  49597 

11 — Model  C4  Intertypes  (4/90) 

Nos.  16410  —  16411  —  18936  — 
19013  —  19039  —  19603  —  26629 

—  26762  —  26773  —  27136  —  80395 

1 —  Model  G4  Intertype  No.  30396  (90- 
72) 

2 —  Model  G4/4  Intertypes  (90-72-34) 
Nos.  16362  —  16400  (42  em) 

Most  with  Blowers — Saws— Quadders 
All  with  Electric  Pots— Feeders — AC 

3 —  Elrod  Stripcasters — Electric 

Nos.  F2663E  —  F3361E  —  F4061E 
1 — Vandercook  13-28  Power  Galley 
Press 

3 — Hamilton  20  Page  Form  Files 
3 — Hamilton  Letterhoard  Cabinets 
^ — Hamilton  8'  Steel  ImiMsing  Stones 
- — Hammond  Mercury  Trim-o-saws 

BEN  SHUI.MAN  A';';OCIATES 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 

ALL  MODELS 
— Infertype — Liidlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.Y.,  N.Y.  10007 


Publications  for  Sale 

WEEKLY  Entertainment  Magazine — 
Ideal  high  class,  two-color  publication 
for  a  1  or  2-man  staff.  Present  circu¬ 
lation  7,500 ;  potential  yearly  gross 
$75,000.  Situat^  in  Zone  8  winter 
tourist  area.  Publisher  will  sell  for 
$7,000.  Box  1688,  Editor  &  Publisher. 


ATTENTION; 

SUNDAY  SUPPLEMENT  EDITORS 
Human  interest  articles,  in-depth  looks 
at  the  Hollywood  film  and  television 
scene,  past,  present  and  future ;  some 
nostalgia,  some  hard  news,  no  gossip 
pieces.  1500  words  available  weekly  or 
monthly  Illustrate  with  morgue  shots. 
THE  ACTION  TEAM.  8687  Wilshire 
Blvd.,  Beverly  Hills.  C^if.,  90211.  Sam¬ 
ple  upon  request. 

DRUGS.  ACADEMIC  FREEDOM. 
Draft,  Education  Reform.  Viet  Nam, 
Financing  Higher  E<lucation,  Abortion, 
Student  Power.  To  find  out  what’s  hap¬ 
pening  write  Collegiate  Press  Service, 
1779  Church  St..  N'.W..  Washington, 
D.C.  20036. 


Best.  Most.  Cheapest.  ’Two  heads. 
SNAPPY  FILLERS.  Sample  free. 
Write  610  Wataga,  Louisville,  Ky. 

YOU  ARB  WASTING  MONEY  if  you 
are  not  using;  Handy  Fillers,  P.O. 
Box  5451,  San  Francisco,  California. 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Fourth  Street 
Brooklyn,  N.  Y.  11231 
(AC  212)  JAckson  2-6105 


MACHINERY  &  SUPPLIES 

Composing  Room 

REID  MAGAZINE  RACKS.  31  stock 
sizes.  X1530  stores  12  full  Lino  mags 
above  and  1  shelf  below — $160;  W3896 
stores  12  full  Int.  mags — $150;  Reid 
V  belt  motor  drive,  Lino-Int. — $160; 
pot  well  scraper,  4  blades — $5;  Lino- 
meter — $16.  Wm.  Reid,  2271  CHaybourn, 
Chicago.  III.,  60614. 


FRIDEN  JUSTOWRITER  RECORDER 
and  Reproducer  and  stands;  8  pt.  Ex¬ 
cellent  condition.  Am  quitting  business. 
A  &  N  Pub.  Co.,  1110  Grove  St., 
Greensboro,  N.C.,  27403.  (AC  919) 

274-4986. 


CLASSIFIED 

Advertising  Rates 

“SITUATIONS  WANTED" 
(Payable  with  order! 

4-times  5)0c  per  line,  per  issue 

3-fimes  $1.00  per  line,  per  issue 

2-times  $1.10  per  line,  per  issue 

1-time  $1.20  per  line,  per  issue 

Count  five  average  words  per  line. 

3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Respondents  answering 
box  "Help  Wanted"  ads 

but  desiring  to  avoid  sending  a  resumt 
to  specific  newspapers  or  organizations 
can  still  do  so  by  placing  same  in  an 
envelope  addressed  to  ‘Classified 
Manager’  along  with  a  note  listing 
the  companies  you  do  not  want  your 
application  to  reach.  E&P,  in  turn, 
will  advise  you  by  letter  as  to  the 
disposition  of  your  inquiry. 


DISPLAY— CLAS$IFIED: 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  displ»- 
classified  is  $2.75  per  agate  line — $38.50 
per  column  inch  minimum  space. 

“ALL  OTHER  CLASSIFICATIONS" 

4-times  . $1.35  per  line,  per  issue 

3-times . $1.45  per  line,  per  issue 

2-times  .  $1.55  per  line,  per  issue 

1-time  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuosday,  4:30  PM 

Box  numbers,  which  are  mailed  earh  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Av*..  N.  Y.,  N.  Y.  10022 
(AC  212)  Plaza  2-7050 


EDITOR  6C  PUBLISHER  for  October  7,  1967 


schinery  &  Supplies 


BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


Composing  Room 

FOR  SALE 

Three  Monarch  hitrh  si>ee<]  tape  driven 
linei-asting  machines,  1965  modeis, 
complete  with  42  Crown  magazines  and 
fonts  of  tyi>e;  also  2  Fotosetters  with 
22  magazines  and  fonts  of  type,  all 
like  new, 

MID-AMERICA  PRINTING  COMPANY 
4356  Duncan,  St.  Louis,  Mo.  63110 
_ 314-S31-83S0 

THE  NATION’S  NEWSPAPER  FORMS 
roil  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $92.95  to  $107.25,  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY.  111-113  W.  Market  St., 
Elkin,  North  Carolina,  28621. 

Ph.  (AC  919)  835-1513 

MODEL  32  LINOTYPE,  new  in  1958, 
full  complement  of  mats:  A-1  condi¬ 
tion.  $8,000.  Dispatch.  Bo.x  639,  Casa 
Grande,  Ariz.,  85222. 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices— lowest  in  USA.  All  Colors 
—Top  Quality 

Cill  or  Write: 

PORTAGE  (216)  PO  2-.3536 
23  E.  Exchange  St..  Akron,  Ohio  44308 


Prpssps  &  Mnchinpry 

6-UNlT  GOSS 
ANTI-FRICTION  PRESS 
22%'^  Cutoff — 90®  Stagger 
Reels,  Tensions  and  Pasters 
Group  AC  Drive 

Double  Formers  with  Upper  Formers 
This  high-speed  press  is  loaded  with 
color  flexibility:  has  an  outstanding 
production  record:  can  be  seen  operating 
at  the  Houston  Chronicle. 

Available  in  approximately  18  months. 

Offered  Exclusively  by: 

INLAND  NEWSPAPER  MACH.  CORP. 
(Since  1910) 

1720  Cherry  St..  Kansas  City,  Mo.  64108 
A.  C.  816-BA  1-9060 


GOSS  UNIVERSAL  (1964) 

6  Units — 2  Folders  (>4  and  %)  22% 
AC  Motors  -Ink  De-Mist  System— Wood 
Pony  Autoplate,  accessories 
Available  60  Days 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  .St..  N.Y.  17.  N.Y.  OX  7-4,590 


ATTENTION  PUBLISHERS 
WITH  DAILY  CIRCULATION 
25,000  to  50.000 

This  press  olTers  “like  new”  pro<Iuction 
with  ns  rnuch  color  as  you  could  want. 
^Unit  IJO  pages)  High-Speed  Scott 
Press.  22%  cutoff,  manufactured  1957. 

RATED  SPEED :  52,500 
COLOR :  3  Color  half  decks  su¬ 

perimposed  above 
press 

FOLDERS:  One  3:2  double  folder 

with  double  upper 
formers  and  skip 
slitter 

DRIVE:  Unit  type  G.E.  AC 

drive  and  controls 
REELS :  .Scott  reels,  tensions 

and  pasters 

Web  Press  No.  3945  available  for  re¬ 
lease  six  months.  Can  lie  stored  twelve 
months. 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
A.C.  816-BA  1-9060 


PrPssps  &  Machinery 

NEWSPAPER  PRESSES 


HOE  COLORMA'nC  PRESS  (1960) 

1  Unit— 22%*— Double  Folder— Skip 
Slitter — Reel  and  Paster, 


SCOTT  PRESS— (1947) 

6  Units — 22% — Color  Deck — 2  Reverses 
— Double  Folder — Balloon  Former — AC 
Unit  Drive — Reels  and  Pasters. 


HOE  COLOR  CONVERTTBLE  (1951) 

6  Units — 23A — Color  Cylinder — 3  Re¬ 
verses  —  Double  Balloon  Folder  —  AC 
Unit  Drives — Reels  and  Pasters. 


GOSS  HEADLINER 
AND  ANTI-FRICTION 
22%— 6  Units— 1  Polder— (1939)— 3 

Units — 1  Folder — Color  Deck  (recent)  — 
Skip  Slitter  —  Balloon  Former  —  DC 
Group  Drive  w  G.E.  Rectifiers — Reels 
and  Tensions — WILL  DIVIDE. 


WOOD  PRESS  (1951) 

4  Units — 22% — Tension  Lockup— Dou¬ 
ble  Folder — Unit  Drive. 


GOSS  HSLC  ARCH  TYPE  PRESS 
12  Units— 22%— 4  Folders— Skip  Slit¬ 
ters  —  Color  Stripers  —  4  DC  Group 
Drives  w  new  G.E.  Rectifiers — COM¬ 
PLETE  STEREO — 8  ton  Electric  Metal 
Pot — 2  Wood  Juniors — 2  Autoshavers — 
WILL  DIVIDE. 


GOSS  HSLC  ARCH  TYPE  UNITS 
7  Units — 22% — Golor  Cylinder — 2  Fold¬ 
ers  w  1  Balloon  Former — 2  AC  Group 
Drives— WILL  DIVIDE. 


HOE  SIMPLEX  (1948) 

24  page — 22% — Color  Cylinder — V,  and 
U  Folder  —  AC  Drive  —  COMPLETE 
STEREO — Turtles — Chases — Goss  45  W 
Roller — Sta-Hi  Master  Former — Elec¬ 
tric  Metal  Pot — Wood  Pony  Autoplate 
— Sta-Hi  Master  Router. 


DUPLEX  TUBULARS  (2  to  1) 

24  page — 16  page— 8  page  Decks — with 
or  without  complete  Stereo— AC  Drives. 


GOSS  SUBURBAN  (1963) 

4  Uints — 16  pages — 22% — V5  and  % 
F'older — AC  Drive. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


Pressps  &  Machinpry 

HOE  COLOR  CONVERTIBLE 
Two  6-Un!t  Presses 
Circulation  requirements  from  30,000  to 
200,000  can  be  met  with  part  or  all  of 
this  press. 

22%*  Cutoff,  9°  stagger,  manufactured 
1950.  Compression  lock-up;  outstanding 
color  flexibility,  including  two  color 
humps;  two  double  formers— each  with 
formers;  AC  modern  group  drive;  fed 
from  reels,  tensions  and  pasters. 

This  press  still  in  prorluction  at  the 
Charlotte  Observer  and  available  in 
24  months.  Will  divide  to  meet  buyer's 
requirements. 

INLAND  NEWSPAPER  MACH.  CORP. 
(Since  1910) 

1720  Cherry  St.,  Kansas  City.  Mo.  64108 
A.  C.  816-BA  1-9060 


DUPLEX  COMBINATION  FOLDER 
for  use  on  a  16-  or  24-page  standard 
2/1  Duplex  tubular  press.  Delivers 
newspapers  with  %  or  %  page  fold, 
length  page  22%*.  Reply  Box  1678, 
Elditor  &  Publisher. 

MIEHLE  2/0  hand-feed,  fly  delivery: 
also  ECLIPSE  FOLDER.  Good  condi¬ 
tion.  Gone  offset.  Make  offer  to  the 
RECORD.  Box  209.  357  Green  St.. 
Havre  de  Grace.  Maryland  21078. 


16-PAGE  UNITUBULAR  No.  724  with 
color  hump  and  complete  stereo  equip¬ 
ment.  Available  Now. 

24-PAGE  DUPLEX  TUBULAR.  2  to  1 
motlel  with  balloon  former  and  com¬ 
plete  stereo  equipment.  Available  Now. 
WOOD  PONY  AUTOPLXTE.  Serial 
No.  S93PO,  22%"  cut-off.  vacuum 
back  with  water  cooled  arch.  Available 
Now. 

LOYAL  S.  DIXON  CO.  INC. 

"Nesvsfaper  Equipment  Dealer" 
11426  Penrose  St.,  Sun  Valley.  Calif. 


GOSS  ANTIFRICTION  22%* 

12  Units  Tension  Plate  Lockup — 2 
Double  Folders — Balloon  Formers — Uni¬ 
type  Drives — Reels  &  Tensions 
Stereo:  2  Automatic  Vacuum  Auto- 
plates-  2  H  I)  Autoshavers  with  Inline 
Automillers 

Available  Immediately 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 
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DUPLEX  UNIT  TUBULAR 
4  Units— 16  Pages 
DUPLEX  STANDARD  TUBULAR 
3  Decks  -  24  Pages 
DUPLEX  S-PAGE  DECK 
2/1  Tubular  Press 
DUPLEX  DRY  MAT  ROLLER 
DUPLEX  TUBL’LAR  ROLLER 
JOHN  GRIFFITHS  COMPANY,  Inc. 
420  Lexington  Avc.,  N.Y.,  N.Y.  10017 
(AC  212)  683-4774 


GOSS  HIGH-SPEED  ARCH  TYPE 
ROTARY  PRESS 
AUenUonj  Daily  Publishers 
Circulation  20,000  to  3.5.000 
Six  units  with  two  color  humps,  double 
folder,  AC  press  drive  22%*  cutoff.  Fed 
from  roll  stands  lieneath  the  press. 
Practical  running  speed — 34,000  per 
hour.  Due  to  webbing  arrangement,  out¬ 
standing  color  flexibility  possible. 
Available  now!  Can  be  stored  12 
months. 

Best  dollar  value  on  the  market  today. 
Offered  complete  with  stereotype  pack¬ 
age  delivered  and  installed  or  "as  is", 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St..  Kansas  City.  Mo.  64108 
A.C.  816-RA  1-9060 


NEED  A  HEAVY  DUTY  FOLDER  for 
your  Multi  Unit  Offset  Press?  We  have 
a  folding  machine  built  by  the  Duplex 
Company  designed  for  6  sheets  ...  a 
jaw  type  folder,  capable  of  spee<)s  to 
22,000  i.i>.h.  complete  with  base,  fram¬ 
ing,  drag  roller,  compensators,  former 
plate,  etc. 

Universal  Ptg.  Equipment  Co.,  Inc. 

Lyndhurst,  N.J.  (AC  201)  438-3744 


SCOTT  PRESSES  (1947-8) 

36  Units — 8  Folders — 22%*  Balloon 
Formers — AC  Unitype  Drives — Keels  & 
Pasters — Trackage 

Available  Immediately 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

SAVE  $25,000 

Four  units  new  Cottrell  model  VSS  Web 
Offset  Perfecting  Press.  We  bought 
eight  units,  need  only  four  and  will 
sell  these  four  new  units  for  $90,000. 
Price  includes  %  and  %  folders,  im¬ 
printing  units,  four-web  paster,  two 
wash-up  units,  four  roll  stands,  cross¬ 
over  un't,  electric  hoist,  extra  roll 
shafts  and  hooks. 

CLEVELAND  SHOPPING  NEWS 
6309  Hamilton  Avenue 
Cleveland,  Ohio  44114 
(AC  216)  431-4444 


WantPtl  Tit  Huy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  B.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 

8-COLUMN  CASTING  BOX  with  elec¬ 
tric  pot.  Attleboro  Daily  Sun,  34  S. 
Main  St.,  Attleboro,  Mass.,  02703. 


WANT  TO  ACQUIRE  64-page  single 
width  Hoe  press,  21*/^*  cut-off.  Phone: 
M.I.  Hall  (AC  214)  AN  2-2434,  or 
write  1189  ICSth  St..  Grand  Prairie. 
Texas  75050. 


HELP  WANTED 

Academic 


PART-TIME  FELLOWSHIPS  with  op¬ 
portunity  for  full-time  graduate  study 
in  accredited  department  of  Journalism 
offered  to  exi>erienced  newspapermen 
and  women  qualified  to  assist  in  daily 
newspaper  laboratory.  Program  in¬ 
cludes  M.A.  and  Ph.D.  Good  under¬ 
graduate  record  required.  Send  tran¬ 
script  and  resume  to  Howard  R.  Long. 
Chairman.  Department  of  Journalism. 
Southern  Illinois  University,  Carbon- 
dale,  HI.,  62901. 


Administrative 


CALIF.  DAILY/WEEKLY  COMPLEX 
Due  to  rapid  expansion,  we  have  the 
following  opportunities: 

1.  MANAGEMENT  MAN 

2.  CONTROLLER:  TOP  &  SECOND 

3.  PERSONNEL  DIR. /NEGOTIATOR 

4.  PROMOTION  DIRECTOR 

5.  TOP  RETAIL  AD  MANAGER 

6.  AD  MEN  IN  ALL  CATEGORIES 
Write  fully  including  employments, 
responsibilities,  salary  progression,  edu¬ 
cation.  family  background.  Address: 
Phil  'Turner.  Hollywood  Citizen-News. 
Hollywood.  California  90028. 


MARKETING  DIRECTOR 
$15,000  level 

West  Coast  daily  newspaper  seeks  ex¬ 
perienced.  profit-conscious  executive  to 
plan  and  direct  marketing  and  sales 
activities.  Must  have  demonstratetl  per¬ 
sonal  success  record  in  advertising 
sales  management  and  be  familiar  with 
circulation  and  news.  Experience  as 
publisher  of  a  goo<l  quality  suburban 
or  small  city  paper  ideal.  Must  have 
capacity  and  ambition  to  move  quickly 
to  publisher's  position.  Age  no  barrier. 
Send  full  background  resume  including 
salary  history  in  confidence  to  Box 
163.5,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  fully  ex- 
I'erience<l  local,  national  and  classifieil 
daily  newspaper  advertising :  strong  on 
training  and  organizational  procedures. 
Age  35-45.  Must  l>e  ambit'ous.  aggres¬ 
sive.  and  willing  to  work  hard.  We 
offer  a  rewarding  future  to  one  who 
j  can  meet  our  stnnd;irds.  Zone  3. 
j  Resume  reiiuested  in  detail.  References. 
All  replies  strictly  confidential.  Box 
1682.  E<litor  &  Publisher. 


MAN.-VGER  for  one  of  the  l)est  week¬ 
lies  in  Arizona.  Ideal  climate.  Must 
have  ability  and  experience  to  take 
complete  charge.  Man  chosen  for  this 
spot  will  have  freerlom  to  run  as  if 
he  owne<l  paiier.  Write  giving  complete 
background  of  your  abilities.  Box  1645. 
Editor  &  Publisher. 


MANAGER  for  commercial  department 
of  daily  newspaper.  Letter))reas  ami 
offset.  12  employees.  Must  have  knowl¬ 
edge  of  selling,  estimating  (both  let¬ 
terpress  and  offset),  production,  super- 
vis'on.  etc.  Close  to  recreational  area : 
skiing,  hunting,  fishing.  Paid  vacation, 
hospitalization.  Excellent  colleges  and 
churches.  City  35.000  iK>pulation.  300- 
miles  fn>m  Pacific  Coast.  Write:  Dale 
A.  Dixon.  Union-Bulletin.  Walla  Walla. 
Washington  99362. 


ACCOUNTANT— Exceptional  oi>i>ortu- 
■  nity  to  develoi*  and  advance  with  fasi- 
'  growing  Southeast  Metro.  Need  men 
familiar  with  budgets,  costs,  internal 
auditing  and  taxes.  College  degree  plus 
3  years  experience  desireil.  Salary  com¬ 
mensurate  with  ability,  experience  and 
training.  All  replies  trente»l  in  con¬ 
fidence.  Give  full  details  of  background 
including  employment  and  salary  his¬ 
tory  to  Box  1720,  Ekiitor  &  Publisher. 


A.SSISTANT  GENERAL  MANAGER 

Unusual  opportunity  for  capable,  ambi¬ 
tious  newspaperman  who  may  l)e  sty¬ 
mied  in  present  job  and  wants  to  move 
up.  Twenty-five-year-oid  suburban 
weekly  and  associatetl  50M  Advertiser. 
This  is  no  weak  sister  but  a  hustling 
400,000  gross  operation  threatening  to 
get  out  of  hand.  Possibility  of  stock 
participation  for  right  man.  Full 
resume  with  references  requiretl.  Box 
1715.  Eilitor  &  Publisher. 
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Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Administratire 

ElDnX!)R-MA>.*AGER :  Orportunity  for 
competent,  agirressive.  experienced  man 
who  wants  challengre  in  6.500  four¬ 
weekly  combination  in  fast-bowing  col- 
lege-industrial-rural  communities.  Re¬ 
wards  commensurate.  Write:  J.  A. 
Dunlap,  Herald.  Sharon,  Pa.  16146. 


Circulation 

CIRCULATIOX  MANAGER  for  25.0iK) 
7-day  evening  and  Sunday  oi>eration 
in  ^ne  5.  Should  l»e  qualihed  in  all 
phases :  must  be  good  sales  manager. 
Excellent  growth  opi>ortunity  for  a 
young  circulator  or  district  manager. 
Send  ccHnpIete  resume,  professional 
references  and  present  salary  status 
in  hrst  reply  to  Box  1€2S,  Editor  & 
Publisher. 

NORTHERN  NEW  ENGLAND  daily 
newspai^er  needs  circulation  director 
with  small-city  ext>erience.  Good  salary, 
benefits,  bonus.  Write  in  confidence 
to  Box  1625,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  fast- 
growing  suburban  chain.  Top  pay.  Im¬ 
mediate  oi>ening.  Unlimited  opportuni¬ 
ty.  (AO  312)  42S-2611. 

AGGRESSIVE  HOME  DELIVERY 
manager,  with  extensive  experience  in 
carrier  promotion,  for  growing  T-day 
newspai>er  in  Zone  1.  Exceptional  op- 
lK>rtunity  for  real  pro.  Send  complete 
resume  and  present  salary  status.  Box 
1665.  Editor  &  Publisher. 

EXPERIENCED  CIRCULATOR  with 
highest  qualifications  lor  nationally 
known  big-city  daily  department  head 
IKfsitiun.  Must  be  knowledgeable  in  all 
facets  of  circulation.  Small  paper  cir¬ 
culation  manager  or  city  assistant 
preferred.  Wide  field  of  advancement. 
Chart  Area  5.  Plea.se  submit  resume 
and  salary  re<|uirements.  STRICTLY 
CONFIDENTIAL.  Write  Box  1636. 
Elditor  A  Publisher. 

SINGLE  COPY  MANAGER— K50  coin- 
operated  racks  serviced  by  15  college 
boys  plans  to  expand.  fT200  to  start 
plus  Umus  and  car  exitense.  Zone  2. 
Hox  1€7U,  Editor  &  Publisher. 

CIRCULATION  MANAGER  wanted  by 
morning  and  evening  Virginia  daily. 
Combined  circulation  38,fO('.  Give  age. 
<‘ocnplete  resume  of  qualifications  and 
salary  requirement  in  your  reply.  Box 
1650.  Eilitor  &  Publisher. 

CIRCULATION 

SUPERVISOR 

EiXperienced  man  with  solid  back¬ 
ground  and  x>rogres8ive  ideas.  This  is 
a  stepping-stone  to  City  Circulation 
Manager.  We  are  a  growing,  expand¬ 
ing  newspaper  on  the  East  Coast. 
Furnish  complete  details  including 
starting  salar>'.  Write  Box  1608.  Editor 
L  Publisher. 

ClkCULATTON  MANAGER  for  larg- 
f-st  we**kly  mailed  publi<alion.  Ocean 
County.  N.J.  Fully  experienced  in 
"den  mother-carrier  boy"  setup.  Must 
be  an  organizer  and  leader.  A  career  i 
oi>poriunity  with  good  starting  salary  I 
ar*d  unlimited  potential.  Call  (AC  201)  I 
:i40-0u0u  or  write  full  details  to  Shop- 
jier-Reporter,  000  Fischer  Bivd..  Toms 
K.ver.  N.J-  OT>i53. 

HOME  DELIVERY  SUPERVISOR 
Six-day  morning  in  Chart  Area  2 
needs  a  “take-charge"  man  who  can 
work  with  branch  managers  and  car¬ 
rier  cre^^s.  This  can  \m*  a  rapid  step¬ 
ping-stone  upwards  for  the  right  per¬ 
son.  Send  complete  resume  and  salary 
requirements  to  Box  1723.  Editor  & 
Publisher. 


Cla*sifi4id  AdtertiiUng 

CLASSlFIEaj  AD  MANAGER 
Large  metropolitan  newspaper  in  Zone 
1.  G«xMi  opportunity  for  able,  experi- 
encefJ  CAM.  Salary  -f-  commission. 
Send  complete  resume  to  Box  1647. 
Editor  A  Publisher. 


Classified  Adrertisin/i 

CLASSIFIED  MANAGER— Opportuni¬ 
ty  for  exi)erience<l  man  or  woman  to 
lake  over  department  of  highly  re¬ 
garded!  oO.OOu  ABC  weekly  ...  a 
position  that  will  enable  you  to  move 
ahead  on  your  own  know-how  and 
l>erformance.  Complete  fringe  benefits 
including  excellent  profit-sharing  plan. 
Fine  ct>mmunity  to  live  in  and  raise 
family.  Send  resume  to  Stanford  Lip- 
sey.  SUN  NEWSPAPERS.  480S  So. 
2oth  St..  Omaha.  Nebr,.  6S107. 

CLASSIFIED  AD  MANAGER  for  1 
Ohio’s  largest  weekly  newspapers.  If 
you’re  stymied  on  a  met,  come  grow 
\vith  us.  Y’ou  bring  experience.  Ideas, 
selling  know-how:  we  bring  an  ex¬ 
citing  future,  fringe  benefits,  etc.  Air- 
mail  resume,  salary  re<iuirements  to: 
General  Manager.  SPECTATOR 
NEWSPAPERS,  (wholly  owned  sub¬ 
sidiary  of  Ohio  Radio.  Inc.)  2465  W. 
Broad  St.,  Columbus,  Ohio  4.3204. 

CLASSIFIED  MANAGER  — Rapidly- 
growing  Mid-Atlantic  newsrwiper  in 
America’s  fastest -growing  market  seeks 
manager  with  previous  management 
exi>erience.  Top  salary  and  l>onus.  Join 
a  winning  team!  Full  details  first 
letter.  Write  Box  1724,  Editor  &  Pub¬ 
lisher. 

CLASSIFIED  AD  MANAGER  for  fast- 
growing  suburban  chain.  Top  pay.  Im- 
meiliate  0|»ening.  (AC  312i  42S-2611. 


Display  Advertisinp 

AN  EXCEPTIONAL  OPPORTUNITY 
The  New  Britain  Herald  is  looking  for 
an  experienced  advertising  salesman. 
If  you  have  solid  retail  advertising  ex- 
lienence  and  are  seeking  a  ixisition 
with  a  future,  then  we  would  like  to 
talk  to  you. 

We  offer  you  salary,  a  rewarding 
monthly  lx>nu8  plan,  established  ac¬ 
counts  (which  last  year  totaled  more 
than  a  million  lines),  mileage,  a  con¬ 
genial  staff,  modern  building  and  ex¬ 
cellent  fringe  benefits. 

Area  1  and  2  applicants  preferrel. 
fVrite  or  phone  today 
Lindsley  Wellman 

Herald,  New  Britain.  Conn.,  06050 
(AC  203)  225-4601 

ADVERTISING  SALESMAN  who 
wants  to  make  money,  advance  and 
have  the  greatest  creative  freedom 
working  for  one  of  the  most  exciting 
newspaper  groups  in  Chart  Area  5. 
Must  be  experienced  in  layout,  copy. 
8er\*ice.  Air-mail  resume,  salary  needs, 
and  references  to  Box  1611,  Editor  Hn 
Publisher. 

STAFT'  SALESMAN :  Expansion-cre¬ 
ated  opening  on  70,000  combination 
daily  in  fine  growth  area.  Past  pro¬ 
motions  verify  excellent  future  with 
^-newspaper  group.  Full  resume  in 
confidence  to:  Personnel  J>epl..  South¬ 
eastern  Newspai^ers  Ojrp.,  News  Bldg-. 
Augusta.  Ga.,  30902. 

THIS  IS  YOUR  OPPORTUNITY  to 
join  the  display  advertising  staff  at 
TNe  Palo  Alto  Times.  There  is  an  im- 
me<iiate  oi*ening  for  a  salesman  with 
newsi>aijer  advertising  ex|>erience. 

Palo  Alto  is  an  excellent  place  to  live, 
just  40-mile8  South  of  San  Francisco, 
with  exceptionally  fine  schwls.  shop¬ 
ping  center,  and  a  rapidly  expanding 
economy.  It  Is  the  home  of  Stanford 
University  and  has  all  of  the  atmo¬ 
sphere  of  a  college  town. 

The  Timc^  is  an  award-winning,  em- 
ployee-<jwned,  evening  newspai>er  w'ith 
a  growing  circulation  of  more  than 
45,000.  We  offer  you  salary,  plus  a 
rewarding  Ijonus  plan,  plus  mileage, 
plus  profit-sharing.  Write  or  phone: 
James  W.  Thorburn,  Retail  Advertis¬ 
ing  Manager.  Palo  Alto  Times,  P.O. 
Box  300.  Palo  Alto,  Calif.,  94302.  (AC 
4151  326-1200. 

G(X>D  OPPORTUNITY  for  staff  sales¬ 
man  on  small  New  Hampshire  daily. 
Exijerience  helpful.  Send  resume  to 
Box  1699.  EdiPjr  6c  Publisher. 


Display  Advertising 

ADVERTISING  j 

For  national  soft  Roods  manufacturer 
selling  all  levels.  Opportunity  for  crea-  ! 
tive  sales-minde<l  pro:  comprise  rough  ] 
lay  out,  trade  journal,  direct  mail  and 
list  procurement:  also  supervise.  A  I 
challenging  rei>eat  growing  business  | 
for  Qualifie<l  ambitious  grad.  Write 
P.O.  Box  S69.  Alliance,  Ohio  44601. 

YOUNG  ADVERTISING  SALESMAN  ' 
with  2  to  5  years  layout  and  sales  I 
experience  nee<led  by  Florida  citrus  belt  I 
newspa|>er.  Advancement  opportunity  I 
with  25-paper  group.  Daily  Commercial,  i 
Leesburg.  Florida  32748.  ■ 

EXPERIENCED  AD  MAN  to  work  in 
highly  competitive  Southwest  Metro 
market.  Excellent  salary  and  com¬ 
mission  plan.  All  fringe  benefits.  Re¬ 
ply  in  writing  to:  E.J.  Lewis,  News¬ 
paper  Ptg.  Corp.,  P.O.  Box  526, 
Albuquerque,  New  Mexico  87103. 


Editorial 

COPY  READER — Competent,  profes¬ 
sional  copy  reader  for  major  morning  j 
daily  located  in  Zone  2:  circulation 
over  500.000 ;  minimum  of  two  years  i 
experience.  Send  resume  outlining  edu-  ! 
cation,  background  and  work  experience  j 
in  confidence  to  Box  1580,  Editor  & 
Publisher.  ' 

city;  hall  reporter  for  8,500  cir¬ 
culation.  Indiana  daily.  Strong  empha¬ 
sis  on  local  coverage.  Planning  new 
building,  offset  press.  Exceptionally 
goo<l  town.  Eight  nationally  known 
industries.  Unusual  cultural  advan¬ 
tages.  Bright  future.  Two  new  reser¬ 
voir  lakes  in  county.  Send  resume, 
salary  requirements.  Ken  Weaver,  ■ 
Wabash  (Ind.)  Plain  Dealer. 

TOP-NOTCH  REPORTER  who  is 
ready  to  convert  to  TV  for  more 
money,  more  fun.  Top-Ten  market 
nee<ls  a  general  assignment  man  who 
can  dig -has  guts  and  integrity.  Re- 
I<orter  will  originate  news  and  do 
"on-air”  or  filme<l  reports.  No  open-  ’ 
ing  for  announcer  or  disc  jockey,  this  ’ 
for  newsmen  looking  for  challenge  ; 
with  aggressive  outfit.  Send  resume 
and  salarv  re<iuirements  to  Box  1606, 
Elditor  &  Publisher. 

GENTOAL  NEWSMAN-SPORTS  op¬ 
ening  on  Southern  Michigan  20,000  ^ 
daily.  Permanent  position  with  excel-  i 
lent  chance  for  advancement  in  rapidly  ' 
expanding  operation.  Liberal  fringe 
l>enefits  -fine  community  with  excel¬ 
lent  schools.  Write  giving  resume  to 
Box  1626,  Editor  &  Publisher. 

MORNING  DAILY  (Chart  Area  1)—  ! 
20,000  circulation — seeks  to  hire  male 
reiwrter  qualifie<l  to  Ijecome  city  e<litor 
after  reasonable  training.  Must  demon¬ 
strate  good  judgment,  energy,  nose  for 
news,  executive  competence  and  ability 
to  work  with  people.  Excellent  fringe 
Ijenefits.  Box  1622,  Editor  &  Pub¬ 
lisher.  ! 

FEATURE  WRITER  neede<J  on  10.000  , 
northeastern  Ohio  daily  and  Sunday.  ' 
The  aggressive  i)erson  we're  lo<jking  ' 
for  may  lie  male  or  female  and  must  | 
have  some  camera  exi>erience.  G*xxi 
fringes.  Write  Ski.  Thompson.  Fklitor.  i 
The  Tribune,  Coshocton.  Ohio  43812. 

CITY  EDITOR  . 

Independent  daily  newspaijer  with  13.- 
000  circulation  nee<ls  an  ex|>erienre<j  | 
city  editor  or  reporter  with  qualifica-  j 
tions  to  move  up  to  an  editor's  job.  I 
Only  daily  in  county.  Radio  equipt>ed 
cars,  m<jdern  building,  home  of  North-  i 
ern  Illinois  University  with  18,000  stu¬ 
dents.  If  you  are  employed  now  (male 
or  female)  and  want  a  permanent  job 
with  many  benefits,  call:  (AC  8151  7.56- 
4841,  write  or  wire:  Robert  F.  Green¬ 
away.  Daily  Chronicle,  DeKalb,  II-  ; 
linois  60115.  ' 

WE.ST-CENTRAL  OHIO  DAILY  in 
steadily  growing  community  has  oi>en- 
ing  for  reporter  to  handle  general 
assignments  and  features.  Photographic 
experience  helpful— not  necessary.  Full 
insurance  program.  Send  resume  to 
Sidney  Daily  News,  Sidney,  Ohio  45365. 


I  SPORTS  REPORTER  for  large  West 
Texas  afternoon  daily.  Experienced  in 
I  all  sports  and  desk ;  assume  responsi- 
i  bility.  Telephone  or  write:  Carl  Ding¬ 
ier,  Odessa  American,  Odessa,  Texas 
I  79760. 

MANAGING  EDITOR,  afternoon  daily. 
Contact:  R.F.  Beirne,  P.O.  Box  271, 
Covington,  Va.,  24416. 

EDITORIAL  WRITER 
New  York  City  radio  station  has 
December  opening  for  an  erlitorial 
writer.  Should  have  at  least  5  years’ 
experience  as  news  or  e<litorial  writer 
for  wire  service,  metropolita*;  daily, 
radio  or  television  station.  The  right 
man  will  l>e  a  keen  student  of  urban 
problems  and  politics,  able  to  write 
with  conviction  and  clarity  and  willing 
to  write  across  party  lines.  Salary  in 
the  $10.(100  range.  Send  resume  and 
examples  of  work  to  Box  1681,  Editor 
&  Publisher. 

COPY  EDITOR — Do  you  have  the 
background  and  ambition  to  accept  the 
challenge  and  responsibility  to  work 
with  a  fast-moving,  wide-a-wake  desk? 
We  offer  you  opportunity,  excellent 
fringe  l>enefits,  and  salary  base<l  on 
your  exiierience.  Daily  in  Zone  2.  Send 
resume  in  confidence  to  Box  1680. 
Editor  &  Publisher. 

LIBRARY  ASSISTANT— Must  I*  cap¬ 
able  of  marking  newspaper  for  clip¬ 
ping  files.  State  age,  experience  and 
salary  expected.  Box  1654.  Editor  & 
Publisher.  (Chart  Area  2) 

TWO  REPORTERS  wante<l  imme¬ 
diately.  Experience  preferred  for  live¬ 
ly  daily  in  Ohio.  Box  1648,  Editor  & 
Publisher. 

LOOKING  FOR  A  WAY  OUT  of  the 
humdrum  after  three  or  more  years 

on  a  small  nr  me<lium-size  daily?  We 
can  guarantee  a  challenge.  Tell  all. 
including  salary  requirements,  in  first 
letter.  Delmarva  Dialog,  Box  2208, 
Wilmington,  Dela.,  19899. 

COPY  EDITOR  for  #2  city  desk 
post;  REPORTER  for  challenging 
Ijeat.  Goo<I  pay,  working  conditions, 
t)enefit8.  Contact :  Editor.  Leader- 
Herald,  Gloversville,  New  York  12078. 

17.000  P.M.  DAILY  seeks  young  gen¬ 
eral  assignment  reporter.  Chart  Area 

5.  Send  background,  salary,  etc.,  to 
Box  1640,  E<litor  &•  Publisher. 

TOP-NOTCH 

REPORTER 

Exr^erienrecl  newsman  wante<i  for 
challenffin)?  bent  In  suburban  com¬ 
munity  of  100.000  population  on  award- 
winninjr  r>2.000  circulation  N.J.  daily. 
Must  1)6  wiiiinfiT  to  dif?,  re|>ort  in-depth, 
and  KO  for  the  story  liehind  the  story. 
Top  pay.  Itest  fringes:  nig^ht  beat, 

car  essential.  Ghalleni^ini;  position 

which  can  lead  to  career  a<jvnncement. 
Box  1653.  Rlitor  &  Publisher. 

W1RF7  EDITOR,  experienced,  to  handle 
desk  of  30.000  a.m.  daily.  Advancement 
op|K>rtunities  bi(?  sister.  Zone  1 

city  that  moves.  Area  provides  e<lu- 
cationa)  opix>rlunities  and  pleasant  liv¬ 
ing  and  recreational  facilities.  Excel¬ 
lent  frinKe  l>enefil8  -  tfo*xl  salary.  Box 
1651.  FTditor  &  Publisher. 

NIGHT  DESK 

The  Washingtfln  Post  has  an  op¬ 
portunity  for  a  first-rate  young 
ropy  e<litor  to  take  over  the  night 
desk  (4:30  to  I  a.m.)  in  the 
women’s  department.  We  seek  a 
dedirate<i  i<er8f>n  with  wime  experi¬ 
ence  and  lots  of  |s>teritiBl.  No  writ¬ 
ers  nee<l  apply ;  this  is  strictlv  an 
Mlitiiig  job.  Minimum  weekly  pay 
for  six  years  exiwrience  is  $232.33 
including  night  differential. 

Personnel  Director 
THE  WASHINGTON  POST 
1515  L  Street.  N.W., 
Washington,  D.C.  20005 


EDITOR  &  PUBLISHER  for  October  7,  1967 


HEI>F  WA>TED 

Editorial 

Ol’KNlNGS  for  reporter  and  copy 
reader  on  east  coast  resort  daily  oi 
6U.UUU  circulation.  AKtcressive  news 
outl<x}k  and  challensint;  assignments. 
Gooil  growth  opportunity.  Box  1049, 
Editor  &  Publisher. 


SUUURBAN  TRI-WEEKLY  CHAIN 
has  copy  desk  oiiening  for  a  young 
neusman  strung  on  editing,  makeup: 
work  with  award-winning  stall  of  45 
producing  quality  papers.  Starting  sal¬ 
ary  based  on  education,  experience. 
Attractive  company  benefits  include 
profit-sharing.  Contact:  Daniel  K. 
Baumann,  Managing  Editor,  Paddock 
Publications,  Inc.,  Arlington  Heights, 
III.,  OUUUO. 


CONSIDERING  A  MOVE?  .Make  it  to 
The  South  Bend  Tribune  and  work 
with  top-notch  stall  on  I2U,UUU  plus 
area  leader.  Noted  fur  many  firsts, 
excellent  training  and  opiiortunity  to 
use  ability.  Prefer  Midwesterner  and 
can  consider  recent  graduate.  Write 
(include  clips)  Personnel  Director, 
South  Bend  Tribune,  South  Bend,  In¬ 
diana  46626. 


COPY  EDITING,  rewrite,  reporting  job 
available  in  Washington,  D.C.,  on  spe¬ 
cialized  Monday-Friday  daily  publica¬ 
tion  serving  management  and  union 
subscribers.  Must  be  able  to  fill  in  fur 
managing  editor,  do  top-notch  copy  ed¬ 
iting,  and  be  able  to  report  significant 
developments  in  Congress  and  feileral 
agencies,  union  and  business  meetings  ; 
some  knowledge  of  lalior  and  lalair 
laws  helpful.  Goixl  starting  salary, 
other  lienefits.  Send  resume  to  Box 
1672,  Editor  &  Publisher. 

COPY  EDITOR 

for  50,000  a.m.  daily  in  tremendous 
growth  area.  Fine  potential  for  ad¬ 
vancement  with  a  5-newspaper  group. 
Reasonable  experience  a  must-  -ambi¬ 
tion  and  ability  e<|ually  imiKirtanf. 
Send  full  resume  in  confidence  to; 
Personnel  Dept.,  Augusta,  (Ga.) 
Chronicle. 

NEWS  REPORTER— ReiMirting  spot 
open  on  a  /one  2,  p.m.  daily.  This  is 
for  a  iierson  intereste<l  in  an  opiiortun¬ 
ity  to  develop  his  skills  and  move  into 
a  top  writing  (xisition.  Excellent  work¬ 
ing  conditions  and  employe  lienefit  pro¬ 
gram,  college  community — and  grow¬ 
ing.  .Send  resume  in  confidence  to 
Box  1679,  Eilitor  &  Publisher. 

EDITOR 

Publisher  of  prestige  iieriodicals  for 
a  highly  etlucateil  audience  seeks  an 
imaginative,  word-conscious  craftsman 
to  polish  staff-written  magazine  man¬ 
uscripts  and  recast  outside  material. 
Job  demamis  creative  rewriting  and 
copy  editing,  not  mere  comma  ixilish- 
ing  and  head  writing.  Opportunity  to 
do  original  interviewing  and  article 
writing.  Starting  salary  in  five-fig- 
ure.s:  profit  sharing  and  other  out¬ 
standing  fringes,  /one  2.  Box  1652, 
Editor  &  Publisher. 

.ASSOCIATE  EDITOR  for  national 
monthly  business  magazine  in  the  |m>uI- 
try  industry.  J-degree  or  e<iuivnlent 
in  newspaiier  or  magazine  experience. 
Must  lie  strung  copy  stylist  head 
writer  layout  man.  /one  2.  Send 
resume  to  Box  1677,  Eilitor  &  Pub¬ 
lisher. 

EDITOR  for  national  monthly  busi¬ 
ness  magazine.  Agricultural  field.  Must 
have  J-degree.  Minor  in  economics  or 
business  administration  big  plus.  Pre¬ 
vious  newspaiier  or  magazine  exiieri- 
ence  necessary.  Five-figure  salary  to 
right  man.  Midwesterner  preferreil.  No 
big  city  woes.  We're  located  in  small 
town  in  /one  2.  Si-nd  resume  to  Box 
1675,  Eilitor  &  Publisher, 

COPY  EDITORS  With  Banker's  Hours 
Wanleil :  Two  copy  eilitors  who  would 
like  to  work  a  9  to  5  day,  Monday 
through  Friday,  all  holidays  olT,  and 
earn  more  than  they  are  now  paid. 
Career  opimrtunity  with  progressive, 
profit-sharing  daily  newspaper.  Chart 
Area  2.  Box  1673,  Eiilitor  &  Publisher. 

WIRE  EDITOR  for  Rocky  Mountain 
a.m.  daily.  $7,500  to  start — top  fringes. 
Box  1560,  Editor  A  Publisher. 

editor  ac  PUBLISHER 


HELP  WA-NTED  _ 

Editorial 

We  Are  Looking 
For  A  Man  Who: 

ENJOYS  working  on  a  progressive,  aggres¬ 
sive,  and  creative  newspaper — 

ENJOYS  writing  and  is  interested  in  lay¬ 
out — 

ENJOYS  responsibility  and  opportunity  for 
rapid  advancement  as  a  news¬ 
paper  executive — 

ENJOYS  freedom  in  obtaining  and  writing 
in-depth  stories —  . 

ENJOYS  a  challenge.  ^ 

Direct  all  inquiries  and  resumes'  to:  I 

I 

JAMES  GELADAS  j 

Managing  Editor  I 

THE  TELEGRAPH-HERALD  ! 

Dubuque,  Iowa  52001 


RESTLESS  PM  DAILY  in  /one  2  ; 
seeks  curious  youni;  reporter  who  cun  i 
discern  problems  ot'  chunKe  in  u  world  ' 
of  transition.  J-Schixil  Imck^round,  U2  ' 
years  experience  preferred!.  Write  Box  I 
E<litor  &  Publisher.  | 

DESK  MAN  to  read  copy  and  do  some 
reiK>rting  on  growinK  Midwest  evenints  i 
daily  in  city  of  5U,0UU.  Excellent  work-  | 
in>;  conditions,  t;ooil  pay,  5-day  week,  | 
excellent  family  community.  Write  or  | 
’phone  Eilitor,  Kokomo  Tribune,  KokiH  | 
mo,  Ind.  469ni.  , 

LIKE  THE  SMELL  OF  LINIMENT? 
We  hoi>e  so,  l)ecau8e  our  s|>ort8writers 
dit;  for  stories  in  the  locker  r(K>ms  as 
well  as  on  the  held.  We  neetl  a  writer 
— preferably  with  1  or  2  years’  ex¬ 
perience  -to  fill  out  our  6-man  sports 
stair.  Send  resume  and  salary  require-  i 
meats  to:  Larry  Hale,  Assistant  Man-  I 
H^itiK  Eilitor,  The  Eveninti:  and  Sun¬ 
day  iVess,  Hintfhamton,  N.  Y.  13902.  | 

VEKMONT  6,000  circulation  afternoon 
ilaily  neeils  general  assignment  re- 
porter-phi>ti>grapher.  Kxi)erience  de¬ 
sirable  but  not  essential.  Write  or 
phone:  Phil  Savory,  Bennington  (Vt.) 
Banner.  (AG  802)  442-2800. 

JOUHNAIdST,  male  or  female,  ool-  | 
lege  graduate.  gi>t>d  grammarian  for 
weekly  Catholic  new8pH|>er  in  Central 
Pennsylvania.  Duties  will  include  re¬ 
writing,  layout  work,  retorting.  Send 
full  resume  and  salary  requirement  to 
Box  1685,  Eilitor  &  Publisher. 

IMMEDIATE  OPENINGS  for  reixirters, 
copy  readers ;  at  least  four  years’  ex- 
l>erience  re<iuired;  Zone  2  afternoon 
and  morning  new8pai>ers.  Gixxl  salary, 
lilteral  fringe  l»enefits  anil  chance  for 
ailvancement.  Box  1555,  EiliUir  &  Pub¬ 
lisher. 

COPY  HDITOK  AND  UEPOKTEK  for 
growing  South  Fla.  daily.  Write  giving 
iiualifications  and  experience  to  Box 
1721,  Eilitiir  &  Publisher. 

NEWS  HKPOKTEK  &  WIRE  EDITOR 
Neeil  help  etiiting  weekly  magazine 
section.  Write  Box  62,  liiiKxnington, 
Indiana  47401  or  Call  812-332-7251. 

GENERAL  ASSIGNM1-;NT  REPORTER 
Journalism  gratluate  or  tsiuivalent  L)r 
a  better-than-routine  pimition  by 
strong,  expanding,  prize-winning  eve¬ 
ning  daily.  Top-notch  pay,  many  8ul>- 
stantial  extra  l>enefit8,  merit  raises, 
advancement  oppiirtunities.  Progressive, 
miMiern  community  of  50,000;  pleas¬ 
ant  surroundings  in  newly  remixieled 
building;  congenial  staff.  Send  full  de¬ 
tails  to  The  Daily  Journal,  Kankakee, 
Illinois  60901. 


EDITORS 

We're  looking  for  the  I>e8t  copy  etlitors 
in  the  country.  They  may  U*  holding 
key  jobs  <m  smaller  pa|>er8  or  editing 
jobs  on  bigger  ones.  We're  offering 
more  than  $200  a  week  ami  you'll  l>e 
part  of  the  team  that  prtMluces  one 
of  the  biggi'st  and  fastest-growdng  pa- 
l>ers  In  the  country.  We  never  let  giMikl 
l)eopie  get  into  a  copy-<lesk  rut.  Zone 
5.  Box  1704,  Editor  &  Publisher. 

>r  October  7,  1967 


H^P  WA>TED 

Editorial 


SPORTS  DESK  MAN 
The  sports  department  of  a  major 
eastern  afternoon  daily  will  have  a 
tlesk  oi>ening  stxin.  Work  with  real 
pros — and  l)e  paid  like  one.  Box  1711, 
Eilitor  &  Publisher. 

WIRE  EDITOR  WANTED 
Are  you  a  rej>orter  or  deskman  for  a 
small  daily  or  weekly  and  ready  to 
move  up?  Modern,  prize-winning  eve¬ 
ning  daily  in  pleasant  community  of 
50.000  is  seeking  a  wire  tnlitor.  We  I 
offer  top  salary,  many  generous  extras, 
advancement  opportunity,  professional  | 
associates,  newly  remiHleleti  quarters.  ' 
Write  details  of  background,  training,  | 
exj>erience,  to;  General  Manager.  Daily 
Journal,  Kankakee,  Illinois  60901. 

GENERAL  REPORTER  PM  DAILY 
ami  Sunday,  Zone  1,  coastal  area.  Col¬ 
lege  degree — some  exi>erience.  Top  op- 
poitunity  for  young  |>erson  on  way  up. 
Box  1696,  Eilitor  &  Publisher. 

JOIN  AMBITIOU'S  WEEKLY  GROUP 
in  Zone  3.  Tough  manager  for  weekly 
neeiletl.  $150  week.  Box  1690,  Editor 
&  Publisher. 

REPORTER  Neetl  staffer  with  at 
least  n  year’s  ex))erience  for  a.m.  and 
Sunday  paiH‘r.  Pay  rales  with  best  in 
East,  plus  benefits,  in  Chart  Area  2. 
Write  giving  resume  to  Box  1694, 
Editor  &  Publisher. 


HELP  Vi  ANTED 
Editorial 

SPORTS  DESKMAN 

The  Washington  Post  neeils  an  ex- 
l>erienceil  si>orts  editor  for  an  im- 
metliate  oi>ening  on  the  copy  desk. 

No  rei)orting  involved.  The  man 
we  seek  is  on  the  young  side  and 
reatly  to  move  up  to  a  fast  metro- 
jH>litan  operation.  Top  minimum 
now  $227.33.  Write  details  to: 

Personnel  Director 
THE  WASHINGTON  90S^ 

1515  L  Street,  N.W. 
Washington,  D.C.  20005 

CITY  EDITOR 

For  Iowa  daily.  $7,009  up.  depending 
on  skills,  experience.  Box  1705,  Editor 
&  Publisher. 

REPORTERS  NEEDED— Staff  open¬ 
ings  for  police,  government  and  general 
assignment  reporters  on  state's  largest 
evening  daily.  Circulation  nearing  58.- 
000.  Teiun  operation  in  capital  city 
detlicateil  to  bright  and  concise  cover- 
I  age.  heavy  on  liK’ul  news.  GikxI  p;iy, 

I  hour,  five-day  week,  excellent 

!  fringe  l>enefits.  secure  future  for  those 
with  exi»erienc©  to  join  team  in  metro 
market  of  2.50.000,  College  graduates 
,  preferreil.  Send  comt>letc  resume  to 
,  Managing  Eilitor.  The  Daily  Mail, 
i  Charleston,  West  Va.,  25330. 


EDITOR  for  prize-winning  weekly  in  REPORTER  TO  $15.0(0 

finest  city  in  Wisconsin.  Excellent  Major  publisher  of  national  m:igazines 
o|)ening.  Should  l>e  camera-oriented.  seeks  dynamic  newshound  to  interview 
Top  salary  with  profit-sharing,  other  meilical  researchers.  Opportunity  to  tra- 
l>enefits.  Don’t  miss  this.  Ripon  Com-  vel  and  shai»e  new  publication.  Zone 
inonwealth-Press.  Riinm,  Wise.  54971.  2.  Box  1700,  Exlitor  &  Publisher. 


SPORTS  WRITER  wanteil  on  9.000 
circulation  p.m.  in  Southwest.  Kmpha-  i 
sis  on  li>cal  and  area  coverage:  should  | 
Ite  able  to  handle  camera.  Box  1714,  | 
Editor  &  Publisher. 

DESKMAN — Top  metro|x>litan  paper,  i 
Chart  Area  2.  seeks  copyreader  who 
knows  his  business  for  Sunday  de-  1 
partment.  Monday-Friday  work  week.  | 
Sentl  resume.  Box  1718,  b^litor  &  Pub¬ 
lisher. 

EDITOR,  or  present  newsman,  for 
promotion  to  head  4-i>erson  staff  Mon- 
<lay  through  Friday  p.m.  offset.  Plant 
modern.  Heavy  IikmiI  copy,  pictures : 
camera,  picture  knowleilge;  direct  staff 
getting  l(H*al  news,  proiliice  attractive 
makeup  with  minimum  AP  copy.  Per-  | 
nianent.  References.  Franklin  Yates, 
Times-(iazette,  Shelbyville,  Tenn..  i 
37160.  I 

REPORTERS  DESKMEN 
A  Northern  New  Jersey  newspaper  has 
oi>ene<l  a  new  bureau,  creating  a  neeil  i 
in  the  city  room  for  exi>erienceii  re-  I 
l>orter8  and  deskinen  with  ex|»ertise.  J-  , 
Sch(H>l  graduates  will  l>e  considereil  for  { 
re|H>rting  jobs.  Write:  I-Txecutive  Eili-  ; 
tc»r,  Herald-News,  Pusstiic.  N.J.  07055. 

UTILITY  DESK  MAN 
;  Challenging  job  with  a  future  on  fast, 
versatile  desk  of  one  of  East’s  liveliest 
capital  city  p.ms.  Plenty  of  opportunity 
for  initiative,  advancement.  $145  to 
start  for  man  with  5  or  more  years 
ex]>erience.  substantial  increases  in 
prospect.  All  fringes.  Send  complete 
resume  to  Box  1702,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR — l^eading  metropolitan 
New  England  daily  in  lively  urea  is 
seeking  an  imaginative  copy  editor. 
Some  exi»erienee  is  necessary  to  fill 
this  job  on  a  solid  <lesk.  Box  1686.  | 
E4litor  &  Publisher.  I 

N.Y.(\  SUBURBAN  WEEKLIES  offer 
^opportunity  for  creative  retxorting. 
Netnl  full  or  part-time  newsman  or  gal 
for  variety  of  assignments.  Car  nei'es- 
Kury ;  camera  helpful,  (consider  bright 
loeginner.  Write:  Mr.  .-Mdrich,  Box  208,  ! 
Spring  Valley,  N.Y.  10977. 

EDITOR 

4-Day  daily,  circulation  5600 — needs 
man  or  woman  to  head  staff  of  five 
plus  25  correspondents.  Must  l>e  strong 
I  on  liH'ul  news,  pictures,  features,  in- 
I  depth  reporting:  etlitorial  or  column 
'  e\|>erieiu‘o  helpful.  Salary  oi>en:  if  you 
I  cannot  earn  $7.6(0  do  not  apply.  Write 
Box  405.  Denison,  Iowa  51442,  giving 
!  complete  work  history,  education  and 
I  references. 


EDITOR-MANAGER  SHMI-WEEKLY. 
K\|)erienced  man  or  J-gratl  just  get¬ 
ting  starteil.  (AC  312)  428-2611. 


Free  l.anve 

WRITERS  for  non-technical  automo¬ 
tive  assignments.  Men.  women — all 
cities.  Liberal  rates.  Creative  Direc¬ 
tor.  Complete  Promotions.  1502  First 
National  Bldg.,  Detroit.  Mich.,  4S226. 


SEASONED  ACCUR.\TE  REWRITERS 
full  or  part-time,  for  business  weekly 
in  N.Y.C.  Box  SOI.  Grand  Central 
Sta,,  New  York.  N.Y.  10017. 


PART-TIME  EDITORIAL  REP 
neetleil  in  Minneapi^lis.  Detroit,  St. 
Louis.  Ideal  for  |»erson  who  calls  on 
ad  agencies  as  part  of  regular  job.  or 
for  aggressive  male  or  female  who  will 
contact  agencies  by  phone  and  in  Iver¬ 
son.  attemi  ad  club  luncheons,  dinners, 
etc.  Fit  the  job  to  your  sche^lule.  Send 
resume  to  Art  Desmond.  Eilitor,  S.AM. 
16  W.  Erie  St..  Chicago,  HI.  60610. 

WRITERS,  ARTISTS  for  assignments 
for  commercial  publicatiims.  Eilitor. 
Bi)x  530,  No.  HollywiMMi,  Calif.,  91603. 


ADVERTISING  MANAGER  and 
NEWSMAN-PHOTOGRAPHER  TEAM 
fi>r  “Twin  Weeklies’*  in  growing  coun¬ 
ty-seat  town  of  4.000.  Hi)th  can  buy 
into  owneiship  after  mutuiilly  satisfac- 
ti>ry  trial  run.  0|>eratiim  In  over  $100.- 
class.  Newspai>er8  consistent  win¬ 
ners  in  state  and  national  contests. 
Ne«v  buililing  with  niixlern  letteniress. 
Publisher  has  28  years  e\)>erience  in 
community,  age  58.  wants  to  ease  up. 
Write:  Ti»m  Powell,  Journal  &  Eureka, 
Bi>x  108.  Anami>su,  Iowa  52205. 


HAVE  TWO  OPENINGS 
News  eilitor  wantetl :  alsi»  advertising 
manager.  .^BC  semi-weekly  in  progres¬ 
sive  agricultural-industrial  community 
90-miles  north  of  St.  Louis.  Good 
si'hixds  and  churches,  scenic  river  town. 
MiHlern  12-page  offset  plant,  printing 
20  pages  and  up  weekly.  Congenial  but 
harilworking  crew.  Neeil  steady  pro- 
tlucers,  W'ith  college  and  exi>erience 
lireferred.  Vacancies  caused  by  death 
and  pi'iunotions  within  organization. 
Write  details,  references,  requirements 
to:  Victor  A.  Gierke,  The  Press-Jour¬ 
nal,  lAmisiana.  Missouri  63353. 
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HELP  W  ANTED 
Operatom-Machinists 


HELP  W' ANTED 

Operators-Machinists 


HELP  WA,\TED 

HELP  WANTED 

Pressmen-Stereotrpers 

Production 

I 


TTS  OPERATORS 
PASTE  MAKEUPS 
Immediate  Oper.ings 
A.r-conditioned  plant ;  convenient  trans- 
!>ortation:  company  benefits  including 
hospitalization;  pleasant.  congenial 
working  conditions.  Call  (AC  312)  761- 
7200  Ray  Doyle  or  Miss  Baker.  Myers 
Pub.  Co.,  7619  N.  Ashland  Ave.,  Chi¬ 
cago.  HI..  60626. 


HEAD  MACHINIST 
Ojiening  Due  To  Retirement 
liECATUR  HERALD  and  REVIEW, 
morning,  evening  and  Sunday 
operation  in  Decatur,  Ill. 

Must  have  the  ability  to  handle  a  4- 
man  machinist  crew,  and  the  know¬ 
how  to  organize  the  work  and  pro- 
iwdures  to  continue  to  maintain  the 
composing  room  machines  in  top  run¬ 
ning  condition.  A  10-machine  line,  5 
Intertype  ad  machines  and  head  letter 
that  are  quadder  equipped :  also  4 
Comets  with  TTS  units  and  quadders. 
.4n  Elrod  and  Monotype  strip  casters, 
tiench  saws.  etc. 

Basic  knowledge  and  ability  to  handle 
electronic  and  electrical  circuits  helps. 
Must  have  knowhow  to  develop  new 
ideas  and  methods  and  have  potential 
lor  increased  responsibil.ties. 

The  scale  for  journeyman  machinist  is 
fl46.25  days  and  tI62  nights  now. 
with  a  15*  increase  due  Nov.  1.  1967 
and  another  16»  on  Nov.  1.  196S.  A 
37t-j-hour  week  with  e.\cellent  fringe 
lienefitB:  up  to  7  weeks'  vacation,  com- 
i>any  paid  pension,  up  to  26  weeks  of 
.'vick  and  Accident  benefits  and  Wage 
Continuation  Plan  in  event  of  death, 
paid  holidays.  City  of  100.000,  a  uni¬ 
versity,  public  lake,  excellent  schools, 
liarks.  hospitals  ...  a  real  family 
town. 

O.  D.  Roderick,  Personnel 
LINDSAY-SCHAUB  NEWSPAPERS 
Box  789.  Decatur.  III.  62523 


PRIZE-WINNING  OFFSET  DAILY 
needs  combination  operator-floorman. 
Permanent.  Will  train  on  Fotosetter. 
Contact:  Mechanical  Supt.,  Daily 

News-Miner.  Fairbanks,  Alaska  99701. 


MAC7HINIST — $4.63  per  hour  and 
every  fringe  lienefit  on  second  shift  in 
typesetting  plant — 15  intertyiies.  Union 
or  eligible.  Need  extierienced  man  with 
the  ambition  to  be  head  machinist  in 
Ohio's  largest  t.vpesetting  plant.  Write: 
Box  1149.  Dayton.  Oh.o  4'.4<il 


I  INTERTYPE  OPERATORS,  straight  or 
mixer.  Nights,  4  to  12:30.  Insurance, 
pension  plan,  vacations.  Write  A1  Kist- 
ler.  Herald-Tribune,  Sarasota.  Fla. 
33578. 


EXECUTIVE  HEAD  MACHINIST  for 
group  of  outstanding  open  shop,  pro¬ 
gressive  Ohio  dailies.  Must  have 
thorough  knowledge  of  all  modern 
composing  equipment  and  ability  to 
train  and  supervise  assistants.  Annual 
salary  basis  up  to  $10,000.  Replies  con¬ 
fidential.  Box  1620,  Eklitor  A  Pub- 
I  sher. 


MACHINIST,  mid-Atlantic  15-Linotype 
1  daily.  TTS  experience.  Liberal  benefits  ' 
including  retirement,  $170-a-week. 

I  Write  fully.  Box  1422,  Editor  &  Pub-  j 

I  PHOTON  OPERATOR— Excellent  op-  j 
IX5rtunity  for  person  with  experience  i 
I  as  oi>erator  and  knowledge  of  main-  ' 
j  tenance.  New  plant,  new  equipment  on  ' 
!  long  establish^  daily  now  converting  | 
I  to  offset-photo  composition.  Finest  j 
{  working  conditions,  permanent  with 
:  definite  advancement  iMssibilities.  Lib- 
I  eral  benefits  include  paid  vacation,  hos- 
I  pitaiization,  life  insurance,  pension, 

I  other  fringes.  Progressive,  clean  com- 
‘  munity,  excellent  schools,  recreational 
{  facilities.  All  replies  held  strictly  con- 
i  fidential.  D.  F.  Daubel,  The  News-Mes¬ 
senger,  Fremont,  Ohio,  43420.  ^ 

i  OPERATOR  WANTED.  preferably  i 
;  with  TTS  experience,  in  a  six-machine  | 
i  open  shop  in  North  Central  Ohio.  44  | 

hour  week.  Write  Box  1168.  Editor  A  < 
Publisher.  i 


j  HEAD  MACHINIST  for  Midwest  daily  ' 
I  newsijai>er;  10-machine  plant  TTS  ' 
I  ^uiptied.  The  man  we  want  should  | 
!  have  knowhow  to  maintain  present  i 
.  equipment  and  for  future  development:  I 
I  also  fair  degree  of  experience  in  elec-  j 
I  tronic  and  electrical  circuits  is  required.  I 
I  Excellent  salary  and  fringe  benefits,  j 
;  l^nd  resume  of  experience  first  letter, 
i  Write  Box  1590,  Editor  A  Publisher. 

I  lisher.  | 


Hressmen-Stereotypers 

PRESSMAN -STEREOTYPER,  experi¬ 
enced  ;  374/^  hour  week,  hospitalization, 
1  fe  insurance.  retirement  program. 
Contact  O.  E.  Wood.  The  Salina  Jour- 
'  nal,  Salina,  Kans.,  67401. 


I 

E&P  Employment  Zone  Chart  I 


Use  zone  number  to  indicate  location  without  specific  identification 


OFFSET  PRESSMAN  for  suburban. 
Florida.  Guarantee  $110  weekly.  Send 
references,  experience  to  Box  1660, 
Eiditor  A  Publisher, 


PRESSMAN-STEREOTYPER 
Combination  Journeyman 
No  layoffs— Night  side  opening. 
Top  vacation,  sick  and  accident  and 
wage  continuation  benefits,  pension, 
and  also  advancement  potential  within 
the  organization  through  internal  pro¬ 
motion.  Pressroom  is  air-conditioned. 

A  37^-hour  week.  $3.99  night  scale 
now,  increases  to  $4.19  nights  on  Jan. 
1.  1968  and  a  further  increase  on  Dec. 
30.  1968  to  $4.34  nighU. 

The  opening  is  on  The  Decatur  Herald 
and  Review,  Decatur,  Illinois.  We  have 
a  clean  city  with  excellent  schools, 
parks,  playgrounds,  two  public  swim¬ 
ming  pools,  an  ice  rink  and  several 
good  public  golf  courses:  also  a  large 
lake  for  boating  and  fishing. 

If  you  are  interested  please  contact 
O.  D.  Roderick,  Personnel 
LINDSAY-SCHAUB  NEWSPAPERS 
Box  789 

Decatur,  Illinois  62525 
jIn  Equal  Opportunity  Employer 

OFFSET  PRESSMAN  to  take  charge 
of  growing  job  department;  able  to 
handle  Harris  17  x  22  and  allied  equip- 
meiil.  W  rite  experience  and  salary  re¬ 
quired  to  Box  1454,  Editor  A  Publisher. 


Printers 

YOUNG  FLOOR  MAN  NEEDED.  Ex¬ 
perience  not  as  important  as  ability. 
Excellent  pay  if  capable.  Eastern  In¬ 
diana  Pub.  Co.,  Knightstown,  Ind., 
46184. 


OHIO  OPEN  SHOP  DAILY  has  open¬ 
ing  for  two  ambitious  skilled  men. 
Modern  equipment;  combination  hot 
and  cold  production;  top  pay  with  ex¬ 
cellent  fringe  benefits.  Permanent  em¬ 
ployment  guaranteed  to  loyal  em¬ 
ployees.  Reply  in  confidence.  Box  1717, 
Eklitor  A  Publisher. 

GENERAL  EXIREMAN  for  metropoli- 
tan  newspaper  comjKising  room.  Chart 
.4rea  2.  Experience  with  computers, 
taiie  and  photo  com[x>aition  preferred. 
Send  complete  resume  to  Box  1320, 
Editor  A  Publisher. 

NEWSPAPER  COMPOSING  ROOM 
LETTERPRESS  FOREMAN 
Top  pay.  Ivenefits,  bonus,  3-week  vaca¬ 
tion,  including  full  responsibility  with 
management  backing.  All  inquiries  an¬ 
swered  and  confidential.  Apply  in  writ¬ 
ing  to:  Publisher,  The  Daily  Eagle, 
Claremont,  N.H.  ()3743. 


WE  NEED  AGGRESSIVE  LEADER 
for  our  100-man  comiiosing  room  op¬ 
eration.  Top  pay.  best  of  fringe  bene¬ 
fits  plus  b  g  opportunity  to  move  up 
in  our  organization.  Replies  confiden¬ 
tial.  Write  Box  1245,  ^itor  A  Pub¬ 
lisher. 


NEED  ONE  GOOD  FLOOR  MAN  for 
a  thriving  weekly.  Must  be  willing  to 
do  job  work  and  hard  work  in  gen¬ 
eral.  Good  pay.  Write:  Publisher,  Box 
29,  New  Albany,  Miss.  38652. 


PRODUCTION  MANAGER 
for  large  circulation  daily  in  ^na  2. 
Experience  with  computer,  tape  and 
photo  composition  preferred.  Must  1^ 
strong  in  composing  room  area.  Send 
complete  resume  to  Box  1585,  Editor 
A  Publisher. 


Promotion 


PROMOTION  MANAGER  for  West’s 
fastest-growing  daily.  We  are  looking 
for  a  man  with  a  lot  of  drive,  enthu¬ 
siasm,  full  of  ideas,  promotion-minderl, 
and  capable  of  making  sales  presenta¬ 
tions.  GikhI  salary.  Send  resume  to 
St.nn  Lesher.  Contra  Costa  Times,  P.O, 
Box  937,  Walnut  Creek,  Calif.  94596. 


E.XPERIENCED 
PROMOTION  MANAGER 
May  now  be  iiromotion  manager  on 
small  daily  or  assistant  on  larger 
paiier  ready  to  move  up.  Creative. 
Able  to  write.  Meet  public,  ^nil 
resume  to:  W.  V.  Wright,  Review- 
Journal,  P.O.  Box  70,  Las  Vegas,  Ne¬ 
vada  89101. 


Public  Relations 


CORPORATE  COMMUNICATIONS 
COORDINATOR 
to  create  and  .administer  corporate¬ 
wide  communications  program:  to  edit 
a  bi-monthly  house  organ  circulated 
throughout  7  plants;  to  make  effective 
verbal  presentations  to  all  levels  of 
management :  to  participate  actively  in 
community  affairs.  Age  25-3.5,  with  3 
or  more  years'  industrial  public  rela¬ 
tions  and  writing  exiierience.  Address: 
L.  P.  Stein,  The  Standard  Register 
Co.,  Dayton,  Ohio  45401. 


PUBLIC  RELATIONS  WRITER 
Experienced  newspaperman  wanted  for 
new  position  in  our  growing  public 
relations  department.  Will  prepare 
news,  features  and  publications  for  a 
variety  of  manufacturers;  knowledge 
of  photography  desirable  hut  not  es¬ 
sential.  Cowl  advancement  poss^bipties. 
Send  resum#  and  salary  reou'rement. 

JUHL  ADVERTISING  AGENCY 
2nd  at  Harrison  Street 
Elkhart,  Indiana  46514 
PH:  (AC  219)  62'2-2220 


PUBI.IC  RELATIONS  DIRECTOR  for 
UO.OOO  New  York  metropolitan  ares 
daily.  Send  resum#  and  minimum  sal¬ 
ary  requirement.  Box  1684,  Kilitor  A 
Publisher. 


PUBLIC  RELATIONS  OPPORTUNITY 
Multi-rlivision  manufacturer  of  indus¬ 
trial  and  consumer  prcxlucts  with  sales 
over  $125  million  nee<ls  young  public 
relations  executive.  He  will  work  with 
divisions  and  corporate  departments  in 
tha  preparation  of  shareholder  commu- 
nicat'ons;  employee  publications: 
speeches  for  company  executives:  and 
materials  fur  the  general,  financial  and 
trade  press.  Must  have  stature  to  deal 
with  imi>ortant  people  ins'de  and  out¬ 
side  the  company.  Age  25-32.  Located 
Midwest.  Excellent  salary,  benefits,  fu¬ 
ture.  Box  1707,  Editor  A  Publisher.  An 
Equal  Opportunity  Employer. 
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Production 


PRODUCTION  CONSULTANT  needed 
fur  California-based  chain  of  newspa- 
liers.  Will  specialize  in  the  comi>us.ng 
room  area  providing  corporate  assist¬ 
ance  in  solving  Uxlay’s  production  prob¬ 
lems  and  planning  tomorrow’s  pro¬ 
duction  systems.  Must  be  able  to  work 
well  with  lx>th  line  and  staff  people 
and  identify  with  them  ;  must  be  will¬ 
ing  to  travel  and  devote  the  time  and 
effort  necessary  to  get  difficult  jobs 
accomplished.  The  ideal  background 
I  would  include  practical  work  ex{>eri- 
ence  m  a  comtiosing  room,  formal  tech¬ 
nical  training  (engineering  degree  pre- 
fei're<l),  and  experience  in  a  staff  ca- 
piicity.  Salary  comi^etitive.  An  exciting 
opportunity  for  the  right  man  to  Ije 
involved  in  some  of  the  industry's 
most  dramatic  developments.  Sen<l 
resume  and  salary  rerjuirements  to: 
J.  Henry.  P.O.  Box  153U,  La  Jolla, 
I  California  92037. 


-CORPORATE- 

PUBLIC  RELATIONS/ 
ADVERTISING 

Leading  corporation  In  iti  Induitry  hat 
immadiata  opening  for  individual  with 
strong  writing  talent  (or  ganeral  ad¬ 
vertising  and  public  relations  responsi¬ 
bilities  in  its  ezecutive  headquarters. 
College  degree  in  Journalism,  adver¬ 
tising  or  English.  Soma  writing  experi¬ 
ence  essential.  Should  have  abilify  to 
analyze,  communicate  and  implement 
pubi  c  relations  and  advertising  pro¬ 
rams.  Excellent  growth  opportunity, 
and  letter  to  Mr.  R.  V.  Seaman,  Jr.„ 
Vice  President,  Personnel. 

AMERICAN  HOSPITAL 
SUPPLY  CORP. 

1740  Ri^e  Ave..  Cvomtoe,  III.  60201 

eiu  Equal  Opportunity  Employer 
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Personnel 

Aveilable 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 

Administrative 


advertising  director— With  my 

exi>erience  in  merchandising,  market¬ 
ing  research,  retail  and  national  ad¬ 
vertising,  there  should  be  a  daily  that 
could  use  me  as  Ad  Director  or  As¬ 
sistant.  Coliege  grad,  30;  making  over 
tIO.OOO;  relocate.  Box  1661,  Editor  & 
Pubiisher. 


ADVERTISING  DIRECTOR 
(Assistant  General  Manager) 
Proven  record  of  success  on  daily  news- 
pai>ers.  Administered  departments  IS  to 
40  people.  Doubled  advertising  revenue 
creatively.  Experienced  all  facets  of 
newspaper  publishing.  Age  41  ;  family 
man.  Will  relocate  if  salary  and  op¬ 
portunity  are  there.  Box  1725,  Eklitor 
A  Publisher. 


AVAILABLE  JANUARY  1.  Do  you 
neeil  a  youthful,  energetic  approach  to 
your  problems,  supplied  by  a  com¬ 
petent,  capable  newspaper  management 
man  who  has  experienced  most  of  the 
errors  to  be  made?  A  man  who  does 
not  need  ‘leading  by  the  hand'  to  ac¬ 
complish  I  Literally  developed  millions 
in  profits  for  owners  and  will  pay 
you  handsome  dividends  for  the  rea¬ 
sonably  high  compensation  sought. 
Best  references.  Well  known  in  pub¬ 
lishing  circles.  Box  1719,  Editor  & 
Publisher. 


YOUNG  MANAGER  AND  ASSISTANT 
team.  Strong  on  classified  and  retail. 
Proven  sales  records  on  metro  dailies. 
Currently  heading  up  group  of  week¬ 
lies.  Looking  for  challenging  position 
in  IS-M  to  45-M  daily  field.  Box  1691, 
Editor  &  Publisher. 

SALES.  PRODUCrriON.  OR 
MANAGEMENT  PROBLEM? 
Cannot  afford  a  high  priced  executive 
to  solve  it?  Then  let  me  help.  1  am  a 
suburban  chain  director  with  associates 
that  will  serve  on  a  consulting  basis  to 
solve  your  problem.  Zone  6.  Box  1692, 
Editor  &  Publisher. 

GENERAL  -  BUSINESS  MANAGER. 
Experienced  all  phases/departments. 
Proven  record.  Strong  in  revenue  pro¬ 
ducing  areas.  Prefers  small  western 
daily.  Box  1687,  Editor  &  Publisher, 


Cartoonists 


Classified  Advertising 

CAM  with  nine  productive  manage¬ 
ment  years  would  like  to  relocate. 
Write  Box  1612,  Editor  &  Publisher. 


CLASSIFIED  CONSULTANT  for 
smaller  patters  in  north  central  In¬ 
diana.  Box  1689,  Elditor  &  Publisher. 


SPORTS  EDITOR-WRITER,  12  years' 
experience.  Exceptional  on  makeup  with 
flair  for  laying  out  sparkling  pages; 
tops  in  local  sports  coverage.  Current¬ 
ly  employed  by  Los  Angeles  area  daily 
but  wants  to  relocate.  Dedicated,  sober, 
punctual.  Box  1578,  Editor  A  Publisher. 


MATURE.  SOLID  EXPERIENCE 
Reporting,  wire,  copy  desk,  heads, 
dummies,  photography.  Daily,  weekly. 
Box  1616,  Editor  A  Publisher. 


AWARDS  MEAN  LITTLE . 

But  I’ve  won  ’em  for  everything  from 
spot  sports  to  editorials,  makeup,  com¬ 
munity  service.  Available  about  Nov.  1 
as  eil  tor,  8|)  irts  e<l.tur  or  managing 
editor  on  medium  or  small  daily  or 
weekly.  Salary  secondary  to  pleasant 
living  conditions.  Best  references. 
Conservative,  46,  married,  children 
grown.  All  queries  answered.  Box 
1592,  Editor  A  Publisher. 


COLLEGE  GR.ADUATE  desires  sports 
writing  itosition  with  daily  (a.m.  pre¬ 
ferred).  Experience  includes;  2  years’ 
as  sports  editor  and  writer  of  college 
newspaper;  member  of  Alpha  Phi 
Gamma.  Single,  age  26,  veteran.  Con¬ 
sider  Zones  3,  4,  5  or  6.  Box  1593, 
Editor  A  Publisher. 

EDITOR  with  3  years’  army  weekly 
experience — getting  out — 26.  with  5 
years’  college  (advertising/marketing) 
<le8ires  employment.  Box  1614,  Eklitor 
A  Publisher. 

LIKES  MAGAZINES 
Creative  writer— B. A.,  J-grad,  24,  vet¬ 
eran.  4  years’  experience  as  writer, 
reporter,  e<litor.  desires  writing  posi¬ 
tion  with  NYC-based  magazine.  Box 
1663,  Editor  A  Publisher, 


Editorial 

REPORTER-EDITOR,  28,  desires  news 
or  PR  position  in  Germany  or  other 
west  European  country.  University  de¬ 
gree,  newspaper  experience ;  presently 
with  major  wire  service.  Huent  Ger¬ 
man. 

Will  also  consider  advertising  or  other 
business  position,  just  as  long  as  it’s 
in  the  word  game.  Stable,  mature,  mar- 
rie<l.  Wishes  to  settle  with  wife  in 
Europe,  so  interested  only  in  solid  po¬ 
sition. 

Box  1708,  Editor  A  Publisher. 

EXPERIENCED  REPORTER  desires  to 
locate  in  Washington-Baltimore-North- 
ern  Virginia  area.  Ambitious,  consci¬ 
entious:  single,  48.  Box  1602,  Editor 
A  Publisher. 

YOUNG  EDITOR,  short  on  experience 
but  long  on  motivation,  seeks  writing/ 
editorial  position;  staff  or  contract. 
Creative  photography.  Salary,  location 
secondary  to  challenge,  growth  oppor¬ 
tunity.  Box  1706,  Editor  A  Publisher. 


EDITORI.\L  WRITER  for  declining 
ncw8pai>er.  25-year  man,  wants  job 
with  brighter  future.  New  England, 
New  York.  Box  1693.  E«litor  A  Pub¬ 
lisher. 

WANT  SPECIAL  VIET  NAM  cover¬ 
age  besides  bombs  and  bullets?  Spe¬ 
cialty:  the  human  side  of  the  war. 
Female  journalist.  37.  available.  Ex¬ 
cellent  military-feature-hard  news  back- 
grounil.  Will  consiiler  pool  assignment. 
Resume,  photo.  Box  1703,  Editor  A 
Publisher, 


Production 

FOREMAN-MACHINIST  capable  all 
handling  large  operations  with  20 
yean’  experience  all  phases.  Aggres¬ 
sive,  executive  personality  presently 
earning  five-figures  in  N.Y.C.  Cost  of 
moving  keeps  me  on  the  East  Coast. 
Composing  room  machinery  is  your 
largest  investment.  Isn't  it  worth  pro- 
teiting?  Box  1713,  Editor  A  Publisher. 


Promotion 

PROMOTION  MANAGE'R.  20  years’  in 
all  phases;  copy,  layout,  production, 
supervision,  radio-tv,  public  service, 
now  with  -f-  200.000  newspaper.  Box 
1712,  Editor  A  Publisher. 


OTED  PART-TIME  CARTOONIST?  ciTY  EDITOR  with  top  writing,  e<lit- 
My  s^miuions  mail^  weekly  from  reiiorting  skills  desires  to  relo- 

Tour  editorials,  news  items,  up-cpining  eiite.  Box  1643,  Erlitor  A  Publisher, 
events.  Box  1dU4,  Editor  A  Publisher. 


YOUNG  SPORTS  CARTOONIST.  10 
years’  experience  on  large  city  daily, 
desires  change;  also  interested  in  poli¬ 
tical  cartooning.  Box  1613,  Editor  A 
Pubiisher. 


WALTER  WINCHELL 
says  about  my  editorial  cartoons: 

"i’our  stuff  is  better  than  a  lot  of 
those  published." 

Herb  Martin,  1128  Princeton  St., 
Santa  Monica,  Calif.,  9U403 


Circulation 


MR.  PUBLISHEIR: 

Harried  family  man,  age  37,  10  years’ 
experience,  seeks  circulation  maniiger- 
•bip  in  New  England  area.  Desires 
PMition  with  challenge  on  newspaiier 
sith  10,000  to  20.000  range.  Strong 
promotion  and  initiative  has  tripled  cir¬ 
culation  at  present  employment.  Box 
1579,  Elditor  A  Publisher, 


Public  Relations 


AEROSPACE  EDITOR  seeks  PR  career 
with  aerospace  firm.  Will  relocate  any¬ 
where.  Young  M.-X — alert  and  enthu¬ 
siastic.  Box  1566,  Editor  A  Publisher. 

NEWSMAN-EDITOR.  7  years’  radio, 
newspaper,  wire  service,  seeks  solid 
PR  career.  B.A,  veteran,  married.  Box 
1609,  Editor  A  Publisher. 

TR.ADE  MAGAZINE  EDITOR.  36. 
seeks  corporate  PR  position.  Experi¬ 
ence  in  all  phases  of  publishing  busi¬ 
ness  :  writing,  eeliting.  production,  lay¬ 
out  and  design  plus  preparing  promo¬ 
tional  material.  Box  1722,  Elditor  A 
Publ'sher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


.Address 


EXPERIENCED  REPORTER,  good  at 
features,  seeks  general  news  spot.  Will 
reply  promptly.  Box  1639,  Editor  A 
Publisher, 


REAPED  OAT-.SOWER— getting  mar- 
rieil.  E'ourteen  years’  experience  ns 
NYC  repnrter/editor ;  desires  magazine 
managing  editor’s  job  offering  chal¬ 
lenge  and  security.  Box  1638,  Editor 
A  Publisher. 


FAMILY  EDITOR’S  POSITION  wanted 
on  good  newspaiier  with  merlium-sizeil 
staff.  Quality  product  only.  Currently 
women’s  eilitor.  small  daily.  Box  1659, 
ETditor  A  Publisher. 


AN  ASSISTANT  NEWS  EDITOR  of 
one  of  the  biggest  papers  wants  to 
be  MANAGING  EDITOR  of  a  smaller 
one.  Fifteen  years’  of  editing,  report¬ 
ing  and  management  experience.  Loads 
of  know-how,  energy  and  imagination. 
Ago  36;  now  earning  814,000.  Box  1710, 
Editor  A  Publisher. 


-Zip  Code—— - 


Classification. 


MR.  PUBLISHER!  1  I  Down  routes?  EDITOR,  now  employer).  Age  38.  Na- 
Mtvice  problems?  No  Iwy  onlers?  tional  award-winner.  Family  man :  civic 
Balances?  A  proven,  qualified  team  of  leader.  Only  two  employers  in  15 
circulation  men  can  solve  the  situa-  years.  Top  references.  Midwest  pre- 
tion.  Call  609  823-1600.  feired.  $20,000.  Box  1709,  Editor  A 

_ _ _ Publisher. 

young,  AGGRE.SSIVE  CM  exiieri-  -  - 

enced  in  all  phases  ABC.  Little  Mer-  FOREIGN  NEWS — Writer  on  top  busi- 
chant.  Home  Delivery.  Motor  Routes,  ness  daily — 36.  U.  of  ('hicago  (M.A.). 
Promotion,  single  copy  sales,  adminis-  knowleiigti  9  languages.  econom  cs 
tration  and  personnel;  loyal  and  dedi-  background  seeks  overseas  assignment 
rated  to  the  iob.  Desires  to  relocate.  or  foreign  news  laist  in  N.Y.C.  Box 
Bax  1701,  Erlitor  A  Publisher,  1716,  Editor  A  Piihl  sher. 
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□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Time.s  Till  Forbidden 

Mail  to: 

EDITOR  a  PURLISHER  •  8S0  Third  Avenue  •  New  York,  New  York  10022 


Shop  Talk  At  Thirty 


Bv  RoImt!  U.  Brown 


The  Battle  for  Readers 


Any  newspaper  publisher  who 
hasn’t  embraced  a  Newspaper  In 
The  Classroom  program  had  bet¬ 
ter  look  to  his  laurels. 

A  newspaper’s  best  insurance 
program  for  the  future  is  to 
start  training  and  wooing  its 
readers  at  a  tender  age.  The 
newspaper  habit  is  a  little  more 
difficult  to  start  in  adult  years. 

Two  news  magazines  have  the 
.same  idea  and  are  involved  in 
extensive  programs  to  educate 
young  readers  to  the  magazine 
habit. 

Time  magazine’s  program,  de¬ 
signed  for  high  school  social 
studies  but  also  used  in  colleges 
is  not  new  but  is  being  expand¬ 
ed  and  promoted  more  vigor¬ 
ously.  Publisher  James  R.  Ship- 
ley  recently  wrote  in  Time  that 
a  new  “Teacher’s  Guide  to  Time” 
was  “tested  with  teachers  across 
the  country  who  enthusiastically 
endorsed  the  concept  and  con¬ 
tent.  Prepared  by  a  special  staff 
in  consultation  with  educators, 
the  guide  is  designed  to  help 
teachers  integrate  the  current 
issue  of  Time  with  the  subjects 
they  teach,  as  well  as  bridge  the 
gap  between  today’s  news  and 
textbooks.  Issues  of  the  guide 
will  contain  sections  on  vocabu- 
larj’,  news  questions,  maps,  pic¬ 
tures  and  charts  for  projection, 
bibliographies  and  suggestions 
for  class  projects.”  Time’s  cur¬ 
rent  affairs  test  vras  given  last 
year  to  more  than  2.5  million 
students. 

Seu'sweek  has  a  similar  pro- 
gi  am  of  sending  study  materials 
and  tests  to  any  teacher  who 
places  10  individual  or  five  bulk 
subscriptions  for  students.  It 
also  has  a  “news  focus”  which 
is  co-sponsored  by  the  Minnesota 
Mining  and  Manufacturing  Co. 
Thirty  thousand  tenth  grade 
social  studies  teachers  receive 
free  a  16  to  24-page  bi-weekly 
guide  to  a  specific  subject  which 
is  prepared  by  Newsweek  and 
supplemented  by  audio-visual 
and  print  material  from  3M. 

This  is  all  pretty  powerful 
competition  for  newspapers  that 
want  to  educate  young  people  to 
turn  to  their  newspapers. 

•  *  • 

The  meaning  and  potential  of 
the  newspaper  opportunity  in 
this  area  is  pointed  up  by  the 
Newspaper  Information  Service 
of  the  American  Newspaper 
Publishers  Association.  It  re¬ 
ports  : 

“A  recent  U.  S.  Office  of  Ed¬ 
ucation  report  that  ‘one-fourth 


of  the  nation’s  young  people  fail 
to  graduate  from  the  twelfth 
grade’  provides  a  striking  in¬ 
sight  into  the  potential  of  the 
Newspaper  In  The  Classroom 
program.  Applied  to  the  1967 
graduating  class  of  2.7  million 
students,  this  proportion  gives 
700,000  students  in  a  year — or 
seven  million  in  10  years — who 
fail  to  gain  a  highschool  diploma. 

“For  them  even  more  than 
for  those  who  graduate  with 
the  possibility  of  continuing  on 
in  school,  the  in-school  develop¬ 
ment  of  the  daily  newspaper 
reading  habit  can  mean  the  dif¬ 
ference  between  their  becoming 
newspaper  readers  or  remaining 
non-readers.  Since  most  sociolo¬ 
gists  agree  that  readers  and 
non-readers  tend  to  ‘reproduce’ 
themselves,  the  effectiveness  of 
the  newspaper  in  the  classroom 
program  can  have  long-range 
effects  not  only  on  how  people 
become  informed  but  also  on  by 
what  means  they  choose  to  be¬ 
come  informed.” 

A  prime  example  of  what 
newspapers  can  do  with  this 
program  if  they  work  together 
is  in  Maine  where  the  program 
is  now  entering  its  fourth  year. 
The  Newspaper  In  The  Class¬ 
room  project  is  coordinated 
through  the  state  by  an  official 
of  the  State  Education  Depart¬ 
ment  under  a  grant  from  the 
Maine  Daily  Newspaper  Associ¬ 
ation.  This  official  conducts 
statewide  workshops,  distributes 
printed  and  audio-visual  mate¬ 
rials,  speaks  to  groups  of  prin¬ 
cipals,  students  and  civic  organ¬ 
izations  and  works  with  the  in¬ 
dividual  schools  and  newspapers. 
Last  year  more  than  217,000 
newspapers  were  ordered  by  152 
schools. 

*  *  * 

The  Bureau  of  Advertising 
.says  that  “when  people  want 
information  in  a  hurry  they  still 
turn  to  the  daily  newspaper.” 
It  points  to  a  survey  of  the 
weekly  newsstand  sales  of  43 
newspapers  during  the  Middle 
East  crisis  beginning  June  5. 
It  found  that  newsstand  .sales 
increased  11  percent  that  week 
over  the  average  weekly  sales 
of  the  previous  month. 

Newspapers  can  keep  it  that 
way  if  they  do  something  to 
help  themselves.  Don’t  forget  the 
truism  that  it  is  the  youngster 
of  today  who  will  be  the  news¬ 
paper  reader  of  tomorrow — but 
it  doesn’t  carry  a  solid  gold 
guarantee. 


Postal  Rate  Bill 
Is  Sent  to  House 

Washington 

The  House  Rules  Committee 
voted  Oct.  4  to  send  to  the  floor 
the  1967  Postal  Rate  Bill  which 
is  intended  to  add  $884  million 
annually  to  postal  revenues.  The 
bill  is  tentatively  scheduled  to 
come  up  for  debate  on  Tuesday, 
Oct.  10. 

Amendments  are  expected  to 
be  offered.  An  effort  to  knock 
out  a  provision  added  by  the 
Committee  on  Post  Office  and 
Civil  Service  which  would  apply 
other  than  second  class  rates  to 
advertising  supplements  in 
newspapers  is  anticipated. 
(E&P,  Sept.  30). 

The  measure  fails  to  define  an 
advertising  supplement  and 
fears  have  been  expressed  that 
it  would  permit  the  application 
of  bulk  third  class  rates  to 
classified  advertising  sections  of 
newspapers. 

Committee  staff  members  de¬ 
clare  that  this  is  not  the  intent 
of  the  provision,  however  indefi¬ 
nite  its  wording  may  be.  They 
.say  that  section  of  the  bill  is  in¬ 
tended  to  apply  to  advertising 
supplements,  such  as  a  four- 
page  insert  for  an  advertiser.  It 
would  be  the  function  of  the 
Post  Office  to  determine  the 
rates — first,  third  or  fourth  class 
— to  be  applied  to  material  - 
deemed  to  be  an  advertising  sup-  [ 
plement.  i 

• 

Governor  Admits  His 
Orders  Caused  Foul-Up 

Concord,  N.  H. 

Gov.  John  W.  King  has  ad¬ 
mitted  “there  was  a  definite  , 
foul-up”  by  State  Police  in  re¬ 
laying  news  to  the  press  about 
the  recent  Mt.  Washington  Cog 
Railway  tragedy  which  cost 
eight  lives  and  injuries  to  75 
other  passengers  of  the  century- 
old  excursion  train. 

His  own  directive  to  the  State 
Police,  the  Governor  explained, 
was  “not  to  let  anybody,  press 
or  not,  touch  anything  at  the 
scene.”  His  immediate  concern, 
he  .said,  was  to  make  sure  that 
possible  evidence  was  not  dis- 
turl)ed  by  sightseers. 

However,  the  Governor  con¬ 
cluded,  he  did  not  intend  to  bar 
the  press  and  suggested  only 
that  newsmen  be  kept  “maybe 
10  to  15  feet  or  so”  from  the 
immediate  wreck  area. 

The  Governor’s  directive  was 
misinterpreted  by  State  Police. 
Newsmen  who  tried  to  ascend 
the  mountain  after  roadblocks 
were  erected  the  next  morning  j 
were  turned  back.  ' 

During  a  State  House  confer-  ; 
ence  on  the  news  blackout,  Col.  | 


Joseph  L.  Regan  of  the  State 
Police  declared  he  “didn’t  think 
a  reporter  here  has  a  legitimate 
complaint,”  but  several  news¬ 
men  disagreed. 

A  resolution  adopted  by  the 
New  England  Associated  Press 
News  Executives  Association, 
meeting  at  New  Castle,  N.  H., 
bi’anded  it  as  an  “attempt  to 
manage  the  news”  and  com¬ 
plained  of  “utter  lack  of  cooper¬ 
ation  with  newsmen  and  photog¬ 
raphers”  covering  the  accident. 
• 

Press  Strike  Ends 

Montevideo 

Deeply  in  debt,  nine  Monte¬ 
video  newspapers  resumed  pub¬ 
lication  this  week  after  a  sus¬ 
pension  that  lasted  100  days. 
They  agreed  to  rehire  all  of 
their  workers,  give  them  a  35% 
wage  raise  and  establish  a  pen¬ 
sion  plan.  The  strike  began 
June  29  when  the  publishers 
refused  to  go  along  with  a  pay 
increase  amounting  to  46.5%. 

• 

Receives  Bar  Award 

Hutchinson,  Kan. 

The  1967  press  award  of  the 
Kansas  Bar  Association  went  to 
the  Parsons  Sun  at  the  organi¬ 
zation’s  midyear  meeting  here. 
Clyde  M.  Reed,  publisher,  re¬ 
ceived  a  $250  check  and  plaque 
for  a  series  of  stories  and  edito¬ 
rials  on  justice  of  the  peace 
courts. 


His  face  is  as  familiar 
around  the  White  House  as 
the  President's.  Has  been 
since  Roosevelt.  Yet  most 
Washingtonians  know  only 
his  name.  They  look  for  it 
when  they  want  authorita¬ 
tive  inside  reports  on  the 
Chief  Executive. 

His  name:  Garnett  Horner 
His  job:  White  House  cor¬ 
respondent  for  The  Wash¬ 
ington  Star. 

Another  reason  influential 
Washington  reads  The 
Evening  and  Sunday  Star. 


The 

Washington 

Star 
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As  living  goes  more  electric... 
you  can  see  the  future  happening. 


One  thing  certain  about  the  better 
home  of  tomorrow  is  that  it  will  be 
even  more  electric. 

Because  electricity  is  the  energy  of 
progress.  It  has  played  a  big  part  in 
turning  yesterday  into  a  better  today, 
and  you  know  it  will  have  an  even 
bigger  role  in  turning  today  into  an 
even  better  tomorrow. 

It's  significant  that  today  the  U.  S.  A. 
is  by  far  the  most  electric  nation  in  the 


world— and  the  best  place  in  the  world 
to  live. 

And  while  the  price  of  almost  every¬ 
thing  else  has  been  going  up,  our 
business  management  has  kept  the 
average  unit  price  for  residential  elec¬ 
tricity  dropping  over  the  years. 

When  business  management  works 
to  give  you  the  best  electric  service 
today,  it’s  working  at  the  same  time  to 
make  your  future  better,  too. 


The  people  at  your 

Investor-Owned  Electric  Light  and  Power  Companies' 


%For  names  ol  tponeoring  companies  write  to:  Power  Companiea,  1271  Avenue  of  the  Americaa.  New  York,  N.  Y.  10020 
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